In-class activity 2
Understanding adoption of digital devices and platforms

Purpose
To reflect on the questions marketers should ask about consumer device and platform
adoption and to share relevant sources to access this insight.

Context

You work in the innovation team for a cosmetic brand such as L’Or¢éal and are considering
opportunities to add more interactive virtual and augmented reality (VR and AR) features to
marketing communications aimed at increasing brand engagement and brand loyalty.

Activity

Identify the types of questions about device usage, media consumption and platform usage
you would need to ask to gain insight on adoption within different age groups. Complete
searches or access databases to identify useful sources for these types of questions.

Here are some examples of questions that you would seek to understand for different
demographics such as age group, gender and income.

Device usage:

* How many devices?

* Adoption of device browsers or apps that support AR and VR. For example, for Apple or
Android?

Media consumption:

» When are different types of media (and devices) used through the day?

* How popular are different mobile and desktop platforms for VR and AR?

» How common is multiscreening (where more than one device is used simultaneously)?

Platform usage:

* How popular are different social networks? Do they have support for interactivity?
* How many searches and what types of searches happen on Google?

» How does media spend compare between traditional and digital platforms?



