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Marketing management

= nepretrzity proces analyzy, planovani,
implementace a kontroly. Jeho smyslem je
vytvoreni dlouhodobych vztahu's cilovymi
zakazniky, které umozni podnikiim a dalsSim
subjektum dosahnout stanovenych cilu

Demarketing — jeho cilem neni dosahnout
nuloveé poptavky, ale pouze ji redukovat




Marketing

department

Vyvo marketmgu / \ Market- oriented
company

3 urovne poznani

Consciousness One — market transaction

Consciousness Two — organization-client
transaction

Consciousness Three — generic marketing




Koncepce
marketingoveho rizeni

Vyrobni — spotrebitelé uprednostnuji levné a
siroce dostupné vyrobky

Vyrobkova — spotrebitelé uprednostnuji : \| 'j&
kvalitni, moderni a zajimavé produkty — "t ¢
marketingova kratkozrakost (Levitt r. 1960)

Prodejni — vyuzivani podpory prodeje
Marketingova — prani a potreby zakazniku




Vychodiska  Zaklady Nastroje Vysledky

Podnik Stavajici Prodej Zisk je vysledkem
produkty a PP objemu prodeje

Prodejni koncepce

Potreby Integrovany 2Zisk je vysledkem
zakazniku marketing  spokojenosti zak.

Trh

Marketingova koncepce




Koncepce
marketingoveho rizeni

Vyrobni, vyrobkova, prodejni, marketingova

Koncepce spolecenského (socialniho)
marketingu — zalozena‘'na myslence, ze firma
musi uspokojovat potreby a prani zakaznika
lepe a ucinneji nez konkurence. Zohlednuje
nejen dlouhodobé zajmy spotrebitelt, ale i
dlouhodobé zajmy spolecnosti

Product push marketing, customer led
marketing, resource based marketing




Marketing - definice American
Marketing Association

= Marketing is the process of planning and executing the conception,
pricing, promotion, and distribution of ideas,.,goods, and services to
create exchanges that satisfy individual and organizational objectives
—(1985)

= Marketing is an organizational function and set of processes for
creating, communicating and delivering value to customers and for
managing customer relationships in ways that benefit the organization
and its stakeholders — (2004)

= Marketing is the activity, set of institutions, and processes for
creating, communicating, delivering, and exchanging offerings
that have value for customers, clients, partners, and society at
large — (Approved October 2007)




Pojmy

Hodnota pro zakaznika predstavuje rozdil
rozdil mezi hodnotou, kt. zakaznik ziska z
vlastnictvi a uzivani produktu, a naklady, kt.
musi vynalozit na to, aby si produkt opatril

Spokojenost zakaznika

Potreba je pocit nedostatku

Touhy a prani

Produkt zahrnuje jak hmotné zbozi tak
sluzby




Marketingovy mix

J. McCarthy - 4P —'product (produkt), price
(cena), place (misto), promotion (propagace)

Mozné rozsireni o packaging (obal), sluzby,
personel (personal), procedures (postupy),
physical evidence (fyzicke charakteristiky)

4C — customer value (hodnota pro zakaznika),
customer cost (naklady pro z.), convenience
(pohodli), communication (komunikace)




» LYPY“ marketingu

Marketing na mezipodnikevych trzich (B2B) x
Marketing na spotrebitelskych trzich (B2C)

Marketing zalozeny na emocich
Event Marketing
Vztahovy marketing (Relationship marketing)
Megamarketing — power (politics) a public
opinion
Guerrilla marketing
Undercover marketing (buzz marketing)
} §eptanda

Viral marketing




