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Kulturni a kreativni mesta
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Obsah prednasky

- Pro¢ je kultura a kreativita dulezita pro mésto?

- Kdo jsou nejvyznamnéjsi odbornici na kreativni mésta?
- Co je to kreativni mésto?

- Jak se kreativita ve méstech méfri?

- Jaka jsou nejvice kreativni mésta Evropy?

- Jak je kreativni CR?

- Co je to Creative City Network?

- Priklady dobré praxe
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Proc je kultura a kreativita dulezita pro mésto?

Overall
employment
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CULTURAL & CREATIVE
CITIES
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Odvetvi kreativni ekonomiky

Nove zpusoby myslerni a prace

Individualni schopnosti

Reklama a marketing
Architektura

Remesla

Design

Film, TV

IT

Vydavani tiskovin a knih

Muzea, galerie, knihovny
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Richard L. Florida

- video (18 min)

- 3 druhy kreativity
(ekonomicka,technologicka, umelecka

- 3 tridy pracovniku (kreattivni,
poskytujici sluzby

, pracujici
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Linited Malons
Educatonal, Scientific and
Cuttural Organization
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Prague - City of Liberaiure
Designated UNESCO
Creative City in 2014
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Jak muzeme
merit kulturu a 190 ﬁ
k re at i V i t u ? Cultural and Creative cities

. European Capitals of Culture

— Evropska komise: Monitor AHESED Creative: Ciftes

. Cities hosting at least two
intemational cultural festivals

600

kulturnich a kreativnich mést
— 2017: 168 mést ze 30 zemi
— 2019: 190 meést z 30 zemi
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Jaka mésta CR a SR jsou zahrnuta do vyzkumu?

@ Karlowy Vary &
gue
& Ostrava o

& Pilsen
& Dlormouc

]
@ Bmo R
i S 2 i e
roup 1 > E 45 000 PeENY CELY
oup2 EZ5000-E450
: op S € D - & 35 000

P2 €35 000 - €45 000 Selection criteria

® European Capital of Culture
® LUNESCO creative city

RS £€13000 ® International cultirral Festivals
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Creative &
Knowledge-based Jobs

ﬂiﬂ £ ©

Cultural Partiéipatim ' Intellectual Property
. & Aftractiveness & Innovation

Koncepéni m , » ’
% Cultural . Creative
ra m e C Cultural Venues Vibrancy Ecronol:w New Jobs in

& Facilities ' Creative Sectors

metOdy Enabling

Environment
v v , %
méfeni 3 ) ﬁ

Quality of Human Capital

Governance g ® & Education

Local & International Openness,
Connections Tolerance & Trust
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KULTURNI HODNOTY A ZARIZENi

Pamatky a zamky
Muzea a galerie

Kina

Koncerty a hudebni saly
Divadla
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KULTURNI DYNAMIKA

KULTURNI UCAST A PRITAZLIVOST

Prenocovani turistl

Navstévnost muzei

Navstévnost kina

Pokojenost s kulturnim zarizenim
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Top 3 evropska kreativhi mesta

Policy dimension m_ P0pulat|on group

Welmar-Germany

D1.1 Cultural Venues & Facilities - Avignon-France S-M
Galway-lIreland S-M
Florence-ltaly L

D1.2 Cultural participation
& attractiveness

Venice-ltaly L

Paris-France XXL
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Praha — kulturni dynamika

40.6

Prague

® o0

Srovnani s dalSimi meésty zde
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Brno — kulturni dynamika

e - e w
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21.2

Brno
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Bratislava — kulturni dynamika

25.7

Bratislava
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Srovnani kreativnich mést CR a SR
dle Kulturni dynamiky

2
Ql'b
..ﬁ" i
Dimensions o i &
r i
Eultural Venues
& Facilities
;_'ii o
‘.. .-'ﬂ'.ﬁ.
',‘_ Ly

| Cultural Participation
1 & Attractiveness

Population groups XXL L 5-M L 5-M
Lwer N -2
. 1
performance | <1 TAnCE
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” KREATIVNT EKONOMIKA

o

n KREATIVNI A NA ZNALOSTECH ZALOZENA PRAC. MISTA E DUSEVNI VLASTNICTVI A INOVACE NOVA PRAC, MISTA V KREATIVNICH ODVETVICH

Prace v umeéni, kulture a reklamé ICT patentova prihlaska
Prace v médiich a komunikaci Prihlaska uzitkového vzoru
Prace v dalSich kreativnich sektorech

Prace v novém uméni, kulture a reklamnich podnicich
Prdce v novych médiich a komunikacnich podnicich
Prace v novych podnicich v ostatnich kreativnich sektorech

—
—
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Top 3 evropska kreativni mesta

Paris-France XXL
D2.1 Creative & Knowledge-based | SbontPortugal XL
Jobs

Stockholm-Sweden XL

Eindhoven-Netherlands L

D2.2 Intellectual Property

& Innovation Stuttgart-Germany XL
Munich-Germany XXL
Budapest-Hungary XXL

D2.3 New Jobs in Creative Sectors Paris-France XXL
Riga-Latvia XL
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Praha - kreativni ekonomika

28.1

¢ Prague

®

L ®
(01. 000

Srovnani s dalSimi meésty zde
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Brno - kreativni ekonomika

...' ®9

@) g
¢80 000 towm ® o090
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135.3

Brno
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Bratislava- kreativni ekonomika

44 4

Bratislava

®rees,

® o
*80--0000-soe
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Srovnani kreativnich mést CR a SR
dle Kreativni ekonomiky
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Dimensions

Creative &
Knowledoe-based lobs

——
=
g 1nLEI:I-EI:'_I‘_La.a| Property
il & Innovation
{+8)
=
2
i m "

ew Jobs
' in Creative Sectors

Population groups XXL L S-M
Lower I | H i et
D ]
performance - performance
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PRIZNIVOST PROSTREDI

n LIDSKY KAPITAL A VZDELAVANI

Absolventi umeéni a humanitnich véd
Absolventi [CT
Priimérny vliv hodnoceni univerzity

E OTEVRENOST, TOLERANCE, DUVERA

Zahranicni absolventi
Populace narozena v zahranici
Tolerance viidi cizinctim
[ntegrace cizinci

Divéry v lidi

ﬂ MISTNI A MEZINARODNI SPOJENI

Dostupnost osobnich letl
Dostupnost silnic
Dostupnost Zelenic

KVALITA VLADY

Kvalita vlady
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Top 3 evropska kreativhi mesta

Paris-France XXL
D3.1 Human Capital & Education Dublin-Ireland XL
Leuven-Belgium 5-M
Glasgow-United Kingdom XL
D3.2 Openness, Tolerance & Trust London-United Kingdom XXL
Edinburgh-United Kingdom XL

Paris-France XXL
D3.3 Local & International

Connections London-United Kingdom XXL

Brighton-United Kingdom L
Aarhus-Denmark L

D3.4 Quality of Governance Turku-Finland S5-M

Gothenburg-Sweden XL

—
—

24 ORKH Ochrana a regenerace kulturnich hodnot v izemi

1

(P =
o=
— =




Praha — Priznivost prostredi
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Brno — Priznivost prostredi

26.8

Brno
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Bratislava — Priznivost prostredi

19.3

Bratislava
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Srovnani kreativnich mést CR a SR
dle Priznivosti prostredi
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Hur'nan Capital
&: Education
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Population groups

29

Jak se celkové umistila mésta CR?

Pralgue
T, XX &
XL
Elrtlm
&
5-M
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Jak se celkové umistila meésta SR?
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Brussels BE

Jak jsou » ﬂ n

: 1 Prague - CZ
kreativni .ﬂs.\gn -
ostatni lod
mesta Paris - FR 5 16
Evropy?

Munich - DE
7:[]
b )
Milan - IT n n
“ 2 3
]I~ e
S Al 8.
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o Faris (France)
N Munich (Denmark)
N London (Undted Kindom)

. IEGEE
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40 cities

20 cties

=

Dublin (Ireland) B3

HH 1~

Lishan (Portugal) P8

.- Stockholm (Sweden) 3

Stuttgart {Garmiany) 5
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Northern Europe

Sc.
{:E;Fﬁe;{ D;v
29
Cultural Vibrancy 2734
Creative Economy 2737

Enabling Environment 3599

Western Europe

Eastern Europe

wdeX s c f -
B~ (o
(/) 3
28
Cultural Vibrancy 2780
Creative Economy 2759

Enabling Environment 30,87

A,

()
23
Cultural Vibrancy 2695
Creative EConomy 1910

Enabling Environment 2081
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Cultural Vibrancy 1875
Creative Economy 2007

Enabling Ernvironment 1962
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Jak by mélo vypadat idealni kreativni mésto?

Local & International Connections

¥ ! :
uman Capital & Education e @ Intellectual Property & Innovation

Creative & Knowledge-based Jobs o

@ New Jobs in Creative Sectors

Cultural Participation #9779

r 'y : @ Openness, Tolerance & Trust
& Attractiveness “a

-+ |DEAL CULTURAL
Cultural Venues & Facilities @ & CREATIVE CITY e Quality of Governance

—
—
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Vyhody Monitoru

— Nakladova efektivita
— Benchmarking pro rozhodovani

— Podpora pfikladu dobré praxe
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Procento
mest
UCCN v
ramci 7
kreativnich
oblasti
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Music Crafts and

31 cities - 16% Folk art
33 cities - 18%

Media Arts
14 cities - 8%

Literature
28 cities -17%

Gastronomy
26 cities - 15%

Film
13 cities
7%
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Mapovani
dobrych
prikladu
praxe

Pristup spolecnosti Deusto Cities Lab
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Dénia
Bolonia

Hangzou

Cohesion:
Budapest

Kobe
Parma

Governance:

Helsinki
Puebla
Dunedin

Compactness:

Krakow

Liubljana
Ulyanovsk
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Kreativneé soudrzna meésta: dobra praxe

— Budapest - resi problém starnuti
— Kobe - pracoval s detmi a mladou populaci

— Parma - predlozila projekt pro vSechny socialni skupiny

T =g T i

Source: www. budapest.designterminal.hu Source: wwwi.kiito.jp_chibikkobe_
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Kreativhe kompaktni meésta: dobra praxe

— Ljubljana, Slovinsko

— Krakow, Polsko

— Ulyanovsk, Rusko

Source: Ulyanovsk C|‘ty Of Literature Source: Krakow C\ty of Literature Source: LJUbUana Clty of Literature

ECON
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Kreativheé konkurenceschopna meésta: dobra praxe

— Bologna, Italie

— Hangzhou, Cina

— Dénia, Spanélsko

Source: Bologna City of Music Source: en.unesco.org_creative-cities_
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Mesta kreativni spravy: dobra praxe

— Pueble, Mexiko
— Dunedin, Novy Zéland

— Helsinki, Finsko

Source: en.unesco.org_creative-cities SOUrcE:: eNUNEsC. Ofg. creative-citios Source: en.unesco.org_creative-cities
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Priklady kreativnich mést - Varsava

Méstska ctvrt’ Praga

—
—
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ZDR DFIT

MURGEPH! FrITTSS
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video (17 min)

priklad dobré praxe: Kreativni mésto Seattle

,Jak je inspirovan a kultivovan podnikatelsky duch?“
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