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Adwords Digital Academy

Advertising in Search network

General

Campaign name  pirmoji kampanija

Type |7 B Search Metwork only + @) Standard - Keyword-targeted text ads showing on Google search results 7

@ All features - All the features and options available for the Search Metwork ?

y/4

@

Product listing ads - Ads promoting your product inventary from Google Merchant Center 7

) Dynamic Search Ads - Ads targeted based on your website content 7

Learn more about campaign types

Metworks

MNetworks (7| To choose different networks, edit campaign type above, or create a new campaign.

v Google Search Network
¥l Include search partners

Sele S etwork only“, also ,All features®, as ,Standard” selection incurs only partial




Adwords Digital Academy

Advertising in Search network

not start with the ,Enhanced campaigns” as it does not allow selecting devices fo

Desktops & laptops, mobile devices and tablets

Devices © Ads will show on all types of devices by default.

When we cr: [ possibility to set different prices for mobile

o —_

Computers 0

Mobile devices with full browsers | Increase by - | Yo

Tablets with full browsers Enter a number above to see an example.

Total Save Cancel
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Locations

Locations 7 What locations would you like to target (or exclude) in your campaign?
) All countries and territories
@ Lithuania

) Let me choose. ..

Enter a location to target or exclude. Advanced search

adresa.

For example, a country, city, region or postcode.
Location options (advanced)

Languages '

Languages 7 What languages do your customers speak?
This setting determines whether your ad can be displayed for a specific language setting o
[C] Al languages

Arabic German Portuguese

Bulgarian Greek Romanian

Catalan Hebrew Russian

Chfnese (S|m|.all|ﬁed} [T Hindi . [C] Serbian Taikymas pagal kalbas. Kaip
Chinese (traditional} Hunganan ] Slovak o . e

[CI Croatian [Clicelandic [C] Slovenian Velkl.a? Sistema ziuri L Googl

[FIczech [Tindanesian Spanish Sa_SGJOS kalba‘_ google.com

[Cpanish [T italian [ Swedish pagal nut)lllejlrr?aanglq.kal

[CIDutch [ Japanese [ Thai goo_gle'lt “e_ty_\fll:l‘ kalba Irx

[¥] English [ Karean [CI Turkish Pvaplldomal Zlurima ir p

[C] Estonian [C] Latvian [C] Ukrainian uzklausos kalba"

[CIFiliping [¥] Lithuanian [T Urdu

[T Finnish [T Morwegian [ClVietnamese

[CIFrench [ Palish




Adwords Digital Academy

Advertising in search network
Bidding and budget

Bidding option '*  Basic options | Advanced options
@ Il manually set my bids for clicks

% You'll set your maximum CPC bids in the next step.

@ AdWords will set my bids to help maximise clicks within my target budget

N\

Default bid ‘7 [TL o02s

Thiz bid applies to the first ad group in this campaign, which you'll create in the next step.

Budget 7

LTL 25 per day
Actual daity spend may vary. |7

T
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Advertising in search network

1 Type: Search Network only - All features

Name this ad group

An ad group contains one or more ads and a set of related keywords. For best results, try to focus all the ads and keywaords ir
about how to structure your account.

Ad Group name: Pirmaji raktazod?iy grupé

Create an ad

Y4

@ Textad O Specialised - search & WAP mobile ad @ Product listingad & Dynamic search ad

To get started, just write your first ad below. Remember, you can always create more ads later. Help me write a great text ad.

Headline Kalédinis |5pardavimas

Description line 1 Tik Sig Savaite RoZiniai Drambliai

Description line 2 gpog Pigiau! Pristatome Nemokamai,

Display URL |7 www manopuslapis. lWdrambliai
Destination URL 7 www.manopuslapis. It

Ad preview: The following ad previews may be formatted slightly differently from what is shown to users. Learn more

Side ad Kalédinis |Spardavimas

www.manopuslapis.lt/drambliai
Tik Sig Savaite RoZiniai Drambliai
90% Pigiau! Pristatome Memokamai.

Top ad

Kalédinis [Zpardavimas
www._manopuslapis.t/drambliai
Tik Sig Savaite RoZiniai Drambliai 90% Pigiau! Pristatome Memokamai.
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http://www.manopuslapis.lt/paslaugos

Adwords

AdWords paskyros struktlra

Digital Academy

— - A
S ,ADWORDS“ PASKYRA
El. pasto adresas ir slaptazodis
Mokéjimy nustatymai
\ AN NN s —— AN )\
- = N
KAMPANIJA KAMPANIJA
Dienos biudzetas Dienos biudzetas /

Tailkymas pagal vietove, kalbg

Tailkymas pagal vietove, kalbg

\ J
Vi P 7 j/
e N/ N/ N\ N/ N/ A
SKELBIMY SKELBIMY SKELBIMY SKELBIMY SKELBIMY SKELBIMY
GRUPE GRUPE GRUPE GRUPE GRUPE GRUPE
Raktiniai Raktiniai Raktiniai Raktiniai Raktiniai Raktiniai
zodziai zodziai zodziai zodziai zodziai zodziai
Skelbimai Skelbimai Skelbimai Skelbimai Skelbimai Skelbimai
\_ J\_ J\_ J \_ J\_ J\_ J




Adwords Digital Academy

Draudziama reklama

audziamas turinys Draudziama prakt

* Piktnaudziavimas ske
tinklu

Neatsakmgas duomeny

nldmas ir naudojimas

Klaidingas pristatymas

turinys
Ribojamas turinys
Suaugusiems skirtas turinys
Alkoholiniai gérimai
Autoriniy teisiy turinys
LoSimai

Sveikatos apsauga

Politinis

Prekiy zenklai




Adwords Digital Academy

Keyword Planner

K A G{}Dgle AdWords Home  Campaigns  Opportunities  Tools

Keyword Planner Change History
Plan your next search campaign Conversions

Google Analytics &
What would you like to do? Google Merchant Center

Keyward Planner

b Search for new keyword and ad group ideas
Display FPlanner

Ad Preview and Diagnosis

b Get search volume for a list of keywords or group them into ad group-

b Get traffic estimates for a list of keywords

b Multiply keyword lists to get new keyword ideas




Adwords Digital Academy

Keyword Planner

Enter one or more of the following:

: Your product or service

For example, flowers or used cars

Your landing page

www.example.com/page

Your product category
Enter or select a product category -
Targeting 7 Customise your search 7
. . % g
United Kingdom - Keyword filters -
English " Avg. monthly searches = 0

Avg. CPC = LTLO.00
Google ’ Ad impr. share = 0%

Negative keywords s, P Get ideas
Keyword options

VY, v




Adwords

Your product or service

Digital Academy

plastikiniai langai, mediniai langai, garaZo vartai

Getideas Modify search

Ad group ideas ‘ | Keyword ideas 4 Download ool aaEs
e :::;cl::;thmlj Competition [7] Suggested bid  Ad impr. shﬂg Add to plan
plastikiniai langai L= 6,600 High LTL1.65 0%
mediniai langai L= 1.600 High LTL1.25 D% »
garaZo vartai L~ 480 High LTLO.73 0% »
1-3 of 3 keywords [+
Keyword (by relevance) ;::;c'::;"'@“ Competition 7| Suggestedbid  Adimpr. 5'"‘5 Add to plan
plastikiniai langai kainos L~ 480 High LTL1.71 0% »
garaZo vartai kaina L~ 110 High LTLO.69 0% »
AV N
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Enter a bid Enter daily budget
LTL 2.00 LTL 150.00 Get detailed estimates sreliie el
=
Clicks per day = Bid range § ] Daily estimates
J) 136 - 166 Clicks
2 140K -1.71K Impressions
21 2.08-254 Avg. position
|\, LTL135-LTL165 cost
[14
70
LTL10 LTL25 LTL40 LTLSS LTL7O /
+ Add keywords Edit match types = Delete = Segment by: | Ad Group ‘ Keyword ‘ & Download
] Keyword Ad Group Clicks Impr. Avg.Pos.  Cost CTR Avg. CPC
o garaZo vartai My Keyword Ideas 23.866 22466 171 LTL24.29 10.6% LTL1.02 V
0] mediniai langai My Keyword ldeas 17.36 138.78 192  LTL1592 12.5% LTLO 92
o medinial langai kainos My Keyword ldeas 057 444 21 LTLO.74 12.8% LTL1.30
0] plastikiniai langai My Keyword Ideas 8327 973.01 257 LTL8&7.90 86% LTL1.06
O plastikiniai langai kainos My Keyword |deas 26.05 2146 185  LTL2115 121% LTLO.81
Total 151.1 1555.49 229 LTL150.00 9.7% LTLO.99

|
© Sand faar
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Informacijos atvaizdavimas

@:lime keisti duomenis, kurie yra atvaizduojami paskyroje, pridéti ir iSimti tam tikrus s@@pelius:
: Campaigns Ad Groups Settings Ads Keywords Audiences Ad extensions Dimensions
All but deleted keywords - Segment = Filter Columns |~ 4 Search
B cCiicks ~  vs | Mone Customise columns
. . . . /’”\\,”'\L
Pavyzdziui, \keywords" dafyje\galime pridéti stulpelj su Quality score® informacija
Customise columns
Select metrics Drag and drop to recrder
FPerformance » Add all columns Keyword
Conversions b Labels Add Campaign
Attributes b
Dest. URL Add Ad group
Qual. score Added Status
—Fs—frspogein Frrt]
Max. CPC
Est. top page bid Add
i Clicks Remaove
Match type Add | |




Adwords Digital Academy

Informacijos atvaizdavimas

;&a ,campaigns"“ dalyje galime pridéti stulpelius su informacija apie ,impression shar*\

Customise columns

Select metrics Drag and drop to recrder
Performance »  columns will be available after Feb 2013, | Campaign |
Conversions s | Learmn more.
| Status |
Attributes #» | Search Impr. share Added
Call details » | caarch Exact match IS Add i Clicks Remave
Competitive metrics  » .
Search Lost IS (rank) Added it Impr.
Search Lost IS (budget) Added i CTR
Display Impr. share Add ‘i Avg. CPC
Display Lost IS (rank) Add ..
© Cost
Display Lost IS (budget) Add -
: Avg. Pos.
Impr. share Add

|== Marr (4 mar ~lislk

gauti pagerinus reklamines pozicijas ir reklaminés kampanijos kokybe.
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Raktazodziy optimizavimas

lios pa 0s apie raktazodzius:

Adwords sistemoje néra gkirttio tarp mazuyjy ir didziyjy raidziy —

pavyzdziui ,VilniuSigl gra atpazjstami kaip vienas ir tas pats
zodis.
pse naudoti skyrybos zenkly, Vilnius-

donas tai sistemoje yra viena ir ta pati frazé.
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,Keyword matching” — raktazodziy atitikties taikymas

broad match:
skelbimas rodomas, jei ieSkoma panasiy fraziy ir susijusiy
varianty

;, +modified broad match: \
**galimybé, turintj daugiau kontrolés megu broad match, bet
platesné negu ,phrase match®. Reikalauja, kad frazéje buty
tikslus zodis, prie kurio yra +

/ »phrase match“:
skelbimas rodomas, jei yra tiksli
frazeés atitiktis.

-
[exact match]:
skelbimas rodomas tik
konkreCiam raktazodziui

R e e e e e e

o o o o S S S S B B B B B B B S B GE BE B B e S S S Eae e e e
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astikiniai +langai — plastikiniai langai, gamina

iy langy montavimas, plastikiniai apvalus langai ir
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Search terms

Campaigns Ad Groups Settings Ads 8 Dimensions Display Network hd

Keywords

4 Search

: All but deleted keywords w Segment Filter

M Clicks +  vs Mone «

" N 5 AN

2 Dec 2012 15 Dec 201
- Details -
e Heyword : Max. Impr.[?| CTR| 7 A Cost 7| Avg. Conv.
cPC [7] CPC (7] Pos. - o
SEARCH TERMS per-

click) «cl
Selected
Total-al&oownt ‘A" 494 509,817 010% LTLO.54 LTL269.07 3.1 0L

—

® -~ Reklama” LTLO.36 53 3,358 158% LTL0O33 LTLI747 39

AUCTION INSIGHTS
Selected

All galime atrasti idéjas naujiems raktaio /18

_ _ netinkamas frazes, kurias galime panaudot;
Keyword diagnosis ,negative keywords".
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Negative keywords

Su ,,negative keywords* galime:
sfiltruoti netinkamus produktus, paslaugas;
uoti netinkamas paieskas;

ti Jty rodoma tik potencialiems pirkéja

| a, todél pridedame prie ,negatives” frazes: nuoma,
mojamas, nuomojami
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Negative keywords

Negatlve kEYWUrdS ? Gu-tu-page:1_5hu-wruws 200 - I 41 1-500a

= Negative keywords (7

ndd . B — Campaign level Keywords | Keyword lists
Edit Delete 4+ Download
There are no ad group-level negative keywaords. 2l Addvisors Vilnius
alo Addvisors Vilnius Display
e
Select a campaign
Choose... = —
Add campaign negative keywords
. k MNegative keywords prevent your ads from appearing for gueries containing the word.
”negatlve eywo Enter one negative keyward per line: o

~Keywords" seKcijos a
raktaZzodZiais/ Galiria

tikrai skelbimy grupei
j€),.arba visai kampanijai P

Save Cancel




Set up keyword insertion

Person searches for: Your ad could look like:

"\ dark chocolate bar Buy Dark Chocolate

" www.example.com

Artisan candy from San Francisco
Free shipping orders S50 more

sugar free chocolate Buy Sugar Free Chocolate
www.example.com
Artisan candy from San Francisco
Free shipping orders $50 more

gourmet chocolate truffles Buy Chocolate
www.example.com
Artisan candy from San Francisco
Free shipping orders S50 more

In the last éxdmple, "Chocolate” goes in the headline because the
keyword "gourmet chocolate truffles" is too long to fit.



Set up keyword insertion

" .

|
""'---..._____Youcan add the keyword insertion code within the headline, description lines, or URL flelds There are 2. ways you
can insert a keyword: the guided method or the manual method \ X '

Guided method \
When you're ‘entering ad text, type a brace ( {) and select Keyword insertion from the drop- down menu.

\In the “Default: text” section, type the word or words you want to appear when the text can't be replaced by a
keyword . \

Choose how you want your keywords, to be cap glized:——
S Tltle case: The first letterof all keywords will-be éapitalized. For example, “Dark Chocolate.”

— Sentence case: Only the fi stter of the first keyword will be capitalized. For example, “Dark chocolate.”
- Lower case: No Ietters wﬂl be capltallzed For example “dark chocolate.”
Click Set. g

Manual method ) \ /
When you're er.rmg ad text, msert {keyword default text} where you want a keyword to appear. Replace "default .
text" with the word or words you want to appear when the text can't be replaced by a keyword.
Capitalize keyword depending on how you want your keyword text to be capitalized.
- To keep your keyword Iowercase use keyword. For example, "dark chocolate." '
For sentence Capltahzatlon use Keyword. For example, "Dark chocolate."
For title caplta’hzatlon use KeyWord. For example, "Dark Chocolate."
For all caps and then title capitalization, use KEYWord. For example, "USA Chocolate."
For tltle capitallzatlon and then all caps, use KeyWORD. For example, "Chocolate Made In USA"
Make sure your default text is short enough to keep your ad within the character limits.
Avoid speual characters (like "é") in the display or landing page URL.
Save your ad as usual.



https://support.google.com/adwordspolicy/answer/175910

Display network

leferentlated products and services

- Usmg images of your products, colors that match your O\
“brand, ‘and your logo,can help people who see your dlsplay
ads make a ‘more quallfle decision about whether toclick
them. For examgple, potefitial customers can interact with
your ads, such'as scroll' between images and tabs, and
watch v1deos This is flexible functionality not available with.
text ads®With the Ad gallery's rich collection of ad .
templates you can create ads for your Display Network /'
campaigns by clicking the + AD menu, pointing to Image ad
and/then/clicking Create an ad. If you want to upload an/ ad
that you already created offline, just click the +AD menu |
pomt to Image ad, and then click Upload an ad.



AI I on line campaigns- +Campaign

Create ad for display

D is P I ay network only

No marketm'g ob;ectwe Al-features
Country | |

Langu&ge

Budget

Ad grOUp name

Default big amount, e.g. 1EUR



N !""”"'"---Better to crate several at a time

Creating ad for display network:

settings .

| nterests- in detail

Targetmg by demography not precise
Toplcs selec!categorles of websites
Placement exact websites

Targetmg optlmlzatlon note necessary

Then you create textual add or visual add, upload
banners or write them sy

Vlew ad ideas- write the address of your web5|te
and f|II the table- will be generated automatlcally



Questions

’

m info@digitalacademy.lt | #DAcademy
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