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Example no. 1

[0 Which one in your opinion is a better cuisine?
a. Czech Fast-food b. American Fast-food

0 Would you say that McDonald’s is healthy?
a. yes b. No c. I do not know

0 Which location of McDonald’s you go more often in
Brno?

a. on Masaryk's near the main railway station
b. Olympia Shopping Mall
c. on the Freedom Square (Namésti Svobody)

0 What do you like about McDonalds the most? (Write
your 3 main reasons)
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Example no. 2:

O

Research area

Competitiveness

O

Research topic

Factors influencing competitiveness of companies

O

General research questions

1. What is the relationship between application of CSR activities and
competitiveness of companies?

2. To what extent companies use CSR activities?

3. What is the relationship between company characteristic and
application of CSR activities?

etc.
Specific research questions

2a. What is the frequency of used types of CSR activities in particular
companies?

3a. Does the size of company (based on humber of employees) affect
frequency of used types of CSR activities?

3b. Does the sector affect frequency of used types of CSR activities?

etc. ...




Example no. 2:

[0 Data collection questions

B61. Kterymiformamise VaE podnik angaZuje ve smyslu tzv. spoleéenské odpovédnosti podnikd (CSR)?

Forma Priklad

Firemni dobrovolnictyi 1] ANO [2] NE akeni den, mentoring, partnerstvi v managementu,
stinowvani, socidlni praxe

Firernni dédrcovstvi 11 ANO [2] NE materialni dary, payroll giving, matchingovy fond, Ba Sed
sluZby pro bono, ostatni finanéni dary «— on za

Firemni nadace 1| ANO |2 | NE

Partnerske programy 1| ANO |2 | NE rozvojove projekty, secondment, poskytovani stipendii

Sponzoring 1| ANO |2 NE cause related marketing, jiné formy sponzoringu

Snizovdni dopad( na Zivotni prostiedi 1| ANO | 2| NE

liné formy: ﬂ 11 ANO [2| NE

i & a Z H Uvedte proménng rodni
B3.1. Uvedte poéty zaméstnanch Vaieho podniku eptaerg e somtmanct Ba Sed

dle nize specifikovanych skupin.
Minuly trend Stavajd situace Budau trend < on 3a

Celkem zaméstnanct RS DZ =

Based

on 3b
Information about sector was found in other way. —




Another view on the process
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Example no. 3

Organization XY is a citizens' association that tries to help to develop
student life and to strengthen identification of students with the
Masaryk University. It provides discount card for students.

Managerial problem:

Card sale volume is low. Why? What to do to increase the interest of
students?

Aim of the research:

Identify the needs and interests of the target group, i.e. existing MU
students.

Research questions:

No.

No.
No.

No.
No.

2
3
4.
5:

1:

Why is the sale volume of card low?

What to do to increase the interest of MU students?

What discounts would be interesting for the students and what
would led them to purchase the card?

What change would increase the sales of the cards?

How to inform about the existence of the card?




Example no. 4

Aim of the research:

Specify as close as possible the target group of current
students of bachelor's degree of the Faculty of Economics
and Administration.

Using the results:
The results will be used to conduct communication
campaigns aimed at this target group.

Hypotheses:

No. 1: More than 60 % of students of the Faculty of
Economics and Administration has permanent
residence in South Moravian Region.

No. 2: 20 % of students of bachelor's degree of the Faculty
of Economics and Administration has as a first
language German.

descriptive hypotheses



EX.
Nno.

Research area

v

Corporate social responsibility

|

Research
topic

CSR reporting in the Czech Republic

|

|

Research target

Identification of corporate approach to integration of CSR
information within their Annual Report in the Czech
Republic.

|

|

General What is the corporate approach to integration of CSR
research information within their Annual Report in the Czech
question Republic?
: I 1 1
Specific
SRQ No. 1 SRQ No. 2 SRQ No. 3 SRQ No. 4
research . . . .
- choice of quality of systematic active
questions CSR provided nature in support of
themes information providing CSR feedback
and SRQ No. 2 information SRO No. 4
0. za 0. 4a
Partial f:g:_l_t of depth of 4 forms of
specific . information contacts
research mation
questions SRQ No. 2b SRQ No. 4b
credibility of person
information accountable
for
4
t R
Data

sources

Data from the content analysis of annual reports

validity



Example no. 6

3. Please specify characteristics you tend to use when
choosing restaurant:

a. recommendations of my friends

. review on the Internet

prices

. type of food

® Qo0 o

This question brings nominal data. It is related to the
research question no. 1 Which factors influence selection
of a restaurant? The categories of answers were taken from
the result of the pilot study.




Pilot survey

How to proceed:

L
L

rewrite obtained information

look for the action verb describing the
behavior of employees of organization (E.g.
clerk gave me advice) or adjective which
describes important characteristic of service
(E.g. information panels are clearly visible)

make groups (categories) of similar answers

content analysis



Example no. 7

The aim of question was to identified positive and negative experiences of citizens
during the visit of concrete authority

Answer no. 1: ............ . When I arrived, clerk doesn't look at me.

Answer no. 2: ............ . Toilet was untidy. There was no toilet paper.

Answer no. 3: ............. There were a lot of people and only two chair.

Answer no. 4: ............ . Clerk was personable. She said me hello and
was smiling at me.

Answer no. 5: ............. There are no Fens. So if you forget it, it is a big
problem to fill in the form.

Answer no. 6: ............ . I was not waiting for a long time.

Answers no. 1 and 4 say something about personnel
Answer no. 2 about sanitary facility

Answers no. 3 and 5 about convenience of visitors
Answer no. 6 about waiting time

Source: Lukagova et al., M&teni spokojenosti obéanl s verejnymi sluzbami jakou souddst fizeni kvality v
organizacich verejného sektoru, 2009, p. 83-86



Basic types of survey questions

0 open-ended

closed-ended with ordered

responses

closed-ended with unordered
responses choice

What topic do you feel
should be the main program
emphasis for net year?
(Circle number of your
answer.)

1 effective parenting

2 child development

3 guidance and discipline
4 communication

5 other (please specify)

Have you
ever smoked
marijuana?

1 yes

2 no

0 partially close-ended

[0 dichotomous
0 filter

Please enter your gender:

If yes, about how many times
have you smoked marijuana
during the two weeks?

A never

B once

C 2 to 5 times
D 6 to 10 times

E more than 10 times

What would you like to see as
the main program emphasis
next year?

Which of these four topics
would you most like to
see as the primary
program emphasis next
year? (Circle number of
your answer.)

1 effective parenting
2 child development
3 guidance and discipline

4 communication

male female
How important to you are each of the following posiible program emphases?
(Circle one for each item.)
none little
A effective parenting 1 2
B child development 1 2
C guidance and discipline 1 2
D communication 1 2

some much
3 4
3 4
3 4
3 4

Sources: http://learningstore.uwex.edu/assets/pdfs/g3658-2.pdf,

http://www.socialresearchmethods.net/kb/guestype.php



http://learningstore.uwex.edu/assets/pdfs/g3658-2.pdf
http://learningstore.uwex.edu/assets/pdfs/g3658-2.pdf
http://learningstore.uwex.edu/assets/pdfs/g3658-2.pdf
http://www.socialresearchmethods.net/kb/questype.php

Close- and open-ended questions

Close-ended: Open-ended

[0 difficult to design [0 easier to write

[0 less time consuming for 0 permit creativity, self-
respondents expression, and richness

OO0 provide uniformity of of detail
questions and responses 0 time consuming

0 can reduce/simplify the [0 different respondents
reality too much give different degrees of

0 suggest ideas that the detail in answers
respondent would not [0 coding responses,
otherwise have comparisons and

0 boring statistical analysis

become difficult

For more details please see: _
http://environment.uwaterloo.ca/research/watgreen/pr content analys|s
ojects/library/1020/ocq.html
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Example no. 8

How often during the past week were you
bored?

Answer 1: Not often.
Answer 2: About 10% of the time.

Answer 3: Much less often than the mounth
before.




Suggestion for asking survey questions

O

O

OO000a0

Ask purposeful questions

(quality of service of airline travel x questions about readings
habits, possession of animal)

Ask concrete questions, time limited

(Did you enjoy the play? x Did you enjoy the first act of the play? x
Did you find comedy scenes in the play's first act funny?

Use conventional language

(Please try to define the degree of importance of individual
stakeholder you have mentioned for your company success in the
market. x Please try to define the degree of importance of
individual subject you...)

Sources: Fink, How to ask survey questions, 1995, p. 18-29 (SOC 481) a Lukasova et al., Méreni
spokojenosti obéanl s vefejnymi sluzbami jakou soucast Fizeni kvality v organizacich vefejného
sektoru, 2009, p. 87-89



Suggestion for asking survey questions

=

=

O

[0 Don't use incomprehensible (unclear) phrasing
(Is health care accessible in the town you live? - occurrence of
general or SEeciaIized health care, surgery hour, possibility of
parking, within reach of public transport,...Place of residence? -
Brno, South Moravia, The Czech Republic, Lipova 41a,...)

[0 Avoid abbreviations, jargon

[0 Avoid biasing words and phrases

(Unw)illingness of workers discourages customer from the next
visit.

[0 Avoid negative questions

(I don't agree that clerks aren't helpful.)
[0 Avoid two-edged questions

(How often do you buy or read Times?)

Sources: Fink, How to ask survey questions, 1995, p. 18-29 (SOC 481) a Lukasova et al., Méreni
spokojenosti obéanl s vefejnymi sluzbami jakou soucast Fizeni kvality v organizacich vefejného
sektoru, 2009, p. 87-89



Rules for construction of response
categories

Response categorie must be:

exhaustive
mutually exclusive

set up to allow the respondent to
provide multiple answers when
relevant

when appropriate, provide for a
,residual other" category




Basic types of responses

[0 free response (open-ended response)

[0 forced choice

0 likert scales

O multiple choige s wemmanisevs ok nsae v smss e syl oo o 557

Prikdac

Firemni dobrovolnictvi 11 ANO [2] NE akéni den, mentoring, partnerstvi v
stinovani, socidlni praxe
Firernni dércovstvi 11 ANO 2] NE materialni dary, payroll giving, matc
sluZby pro bono, ostatni financni da
Firemni nadace 1] ANO |2 | NE
Hodnoceni Valeho podniku ¥liv na konkurenceschopnost Vadeho podniku
U nasledujicich otazek zakrouZzkujte & B = _
pfisludnou hodnotu bodovaci Skaly. % F ﬁ? 3 z E
5 = = 2 ¥ : 3 3
= 2 = B £ 3 Y
A12 Konkurenéni boj na trzich produktd, kde pasobi
WVds podnik, je: 1 2 3 4 Ll (w2 |2

Source: Lukagova et al., M&teni spokojenosti obéanl s verejnymi sluzbami jakou souddst fizeni kvality v
organizacich verejného sektoru, 2009, p. 89-92



Example no.

S

1. Please rate the importance of the following criteria when selecting a

supplier of license from A.

Completely
unimportant

Unimportant

Important

Very
important

Software price

Speed of reaction

Provided consultation

Providing services related to
the use of software
(installation and setup,
hosting, training, etc.).

Price of services

Sufficient amount and
relevance of provided
information on the website

Reviews




Example no. 10

Research question no. 2:

To what extent do existing customers use services associated with license from M?
Why don't they use the services?

Explanation of formulation:
?

Questions in questionnaire relating to RQ no. 1:
Question no. 4 and 4.1

4. Did your company use services related to licence from M (installation and
setup, hosting, training, etc.)?

1. yes
2. N0
If not: 4.1 Why your company did not use the services?
a. we arrange for them by our own resources
b. services are provided by other partner
c. we do not need these services




Example no. 11

Research question: What i?s the buying behavior of the target
group:
0 SRQ no. 1

[0 SRQ no. 2: Where does the target group buy bathroom
product range?

0 SRQ no. 3
O ..

Question in the questionnaire related to the SRQ no. 2:

O If y?ou purchased the equipment to the bathroom, where did
you go:

(scale: 1 definitely not, 2 probably not 2, 3 probably yes, 4
definitely yes)

a. into large hobby market;

b. into nationwide known bathroom stores;
C. into store near my home;

d. into an e-shop.




Example no. 11

Research question: What i?s the buying behavior of the target
group:

O SRQ no. 1
o

O -éRQ no. 4. How does the number of offered brands affect
buying behavior?

Questions in the questionnaire related to the SRQ no. 4:
0 How do you know following brands of bathroom product range?

a. RAKO yes X no
b. OPOCZNO yes X no
c. PARADYZ yes X no

d. CERSANIT yes X no

[0 Do you remember other brands of the equipment of the bathroom?




Types of instruction

[0 3 kinds of instructions are necessary
(general, transitional, question answering)

Dotaznik se sklada ze dvou tasti. Cdst A zjistuje nazory respon-
denta na faktory konkurenceschopnosti 3etfeného podniku, &ast B
zjistuje charakteristiky daného podniku.

Informace zjidtované prostfednictvim dotazniku nepfedstavuiji
vEtSinou pfesné a podrobné statistické udaje, které by bylo tfeba

A FAKTO RY KO N K U RE N c ESC H O P N O STl ;I;}jgzv;f;fj?s:vzrﬁ};:hn:j:gsg.databézich_ Jde spige o ziskavani
PODNIKU

Konkurenceschopnost je chipina jako schopnost podniku obstit v soutéZi s konkurenty na trhu produktd (ij. vyrobki resp.
sluzeb). Podnik vysoce konkurenceschopny disponuje znaénou konkurenéni vywhodou, to znamend, Ze je v fadé dileZitych
oblasti (v fadé faktor() lepéi nez jeho vyznamni konkurenti, coz mu umozZnuje byt na trhu Gspéinéjsi nez tito konkurenti.

Vysvétlivky k tabulkdm uvedenym v &asti B
W dotazniku nejde jen o zachyceni stdvajiciho stavu, ale téZ o postizeni vyvojovych trendd.
Z tohoto dilvodu je ve vétiiné tabulek sledovdna nejen stavajici situace, ale téZ minuly trend a budouci trend.

Dynamika vyvoije je zachycena takto:
Minuly trend — trend v uplynulych cca péti letech (f. od cca roku 2002); na zakladé ramcového hodnoceni se uvede,
zda sledovana veliina pfevainé rostla , zlstavala stejna |=»|, nebo nastaval pokles " .



Format of the questionnaire

[0 order of the questions

(easy-to-difficult progression, logical order,
? demographic questions placement)

O length
[0 vertical or horizontal format for answers

B45. Uvedte specifiénost produktd Vaseho podniku.

Velmi specifické produkty A f o
Spite specifické produkty f o
Spite standardizované produkty f o
Velmi standardizované produkty B f g
Celkem 100 %,

B37. Uvedtie, které typy zaméstnaneckych vyhod Vas podnik poskytuje.
Typ zameéstnanedych wyhod Ly 1)
Akciové opce 1| nikomu  [2] viem 3| nékterym

Sluzebni automobil k soukromym uelim 1| nikomu 2| viem 3 | nékterym f

Source: Bourque a Fielder, How to conduct self-administred and mail survey, 1995, p. 93-105 (SOC 481)



Format of the questionnaire

O assignment indexes to questions and answers
[0 size, fonts and highlighting of letters
[J consistency

U nasledujicich otdzek zakrouZkujte B4. ODBERATELE, ZAKAZNIC|

piisluinou hodnotu bodovaci Skaly.

A1,  Které podniky patfi k nejvyznamnéjsim konkurentim VaZeho podniku v €eské republice?

Vysvétiiviy A Uvede se odhad percentudiniho podiiu na tr¥bdch.
B ., Region”: jednd se o zdkaznfky nachdzejid se do vzddlenosti zhruba 50km od sidia podniku, resp. jeho pfisluiné provozovny,

D free Spa ce C  Uvede se export colkem.
O splitting questions between pages
[0 contrast

B3.7. Uvedte, které typy zaméstnaneckych vyhod Va3 podnik poskytuje.
Typ zaméstnaneckych whod Komu

Akciové opce 1| nikomu 2| viem 3 | nékterym ﬁ?

Sluzebni automobil k soukromym &eldim 1| nikomu 2| viem 3 | n&kterym



Pretesting the questionnaire

= testing of the questionnaire on a small sample of
respondents to identify and eliminate potential problems.

You should find answers to the questions below:

Does each question measure what it is intended to
measure?

Do respondents understand all the words?
Are questions interpreted similarly by all respondents?

Does each close-ended question have an answer that
applies to each respondent?

Does the questionnaire create positive impression — one
that motivates people to answer it?

Are some responses missing?

Does anK aspect of the questionnaire suggest bias on the
part of the researcher?

OO0 O OoOoOo O

Source: http://learningstore.uwex.edu/assets/pdfs/g3658-2.pdf
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Administration of the questionnaire
— cover letter

14 kinds of information should be included:

Use of letterhead

Information about sponsorship

Dates

Salutation

Purpose of the study

Reasons why an individual's participation is important
Incentives to encourage respondent participation

Use of advance letters

How material incentives will be provided or distributed

Realistic estimate of the time required to complete the
questionnaire

How and why the respondent was chosen

Explanation of confidentiality and how the data will be handled
Provision of a name and phone number to call for information
When and how to return the questionnaire

O0O000 O00O000O000O000

Source: Bourque a Fielder, How to conduct self-administred and mail survey, 1995, p. 105-133 (SOC 481)



