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Vite proc€ a co chcete merit.
Vite cestu zakaznika

Muzete se vrhnout do méreni:
1) Zalozeni uctu
2) Co znamenaji hodnoty

» www.]JakNaExcel.cz P |£



Zacneéte

» Jak se donutit?

Stanovte termin ukolu

Reknéte to veFejné

Navrhneéte ,,trest” za nesplneni
Odmenu za splnéni

» www.JakNaExcel.cz P |£



»Spolehlivost
»Nezavislost
»Mlicenlivost

»Poctivost
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» AKCE

» http://pripoj.me/summer-jam/

»VIDEA

» https://www.youtube.com/watch?v=n
HB-5WO0OPX4c
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analytics.google.com

| Ucty = @

Provoz svého webu muZete zacit analyzovat ve tfech snadnych krocich.

o Zaregistrujte se do sluzhy 9 Pfidejte méfici kod 9 Zjistéte vice o svém publiku Zaénéte pouzivat sluzbu Google Analytic:

Google Analytics
Registrace
- d ‘ eg

B N ANy
n )f
\/ Zaregistrujte se. Je to snadné a zdarma!
Ziskate méficl kad, ktery vloZitz na Za nékolik hodin budete moci sledovat
Potiebujeme pouze zakladni informace stranky, aby systém Google poznzl, kdy Udaje o svém webu.
o tom, kterj web choete monitorovat. Je web navstiven.

)]

Google | Domovska strénka Analytics | Smiuvni podminky | Zasady ochrany soukromi | Odeslat zpétnou vazbu



New Account

What would you like to track?

Website Maobile app

Tracking Method

This property works using Universal Analytics. Click Gef Tracking /D and implement the Universal Analytics tracking code
snippet to complete your set up.

Setting up your account

Account Name required
Accounts are the top-most level of organization and contain one or more tracking IDs.

Testovaci GOAM

Setting up your property

EDSITe Wame required
Excel

Website U —

hitp:lf ‘JakNaExcel.cﬂ

lovclismtbene ™ b
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Hretrstry-Categeory——

Jobs and Education

Reporting Time Zone

Czech Republic  ~ (GMTH02:00) Central European Time - Prague

Data Sharing Settings

Diata you collect, process, and store using Google Analytics ("Google Analytics data") is secure and kept confidential. This data
is used to provide and maintain the Google Analytics service, to perform system critical operations, and in rare exceptions for

legal reasons as described in our privacy policy.

The data sharing options give you more control over sharing your Google Analytics data. Learn more.

v Google products & services RECOMMENDED
Share Google Analytics data with Google to help improve Google's products and services. If you disable this option, data can
still flow to other Google products explicitly linked to Analytics. Visit the product linking section in each property to view or
change your settings.

v Benchmarking RECOMMENDED
Contribute anonymous data to an aggregate data set to enable features like benchmarking and publication that can help you
understand data trends. All identifiable information about your website is removed and combined with other anonymous data
before it is shared with others.

v Technical support RECOMMENDED
Let Google technical support representatives access your Google Analytics data and account when necessary to provide
service and find solutions to technical issues.

v Account specialists RECOMMENDED
Give Google marketing specialists and your Google sales specialists access to your Google Analytics data and account so
they can find ways to improve your configuration and analysis, and share optimization tips with you. If you don't have
dedicated sales specialists, give this access to authorized Google representatives.

Learn how Google Analytics safeguards your data.

You are using 0 out of 100 accounts.

Get Tracking ID Cancel

P12



Google Analytics Terms of Service Agreement

To use Google Analytics you must first accept the terms of service agreement for your country / region of residence.

United States

Google Analytics

Google Analytics Terms of Service

These Google Analytics Terms of Service (this Agreement”) are entered into by Google Inc.
("Google") and the entity executing this Agreement ( "You"). This Agreement governs Your use of the
standard Google Analytics (the "Service”). BY CLICKING THE "I ACCEPT" BUTTON, COMPLETING THE
REGISTRATION PROCESS, OR USING THE SERVICE, YOU ACKNOWLEDGE THAT YOU HAVE
REVIEWED AND ACCEPT THIS AGREEMENT AND ARE AUTHORIZED TO ACT ON BEHALF OF, AND

| Accept | | Do Mot Accept SChVé‘Iit
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I VSechny udaje o webu ~
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Testovaci / test

test -

E Mastaveni sluzby
2as  Sprava uZivatell

JS  Udaje o méfeni

MEFici kod

Shromazdovani dat

[Jzer-ID

Mastaveni relace

Zdroje z neplacengho vyhledavani

Seznam vyloucenyeh odkazujicich
zdrojd

Seznam vyloutenych vyhledavacic
dotazi
PROPOJENI SLUZEB

= Propojenis détem Adwords

E Fropejeni s étem AdSenze

VZDELAVANI ANALYTICS

) Udaje o méfeni

Vas ké

—Gisto-pro-meéfent

UA-T1072347559-1

Mérfeni webu

Global Site Tag (gtag.js)

K

< > b 4

Najdéte svij zak
nastaveni shéru

Nasledujici nastave
sluZbé Universal An

Po kliknuti na moznost
zakladni fragment kod
stahnout sadu SDK pla
2 aplikace).

kKliknutim na Nastave:

délky navitévy a kamp

This is the tracking ID for your Google Analytics property. If you
3rd-party web hosting provider like WordPress, GoDaddy, or
need to follow their instructions to set up Google Analytics on y

Toto je méfici kéd funkce Globalni webova znacka (giag.js) pro fulo sluzbu. Zkopirujte jej 2 vlozte jako prvn

<HEAD= kaZdé webove stranky, kierou cheoete sledovat. Pokud na strance jiz Globélni webovou znatku mate



Udaje o vasem webu

- o = (e
I VSechny udaje o webu ~ ‘ T -
Q. Profledavani piehledi a ndpow Domovska stranka Google Analytics

f& DOMOVSKA STRANKA Uzivatele Mavstavy Mira okamziteho opusténi Doba trvani navitéw

0 0 0 0

BT PRIZPUSOBENI

Prehledy

(O VREALNEM CASE

2 PUBLIKUM
De  AKVIZICE
BN cHovANI
M KONVERZE
Q  OBJEVUJTE

Lx SPRAVCE




» Nutno spustit link:

» https://analytics.google.com/analytics/
web/demoAccount

»http://bit.ly/GGOOAANN
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Access the demo account

To access the demo account, click the ACCESS DEMO ACCOUNT link at the end of this section. When you click the
limk:

= |fyou already have a Google account, you are prompted to log in to that account.

= |f you do not have a Google account, you are prompted to create an account and then login.

When you click the ACCESS DEMO ACCOUNT link below, you agree to let Google perform one of two actions
related to your Google account:

« |fyou already have a Google Analytics account, we will add the demo account to your Analytics account.

= |f you do not have a Google Analytics account, we will create one for you in association with your Google
account, and then add the demo account to your new Analytics account.

The demo account is available from the Hometab in Analytics.

The demo account counts against the maximum number of Analytics accounts you are permitted to create under a
single Google account. The current maximum for Google Analytics Standard is 100 Analytics accounts per Google
account.

You can remaove the demo account at any time.

ACCESS DEMO ACCOUNT [£




Prida se Demo Account (Beta)

V uzivatelskem rozhrani Google Analytics brzy provedeme nékolik vylepseni. DalSi informace.

O'\ Hleda
Q, VSE OBLIBENE POLOZKY 3 u
ﬁ Uty Analytics Sluzby a aplikace Wybéry dat
Google Merchandis... 1 Master View

Demo Account (Beta) > , :E,;,T, > I " "i‘:‘.i"
[ ] ] R e Znam
. -

Testovaci dTE'S' .x- EW ‘i’:?' i

3 Raw Data View v =
Zmeéns

Prehl
&
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Domovska stranka

l Google 'E':';":";; Store ‘ EEE

1 Master iew ~ -

Q_  Prohledévan prehledd a ndpow Domovska stranka Google Analytics

fd  DOMOVSKA STRANKA Uzivatelé Triby Korverznl pomér Nvitéuy Aktuslni podet uzivateld

21 is. 120 1is.S 2,

% 26 tis.
133% T714% 1298 % t45% 32

BT PRIZPUSOBENI

Prehledy

Zobrazeni stranky za minutu

(O VREALNEM CASE Ttis.

Sou 5

Oblast _ )

- HH"‘-H -

Zdroje navitévnos ~—_ )

Obsah g e -_-:_';:;---:';‘_f'“"' - o N Nejlepsi aktivni stranky

Udzlost B o “:l{;\__"___-:_::____—':’*’"_ T /Google+Redesig.. y+Brand/YouTube

T Iis. fhome
fGoogle+Redesign/spring+sale

2 PUBLIKUM _ .
fGoogle+Redesign/Accessories
Sep h . h . . ) /Google+Redesign._wares/quickview

AKVIZICE

g ¥

CHOVANI Posledni dny (7) w PREHLED FUBLIKA > PREHLED ¥ REALNEM




Realny cas

\ ‘a-s- ér‘View ‘ : 9

Q,  Prohleddvéni prehledd a népov Piehled Vytvofit zkratku B2 ¥
fr

|__dm|
- O
&
o
8

DOMOVSKA STRANKA Zobrazeni stranek

Aktualni pocet aktivnich uzivateldl zmnu 7a sekundy
na webu:

BY PRIZPUSOBENI

o
(=)

Prehledy

(© VREALNEM CASE 2
50 ? 2
nlas e . ’- - - = ’
M STOLNIPOCITAC M MOBIL “ —] ! [
- . = - [ [ —— '
Zdraje navitévnost 8% m - — |
-26 min =21 mine -18 min -11 min -6 min - iE,:ls 455 -2 -1.55
- Nejéastéjsi odkazujici stranky: Nejlepsi aktivni stranky:
Konverze Zdroj Aktivni uZivatelé - Aktivni stranka Aktivni uZivatelé JJ-
1. | gdeals.gcogleplex.com 2 1. | /Google+Redesign/Shop+by+Brand/YouTube 6 2143%
S PuBLIKUM
2. | mazll.googleplex.com 2 2. | /home 5 17.86%
}l AKVIZICE 3. | tripsavvy.com 1 3. /Google+Redesign/Accessories/Housewares/quickview 1 357%
4. | /Google+Redesign/Apparel/Mens/Mens+T+Shirts 1 357%
BN cHOvANI Nejvyraznéjsi provoz ze socialnich siti:
- . N 5. | /Google+Redesign/Apparel/... Womens+T+Shirts/quickview 1 357%
Zdroj Aktivni uZivatelé -
6. | /Google+Redesign/Bags 1 357%
F KONVERZE 1. | YouTube 4 N N N
7. | /Google+Redesign/Electronics/Power/ quickview 1 357%
Neif:astéjél' klicova slova: 8. | /Google+Redesign/Mest/Nes...n+USA+Stainless+Steel.axd 1 357%
Kiicove slovo Aktivni uzivatelé 9. | /GoogletRedesign/Mest/Mest-usa 1 357%
1. | (not provided) 7
o OBJEVUJTE ot praviced) 10. | /Google+Redesign/Nest/Nest-usa/quickview 1 357%

2. | goocle store italia 1



Struktura reportu

c'} V realnem case

i@t Cilové publikum

—_

-h' Akvizice AqUiSitiOI‘l

M chovani | ABC Behavior
model

F Konverze Conversions
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» Veskera navstevnost

Odkud (weby, reklamni kampane)

Podrobné reporty ze soc.siti
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Chovani — obsah webu

» Zakladni metriky

Kolikrat byla stranka zobrazena
Kolik navstév videlo

Jak dlouho zustavaji

Kolik ukoncilo

Cesty

Dodatecné implementace
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Q

fr

Konverze

Frohledavéni prehledd a népow

DOMOVSKA STRANKA

BT  PRIZPUSOBENI
Prehledy

C)

* 0O ¥

\V REALNEM CASE

PUBLIKUM

AKVIZICE

CHOVANI

KONVERZE

Cile

Elektronicky obchod
Prehled

Chovani nakupujicich
Chavani pfi plathé
Vykon produkiu
Vykon prodeje

vvkon sernamu oroduktil

Analyza chovani nakupujicich @

O Vichni uzivatele + Pridat segment
100,00 % Navitévy

| JIESE pribeh ngkupy I Opustni

VEzchny navitdvy dvEtévy se zhlddnutim produktd avitévy s pfidanim do kosiku avit

25,952 4,361 1,757 899

<

D - D
]
¥ ¥ ¥ \

Zadna aktivita v Nakupech Zddné piidani do koiku Opusténi kosiku Opust
21406 e 2685 61.57% | 962 o 344

Mavitévy Qpusténi % miry dokongeni I LI




» Metrika, dimenze, segmentace ...

» Pocet navstev

» Mira okamzitého opusteni
» Konverzni pomer

» Cas straveny na strance

Znat metodiku a jak funguje
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Metrika, dimenze, segmentace

» Akvizice >Veskera navstévnost >Zdroje/medium

Primarni dimenze: Zdroj/ médium  Zdroj  Meédium  Kitoveé slove  Dalsi

Sekundarni dimenze ~ | Typ fazeni: | Wychozi ~ Q | rozsifeny H @ | = R | E N
Akvizice Chovani Konverze Elektronicky cbchod
Zdroj [ médium Mira Pocet Prim. doba Konverzni pomér
Navitévy n:.r;t::yt:h = oka'mviit'ého 5‘;2:§r£ﬁ1 trvénfﬁévétéw elektronického TRIEEIEE Triby
opusténi obchodu
74 255 78,35 % 58 179 48,89 % 4,61 00:02:23 1,27 % 941 136 605,95 US{
Podil z celku v %: | Priim. pro vibér | Podilz celku v %: | Prim. pro vibér Priim. pro | Prim. pro vwybér Priim. pro vybér | Podilz celku v Podil z celku v %: 100,00 °
100,00 % dat: 78,27 % 100,10 % dat: 48 89 % vybér dat: dat: 00:02:23 dat: 1,27 % %o 100,00 % {136 605,95 LSS
(74 255) (0,10 %) (58 122) (0,00 %) 4 61 (0,00 %) (0,00 %) (0,00 %) (941)
google [ organic 26 160 (35,23 %) 76,57 % | 20 032(34,43 %) 41,75 % 565 00:02:59 1.04 % | 272(28,91 %) 28 120,19 USE (20,58 ¥
youtube com / referral 24 864 (33,48 %) 9317 % | 23 165(39,82 %) 68,66 % 1.64 00:00:38 < 0.01 % 1 (0,11 %) 76,77 USH (0,06
(direct) / (none) 9 843 (13,26 %) 7197 % | 70841218 %) 4535 % 537 00:03:10 1,60 % | 157(16,68 %) 39 034,64 US$ (28,57 %
mall.googleplex.com / referral 5420 (7,30 %) 46,68 % | 2530 (435%) 10,26 % 10,98 00:05:21 7.99% | 433(46,01 %) 58 329.18 US$ (42,70 %
google [ cpc 1622 (2,18 %) 63,50 % 1030 (1,77 %) 30,27 % 8.14 00:03:49 216 % 35 (3,72 %) 4 779,94 USH (3,50
Partners [ affiliate 1610 (217 %) 79,94 % 1287 (221%) 45,09 % 3.66 00:02:37 0.00 % 0 (0,00 %) 0.00 USS (0,00 %
7. analytics google.com [ referral 1193 (1,61 %) 57,50 % 686 (1,18 %) 49,29 % ain 00:03:01 0.00 % 0 (0,00 %) 0,00 US% (0,00 %

» www.JakNaExcel.cz
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Metrika. dimenze. segmentace

Primarni dimenze: Zdroj/ médium  Zdroj

METRIK

_ 1.

_ 2

Klicove slove  Dalsi

Sekundarni dimenze - | Typrazeni: | Vychozi -

Zdroj ! medium

google [ organic
youtube_com [ referral
(direct) / (none)
mall.googleplex.com [ referral

google [ cpc

Akvizice Chovani
: e e : Mira
%% novych Movi uzivatele -
Navsitévy névitey okamziteho
opusténi

0 0

L] ]

celkuv %: | Prom. provybér | Podilz celku v %: | Prim. pro vybér

100,00 % dat. 78,27 % 100,10 % dat: 48,89 %

(74 255) (0,10 %) (28 122) (0,00 %)

26 160 (35,23 %) 76,57 % | 20 032(34,43 %) 41.75 %
24 864 (33,48 %) 93,17 % | 23 1653982 %) 68.66 %
9 843(13,26 %) 71,97 % | 7 0841218 %) 45,35 %
5 420 (7,30 %) 46.68 % 2 530 (4,35%) 10.26 %
1622 (2,18 %) 63.50 % 1030 (1,77 %) 30.27 %



Metrika

» Co se da scitat, delit, porovnavat, agregovat
Cislo
Finance / penize
Procenta

cas...
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Metrika. dimenze. segmentace

Primarni dimenze: Zdroj/ médium  Zdroj

Medium

Klicove slove  Dalsi

Sekundarni dimenze - | Typrazeni: | Vychozi -

Zdroj ! medium

Dimenze 74255 78,35 %

| 1. google / organic

| 2. youtube.com [/ referral

/] 3. (direct)/ (none)

_ 4. mall.googleplex.com [ referral

_ 5. google / cpc

Akvizice

Navsitévy

% novych
navstéy

Podil z celku v %: | Pram. pro vybér

100,00 %
(74 233)

26 160 (35,23 %)
24 864 (33,48 %)
9 843(13,26 %)
2420 (7,30 %)

1622 (2,18 %)

dat: 78,27 %
(0,10 %)

76,57 %

93,17 %

71,97 %

46,68 %

63,50 %

Movi uzivatele

58 179

Podil z celku v %:
100,10 %
(28 12X2)

20 032 (34 43 %)
23 165(39,82 %)
7 0841218 %)
2530 (4,35%)

1030 (1,77 %)

Chovani

Mira
okamziteho

opusténi

48,89 %

Prim. pro vybér
dat: 48,89 %
(0,00 %)

41,75 %
68.66 %
45,35 %
10,26 %

30.27 %



Dimenze

» Podle ceho se déli ,,reze*
Odkud prichazeji

Klicova slova
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Segmentace
» Jen urcita cast navstevnosti (filtr)
Pouze uzivatele z tabletu

Pouze z placena navstévnost
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Metrika, dimenze, segmentace

Primarni dimenze: Zdroj/ médium  Dalsi

Sekundarni dimenze - @ Typrazeni: Vychozi -

Akvizice Chov

Zdroj ! médium
o % novych Movi uZivatele ok
Navstevy navitév -

26 160 76,57 % 20032 4

Podil z celku v %: | Prim. pro vibér Podilz celkuv %: | Prar

35,23 % (74 255) dat: 78 27 % 34 47 % (58 122) {
(-Z2,17 %)
(0 1. google / organic 26 160(100,00 %) 76,57 % | 20 032(100,00 %)
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Metrika, dimenze, segmentace

Akvizice Cl

Klicove slovo
L n % novych Movi uzivatele .
oS niwibEy B

26 160 76,57 % 20032 4

Podil z celku v %: F'_FI.:IIT‘. pro | Podilz celku v %:
35 23 % (74 255) vyber dat: | 34,47 % (58 122)

7827 %

(-2,17 %)
_ 1. (not provided) 25 T41 (98,40 %) 76,53 % | 19 69993 34 %)
_ 2. google store 38 (0,15 %) 97.37 % 37 (0,18 %)
_ 3. google online store 18 (0,07 %) 94 44 % 17 (0,08 %)

= i https:/fwww.googlemerchandisestore.com/ 18 (0,07 %) BE.E7 % 12 (0,06 %) )

shop.axd'home

I g e 1 1 e [ v



» Uzivatele

» Navstevy

» Pocet stranek

» Hloubka navstevy

» Delka navstevy

» Mira okamziteho opusteni

» Konverzni pomer
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» Publikum > Prehled

M New Visitor Wl Returning Visitor

UZivatels Movi uZivatelé

19 446 16 832

—— N —

MavEtvy Focet navitev na uiivatele

23867 1,23

— —

Zobrazeni ztransk Focet strének nz 1 navitavu

91 /66 3,84

e —— -
— Prom. doba trvani navitévy Mira okamZitého opusténi

00:02:16 04,35 %



Proc¢ rozumet

» Spravne pochopit predkladana cisla
» Nedelat chybna rozhodnuti
» Chybné neporovnavat cisla z ruznych nastroju
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Pocet stranek

N o\ /

» Nejintuitivnejsi
» Zobrazim stranku +1

Pozor: Obnoveni stranky +1

» Info do Analytics se preda pri nacteni stranky

Standartni implementace

Dale se jiz nic nedéje a nesleduje, nemeéri
» Hit
Lze posilat i dalsi informace

Nutno naprogramovat !

» www.]JakNaExcel.cz P |£



Uzivatelé

» Predstava
realny pocet skutecnych lidi
otisk prstu ;)
NELZE

» Skutecnost

|0 PC — | clovek

10 lidi — | PC

IP adresy (| clovek — cela skola)

Cookies — do prohlizece > prvni navstéva
Pocitaji se prohlizece!

» www.JakNaExcel.cz P |£



V4 \V4 \V4

Navstevy

» Hranice mezi navstevami?
Pulnoc

30 minut necinnosti
1 lze zmeénit (musite védet proc!)

Jiny zdroj

» www.JakNaExcel.cz P |£



Navstévy pulnoc

-

. J .

Nedéle Pondeéli

=
-
-
-
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Navstévy - zdroje
» Naprimo
» Z cizi stranky

) 4 )

~

SE2NAMCZ | >

=3
-
-
=3
-
-
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Navstévy

» Hranice mezi navstevami?
Pulnoc
30 minut necinnosti

Jiny zdroj
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Pocet stranek - navstéva

» Hloubka navstevy

» Zobrazené stranky / pocet navstév ([ —
» Pramér 3 =
4 N —
-;I —
* o * —

N y N y
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Prumeérna déelka navstévy

» Vi jen okamzik vykresleni 4 A

» Jak pocitat cas?

o
o

» Casovy interval

Prvni a posledni HIT 0.40

» Chybi posledni navsteva!

Q
RO
U

<
N
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» Pouze jedna navstéva
HIT

» Jednostrankove weby
» Stravil vic jak 30 minut

» BOUNCES v EN

» www.]JakNaExcel.cz P |£



Mira okamziteho opusténi

» Bounce rate

» % navstev okamzite opustily stranky

» Pocet opusteni / celkovy pocet navstev
Jaky je ucel stranek

100% nemaji ani jednostrankove weby

Znovunacteni stranky

» Délka navstévy? 0 sec

Devastujici dopad na délku navstévy

Lide travi na vasem webu vice casu
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Konverze

» Cil, ktery ma smysl merit
Odeslany nakupni kosik
Odeslany kontaktni formular
Registracni formular
Shlédnuti videa

Zahlasovani v anketé

» Cile nutno nastavit (implementovat)
» Zmena > bezny navstevnik > odberatel

Nebude odebirat newsleter 2x ;) > | konverze
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Konverzni pomeér

» % navstev ktere zkonvertovaly
|00 navstev
5 objednalo

5% konverzni pomer

» www.JakNaExcel.cz P |£



Transakce a transakcéni pomeér

» Podobne jako predchozi

» Neprovadi se normalizace na navstevu
Odesle 3 kosiky

| konverze

3 Transakce

» Lze vice jak 100%

» www.]JakNaExcel.cz P |£



Hledani prace

» Zamestnanec
» Zamestnavatel

» www.JakNaExcel.cz P |£



http://chcememartina.cz/

Ahoj.

: Martin Maly

Jsem Martin. &

: Facebook

Znate mé jako Arthura Denta, Misantropa nebo Starého hrace.

Znate mé z Digiwebu, ze Zdrojéku, z Lupy nebo z Roota. Cetli jste moje &lanky v
Respektuijinde. :

Znate mé z Twitteru. Sledujete mé - a s vami dalSich 3000+ lidi. Vite pro¢. (@adent @adentlKlout

= 0d roku 2003 do roku 2007,

Znate mé z Bloguje.cz, které jsem naprogramoval a vedl. :

PouZivate Jdem.cz, zkracovaé, ktery jsem udélal ja.
Pisu. '
Pi3u odborné &lanky. Glosy. Fejetony. Komentare. Tiskové zpravy.

Pidu o programovani webu, o internetu, o IT, o hrach, o elektronice i o jinych :
vécech.

PiSu dlouho. : mms. P I 7




http://www.etnetera.cz/blog/jak-

hledame-java-developery

== ENGLISH

& etnetera DOMU BLOG KDOJSME CODELAME REFERENCE PRACEUNAS PRESS  KONTAKTY

Neposilej CV ani pruvodni dopis. Posli
ukazku své prace

@ David Prochazka - 18 listopad 2015



MARISSA MAYER

Business Woman & Proud Geek

@ mmuysnipsbao-ing oom W O Y R ER T PR T T 9 Sunrpvale, Ch_

EXPERIENCE

LIFE PHILOSOPHY

President & CEQ
Yahoo!
B iy 2043 - Cngaing ¥ Torawrealy A

¥ Libd e 85 Balleoen SOt ol el DO WALH VETDON - e STy
whikth Galiessed mcad in e immeenae value Yahoo! has creagedd

* Apguired Tombir for $1.1 bilien and moeed the (ompamy’s blsg thene

* Built Yahoo's mobde, wiceo and 1ol Esminesaes from mdfeng in 2001
b2 31,6 Bl iy GAAF revenud in DS

Tripded Hhie oompaersy’'s. mmecbdbe Burse bo o B o meomtindy 50tk
s and genaratnd dvid £ Billon of mokkile i rnvenus Ligt

Fear

-

Vice President of Location & Local Services

Google

ni-’"'i":'!c h-rh-h:l!:' & Fado ddea, TA
¥ Potiioned Doopis Mapd ot the workd beader in mobde mapds snd
PN AN

* ot OO0 engireber's and Produd MAnIgers warking o Googht
Maps, Goopke Places and Googht Earth

Viee President of Search Products & UX
Google

B 5. ama & Falo doag, T4

Product Manager & Technical Ul Lead
Google

B Dkt SO0 - by SO W Pk ddna, £

* Apponied by the founder Lamy Fage in 3071 1o lesd ohe Produn
Marupement arcd Liver Inberscbon Beama

* Optirised Googhe's homepage 40d ATE 16t ed &y ffanor deLal 1o
e vt prepbiity (ndl. Spating betweeen wards, oosor s hasees. and
cam e Eeye s e Fe=Een! e el

“If you don't hawve any shadows,
you're not standing in the light.”

MOST PROUD OF

ﬂ Courage I had
R By i firdong hip and [y o kg il
Tz

a Porgistence & I.ﬁjl'l-lﬂr
i shirveed despite thes Puaind mosmseris nd
e wilirgrad e wlan with Wb afer
Tl S

i Googhi's grawth
froem & hondeed thaussnd seanthes per
d::fll.l-:n‘llrlhll-:l."l

'f Ansphiring wamen in tech

Woungest DEC i Forfune™s. ik of %0 maoat
e Pl wacrmar i

STRENGTHS

Hardasorking [1824] | Persuadive
Mothante & Lisader

Liser Erperience | WiohEe Dervices & Applications
Prociuck Mandgemend & Marketing

P12



http://www.budprazdroj.cz/

Dalsi kampan, o které se bude miu

CHCI K VAM

Milan a Ana Michal a James



1 sPENT MY LAST £500
ON THIS BILLBOARD

W
| o~ PLEASE GIVE ME A JOE
u.-i_1+

EMPLOYADAM.CO M




I'M ADAM PACITTI

(AND THIS IS MY WEBSITE)

HOMEPAGE ABOUT PROJECTS ™ PUBLIC SPEAKING SOCIAL T CONTACT

Watch my new documentary here!

1 SPENT MY LAST £500 R°
ON THIS BILLBOARD

He

Click here to see the original EmployAdam website




LinkedIn

E rd

Czech Republic

Accept invitation Send Ester InMail =~ onmedic “3

[ nttps:iiczlinkedin.comiini 14a854129/en
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www.JakNaExcel.cz
I Dékuji

Pavel Lasak

Specialista Excel +VBA

+420 777 288 242
Pavel.Lasak@gmail.com

www.JakNaExcel.cz



