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Vlivy pusobici na rozhodovani

zakazniku 7 ,0% (7 otazek)

1. Kdo jsou zakaznici —

2. Co na trhu vyhledavaji —

3. Proc, za jakym ucelem —

4. Kdo vSechno se podili na tomto procesu —
5. Jak probihaji transakce a operace na trhu —
6. Kdy, pri jake prilezitosti (stimuly) —

/. Kde je odbytiste, kde se nakupuje —




Kupni a spotrebni chovani
e Zakladni smery, jak vysveétlit kupni a spotrebni chovani:

1.

— kupuijici/spotrebitel je
zcela racionalné uvazujici jednotka, chova se dle principu
ekonomicke vyhodnosti,

sleduje se psychické podmineni chovani — napr. jak jsou
vhimany vnéjsi podnéty, jak se projevuji hloubéji ukryté
motivy apod.,
— napf. pusobeni

mody,

— chovani lze vysveétlit
podle toho, jak kupuijici/spotfebitel reaguje na pusobici
stimuly.



MOTIVACE

e hierarchie potreb —— poptavka (Maslow)

potreby
seberealizace

potfeby uznani
spoleCenské potreby

potfeby bezpecnosti

fyziologické potreby

EVROPSKA RODINA:
s»tradic¢ni rodina
vJednoclenna domacnost
+Viceélenna domacnost
*Nesezdané spoluziti
+Osaméla rodina
“*Reorganizovana rodina




Kupni chovani a kupni rozhodovani

kupni role (iniciator, ovliviiovatel, rozhodovatel, kupujici
uzivatel)

e instituce (odbory, cirkev, stat, $kola, zaméstnavatelé...)

FAKTORY OVLIVNUJICi NAKUPNi A PONAKUPNI AKTIVITY:

e KDE, KDO, S KYM, KDY, CO, S CiM, PROC,
JAK??2?



Kupni rozhodovaci proces — obecny model

identifikace problému/

sbér informaci
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chovani po koupi
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aspekty kupniho chovani — vliv kultury:

e vnimani (tvar, viing, barvy, prostor, zvuky.....)

motivace (vlastnit, kupovat, utracet, spotfebovavat, ukazovat, sdilet,
darovat...)

uceni se — uroven gramotnosti a ,produktoveé vyspélosti”
vék (kupni role a vék, kupni sila a vék, vnimani veku...)
rodina a zivotni cyklus pozice v rodiné

vnimani sebe (,narodni hrdost”, sebevedomi, asertivita...)
socialni tridy

pohlavi (rozdéleni prace, kupni role...)

postoj ke zménam

vnimani rizika (fyzicke, financni, socialni, funkcni, psychologické)
loajalita zakazniku

kupni prostredi

Referencni skupiny a opinion makefi (experti, celebrity...)
vhnimani kvality produktu

reklamace — uplatfiovani naroku

nespokojenost




Figure 21.3 Husband—Wife Influences in Decision Making: Movement from Information
Search to Final Decision
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MODEL INTERKULTURALNIHO KUPNiIHO CHOVANI

PRIJEM

ATRIBUTY
ZAKAZNIKA
KDO?

PROCESY
JAK?

ZAKAZNIK
ODNOTY, KULTURA

OSOBNOST ., _
VNIMANI SEBE SOCIALNi PROCESY:
IDENTITA, IMAGE -MOTIVACE, EMOCE,
POSTOJE (K JIDLU, . ,
ZDRAVI : Y/ -SPOLECENSKE
SPOTREBE, PROJEVY KUPNIHO CHOVANI PROCESY
VLASTNIMU MENTALNI PROCESY
NARODU, K JINYM T :
; VLASTNICTVIi A UZiVANIi PRODUKTU o

KULTURAM, SEXU o o o -VNIMANI, UCENI SE,
A LASCE) PRIJIMANI NOVINEK/INOVACNi CHOVANI JAZYK, ZPRACOVANI
ZIVOTNI STYL . * INFORMACI

AU , VERNOST ZNACCE ’
VNIMANI DRUHYCH KOMUNIKACE,ROZHO-

REAKCE NA REKLAMU DOVANI

,SPOTREBA* MEDIi

,REKLAMACNI“ CHOVANI

MOTIVY - status, Cistota, pohodli, hedonismus, enviromentalismus
EMOCE - strach, pycha, radost, smutek, zlost... - vyjadreni, fe¢



http://www.sabmiller.com/index.asp?pageid=1 49&newsid=3L 00
(X X X}
[ X )

[ X )

http://appellationbeer.com/blog/british-beer-d rinkers-vounq—énd

http://www.boston.com/news/world/europe/articles/2006/07/06/re
port offers sobering view of drinking habits in the eu/

http://www.dreherrt.hu/portal/main.php?heading id=77&article id
=&language=en
http://www.associatedcontent.com/article/43570/prost a qui
ck quide to german beer.html

http://www.radeberger-gruppe.de/downloads/deutsche-
bierkultur-enq.pdf

http://lwww.copenhagenexclusive.dk/article.php?a=80&topic
=Art+%26+Culture

http://internationalbusiness.wikia.com/wiki/Belgium's Econ
omic and Cultural Aspect of Belgian Beer



http://www.sabmiller.com/index.asp?pageid=149&newsid=371
http://appellationbeer.com/blog/british-beer-drinkers-young-and-hip/
http://appellationbeer.com/blog/british-beer-drinkers-young-and-hip/
http://appellationbeer.com/blog/british-beer-drinkers-young-and-hip/
http://appellationbeer.com/blog/british-beer-drinkers-young-and-hip/
http://appellationbeer.com/blog/british-beer-drinkers-young-and-hip/
http://appellationbeer.com/blog/british-beer-drinkers-young-and-hip/
http://appellationbeer.com/blog/british-beer-drinkers-young-and-hip/
http://appellationbeer.com/blog/british-beer-drinkers-young-and-hip/
http://appellationbeer.com/blog/british-beer-drinkers-young-and-hip/
http://appellationbeer.com/blog/british-beer-drinkers-young-and-hip/
http://appellationbeer.com/blog/british-beer-drinkers-young-and-hip/
http://www.boston.com/news/world/europe/articles/2006/07/06/report_offers_sobering_view_of_drinking_habits_in_the_eu/
http://www.boston.com/news/world/europe/articles/2006/07/06/report_offers_sobering_view_of_drinking_habits_in_the_eu/
http://www.dreherrt.hu/portal/main.php?heading_id=77&article_id=&language=en
http://www.dreherrt.hu/portal/main.php?heading_id=77&article_id=&language=en
http://www.associatedcontent.com/article/43570/prost_a_quick_guide_to_german_beer.html
http://www.associatedcontent.com/article/43570/prost_a_quick_guide_to_german_beer.html
http://www.radeberger-gruppe.de/downloads/deutsche-bierkultur-eng.pdf
http://www.radeberger-gruppe.de/downloads/deutsche-bierkultur-eng.pdf
http://www.radeberger-gruppe.de/downloads/deutsche-bierkultur-eng.pdf
http://www.radeberger-gruppe.de/downloads/deutsche-bierkultur-eng.pdf
http://www.radeberger-gruppe.de/downloads/deutsche-bierkultur-eng.pdf
http://www.radeberger-gruppe.de/downloads/deutsche-bierkultur-eng.pdf
http://www.radeberger-gruppe.de/downloads/deutsche-bierkultur-eng.pdf
http://www.copenhagenexclusive.dk/article.php?a=80&topic=Art+%26+Culture
http://www.copenhagenexclusive.dk/article.php?a=80&topic=Art+%26+Culture
http://internationalbusiness.wikia.com/wiki/Belgium's_Economic_and_Cultural_Aspect_of_Belgian_Beer
http://internationalbusiness.wikia.com/wiki/Belgium's_Economic_and_Cultural_Aspect_of_Belgian_Beer

