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„„WatchingWatching DallasDallas““: : TheThe imperialistimperialist
text text andand audience audience researchresearch

�� IenIen AngAng –– „„WatchingWatching
DallasDallas““

�� TensionTension: : MassiveMassive
internationalinternational popularity vs. popularity vs. 
Dallas as a symbol Dallas as a symbol ofof
AmericanAmerican culturalcultural
imperialismimperialism in 1980in 1980´́ss

�� Ideology Ideology ofof massmass cultureculture



„„WatchingWatching DallasDallas““: : TheThe imperialistimperialist
text text andand audience audience researchresearch

�� TheThe problemproblem ofof audienceaudience
�� CriticsCritics -- culturalcultural imperialismimperialism as as anan ideologicalideological
propertyproperty ofof thethe text text itselfitself has has anan obviousobvious
ideologicalideological effecteffect on on viewerviewer. . 

�� AngAng –– Dallas Dallas isis popularpopular becausebecause peoplepeople somehowsomehow
enjoyenjoy watchingwatching itit. . IdeologicalIdeological effecteffect dondon´́t t arisearise
fromfrom exposureexposure to to thethe text. Audience text. Audience activelyactively
engageengage withwith thethe text. text. 



„„WatchingWatching DallasDallas““: : TheThe imperialistimperialist
text text andand audience audience researchresearch

�� KatzKatz andand LiebesLiebes –– largelarge--scalescale, , crosscross--culturalcultural
study. study. EthnicEthnic groupsgroups fromfrom IsraelIsrael andand AmericansAmericans ––
comparecompare readingsreadings ofof oneone episodeepisode ofof DallasDallas

�� Audience Audience isis activeactive
�� ProcessProcess ofof meaningmeaning constructionconstruction –– negotiationnegotiation
withwith thethe text in a text in a particularparticular culturalcultural contextcontext

�� CulturalCultural valuesvalues resistantresistant to to manipulationmanipulation



MultinationalMultinational capitalismcapitalism andand
culturalcultural homogenisationhomogenisation

�� CeesCees HamelinkHamelink: : „„CulturalCultural autonomy in autonomy in globalglobal
communicationscommunications““

�� CulturalCultural synchronizationsynchronization –– unprecedentedunprecedented in in historicalhistorical
termsterms, , connectedconnected to to globalglobal capitalismcapitalism

�� CulturesCultures havehave alwalysalwalys influencedinfluenced eacheach otherother, , butbut thisthis
processprocess isis newnew ((destructivedestructive powerpower))

�� SynchronizationSynchronization == threatthreat to to culturalcultural autonomyautonomy
�� CultureCulture systemsystem = = adaptiveadaptive systemsystem→→ enablesenables thethe society society 

to to existexist in in itsits environmentenvironment. . AutonomusAutonomus developmentdevelopment ofof
culturalcultural systemssystems→→ necessarynecessary for for survivalsurvival ofof societiessocieties. . 



MultinationalMultinational capitalismcapitalism andand
culturalcultural homogenisationhomogenisation

�� TomilsonTomilson agreesagrees thatthat therethere isis a a synchronizationsynchronization as as anan
unprecenedtedunprecenedted featurefeature ofof globalglobal modernitymodernity

�� ButBut sayssays thatthat homogenizationhomogenization isis not not thethe badbad thingthing in in itselfitself
�� DoesnDoesn´́t t agreeagree withwith thethe notionnotion ofof autonomy autonomy appliedapplied to a to a 

cultureculture in in holisticholistic sensesense andand alsoalso withwith connectionconnection betweenbetween
autonomy autonomy andand outcomeoutcome ofof culturalcultural practicespractices..

�� DiversityDiversity isis not a not a goodgood thingthing in in itselfitself, , itit dependsdepends on on thethe
positionposition. . 
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