Out-of-Home Advertising

Soucasnost a budoucnost



Out-of-home advertising (OOH)

* reklama pusobici na spotrebitele mimo
jeho domov

« zacilena na verejne dostupna mista
hromadna doprava, letiste, metro a;.

* cilova skupina je ,,on the go” spotrebitel
« pres 100 druhu formatu



Out-of-Home advertising Il

» spada pod ctyri hlavni kategorie
— Billboards

« dominantni forma venkovni reklamy v USA
* s podilem pres 66% celkovych pfijmu

— Venkovni nabytek
« tradicné ve velkych mestskych centrech
 zastavky, kiosky, telefoni budky

— Dopravni prostredky

— Alternativni
» stadiony, plaze, garaze a|.









Celosvetove vydaje na reklamu

I Ad infinitum
Worldwide advertising spending, 2011 forecast
% change on previous year
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Billions

Vydaje na OOH - USA
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Srovnani médii - USA
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Vyhody a nevyhody

vyhody
— spotfebitel nemuze reklamé uniknout
— pusobi neustale, intenzivné
— UcCelovost
— branding
— oslovuje velkou skupinu spotfebitelil

v s os

— strohosti textu a obrazem jsou Iepe stravitelna

nevyhody
udrzi pozornost pouze kratkou dobu, 2-3s
— strohost sdéleni
— slozita méfitelnost efektivity
— nebezpecli vandalismu
— limitace prostorem



Out-of-Home advertising-
budoucnost

SirSi pouziti modernich technologii diky stale klesajicim
cenam a zlepSuijici se kvalité plochych displeju

digitalizace venkovni reklamy tzv. DOOH
reklama se stava vice interaktvini,zabavnou a flexibilni

medialni agentura MagnaGlobal predikuje rozSifeni
DOOH 0 8,3% vr. 2011 na $26,4 mid.

vydaje na DOOH by se mély v pfistich letech az
zdvojnasobit na $5,2 mid.

dle Clear Channel by v nékterych zemich mohl podil
DOOH vzrust az na 90% z celkové reklamy
rozsireni zejmeéna v chranénem prostredi — letiste,
nadrazi aj.



DOOH vydaje - USA

DIGITAL OUT-OF-HOME MEDIA SPENDING - USA

TOTAL CATEGORY SPENDING
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Out-of-Home advertising
- budoucnost |l

na zakladé vyzkumu Centre for Future Studies a inovaci spole¢nosti 3M|GTG by mély byt
predstveny nasledujici softwary v pfistich 12 mésicich
Contextual adverts
— 3D reklamy reagujici na aktualni situaci
Multisensory adverts

— software kombinujici holgrafické video, zvuk a pach k znasobeni u€inku reklamy na
spotrebitele

Personal Preference Profiles (PPPs)
— socialni sité stfezici osobni udaje
— udajné 50x vic do hloubky nez Facebook

— na zakladé uvedenych os. udaju by pak spotfebitel komunikoval s venkovni reklamou napf.
pfess mobil

NFC - near field communication
— smart telefony navrezené ke komunikaci s reklamou pfes PPPs
Advanced HD vending machines

— Ea zaklade dotykovych Cidel by spotrebitel mél moznost si produkt driveé prohlidnout nez ho
oupi



Gladvertising

nejblizsi novinkou v DOOH

Emotion Recognition Software (EMR)
technologie pouzivajici algoritmus k zachyceni
pohybu oci,tvare a pozice Cela, ktera analyzuje
emoce spotrebitele a poté navrhne odpovidajici
reklamu

Japonska spolecnost pak vytvari software i k
rozpoznani pohlavi, véku Ci zajmu

podobny software k nalezeni zde:
http://www.gladorsad.com/en/



JCDecaux Group

nejvétSi nadnarodni korporace v oblasti venkovni reklamy
zalozena v r. 1964
specializace pouze na venkovni reklamu
leader na evropském a asijském trhu
inovator v oblastni reklamy
— vr. 1964 zacal s reklamou na ,venkovnim nabytku“ a reklamou v hormadné dopravé
— vr. 1972 méstské svételné panely
— vr. 1974 spustil pohyblivé reklamy
— vr. 1980 automatickeé toalety
— vr. 1981 elektronické informaéni panely

svetova jedniCka v reklamé — na venkovnim nabytku a letistich — a evropskou jedniCkou v
billboardech

Venkovni Billboard Hromadna
nabytek doprava

427 200 panelt | 226 700 panelu | 369 900 panelu

v 45 zemich v 30 zemich V 25 zemich a na
184 letiStich




NET INCOME GROUP SHARE 2009 REVENUES BY REGION

(an € mliton)
221 North Amenca Rest of the World
T.6% 38%
United Kingdam
9.8%
Emf i)
108 Asla-Pacilic 230%
15.7% e
25
. REVENUES BY BUSINESS ;-'ﬂ‘;?

2007 2008 2009 (in € mullon, segment’s share in %)

18188
== Sireat Furniture 1.042.8 8343
ws Trantoorn 574.1 5806
497! 478 |- 3049

Blllboard




Revenue
Company Country of origin (in millions of US§) Geographic presence
Clear Channel Outdoot USA 2,698 United Srates, Canada, Europe,
Asia-Pacific, South America

JCDecaux France 2,675 Europe, Asia-Pacific,
North and South America,
Aftica and Middle East

CBS Qutdoor [USA 1,723 United Srates, Canada, Mexico,
Europe, Asia-Pacific

United
Contacts reached per €1,000 spent Kingdom Sweden Finland
Outdoor advertising (Street Furniture — Billboard) 802,648 424 764 487,805
Television (broadcast, satellite, cable) — 30 sec. spot 215,203 143,501 99,502
Radio (30 sec. spot) 590,026 530,955 313,480
Daily newspaper 122,214 46,170 39,432
Cinema (30 sec. spot) 16,073 20,421 Non available

Internet 540,588 353,970 227,273




Clear Channel Outdoor Holdings
INnc.

* soucasti holdingu Clear Channel
Communication

* na trhu venkovni reklamy od r. 1997

* dva trzni segmenty

— Americas Outdoor Advertising
* prijmy vr. 2010 $1,3 mid
« 188 000 panelu

— International Outdoor Advertising

« pFijmy vr. 2010 $1.5 mid
* 633 000 panelu



» Podil sektoru reklamy na pfijmech v USA

Year Ended December 31,

2010 2009 2008

Billboards
Bulletins (1) 54% 52% 51%
Posters 13% 14% 15%
Street furniture displays 6% 5% 5%
Transit displays 15% 17% 17%
Other displays (2) 12% 12% 12%
Total 100% 100% 100%

* Podil sketoru v Evropé

Year Ended December 31,

2010 2009 2008
Billboards (1) 30% 32% 35%
Street furniture displays 42% 40% 38%
Transit displays 8% 8% 9%
Other (2) 20% 20% 18%

Total 100% 100% 100%



Dekuji za pozornost



Zdroje:

vyroc¢ni zpravy JCDeacaux a Clear Channel Outdoor Holdings inc.

— http://phx.corporate-ir.net/phoenix.zhtm|?¢c=129877&p=irol-
reportsAnnual

— http://www.clearchanneloutdoor.com/corporate/investor-relations/
The Economist — Out-of-home advertising

— http://www.economist.com/node/18587305
Outdoor Advertising Association of America

— http://www.oaaa.orqg/

http://www.screenmediadaily.com/marketing-digital-signage-out-of-
home-advertising-3m-gtg-center-gladvertising-gladverts-future-
studies-mood-aware-mobile-social-0629906.shtml

http://www.youtube.com/watch?v=QaB TOW e-c
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