Medialni viastnictvi



Doyle - soutez

Firmy soutezi na trhu, hlavni trzni struktury jsou na jedne strane perfektni
soutéz a nedokonala soutéz a na druhé monopol. Perfektni soutéz (trhy jsou
vysoce soutézivé a otevrené, kazda firma ma nulovou trzni silu) a monopol
(jedna firma ma absolutni kontrolu nad trhem) stoji na opacnych pdlech.
Vétsina firem pusobi na trzich, které jsou mezi témito extrémy. V realnych
podminkach je obtizné najit trh na kterém je soutéz Eerfektnl. Pokud je na
trhu jenom néekolik prodejcu, ale existuje aspon néjaka soutéZ tak mluvime o
oligopolu. Oligopol je nejcastéjsi trzni struktura ve které soutézi média. V
mnoha sektorech medialniho pramyslu je dominantnich nékolik malo firem,
protoze velké firmy jsou znacné zvyhodnéné (tzv. economies of scope
(rozsah) — vyroba vicero druht Broduktﬁ — and of scale (mnozstvi) — velké
pocatecni naklady a nizké distribucni naklady). Oligopolu se da zabranit
regulaci (vladni politika) a pokud schazi intervence, dominantni firmy funguiji
jako bariéra pro vstup na trh.



Media markets — prone to market
failure

James Curran summarizes the impact of media concentration in
the following way, ‘the first is that private concentration of
symbolic power potentially distorts the democratic process. ...
The second ... is that the power potentially at the disposal of
media moguls tends to be exerted in a one-sided way. ... The
third ... is that the concentration of market power can stifle
competition’.

And this is a very short segment with James Curran on why media
concentration is a problem:
https://www.youtube.com/watch?v=ZWz2QSIoFrw



https://www.youtube.com/watch?v=ZWz2QSloFrw

Ukol v malych skupinach

» Pfiklady koncentrace: monopol, oligopol (CR a Facebook a Google)

* Jak se reguluje vlastnictvi médii v CR?

* Antimonopolni tfad CR — ptiklady rozhodnuti v oblasti médii.

e European Court of Human Rights - priklady rozhodnuti v oblasti médii.



Facebook a tzv. dual class structure of
stock

* Facebook has a dual-class structure in place which means that
individual and institutional shareholders have Class A stock where
one share equals one vote; Zuckerberg, executive management and
directors are Class B voters in which one share equals 10 votes.

* https://www.forbes.com/sites/betsyatkins/2019/06/07/facebook-
strong-arms-investors-who-want-zuckerberg-out/?sh=6112f6605901
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Regulace medii

Feintuck, M. (1999). Media Regulation: Public Interest and the Law.
Edinburgh: Edinburgh University Press.

Regulation is justified on the grounds of:

1. enabling effective communication. This notion is closely related to
the freedom of speech ideal, as reflected, for example, in the First
Amendment to the US Constitution or in Article 10 of the “European
Convention on Human Rights”

2. diversity which Feintuck relates specifically to political debate and
cultural identities

3. economic interest - benefits of undistorted competitive markets

4. public interest - broadcasting in the public interest should
guarantee universally accessible quality service (defined differently
In the different national systems of public service broadcasting),
diversity as well as national political and/or cultural interest.



Economic justifications for regulation

Media — prone to ‘market failure’ (any failure by the market system to allocate resources
efficiently OR a failure of the market to advance socially desirable goals such as preserving
democracy and social cohesion)

Media concentration or media integration is defined as an increase in the presence of one
(monopoly) or a few media companies (oligopoly) in any market as a result of acquisitions
and mergers or the disappearance of competitors

Types of concentration:

Horizontal media concentration refers to concentration within one and the same industry
section (an example can be the merger of two newspapers in the same geographical market).

Vertical media concentration is involved when a media enterprise gains control over some
steps necessary for the production and distribution of a given media (for example,
distribution, promotion etc.).

Cross-media concentration refers to a situation when a media enterprise gains cross-
ownership of different media products (respectively outlets) in different media markets and
industries.

Diagonal media concentration includes not only cross-media concentration but also activities
of an enterprise from a different industrial sector in media markets.



Media regulation - techniques

Feintuck — 3 types: structural, behavioural and content regulation

In shorthand, “content regulation” refers to limitations being imposed on what
cannot or must be broadcast or published, while “structural regulation” refers
to limits on the extent of that which can be owned within any market by any
one corporate entity, and, in effect, “behavioural regulation” generally serves to
limit how property held can be used in relation to its impact on actual or

potential competitors.



Data a tlaky na vykon

One subscriber or 48,000 pageviews: Why every journalist should know
the “unit economics” of their content

https://www.niemanlab.org/2019/10/one-subscriber-or-48000-
pageviews-why-every-journalist-should-know-the-unit-economics-of-
their-content/

How to build a newsroom culture that cares about metrics beyond
pageviews

https://www.niemanlab.org/2019/03/how-to-build-a-newsroom-
culture-that-cares-about-metrics-beyond-pageviews/
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Cenzura

* Anna a Kral

* The king in question is the 19th century King Mongkut, who
employed an English governess, Anna Leonowens, played by
Foster, to care for his 50-odd children. In contrast to official Thai
history, which records that the couple's relationship was formal and
dlistant, the Hollywood film portrays them as having been extremely
close.

* Anna and the King follows the interpretation of the 1956 film The
King and |, which was also banned in Thailand, partly because it
showed the king eating with common chopsticks when he should
have been using a spoon.

* The ban is based on a 1930 censorship law which prohibits film-
makers from portraying the Thai monarchy in a disrespectful way.
Violators of the law face a seven-year prison sentence.

e https://www.theguardian.com/film/1999/dec/29/world.news



https://www.theguardian.com/film/1999/dec/29/world.news

Cenzura LGBTQ+

* https://www.out.com/film/2022/6/14/6-disney-films-banned-other-
countries-lgbtg-content#rebelltitem3

* https://www.theguardian.com/film/2022/mar/11/disney-pixar-
employees-gay-content
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Cina a cenzura filmu

* Chinese censors alter ending of Minions: The Rise of Gru film

* https://www.theguardian.com/world/2022/aug/22/chinese-censors-
alter-ending-of-minions-the-rise-of-gru-film

» According to posts and screenshots of the film, shared on
Welibo, a platform similar to Twitter, there is an addendum by
censors showing that Wild Knuckles, a main character in the
heist film, was caught by police and served 20 years in jail.

* https://www.youtube.com/watch?v=6-10W-
kPXY&ab channel=yazzfetto



https://www.theguardian.com/world/2022/aug/22/chinese-censors-alter-ending-of-minions-the-rise-of-gru-film
https://www.theguardian.com/world/2022/aug/22/chinese-censors-alter-ending-of-minions-the-rise-of-gru-film
https://www.theguardian.com/world/2022/aug/22/chinese-censors-alter-ending-of-minions-the-rise-of-gru-film
https://www.theguardian.com/world/2022/aug/22/chinese-censors-alter-ending-of-minions-the-rise-of-gru-film
https://www.theguardian.com/world/2022/aug/22/chinese-censors-alter-ending-of-minions-the-rise-of-gru-film
https://www.theguardian.com/world/2022/aug/22/chinese-censors-alter-ending-of-minions-the-rise-of-gru-film
https://www.theguardian.com/world/2022/aug/22/chinese-censors-alter-ending-of-minions-the-rise-of-gru-film
https://www.theguardian.com/world/2022/aug/22/chinese-censors-alter-ending-of-minions-the-rise-of-gru-film
https://www.theguardian.com/world/2022/aug/22/chinese-censors-alter-ending-of-minions-the-rise-of-gru-film
https://www.theguardian.com/world/2022/aug/22/chinese-censors-alter-ending-of-minions-the-rise-of-gru-film
https://www.theguardian.com/world/2022/aug/22/chinese-censors-alter-ending-of-minions-the-rise-of-gru-film
https://www.theguardian.com/world/2022/aug/22/chinese-censors-alter-ending-of-minions-the-rise-of-gru-film
https://www.theguardian.com/world/2022/aug/22/chinese-censors-alter-ending-of-minions-the-rise-of-gru-film
https://www.theguardian.com/world/2022/aug/22/chinese-censors-alter-ending-of-minions-the-rise-of-gru-film
https://www.theguardian.com/world/2022/aug/22/chinese-censors-alter-ending-of-minions-the-rise-of-gru-film
https://www.theguardian.com/world/2022/aug/22/chinese-censors-alter-ending-of-minions-the-rise-of-gru-film
https://www.theguardian.com/world/2022/aug/22/chinese-censors-alter-ending-of-minions-the-rise-of-gru-film
https://www.theguardian.com/world/2022/aug/22/chinese-censors-alter-ending-of-minions-the-rise-of-gru-film
https://www.theguardian.com/world/2022/aug/22/chinese-censors-alter-ending-of-minions-the-rise-of-gru-film
https://www.theguardian.com/world/2022/aug/22/chinese-censors-alter-ending-of-minions-the-rise-of-gru-film
https://www.theguardian.com/world/2022/aug/22/chinese-censors-alter-ending-of-minions-the-rise-of-gru-film
https://www.youtube.com/watch?v=6-I0W-_kPXY&ab_channel=yazzfetto
https://www.youtube.com/watch?v=6-I0W-_kPXY&ab_channel=yazzfetto
https://www.youtube.com/watch?v=6-I0W-_kPXY&ab_channel=yazzfetto
https://www.youtube.com/watch?v=6-I0W-_kPXY&ab_channel=yazzfetto
https://www.youtube.com/watch?v=6-I0W-_kPXY&ab_channel=yazzfetto

Koncentrace — jak se meri?

Priklad studie Evropské Centralni Banky:
Concentration, market power and dynamism in the euro area
https://www.ecb.europa.eu/pub/pdf/scpwps/ecb.wp2253~cf7b9d7539.en.pdf

Abstract We examine the degree of market power in the big four countries of the euro area using
macro and firm micro data. We focus on three main indicators of market power in and across
countries: namely, the concentration ratios, the markup and the degree of economic dynamism.
For the macro database we use the sectoral data of KLEMs and for the micro data we use a
combination of Orbis and iBACH (dating from 2006 onwards). We find that, in contrast to the
situation in the US, market power metrics have been relatively stable over recent years and —in
terms of the markup specifically — marginally trending down since the late 1990s, driven largely
by Manufacturing. In terms of the debate as to the merits of market concentration, we find
(relying on results for Manufacturing) that firms in sectors which exhibit high concentration, but
are categorized as ‘high tech’ users, generally have higher TFP growth rates. BK contrast, markups
tend to display a bi-modal distribution when looked at through the lens of high concentration and
high tech usage. These results would tend to confirm that the rise in market power documented
for other economies is not obviously a euro area phenomenon and that welfare and policy
analysis of market concentration is inevitably complex.



https://www.ecb.europa.eu/pub/pdf/scpwps/ecb.wp2253~cf7b9d7539.en.pdf

Non-technical summary (quote)

* There is an increasing public policy debate as to whether market power of
firms in the economy has become “too big”. By market power we mean, (i)
in terms of the market share taken by a few companies (relative to
historical trends) and (iiLthe extent to which firms can price above their
(marginal) costs. A number of recent studies have documented that in
particular in the United States, but also potentially at the global level, firm
concentration ratios appear to be on the rise while the degree of imperfect
competition (as proxied by the markup, i.e. the price marginal cost ratio) is
rising. We have, however, far less information about the degree and
evolution of market power and competitive intensity in the euro area. This
Discussion Paper aims to contribute to our understanding by means of a
comprehensive approach which considers the evolution of macro and
micro data based firm markups, firm concentration and economic
dynamics in the four largest euro area countries.



Elizabeth Warren — tech monopolies

Senator Elizabeth Warren's Exchange on Big Tech
Companies and Payment Systems

https://www.youtube.com/watch?v=n uheC50nFk&ab channel=Senat
orElizabethWarren

Elizabeth Warren: Here’s how we can break up Big Tech

* https://medium.com/@teamwarren/heres-how-we-can-break-up-
big-tech-9ad9e0da324c
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Freedman, D. (2014) "Metrics, models and
the meaning of media ownership.”

ProcC je koncentrace vlastnictvi problémem?

Je nedemokraticka, protoze omezuje kulturni rozmanitost, protoze podryva
schopnost ob¢anu ziskat a délit se o informace a myslenky, které jsou zasadni
pro informované rozhodovani o vécech verejnych a navic proto, ze prispiva
ke komodifikaci kulturniho pramyslu/0, transformuje je z motoru symbolické
interakce v motor kapitalistické akumulace.

Nékteri ze zakladateli komunikacnich a kulturalnich studii chapali riiznorodé
vlastnictvi jako zasadni podminku, ktera umozni médiim naplnit nezavislou,
kreativni a kritickou roli ve verejném zivoté. Napriklad Lazarsfeld a Merton
(1948) argumentovali, ze média prispivaji k udrzovani socialniho a
ekonomického systému.



V tomto clanku jsou propojené tri pristupy k analyze medialniho
vlastnictvi s cilem poskytnout uceleny obraz problému a potencialnich
reseni.

Clanek ma 3 ¢asti:

1. Kritika spoléhani se na kvantitativni data.

2. Diskuse normativnich modell, predevsim pluralitnich modelu
medialniho vlastnictvi.

3. Diskuse medidlniho vlastnictvi ve vztahu k systému mysleni a cind,
které privileguji urcité zpusoby mysleni o svété a o jeho usporadani.



Kvantitativni data

Kvantitativni data ohledné koncentrace vlastnictvi jsou povazované za
zlaty standard, jsou zakladem politiky zalozené na dikazech.

2 problémy:

1. Data jsou vetSinou dodavana a pozadovana komercnimi
organizacemi a jsou z malého poctu elitnich zdroju.

2. Pristup zalozeny na datech teoreticky chrani pred zaujatosti,
neznamena to ale nutné, ze fakta nebudou vybirana selektivné
nebo posuzovana selektivne.



Normativni modely

Otazky vlastnictvi se také poji se snahou naplnit normativni modely, tzv.
idealni typy vlastnickeé struktury nebo regulacniho pristupu. Ed Baker,
ktery zkouma pravo, napriklad uvadi tri divody proc je koncentrace
vlastnictvi nezadouci:

1. Nékteré hlasy jsou vyloucené, v demokracii je dulezité, aby byly v
médiich reprezentované razné skupiny/hlasy.

2. Existuje riziko zneuziti moci, kterou s sebou koncentrované
vlastnictvi médii prinasi.

3. Rovnostarska vlastnicka struktura meédii zlepsi kvalitu a snizi riziko
selhani trhu.



Medialni vliastnictvi ve vztahu k systemu
mysleni a Cinu a k usporadani
sveta/spolecnosti

Tato perspektiva upozornuje na to, ze pristup k medialnimu vlastnictvi
se ridi Sirsimi ideologickymi pozicemi. Volba urcitého regulacniho
pristupu neni jenom volba technicka nebo administrativni, vaze se take
na urcité hodnoty a priority, které nejsou prirozené nebo nevyhnutné.
Ben Bagdikian v roce 1983 vydal knihu Media Monopoly, ktera poprvé
propojila data o medialni koncentraci se sociologickou analyzou vlivu

médii. Vlastnictvi je mechanismem, které umoznuje vylouceni urcitych
hlasu z politické moci.



Factfulness quiz

* https://factfulnessquiz.com/factfulness-quiz-2020
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