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What is Google? 



Why AdWords? 

AdWords 

REACH 

• 24x7x365 Delivery 

• Google Network reaches >80% of the world 

RELEVANCE 

• Targeting User Intent 

• Further Target by Language, Geo, Device, etc 

ROI 

• Extremely Measurable 

• …in Near Real Time 
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AdWords 

AdWords types 

Digital Academy 



AdWords 

Search advertisements (ads) 

Digital Academy 



AdWords 

SEM 

SEO 



AdWords 

Search Ads 



AdWords 

Google Display Ad network 

Digital Academy 
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Ext ads 

InVideo Overlay advertisement in 
YouTube 

Text ads in webpages 

Google Display network – textual ads 

Google Display Network 

Digital Academy 



Google Display Network 

Adwords Digital Academy 

Text ads – are the same as in search network 
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Visual 
banners 

Leaderboard Image Ad 
720 x 90 

Benners in webpages 
Pvz.: 300 x 250 

InVideo Overlay banners Youtube 
480 x 70 

Google Display network: visual banners 

Google Display Network 

Digital Academy 



Google Display Network 

Adwords Digital Academy 

Visual ads- banners 



Mobile banners 
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1 Search 2 Visual display ads 3 Mobile applications 

Mobile 

Digital Academy 



AdWords Digital Academy 

Google AdWords auction 



AdWords Digital Academy 



AdWords 

Quality score for advertising 

Digital Academy 

Quality Score- compound measure 

CTR – click trough rate Relevance Landing page 



AdWords 

Rating of our ad 

Digital Academy 

Ad Rank (Max CPC) (Quality score) 

1,00 LTL 8 

1,00 LTL 10 

2,35 LTL 3 

Ad rank Max CPC Quality score 



Improvement of campaign 

 

AdWords 

Rating of our ad 

Digital Academy 

8 1,00 LTL 8 

10 1,00 LTL 10 

7.05 2,35 LTL 3 

Ad rank Max CPC Quality score 

2 

1 

3 



AdWords 

Actual CPC – what we pay 

Digital Academy 

10 1,00 LTL 10 

8 1,00 LTL 8 

7 2,35 LTL 3 

Ad rank Max CPC Quality score 

8/10 

7/8 

minimum 

Actual CPC 

0.80 LTL 

0.88 LTL 

Min. LTL 

The last position get payment of minimal value for showing in search results– yet Google does not disclose its 
amount. The smaller  the quality score is, the higher payment charge you get (it is measured by such called  
„estimated first page bid“). 



Adwords 

Making new account in adwords.google.com 

Digital Academy 



Adwords 

Registration 

Digital Academy 



Adwords 

Mew account 

Digital Academy 



Adwords 

Payments 

Digital Academy 



Adwords 

Structure of AdWords account 

Digital Academy 

„ADWORDS“ account 

Email and password 

Payment settingsi 

CAMPAIGN 

Daily budget 

Application for place and 
language 

AD GROUP 

Keywords 

Ads 

AD GROUP 

Keywords 

Ads 

AD GROUP 

Keywords 

Ads 

CAMPAIGN 

Daily budget 

Application for place and 
language 

AD GROUP 

Keywords 

Ads 

AD GROUP 

Keywords 

Ads 

AD GROUP 

Keywords 

Ads 



Adwords 

Structure of AdWords account 

Digital Academy 

Account 

Campaign 2 Campaign 3 Campaign 1 

Ad group Ad group Ad group Ad group Ad group Ad group Ad group 

Keywords 

+ 

texts 

Keywords 

+ 

texts 

Keywords 

+ 

texts 

i 

Keywords 

+ 

texts 

Keywords 

+ 

texts 

Keywords 

+ 

texts 

Keywords 

+ 

texts 

Kampanijos – atskiras kampanijas verta kurti tada, kai norime reklamuotis keliose šalyse, kai planuojame 

reklamuotis paieškoje ir vaizdiniame reklamos tinkle, kai turime skirtingas veiklos rūšis, kai norime 

skirtingoms veikloms priskirti skirtingus biudžetus; 

Skelbimų grupės – jas kuriame taip, kad kiekvienoje jų galima būtų sugrupuoti panašius raktažodžius. 

Galima kurti atskiras grupes skirtingiems produktų ar paslaugų rūšims, skirtingas grupes bendrinėms ir 

tikslinėms frazėms ir t.t. 

Pastaba – vienas iš paprastų ir veiksmingų būdų sukurti reklaminės kampanijos struktūrą – remtis 

reklamuojamo tinklapio struktūra. 



Adwords 

Examples of account structure 

Digital Academy 

UAB „Durlanva“ 

Windows Gates Doors 

Lauko Mediniai Plastiko 
Garažo 

vartai 

Automati

ka 

Kiemo 

vartai 
Vidinės 

Keywords 

+ 

textsi 

Keywords 

+ 

texts 

Keywords 

+ 

texts 

Keywords 

+ 

texts 

Keywords 

+ 

texts 

Keywords 

+ 

texts 

Keywords 

+ 

texts 

UAB „Durlanva“ 

All goods 

Lauko 

durys 

Mediniai 

langa 

Plastiko 

langai 

Garažo 

vartai 

Automati

ka 

Kiemo 

vartai 
Vidinės 

durys 



Darbas su Adwords paskyra - pagrindai 

Adwords 

Navigation inside account 

Digital Academy 

• Home – general statistics of the account; 

• Campaigns – campaign statistics and administration  

• Opportunities – automated suggestions, related to campaign; 

• Tools and analysis – history of changes, linking to Google Analytics, keyword planning tool; 

• Billing – everything related to payment; 

• My account – settings of the account, including user administration 



Adwords 

Navigation inside account 

Digital Academy 

In the „Campaigns“ part we can review statistics, stop or reniew campaign, create new campaign.  

Similar selections can be found in „Ad groups“ (advertisement groups), „Ads“ (advertisements), „Keywords“ 

parts. „Settings“ allows to change countries and languages for showing ads, daily budgets, etc. 

„Dimensions“ provides statistics by days, weeks, months and locations.  



Adwords Digital Academy 

Task: 

Δ Create Google AdWords account. 

 



Ačiū! 

Questions & Answers 
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