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This article provides a comprehensive overview of how social media has changed the marketing 

landscape and discusses the challenges and opportunities for managing brands in this environment. It 

specifically focuses on influencer marketing and how brands can leverage influencers to create 

positive brand experiences and build trust with consumers. 
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This article reviews the existing literature on social media influencers and provides a synthesis of the 

key findings. It also identifies gaps in the research and proposes a research agenda for future studies. 

The article covers topics such as influencer selection, effectiveness, and disclosure. 
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This article proposes a customer journey framework for understanding and managing customer 

experience. The authors argue that customer experience is a dynamic and multi-dimensional construct 

that evolves over time and across touchpoints. They provide empirical evidence on the importance of 

customer experience for customer loyalty and suggest managerial implications for enhancing 

customer experience. 

 


