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Carroll's article provides a theoretical framework for understanding the different levels of corporate 

social responsibility and argues that companies that meet their social and ethical responsibilities are 

more likely to achieve long-term financial success.  

The article offers a useful perspective on the importance of social responsibility in business 

management and highlights the potential benefits of integrating social responsibility into corporate 

strategies.       
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Orlitzky et al.'s meta-analysis examine the relationship between corporate social responsibility and 

financial performance. 

 The authors observed that there is a favorable association between financial performance and 

social responsibility, with socially responsible companies enjoying better financial returns. The study 

provides empirical evidence to support the argument that social responsibility is a strategic 

imperative for businesses seeking to achieve sustainable long-term growth and success. 
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Arora and Dharwadkar's study examines how productivity mediates the correlation between 

corporate social responsibility and financial performance. 

The authors find that companies that invest in social responsibility initiatives are more productive, 

which in turn leads to better financial performance. The study provides insights into the mechanisms 

through which social responsibility can impact financial performance and highlights the potential 

benefits of integrating social responsibility into business strategies. 

Overall, these sources provide valuable insights into the impact of corporate social responsibility on 

financial performance. They offer different perspectives on the importance of social responsibility in 

business management and provide empirical evidence to support the argument that social 

responsibility can positively impact financial performance. By integrating social responsibility into 

their business strategies, companies can build strong relationships with their stakeholders, enhance 

their reputation, boost productivity, and achieve sustainable long-term growth and success. 


