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MS key points for marketing 
applications 

Marketing today starts at creating amazing brand experiences. This starts with 
the customer journey. Marketers have to deliver an engaging customer 
experience that is consistent, personalized and relevant across all channels. At 
the same time, marketers have to show impact on the business. They have to 
have an understanding how they contribute to revenue and pipeline, and they 
have to be able to provide detailed analytics of that contribution. 

 
TALKING POINTS:  
• The most progressive companies focus on the customer journey AND embed 

analytics in their day-to-day operations to understand where and how 
marketing investments pay off 

• They plan and track all marketing assets and marketing programs and use 
customer insights to continuously improve their programs and to collaborate 
with sales. 

• Marketing is a data-driven science 

• Marketing is about using data to target audiences and create value. It’s about 
adding business value 



MS key points for marketing 
applications 

KEY TAKEAWAY 

What does that mean? It means ENGAGING CUSTOMERS in a consistent way across channels to create amazing 
customer experiences. It means aligning marketing and sales to BUILD a better PIPELINE. And it means tracking 
your Marketing ROI to DEMONSTRATE IMPACT. 
 
TALKING POINTS 
• You need to align the brand experience with the customer experience, and align your team around a single 

message.  

• You need to engage with customers, in the way that they want, at the time they want, with the content they need 
in order to drive conversion and revenue.  

• You need to be able to track your investments across channels and show your impact.  

 

METRICS 

Just to highlight a few metrics, it means an: 

• Increase qualified leads 

• Increase conversion rates 

• Decrease time-to-market 

• Prove ROMI 

• We all know marketers aren’t paid to plan – they’re paid to execute. With Dynamics Marketing, the plan is the 
campaign, allowing marketers to get all of the benefits of using a planning solution without wasting any time in 
the planning process. That means you can spend more time on the work that you love, and less time project 
managing. 



MS newest modules for marketing 



Marketing calendar 
Align teams & plan around an 

integrated calendar for increased 

transparency & collaboration 

 

Budgeting  

Plan & manage marketing budget & 

spend across channels 

 

Marketing workflow 
Integrate extended marketing teams 

with automated processes & approvals 

 

Digital asset 
management 
Centrally manage digital assets with a 

powerful repository tied to campaigns 

& calendar 

Marketing resource 
management 



Campaign design 
Easily manage campaigns with drag & 

drop design across email, digital, social 

& traditional channels 

 

Personalized 
engagement  
Deliver one-to-one engagement with 

segmentation & targeting based on 

behavior & demographics 

 

Email marketing  
Easily design, test & launch contextual, 

personalized email marketing 

campaigns 

 

A/B testing 
Test marketing messaging & offers to 

optimize campaign performance  

Multi-channel campaigns 



Lead scoring
Determine sales-ready leads with 
flexible scoring based on behavior, 
demographics & time 
 

Nurture campaigns
Foster prospect interest with multi-

stage, trigger based nurture 

campaigns 

 

Multiple scoring models
Accommodate different product & 

customer types with multiple lead 

scoring models 

 

Lead imports
Enable leads from multiple sources 

with APIs for import from external lists 

Lead management 



Marketing visibility  
Empower sales teams with visibility 
into marketing calendar & campaigns 
 

Outside-in view 
Provide customer view of marketing 
activities & interactions vs CMO 
campaign view 
 

Targeting input 
Allow sales to provide input into 

campaign targeting for key accounts 

 

Marketing alerts 
Subscribe to alerts about customer 
behavior as part of an integrated 
campaign flow  

Sales collaboration 



Social sentiment 
Analyze sentiment with easy-to-read 
charts on the home page 
 

Social amplification 
Amplify campaign reach by posting 
directly to Facebook or Twitter  
 

Collaboration  
Collaborate across internal & external 
teams with Yammer, Skype & Lync 
 

Social curation  
Curate social messages to ensure 
compliance with brand standards 

Social marketing 



Reporting  
View campaign performance, financials 
& resource management with out-of-
the-box reporting 
 

Rich analytics 
Analyze in depth campaign 
performance & marketing impact with 
powerful, flexible analytics 
 

Time-based analysis  
Understand trends & get a complete 
picture of marketing ROI with time-
based analytics 
 

Marketing Analytics  



Microsoft Social Listening 

Social 
Listening 

Social 
CRM 

Social 
Analytics 



Powerful social listening 
Listen to what people are saying 

globally across the social web in 19 

languages. 

 

Key influencers
Identify who is actively talking 

about your brand, products, or 

services. 

 

Sophisticated alerts
Detect trends and listen for specific 

posts to keep you informed on the 

topics you care about. 

Social Listening 



Global sentiment 
analysis
Gain a true understanding of your 

business, customers and topics 

that matter most. 

 

Share of voice 
Track and measure topics you care 

about across Facebook, Twitter, 

Blogs, Videos and news 

publications. 

 

Advanced filtering 
Flexible filters allow you to 

segment your data by source, 

sentiment, location, or author. 

Social Analytics 



Social for Sales
Watch for buying signals, monitor 

key developments and decision 

makers at your top accounts. 

 

Social for Marketing 
Manage your brand reputation, 

nurture influencers and measure 

campaign effectiveness. 

 

Social for Service
See how happy your customers are 

and create alerts to identify any 

customer issues and trends early 

on. 

Social CRM 


