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Struktura plánu

Akronym AOSTC:Akronym AOSTC:

• (Executive Summary)• (Executive Summary)

• Analysis (Situation Analysis)

• Objectives

• Strategies • Strategies 

• Tactics• Tactics

• Control
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Cíle

Akronym SMART:Akronym SMART:

• specific• specific

• measurable

• achievable

• realistic• realistic

• timed• timed
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http://www.stemmark.cz/prod_lifestyle2000.htm
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