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PROPAGACE /PROPAGANDA Leni Riefenstahl — Olympia:

https://www.youtube.com/watch?v=4weyNRtNPEM

Propaganda mytus - historie



https://www.youtube.com/watch?v=4weyNRtNPEM
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Propagace
verejné uvadeni ve znamost umeni,
sport, reklamy, knihami, plakaty.

Propaganda

verejné Sireni, Casto demagogicke
prosazovani myslenek, nazord s
cilem ziskat dlouhodobé privrzence.

http://www.ped.muni.cz/kvv/archiv/inovac du/002 i
nformatik_symbolu/media_komunikace.pdf



http://www.ped.muni.cz/kvv/archiv/inovac_du/002_informatik_symbolu/media_komunikace.pdf
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Ideclogie je souhrn nazord, které
Propaganda jsou sdileny v dané skupiné.

Tyto nazory nejsou rozporovaneé.,

Propaganda vychazi
Z ideologie.
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Propaganda

It is possible to make people
contented with their servitude.
You can provide them with
endless amounts of distraction

and propaganda.

CE #sittion
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Propaganda

(lat. propagare = rozhlasovat, rozsirovat,
rozmnozovat) je rozsifovani nazorud a
informaci za Ucelem vyvolani nebo
zesileni urcitych postojd nebo jednani.

Je to systematické vytvareni
zadouciho spolecenského védomi
pomoci

prezentovani usporadanych idei,
teorii nebo nazoru.

Soucasti propagandy je tendencni
vysvetlovani a modifikace postoju podle
aktualni situace a presvedcovani o
spravnosti propagované myslenky.

Propagandu je treba odlisovat od jinych |
forem prezentace, ovlivhovani nebo |
manipulace s vergjnym minénim napr. |
propagace, agitace, reklama, osveta... :
|
|
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Propaganda oslavni " 2 o
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Prestoze propagandisté mohou % MH““SMH e
ruznym zpusobem zkreslovat fakta, . il
casto se snazi prezentovat jako
objektivni pozorovatelé skutecnosti.
| vzdelavani, prestoze je podstatou
objektivni, mize byt pouzito jako
nastroj propagandy.
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Propaganda oslavna
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Propaganda

negativni / ocernujici

Nacisticky propagandisticky plakat — e

LEEST STORM- %4.
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Public Relations Edward Bernays

Edward L. Bernays ( 1891 - 1995) byl Freudovym synovcem.
Vyuzil poznatky Freudovy psychoanalyzy o lidské prirozenosti. Povazuje se za

tvlrce PR — public relations.

If we understand the mechanism
and motives of the group mind, It s
now possible to control and
regiment the masses according to

our will without them knowing it.
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Public Relations Edward Bernays

Pokud je mozné pouzit
propagandu v dobe valky,
pak je mozné ji pouzit i v
dobe miru - Counseling on
public relations — PR.

“I smoke a Lucky instead
of eating sweets.w

G 7 S .

Je mozné vydelat penize
manipulaci podvedom|?
Prace s iracionalitou s
emocemi...

Lany Grace Deusuosn Hay
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Ze serialu Mad Men:
https://vimeo.com/20736616 ’]O



https://vimeo.com/20736616

PROPAGACE /PROPAGANDA
Public Relations Edward Bernays

Edward Bernays - Prvni Uspesny experiment - Jak naucit zeny kourit

Bernays najal ty nejplvabnéjsi a
nejmodnejsi zeny, aby kourily pri
prochazce v New York Easter
Parade v roce 1929. Stejné tak
zabezpedil pritomnost novinaru.

Adam Curtis: The Century of the
Self

Adam Curtis: The Century of the Self:
https://www.youtube.com/watch?v=DnPmg0R1M04
10:30 ’]’]



https://www.youtube.com/watch?v=DnPmg0R1M04
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Public Relations Edward Bernays

~Nedoma a inteligentni manipulace s
organizovanymi zvyky a nazory mas
Jje dUlezitym prvkem demokraticke
spolecnosti. tento neviditelny
mechanismus spolecnosti tvori
neviditelnou vladu, ktera je skutecnou
vladnouci moci nasi zeme. ,

Edward Bernays, Propaganda, 1928

Edward Bernays

. With an Introduction by Mark Crispin Miller

ropaganda

nly through the octive energy of the intelligent few can the public ot lorge become
awore of and oct upon new ideas.

ropagando beors the same relation to education os to business or politcs. It may be
abused. It may be used o over-odvertise on insfitufion and fo create in the public mind
ortificiol volues. There con be no absolute guorantee ogainst its misuse.

peesidentiol condidate moy be “draffed” in response to “overwhelming populor
demond,” but it is well known that his nome may be decided upon by holf o dozen
men sitting around o fable in  hotel room.

overnments, whether they ore monarchical, consfitutional, democrafic or communist,
depend upon acquiescent public opinion for the success of their efforts and, in foct,
government is government only by virtue of public ocquiescence.

s civilization hos become more complex, ond os the need for invisible govemment hos
been increasingly demonstroted, the  technicol means have been invented ond
developed by which opinion may be regimented.

owodays the successors of the rulers, those whose position or ability gives them
n power, con no longer do what they want without the opproval of the masses, they
find in propoganda o tool which is increasingly powerful in gaining that opprovol.

emacrocy is odministered by the inteligent minoity who know how to regiment ond
guide the mosses.

n entire party, o platform, on interationol policy is sold to the public, or is not sold, on
the bosis of the intangible element of personality.

“Bernays's honest and practical manual provides much insight into
some of the most powerful and influential institutions of
contemporary industrial-state capitalist democracies.”

—Noam Chomsky
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Public Relations Edward Bernays
Konzumerismus

Jeho cilem bylo vyvolat v
cloveku touhu po produktu,
ktery nutne nepotrebuje, ktery
vypovida pak jako o statutu a
ovliviiuje jak je vniman. Dany
produkt

clovek nepotrebuje, ale citi se
lépe.

Vznika konzumerismus.

V 60. letech — kritika
konzumerismu jako politickeho
nastroje .

“We must shift America from
the needs
to desire’

Paul Maiser, bankér, 30. léta
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Hodnoty a zivotni styl

1978 - Stanford Research Institute - definice skupin — cilovy marketing.
Vychéazi z psychologickych testd (hierarchie potreb) a dotaznikd.
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Podivejte se na film a vsSimejte si symboll
a skladby obrazU a uzijte si barevné skladby, symboliky.

Skladba obrazu a vyuziti symboll v daném pribéhu je velmi promyslené.

Film American Beauty:
https://www.youtube.com/watch?v=0TM 11KnUI4 15
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