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Background

Acemcee, S. I. O.
» Established in March 2010




Background

Acemcee, S. I. O.

» |ldea of the Year 2010 (2nd place)




'takeplace

\We make your event run !




Takeplace

= Mobile and online event management
platform

high qualit

5 Gk
2 - - P we
Rt 3 B Pk .
&5 4 B> B :



Takeplace

place



MOBERA

European conference
on mobile platform

Windows
phone




Why MOBERA?

Synergistic activity of ACEMCEE

o reference conference 'takeplace
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Why MOBERA?

Area of modern mobile platforms

o the most dynamic advancement
o largest business-development potential
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Why MOBERA?

Comprehensive perspective:

o Present state of mobile platform progress

» Development potential
applied (software) point of view
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Why MOBERA?

CEE region support

Question:
Can analogue of Silicon Valley be
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Why MOBERA?

How do you see the future of mobile technology? What
will be the trends that will change our lives in the years

to come, in your opinion?

| am a believer in technology consolidation, |
think that smart phones will become much
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MOBERA 2011




MOBERA 2011

42 talks

3 sections




MOBERA 2011

Key players from mobile industry
around the world




MOBERA 2011

2 of 3 pillar managed
Quality on the first place = postponing
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MOBERA 2011




MOBERA 2013




MOBERA 2013

3 thematic days

Business,
. - Development, | |




MOBERA 2013

Community: MOBERA Hackathon
I0S, Android, WP7




MOBERA 2013

Video invitation




(Goals

Comprehensive strategy
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Business mode
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(Goals

Running social network
ommunication
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(Goals

Partnership with hubs, clusters,
iInnovation and incubation centers

Survey about mobile platform usage,
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Challenges

- Promotion of the new year

- Increase awareness of MOBERA




Challenges

Marketing & Communication strategy
focused on the EU region

- Communication diversification to




SPRING 2013
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