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Marketing environment 

analysis 

Chapter 5  
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The marketing  environment 

The marketing  environment consists of two levels: 

 macro environment,  

micro environment.  



Marketing micro environment  

Company 

Suppliers 

Customers 

Competitors 

Stakeholders - publics 

 

Strengths and Weaknesses Analysis - S-W analysis  
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Marketing macro environment 

Political influences,  

Economic influences,  

Demographical influences,  

Technological influences,  

Cultural influences, 

Ecological influences.  

 

 Opportunities and Threats Analysis,  O-T.  
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Marketing micro environment  

+ 

Marketing macro environment 

= 

SWOT analysis  
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Děkuji za pozornost. 


