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Prostorovy model (Mariot)

= Lokalizacni a selektivni predpoklady tvofri v prostoru
2 poly rozdilného (protikladného) charakteru

= Realizacni faktory — umoznuji vlastni uskute¢néni CR,
nemaji vsak jiz potencialni (polovy) charakter

e



Selektivni predpoklady

Tykaji se intenzity uCasti obyvatelstva na cestovnim
ruchu

Dokumentuji zpusobilost obyvatelstva ucastnit se
cestovniho ruchu

Zatim se jim veénuje mené pozornosti, protoze se
vyskytuji mimo oblasti cestovniho ruchu

Existuji 3 skupiny predpokladu:
o Urbanizacni

o Demograficke

o Socioekonomicke

o Politicke



[Urbanizaém’ faktory

Existuje umera mezi stupnem
urbanizace a ucasti na cestovnim
ruchu

o Radova velikost mésta

o Socioekonomicka struktura a funkce
mesta

o Urbanisticky charakter mesta

S rustem urbanizacénich procesu roste
| sklon k ucasti na cestovnim ruchu



Typy poptavky

Aktualni (effective)
celkovy pocet navstévniku v dané lokalité

Potlacena poptavky:
Potencialni — okolnosti (napf. vyse prijmda,
individualni charakteristiky) neumoznuiji
realizovat cestu. Odstranenim barier se stava
aktualni poptavkou.

Odlozena — zpUsobena problémy na strané
nabidky

Zadna poptavka

Vzdy je Cast populace, ktera nechce cestovat



Jine pristupy

Komponenty, které ovliviuji poptavku (Bukart, Medlik
1981):

Motivace - osobni charakteristiky

Determinanty — externi faktory, vSeobecny
charakter

Jiné Cleneni (Ryan 2003, Agryl 1996, Hall a Page
2002):

Ekonomické
Socialni
Psychologické



[Ekonomické faktory

D =f(P,, P:..... P.,Y,T)

D. = poptavka po cestovnim ruchu

P. = cena sluzeb v cestovnim ruchu
P....P. = cena ostatnich statku a sluzeb
Y = prijem

T = vkus



Vliv zmeny duchodu na
[poptévku

duchodova spotrebni krivka
Engelova krivka a Engelova
vydajova krivka

dichodova elasticita poptavky a jeji
charakteristika



Zavislost nakupovaneho mnozstvi
[daného statku na duchodu

Zdroj: Musil, P., http://pmusil.czechian.net/mikro2-2.ppt



Engelova krivka pro nezbytny,
luxusni a ménecenny statek

X X
EC EC
EC
| | I
Statek X je nezbytny Statek X je luxusni - Statek X je
- spotreba roste spotreba roste ménécenny -
pomaleji nez dichod rychleji nez diichod spotreba s riustem

dichodu klesa

Zdroj: Musil, P., http://pmusil.czechian.net/mikro2-2.ppt



Engelova vydajova krivka pro
nezbytny, luxusni a ménecenny statek

P,.X P,.X

Statek X je nezbytny
— vydaje na jeho
spotrebu rostou

pomaleji nez diichod

Statek X je luxusni —
vydaje na jeho
spotrebu rostou
rychleji nez dichod

P,.X

Statek X je
ménécenny — vydaje
na jeho spotrebu s
ristem dichodu
klesaji



Duchodova elasticita

Citlivost reakce spotrebitele v nakupovaném
mnozstvi statku X na zménu duchodu

Vyjadruje procentni zmenu poptavaného mnozstvi
statku X ku procentni zméné disponibilniho
duchodu spotrebitele

e = (AX/X)/(Al/l) nebo e, = (OX/AI/X/)

en> 1 smérem nahoru
eo=1 nebo e.< 1 smérem dolU



Ekonomickeé faktory

Cenova elasticita
enp=(AX/X) (AP, [P, ) nebo epp=(8X/aP,/X/Py)

epp< -1, poptavka je elasticka, cena se meni o mensi procento
nez poptavané mnozstvi — vysoka citlivost na cenu

Krizova elasticita Bor, = 22 By

oP, Q,
budeme zkoumat, jak ovlivni poptavku po statku X zména
ceny statku Y, neboli

co se bude dit se sledovanym statkem, zméni-li se cena
jeho substitutu nebo komplementu

Substituty — kfizova elasticita je kladna — rust ceny substitutu
vede k rustu poptavaného mnozstvi statku (sluzby), napf.
zajezdu

Komplementy - kfizova elasticita je zaporna, cena dopravy



[Ekonomické faktory

Faktory ovliviujici cenovou hladinu:
Smenne kursy
Ceny nerostnych surovin
Urokové miry



Socialni faktory

Volny Cas

Hypoteza trade-off mezi volnym Casem a
praci

o Substitucni vztah

Kompenzachi pristup

o Nuda a problémy kazdodenniho zivota jsou
vyvazovany bezstarostnou dovolenou

Hypotéza spin-off
o Komplementarni vztah
Neutralni pristup




A

[Trade off

Income

Figure 3.2 The derivation of a demand curve for |



[Sociélnl’ faktory

Demografické zmeny:
Starnuti populace

Tradicni model rodiny ztraci svoji
pozici (SINKS, DINKS)

Zeny a cestovni ruch



[Psychologické faktory

Motivace — procC lidé cestu;ji?
Maslowova hierarchie potreb
Inverze chovani (Graburn)

Model socialni psychologie
cestovniho ruchu (Iso-Ahola)

Psychograficky profil (Plog)
Crandalliv seznam motivaci



Maslowova hierarchie potreb

Actualisation/
Hierarchické anal Self-Fulfilment
Fazeni potreb Esteem
Clovéka :
Belonging
/ and Love
Safety
(Security)

Physiological Needs
(hunger, rest,
thirst, shelter)

1954

Maslow's hierarchy of needs

Figure 2.2: Maslow’s hierarchy of needs



Table 1:1 Examples of ‘inversions’ in tourism

Dimension Continua

Winter vs. summaer
Cold vs. warmth
Crowds vs. isolation
Modern vs. ancient

Home vs. foreign

| rwironment

Lifostyle Thrift vs. indulgence
Affluence vs. simplicity
Work vs. leisure

Formality Rigid vs. flexible
Formal vs. informal
Restriction vs. licence

Heaith Gluttony vs. diet
Stress vs. tranquillity
Sloth vs. exercise
Age vs. rejuvenation

Bource: Adapted from Graburn (1983).

Tourist behavioural pattern

Tourists escape cooler latitudes in
favour of warmer places. Urban people
may seek the solitude of rural or remote
places. Historic sites attract tourists who
live in modem environments.

Familiarity of the home replaced by the

difference of a ‘foreign’ environment.

Expenditure increased on special
events or purchases. Experiences
selected to contrast routine of work
with rewards of leisure.

Routines of normal time-keeping,
dress codes and social behaviours
replaced by contrasting patterns
and practices based on flexibility
and informality.

Tourists indulge through increased
consumption. Relaxation sought as
relief from routine stresses. Active
holidays chosen as alternative to
sedentary patterns in daily lives.
Health spas and exercise used to
counteract processes of ageing.

Thrift x
indulgence =
setreni x
utraceni
Sloth = lenost



Personal escape Interpersonal escape

» To get away from my normal  To avoid people who annoy me
environment  To get away from a stressful social
 To have a change in pace from my environment

everyday life D r  To avoid interactions with others

* To overcome a bad mood

NAAAl ecAnriAlNT p virnrhAalAania AractAvinThA

Personal seeking ' Interpersonal seeking
* To tell others about my experiences |a)  To be with people of similar interests

* To feel good about myself * To bring friends/family closer X
* To experience new things by myself fal . To meet new people >kiu
psychology of tourism 4 moznosti motivaci, pozice

se v case u jednotlivce

Seeking intrinsic rewards . . .
muze menit

Personal interpersonal
g“’ Personal 1 2) _ o
g‘g environment () Eg0|smus, unik od
5 zodpovédnosti
g% Domoeen|© ® VFR

Prestiz, status

Source: Iso-Ahota (1982). Potkavat nové osoby v
novych mistech



[Motivaém’ teorie

Psychograficky profil (Plog)
o Zalozen na osobnostnich
charakteristikach jednotlivce

o Populace je rozdelena podle
osobnostniho kontinua: psychocentrici -
allocentrici



Figure 1:3 Plog’s psychographic tourlst profile
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Source: Plog (1974).




Crandalluv seznam motivaci

Table 2.1: Crandall’s ljst of motivations

I ENJOYING NATURE, ESCAPING FROM
CIVILISATION
To get away from civilisation for a while
To be close to nature

2 ESCAPE FROM ROUTINE AND RESPONSIBILITY

Change from my daily routine

To get away from the responsibilities of my

everyday life

) PHYSICAL EXERCISE
For the exercise
To keep in shape

4 CREATIVITY
To be creative

5 RELAXATION
To relax physically
So my mind can slow down for a while

6  SOCIAL CONTACT
So | could do things with my companions
To get away from other people

7 MEETING NEW PECPLE
To talk to new and varied people
To build friendships with new people

8 HETEROSEXUAL CONTACT
To be with people of the opposite sex
To meet people of the opposite sex

?  FAMILY CONTACT
To be away from the family for a while
To help bring the family together more

10

11

i3

14

16

RECOGNITION, STATUS
To show others I could do it
So others would think highly of me for doing it

SOCIAL POWER
To have control over others
To be in a position of authority

ALTRUISM
To help others

STIMULUS SEEKING
For the excitement
Because of the risks involved

SELFACTUALISATION (FEEDBACK, SELF.
IMPROVEMENT, ABILITY UTILISATION)
Seeing the results of your efforts

Using a variety of skills and falents

ACHIEVEMENT, CHALLENGE, COMPETITION
To develop my skills and ability

Because of the competition

To learn what | am capable of

KILLING TIME, AVOIDING BOREDOM
To keep busy
Te avoid boredom

INTELLECTUAL AESTHETICISM

To use my mind
To think about my personal values

Source: Crandall (1980)



