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Zakladni definice

Mosco:

The study of the social relations, particularly the power relations, that
mutually constitute the production, distribution, and consumption of
resources, including communication resources.

* 3 seminare vénujeme tematickym okruhum: Politickd ekonomonie
internetu, Politicka ekonomonie zurnalistiky, Feministicka politicka
ekonomie medii



Jaky je nas vztah k obrazovkam a k
internetu?

* Reviews.org is hosting a “24-Hour Digital Detox Challenge” amid surge in
screen time due to the ongoing COVID-19 pandemic

https://people.com/human-interest/this-company-will-pay-you-2400-to-
turn-off-your-screens-for-24-hours-heres-how-to-apply/

 Citigroup CEO ordains Zoom-free Fridays to ease 'relentless' pandemic
workday

https://www.theguardian.com/business/2021/mar/23/citigroup-ceo-
ordains-zoom-free-fridays-to-ease-relentless-pandemic-workday

* Internet Minute — co délame na internetu?
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Ukol v mensich skupindch

* Jaky je pfistup k internetu v CR? Pokryti, ceny, poskytovatelé, mobilni
balicky apod.

* Kolik je v CR uZivatel(l internetu? Které internetové portaly jsou
nejpopularnéjsi pro hledani informaci, zpravodajstvi, online nakupy,
financni sluzby apod.

* Socialni sité — kolik je uzivatelu, které jsou nejoblibenéjsi apod. ?

* Streamovaci sluzby — co je k dispozici v CR? Netflix, Disney+, Spotify
atd. Kolik maji predplatitelu? Jaké jsou ceny?



Povinna cetba

The Political Economy of the Internet: Social Networking Sites and a
Reply to Fuchs
- historie internetu- od verejného vlastnictvi k privatnimu:

By the late-1970s, other entities entered the field when the public agency that controlled and exploited the
network, the National Science Foundation (NSF), granted these same capacities to the private sector. In 1979,
the first information service, known as Compuserve, was created. In 1985, the Domain Name System (DNS)
ranked machine connections over the network. At the same time, the Bulletin Board System (BBS) started to
be used as one of the first communications services through the network. It was developed by America Online,
which became the world’s first major Internet service provider (ISP) in the 1990s. The NSF made good use of
these first backbones for the system it created. Besides these technical advances, people looked to create the
necessary hardware to access the Internet. In 1989, Tim Berners-Lee and Robert Caillau, both scientists from
the Organisation Européenne pour la Recherche Nucléaire (CERN), developed the web and released it in 1991
as the World Wide Web (WWW). The WWW involved a new IanEuage attern that allowed multidirectional
hypertext and required an Internet browser. The year 1995 marked a disruption between these two models of
organizing the Internet. The NSF solely managed the network infrastructure, while private companies, such as
Prodigy, AOL, Compuserve, and Teletel (France), became the first major ISPs (Bolafio et al. 2011). This new
regulation allowed these companies to explore the market for the new network and profit fromit.



Mytus cCloveka, ktery se sam vypracoval

* The possibilities of transforming small businesses managed by young
college students to large Internet firms help to restore the old myth
of “self-made man” brought into the Internet business environment.
In fact, it is an example of a spatially concentrated cluster of
innovation firms that benefited from political decisions, linked to
important university centers, and was supported by major venture
capital companies (firms specialized in earning money by owning
equity in the new companies, usually start-ups and other high-risk
and innovative businesses), the first investors of early staged
businesses.



Dalsi faze ve vyvoji internetu

The Internet is not only an information and communications technology (ICT), nor it is not only
some kind of new industry, but actually it is a space for the convergence of all industrialized cultural
production. The Internet is the result of the development of new technologies and its interpretation
through global expansion (Bolano et al. 2011). The technological development that resulted in the
creation of the Internet was only the first step in establishing a new model of profit based in
another model already known by the Cultural Industry, namely, the audience commodity. The
audience commodity is an intermediary product, traded in an intra-capitalistic market (Braz 2011),
that may attract the commercial and state interests at the same time. Much like the U.S. television
market, in which programs are offered for free to the audience, many Internet services (e-mail,
news, communication, weather, games, and freeware) are offered free of charge to the users in
order to get their attention. As with television, the audience is the product. “The audience buyers
are exactly the sellers of goods and services, authorities, politicians, or, in just one word, everyone
who needs to communicate with the audience” (Bolafio 2000, 115-116). Or according to Monteiro
(2008), “The migration of major trade companies, media and entertainment to the Internet
transformed the international network into another Culture Industry and social commoditization
vehicle.” Before the Internet, companies never had as many opportunities to track and keep so
much information about their customers. Today, the consumer’s data chase the advertiser, not
advertisers chasing consumers. This happened exactly because the new platform permitted so
much data storage that then could be repurposed and exploited (Fuchs, 2011).



Socialni site

SNSs allow users to (1) construct a public or semi-public profile within a bounded
system, (2) articulate a list of other users with whom they share a connection, and
(3) view and traverse their list of connections and those made by others within the
system (boyd and Ellison 2007).

The first major SNS was Friendster. It had so many users that Google intended to
buy it in 2003 (Dybwad 2009). Even though it lost some users to MySpace, the
second biﬁ SNS, especially in the United States, Friendster received more than
USS50 million in venture capital. One of the main investors was MOL Global, the
biggest Internet Company in Asia. Based in Kuala Lampur, Malaysia, MOL acquired
the company in 2009 for more than USS26 million (Arrington 2009). The company
changed the focus of the platform to online games and other entertainment
products for Asian consumers. Another notorious SNS since 2004 was MySpace. It
was propelled by musicians and indie groups using the SNS to publish their work
and to host mp3 music files. In 2005, News Corporation bought MySpace from
Intermix Media for US$580 million. In the following year, the site faced phishing
attempts, spam, and malwares, leading



Uzivatelé socialnich siti jako komodita

What makes the capital accumulation process for the Internet different from
broadcasting is precisely the way it acquires the audience commodity. Television
advertisers buy statistics about potential viewer attention to advertisements, a
passive audience model. Internet companies instead may offer and refine
Information collected from an active audience when users spontaneously provide
data about their personal tastes, preferences, desires, and pathways through their
browsers (see also Pariser 2012). Internet advertisers thus can more accurately
target the audiences the?/ intend to reach. We are not affirming that this is the only
model of capital accumulation on the Internet. Many different kinds of business
organizations and models coexist with many other forms of communication that
are not necessarily mercantile-based. In the case we are discussing, however, the
final consumer does not pay anything; every product or service offered by the
companies are financed by a third party, the advertiser, who buys the audience
commodity obtained in this business model, also known as “the club logic”
(Tremblay 1997).



Business model socialnich siti

The user receives the SNS service for free because there is a “third-payer”
(tiers payant in French) that finances the process. Individuals do not pay, in
other words, because advertisers pay for the process, also called “indirect
commoditization” by Herscovici (2009, 9). In this case, the server (human or
electronic? plays the central role and negotiates the rights of circulation
through elaborating the marketing strategies and offering the products or
services in exchanﬁe for a subscription (Tremblay 1997). At the same time, as
we have argued, the audience is also produced as a commodity, with its own
exchange-value, specific use-value, just as it was in the old broadcasting
industry model. What is sold by Google, by the way, is not the users
themselves, as Fuchs proposes in the above excerpt, because the advertiser
does not buy any individual users or even their singular information.
Advertisers buy only an amount of data about a target audience based on
categories, as we have outlined.



Politicko-ekonomicky pohled je specificky

* Co z ného schazi? ProC pouzivame socialni sité?



Predstavy z 90-ych let o tom jak internet
zmeni spolecnost

e Morozov: Net Delusion
https://www.youtube.com/watch?v=Uk8x3V-sUgU

e Eli Pariser: Filter Bubbles

https://www.ted.com/talks/eli pariser beware online filter bubbles
?language=en



https://www.youtube.com/watch?v=Uk8x3V-sUgU
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https://www.youtube.com/watch?v=Uk8x3V-sUgU
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https://www.ted.com/talks/eli_pariser_beware_online_filter_bubbles?language=en

Ukol v malych skupinach

* Vidime snahu regulovat technologické giganty, proc je tomu tak?
* Jaké jsou problémy, které se regulace snazi resit v pripadeé:

* Facebooku

* Googlu

* Amazonu

* Twitteru?



A co na soucasnou situaci rika vynalezce
internetu Tim Berners-Lee?

* “The forces taking the web in the wrong direction have always been
very strong,” Berners-Lee said. “Whether you’re a company or a
government, controlling the web is a way to make huge profits, or a
way of ensuring you remain in power. The people are arguably the

most important part of this, because it’s only the people who will be
motivated to hold the other two to account.”

https://www.theguardian.com/technology/2019/nov/24/tim-berners-
lee-unveils-global-plan-to-save-the-internet
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Materialni charakter internetu

e Can the internet ever be green?
https://www.bbc.co.uk/programmes/w3ctOxbc



https://www.bbc.co.uk/programmes/w3ct0xbc

Doporucena cetba — hlavni teze

Fuchs, C. a Winseck, D. (2011) “Critical Media and Communication
Studies Today. A Conversation,” Triple C: Communication, Capitalism

and Critique, 9(2).
- Cast ve které diskutuji o komodifikaci publika v dile Dallase Smythe a
Fuchse navazuje na teze v povinné Cetbé



Lee, F. and Bjorklund Larsen, L. (2019) “How should we theorize algorithms? Five ideal types in
analyzing algorithmic normativities”

Nabizi 5 idedlnich typl pro analyzu algoritmu:
* the logic of the algorithm appears like a deus ex machina impinging on society’s material politics

Bractice - the human negotiations drawing on contexts, materialities, or even face masks,
ecome foregrounded.

* ideal tYpe that approaches algorithms, and technology, through an analysis of nonhuman agency
and relationality

* an interest in infrastructures of classification and their interaction with human biographies. Here,
the politics of infrastructures and classification become the focus. These types of analyses
highlight how people’s lives become ‘torqued’, or twisted out of shape, by classification systems

a meta-reflexive and meta-analytical attitude toward algorithms opens new avenues for inquiry.



Pickren, G. (2018) ““The global assemblage of digital flow’: Critical data
studies and the infrastructures of computing”

- Kritické studium dat by mélo mit i dimenzi geografickou a materialni:

* The individual device, such as an Apple iPhone, may fit in a pocket,
but the background network is immense, stretching across cities and
encompassing much of the world. The last leg of the infrastructural
support is wireless and immaterial, but the rest of the system exists
as distinct spaces of network equipment embedded within the

landscape.



