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Sylabus

. [émata na kazde sezeni

« Seznam literatury ke kazdemu sezeni
(klicoveé texty ve studijnich materialech)

« Dochazka



Témata

Uvod

Media a konstrukce identity

Feministicke kritiky medii

Medialni obsahy

Konstrukce genderu v medialnich textech
Gender a medialni organizace

Publikum

Gender a konzumace medialnich produkti



Zakonceni

aktivni ucast na seminarich
zaverecny esej (80% celkoveého
hodnoceni)

analyza reklamy (20% celkoveho
hodnoceni)



Analyza reklamy

« Dle vlastniho vyberu

o TiSténa, billboard, televizni atd.

« 500 — 800 slov

« Termin odevzdani: patek 27.5. 2011



Ese)

Rozsah: 1 500 - 2 000 slov (citace z anglicky psané literatury nemusite

prekladat do Cestiny).

Témata:

a. Semioticka obsahova analyza medialniho produktu (textualniho
anebo vizualniho, napr. videoklipu, reklamniho spotu, tistené reklamy,
textu pisné apod.) zaméfena na reprezentaci genderu.

b. Tematicka analyza tiSteného medialniho produktu (napf. Casopisu,
romance, détske literatury) zamérena na kon strukci genderovych roli.
c. Zenské publikum jako analyticky nastroj — vyhody a nevyhody
vyzkumu genderovaneho publika.

d. Pripravte vyzkumny zameér orientovany na konzumaci specifického
medialniho produktu (teoreticka vychodiska, vybér a zduvodnéni
vyzkumnych otazek, metody, vyzkumného vzorku atd.).

Po domluvé si muzete vybrat vlastni téma.

Termin odevzdani: patek 24.6. 2011



Uvod

Media a spolecnost, funkcionalisticke pristupy —
liberalni, radikalni a alternativni perspektivy.



Vztah mezi medii a spolecnosti

OKNO - zkuSenosti, obzory, Zzadné obstrukce

TLUMOCNIK — vysvétluje a dava smysl jinak
fragmentovanym/matoucim udalostem/jevim

PLATFORMA pro informace a nazory

INTERAKTIVNI CLANEK — spojeni mezi vysilateli a pFijemci

NOTICKA — ukazuej smer, dava instrukce, napoveda

FILTR — selektuje nékteré zkusenosti, kterym je venovana
zvysena pozornost

ZRCADLO — zpétna reflexe spolecCnosti

PLATNO — zahaluje pravdu a slouzi propagandistickym
ucelum



Normativni teorie tisku

Vztah mezi spolecnosti a tiskem, piivodné Wilbur a Schramm 1956
Autoritativni — média podfizena autorité, kterd je u moci

Svobodny tisk — tisk nepodléha cenzute, mize kritizovat vladu, stranu atd.,
nepodléha sankcim, neexistuji omezeni ohledné informaci, které jsou
zverejnéne atd.

Socialn¢ odpoveédny tisk — média piijmou a naplni urcité zavazky vici
spoleCnosti, charakterizuje je vysoky stupen profesnich hodnot: pravda,
objektivita, vyvazenost atd.

Sovétska medidlni teorie — média slouzi zajmu délnické tridy a jsou taky
vlastnéna délnickou tfidou, média plni positivni role ve spole¢nosti



Normativni teorie tisku

McQuail dalsi dve:

rozvojova teorie médii — media prijmou a plni positivni ukoly v
navaznosti na narodni politiku, svoboda medii miize byt
omezena kvili (1) ekonomickym prioritam a (2) rozvojovym
potifebdm spolecnosti

Demokraticko-participativni medidlni teorie — jednotlivci a menSiny
maji pravo na pristup k médiim a pravo, aby média slouzila
jejich zayjmum, participativni, interaktivni media



Alternativni teorie medii a
spolecnosti

|- média a moc

- media a socialni integrace

- media a socialni zmena:

Dominance v. pluralismus — media jako nastroj v
rukou elity

Centrifugalni v. centripetalni tendence medii —
podporuji média diversitu a pluralitu nebo jsou
nastrojem koherence, radu?

- teorie zamérené na media v. na spoleCnost



Medialni teorie

Pokryvaji ruzné oblasti a pristupy, napfr.:
Teorie masove spolecnosti
Marxismus
Politicka ekonomie
Frankfurtska skola a kriticka teorie
Hegemonie
Socio-kulturalni teorie
Nase zamereni: funkcionalisticky pristup
Jakeé funkce/role maji média ve spolecCnosti a v zivotech
jednotliveu?



Funkce medii pro spolechost

Informace — o déni ve spoleCnosti a ve svété

Korelace — vysvetluji a interpretuji udalosti, socializace,
buduji konsensus

Kontinuita — dominantni kultura, vytvari a upevnuiji
spolecné hodnoty

Zabava — bavi a redukuji napeti ve spolecCnosti

Mobilizace — kampané za socialni cile v souvisloti s
politikou, valkou, ekonomickym rozvojem atd.



Funkce médii pro jednotlivce

Informace — informace, rady, uceni se

Osobni identita — modely, upevneni osobnich
hodnot

Integrace a socialni interakce — vhled do situace
jinych, pocit sounalezitosti, identifikace

Zabava — unik z problému, relaxace, vyplnéni ¢asu



Kellner: Cultural studies, multiculturalism and media
culture

- to avoid limitations critical cultural studies should:
adopt a multiperspective approach that

1. discusses production and political economy
(system of production and distribution of symbolic
goods)

2. engages in textual analysis

3. studies the reception and use of cultural products



Herman and Chomsky:
Propaganda model

1Set of news filters — components of the model:

1. size, concentrated ownership (old data but still there are a
handful of corporations controlling news sources, flows etc.)

2. advertising as a primary source of income — potential influence
of advertisers, flawed — as it does not take into account
marginal groups/interests

3. reliance of media on info provided by official sources —
increased spin-doctoring and it implications on quality of news

4. “flak” a means of disciplining media — negative response to a
media statement — recent example would be Irag war and the
firing of journalists

5. “anticommunism” — perhaps no longer valid, with the end of
Cold War, maybe more like anti-Islamic terrorism



Dayan and Katz: Media events

Media events — television ceremonies = interruptions of routine, live, organized
outside the media (organizers usually public bodies that cooperate with gvt,
political parties, international bodies etc.), pre-planned, presented with
reverence and ceremony, celebrate not conflict but reconciliation

Can’t analyze them simply as texts

Why should we study them? (a number of reasons they give), among them:

1. media events create their own constituencies

2. civil religion

3. intrinsically liberating function — transformative function, situations that ought to
exist but they don't

4. privilege the home

So their argument is essentially that media events have a socially/community
cohesive function — to some degree they undermine order but do not threaten
it.



Lewis: The role of the media in
boosting military spending

There is not much debate on cutting military expenditure in
the media — the reasons:

1. media corporations are linked to the military industrial
complex

2. diminishing opposition to excesses/sidelining the issue due
to news conventions, journalistic assumptions and practices:
- focus on shortfalls not excesses

- lack of comparative data (among countries)

- supporting troops

- war against terrorism



Meéedia a konstrukce identity



I Meédia a identita

I Konstrukce identity — pro nase cile chapani identity
cerpa z kulturologicke perspektivy, samozrejme
bychom mohli rozebirat filosoficke, psychologicke,
sociologické, literarni atd. pristupy k dané
problematice

Media — agenti socializace, osobni | kolektivni identita —
taky narodni apod.



I Priklady

I U2 — Christian rock
Friends

Maskulinita a fiktivni televizni programy



Frith: Music and Identity

Does music express identity?

Does musical expression depend on identity?
And the consumption of music?

To what extent is music reflective and
representative of its conditions of making?
ldentity is mobile and our experience of music
IS an experience of self in process.

Music — like identity — is performance and
story.



The broad argument that 1 want to make here, in short, is that in talking
about identity we are talking about a particular kind of experience, or a
way of dealing with a particular kind of experience. Identity is not a thing
but a process — an experiential process which is most vividly grasped as
music. Music seems to be a key to identity because it offers, so mtensely, a
sense ot both self and others, of the subjective in the collective. As Mark



I Media and National Identity

Benedict Anderson - print media crucial in creating an
Imagined community

Public service broadcasting — van den Bulck - states that
the system of public service broadcasting can be
described as a typical and vital modern institution which
played a crucial role in the modern process of nation
building. She applies this to the case of Flemish public
service broadcasting and demonstrates that it was given
“the task of contributing to the creation and development of
a national identity and culture. As such it had a threefold
responsibility: education (as an extension of the national
educational system), information (to create a political
consciousness) and entertainment (to articulate a national
culture)” (2001:57).



I Arthurs: Sex and the City and consumer
I culture: Remediating post-feminist drama

drama

- woman-centred and sexually explicit discourse appears on TV

- almost exclusive focus on consumerism and sexual identities

- 2 approaches to these kinds of programmes:

1. replace any serious challenge to power relations of patriarchy

2. source of pleasure and power that are possibly resistant to male
control

- consumption — active process with unpredictable ideological
consequences

- dramatizes consumer and sexual advice provided by magazines

I - new approach to the representation of women's sexuality in TV



Gilroy, P.: British cultural studies
and the pitfalls of identity

D a. identity as political currency versus

b. a means of escaping politics (individual identity)

c. cultural identity

d. identity in critical thought

Contemporary societies — time in which what (no longer who) you are can count
more for more than anything you do -> alienation; distinction between public
and private is blurred

Concept of identity 3 overlapping but basically different concerns:

initially question of the self — identity as subjectivity: human agents are made and
make themselves rather than being born in some already finished form;
constituted in social processes; agent’s reflexive qualities and unreliable
consciousness

identity as sameness — collective identities: nation, gender, class, generation,

ethnic group; language, memory, ritual — all identity-producing; Anderson —
imagined communities — the role of print media in the creation of collective
identities:

question of solidarity — understand identity as an effect mediated by historical
and economic structures




