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tilnce, b3v5 postavena do ostrCho kontrastu - tj. je nahliZena jako vice 
I 

rliskrepan~ni od vlaslsiho stanoviska, nei  tornu ve skutetnosti je. 
2. Vtt3i pravdtipodobnost zmEtny postojd je v z6nE indifei-ence, Ihostej* , 

nosti. tj, u ndzotd, kterC nejsou ani pfijirndny, ani odrnitiny a kterd jsou I 

lokal~ovdny ve stfetlni vzddlenosti od recipientova nhzoru, 
Pmvde'podobnost zkreslenCho vnirndni je zde nejrnengi. 

3. V zcini! akceptance je nepravd5podobnd zrnzna postoje - a  to i EdsteE- 
nd - vzhletlen?k tomu, i e  kornunikace je tu vnimdna jako podobnGjSi, 
net ve skutetnosti'je (asimilatni efekt, tj, kornuqikace umist6nd bliz- 
ko hrnnice osohniho rozsahu i~kceptance bjrvA asimilovilna srn5ren-j 
Ii vlastnilnu stanovisku o danCrn problkmu). PosilenI stdvajicich po- 
sroji~ je zdc nanejvgs pravdtSpodobnC. 

7,3. MasovB komunikace a interpersonhlni 
lcomu~~iltncc 

7,3.1. Vj,znam interpersoniilni komunikace 

Jak uvidi John Lent (1982,14), jednou z chybngch dornngnek tgkaji- 
cich se Tfeliho svEta je ncizor, Ze zde neexistuji t idn6 komunikaEni sit& 
pokud se tyto r~epodobaji zdpadnirn rnodernEjSim inforrnaEnirn systd- 
rnl'lm. DaISi jcdnostrannost v)izkumu spoEivd v tom, Ze i kdyZ se zkou- 
rnal vyznarn komunikace v rozvojovjrch zernich, nebyla provddEna ana- 
ljlza komunikaenich snah, je t  pornhhaly odstartovat proces rozvoje, 
Vyjirnkou je stcldie Kusurn J. SinghovC (1979), v nif autorka studuje ko- 
inunikatni stratcgie Gdndhiho a Mao Ce-tunga v pr0bEhu osvobozova- 
cich bojd v Indii a C'ini! ve Etyficdtych letech. Jak Mahiitmi Ghndhi, tak 
Mao Ce-tung byli postaveni pred irk01 koniunikovat se starnili6ny negra- 
motnych rolnikd a oba dokizali uspEt jako ,,rnasovi kofnunikdtoii", anif 
by pouLivali ~ n o d e r ~ ~ i  rnnsovd media. 

Jak se to tEnlto dvttria vfdcdrn podafilo? Podle SinghovC (1979) oba 
vyhlecllivnli pro i~ktivizaci mas pornoc elit, piiEetni zsroveii tyto elity 
vetlli k romu, aby se vice zabjvaly problimy lidovgch mas nei problCmy 
vlastnimi. Ke vzdEtliiviini elity slouiilo udrZovdnl nepietriitiho toku ko- 
rnuniknce psosticdnictvim iady n o ~ i n  s rnaljtrni ridklady, Protoie p i i~ tup  
k mCdiim mnsovtf kornunikace by1 jak pro Grindhiho, tak pro Maa pFisn6 
amezen, oha rozvinuli porni!rnt risp6Snou mnohostrann~u strategii ko- 

muhikace s rnasarni, jejirnii tierni nejddleiit6jSfmi prvky byly (Singhovfi 
1979, 79): 
- ,,lizkC interpersonilni vztahy, ve ktelych byla razvijena a uclsto\~rinii zri- 

kladni vzhjernnti identifikace, 
- stranickd organizace a rnasovd organizace, jejichf prostiedijictvi~n vhct- 

ci udrZovali spojeni s rnasarni, a 
- tisk, jehoi lilohou bylo roz3iiovat ideje a vzd618vat vfidce." 

Podle SinghovC (1979. 101) sehrdval v kornunikaCnirn stylu Man 
i Gdndhiho listiedni roli koncept syrnbolicki akce: ,,PrlivT: prostiednic- 
tvfrn symbolickC akce oba vyjadiovali svou nqprostou identifikaci s ma- 
sami. Grindhiho bederni rouSka a Maljv venkavskjl sty1 Livota plnily rro- 
ji funkci: zdilraziiovaln se tak prostota jejich iivota, d ~ m a  tkany od&v sc 
stal bojovyrn symbolern sob6statnosti a GIndhi i Mao tak byli identifi- 
kovdni s tErni nejchudSirni lidrni." Oba dokizali zajistit pPenos rnobilizu- 
jici informace prostiednictvirn tlarnpaEd. vyuZiti~n Clstnich komunikat- 
nich kan61Q, rdznych rnasovjch karnpani, jichZ se ClEastnilp stovky 
rnilibnd lidi, a piedev3irn tirn, Te pouZivali jazyk, kterj  by1 vbodny a spc- 
cidln6 urEen)s pro jejich jednotlivd publika (masp, intelektudlni elitu a pro- 
tivniky). dspech kornunikaEnich srylb Gdpdhiho a Maa by1 podle 
SingbovC zaloten nejen na osobnirn charisrnatu obou vddcd, ale piede- 
vSirn na rnnohoEetnCrn a rozrnanitdrn proudu sdElenf: ,,Poselstvi se pfe- 
nSela  od vddce ke specializovanjrrn rnluvtirn, pak ke stovkdm tisicd stra- 
nickych aktivistd a k rnasdrn, zatirnco tat62 sdtleni psoudila take piinlo 
od v b d ~ e  k masdrn." 

SkuteEnost, i e  v rozvojovjlch zernich rnd interpersonilni komunikace 
k1IEov)s vyznarn pro rozgifovdni anebo pro bloko~iini nuvych mySlenck 
a technologii, lze ukdzat na rnnoha pfikladech, Pye ( 1956) referuje o vol- 
bdch v rnalajsijskirn Johore, ve kte j c h  sout6lili dva kandiddti ,,ziipad- 
niho stylu". Jeden kandiddt organizoval ntikladnou pfedvolebni karnp:lii. 
Jezdil odvesnice k vesnici, na jeho shron1AZd6ni piichdzely davy lidf a je- 
ho argumentace zjevnd vyvolivala rnezi lidrni zrijem. Nicrnkni! volby uy- 
hr6l jeho protivnik, VitEz vedl nepi'imou volebni kan~pail a soustiedil se 
na tradiEni vddti ndzarovd osobnosti, ProtoZe se jeho pfotivnik obracel 
pfirno k rnasBrn a ohroZoval tirn traditni strukturu autority, n i  zorovi vdd- 
ci podpoiili pozdEjSIho vitEze, ktery jejich postavenl neohroioval. 

SkuteEnost, Ze masovd media mohou snadno sklohznout do rozposu 
a protikladu s tradiEnimi nltdii interpersonitlni komllnikacc, Ize nejldpo 
ilustrovat na piikladu revolvce v frtinu. $6hi1v reZim mi51 jcden z nejlep- ' 
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$ich sysrc'n~u masov)ich ~ n i d i i  v rozvojovjch zemich. Elity, ktere j i i  ne- I 

byly napojcrlp ria trndiflii sfrukluru hodnot, uEinily podle Tehraniana 
( 1982) cll)*bu \I torn, t e  poklrjdaly rnasovou komunikaci za dostatednou , 
nlih14adu i1finn6 politick6 komunlkace. Mowlana uvadi, Le rnodernizova- 

t 

116 stFcdni a vySSi tiiJy v fritnll se stale vice spolehaly na vni5jSi mCdia ze 
Zlipndu, dokonce i ve veci hodnoceni situace ve vlastnl zemi. Zatimco 

I 
vSak lradiilrii komunikaeni systdm organizovan); asi 200 000 mulldhy 
v pfibliind 90 tislcich 111eSitlich i ~iaddle fungoval, oficifilni media- zvlfiS- 
tE rozlilas - ztrricelii na dGv5ryhodnosti. Fathi (1979, 102) charakterizo- 
v;11 islhuskd kiizini takro; ,,Komunikace se dZ]e tvalii v tviti, ale svoji pd. I 

vahou je instituc~onlilni, nikoli osobni." V piedrevoluEnim frhnu to 
nehyla velkh mnsovh media, ale mala media, je i  mCla filnkci komuni- 
kacnich kanilii, jake nclpiiklntl tnuld noviny s n6boienskym obsahen~ 
a kolujici xel'oxovd kopic, kterC nachdzely pliistup ke struktufe interper- 
soniillli koniunikace. Konflikt rnezi oficidlni, zipadnickou kornunikaEnf 
strukturou a ~ruditnirni kornunikatnimi strukturarni nus  (viz Fahti 1979) 
by\ jnsnE rozhodnut ve prospijch tradiEnich, dhvE5ryhodn);ch kanhlb, je2 
slouiily po sraletl. Poselstvi ajatolihn Chomejniho kolovala prostiednic- 
tviril traclienich kornunikaEnich kanilfi, Zdrovefi - alespoli tak se domni- - 

vd Mowlana (1979) - televize podpoiila revoli~cionhie jest6 jinym zpb- 
sobem: tim, i e  se Slih neustdle objevoval na obrazovce, znitil svbj obraz I 

Krde krlilti, BoiskCho stinu, Svztla Arianb. Televize ho zbavila tajeril- 
nosti, 

Williaiu Hnchten (197 1, 13) uvbdi piiklad dtinnosti interpersonilnich 
komunikaEnicb systdrnb z Marokn: ,,Zpfivy o nepokojtch v Casablance 
v bieznu 1965 se v prbb&hu n5kolika hodin dostaly na triigte vSech mest 
n vesnic v ze~ni,  pfestoie vlridn vyhldsila naprost); zdkaz zveiejfiovbni tC- 
to informace v tisku a v rozhlnse." Alltor poukazvje na vyznarn ,,babskfch 
vozb" (,,mammy wagons") jako komunikaEniho mddia v zipadni Afrlce. 
Jedna se o autobusy a n8kladhl auta, kteryrni cestuji ieny za obchodem 
z vesnic do mCst, Hhtchcn popisuje take, jak Nkrumah vyuiil autobuso- 
vych i idi t i~ k tomu, nby rozSitovali zprhvy o politickljch udhlostech v bu- I 

Si,  naopak aby 110 informovali, jaki je tam nazorove klima. Krom6 to- t 

ho si Nkru~nnh za liplatu najirnal gramotnC vlidni dfedniky, jejichi 
Einnost je pravidelni? pFivddPlq do bube, jakoi i tradiEni mEstskC vyvola- 
vaEe, nby pon~dhnli rozSifovat zprdvy a vladni politick6 ndzory. Jak uv6- 
di Leht (1977, 178), na Bahamdch rn9 interpersondlni komuhikace v6tSI 
vyznam ne i  koniunikade masovA. Protoie ostrov je pom6rn6 maly, lid6 

180 

si zvykli na to, Ze dstni! se Siii zprtiyy rychleji, n e t  Ink n ~ o h o ~ ~  utinit no- 
viny. 

Shrnuti vyhod traditnich niddii uvhdi H. S, Ranganuth (1976,7,5), kre- 
r); by1 ndmbtkern feditele odboru p h i  a dranlat na lndicken~ 
Ministerstvu informaci, takto: ,,... tradiEni midia zaji3t'uji dbv2rnej$i styk 
s masstmi OSOLI vlastne souEbsti jejich Zivotriiho stylu) ne2 jnkftkoli jinii 
media, jsou bohata ve sv6 rozmanitosti, pohotovc! a levnE k ciispozici pro 
expel'imenty a vyutiti v terknu, oblibena rbznymi vEkovjrni skupinan11 
i obgma pohlavimi, maji v6tSi potencidl pro komunikaci, jejirni cilem je 

pfesv6dEovatI vytvhieji situaci tviii' v tvfii, kterd rozSiiuje rnoLnos~ pii- 
mC a okamZitC zpdtnC vazby, a piedevSim - tato (traditni) rnedia~hou rsa- 
ditnlmi ,nositeli drnat'." 

Mezi takovfi traditni media mohou b4t potitany napiiklad lidove cira- 
ma, lidovy tanec, stinohra, loutkovC divadlo, balady, vypravi5ilstviI bclb- 
novhni, karnevaly, oslavnd pisnC apod, PravE proto, aby byla zachovlina 
kulturni identita lidovdho UmEni, a taki aby se mu dostalo funkCniho 113- 
znamu v kontextu souEasnb'komunikace, by1 v roce 1954 v lndii zfizen 
ministersky odbor pisni a dramat. 

Ranganath (1976, 1982) uvhdi pfehled zkuSenosti z Indie. Jeho p r k e  
ukazuje. Ze i osoby, her6  nejsou v ~ e m i  iAdn);mi cizinci, n~useji postil- 
povat nanejvlj!: citliv6, maji-li traditni komunikatni karlAly prenabet rno- 
derni obsah. Piikladem toho je pokus o proviId6ni osv&ty ve vtci pli1110- 
van6ho roditovstvi mezi pFivrZenci bohynl! Jelamy, o nichf se vi, i e  jsou 
mimoittdnl! chudi a maji velky poEet d6ti. bl6lose tak dit prostiednictvim 
text0 <pisni tCto bohyn6, o nichi se pfedpoklddalo, f e  jsou volne a pii- 
stupnC ilpravhm. Vybtply se populirni hereckti skypiny, kteri: byly pie- 
mluveny k tomu, aby zm6nily obsah ndkterpch pisnf tnk, i e  obsahovaly 
nepHrnfi poselstvi tykajici se plinovbnf rodin. NovC pisni5 byly piedern 
vyzkouSeny v terbnu, anif by vyvolaly n8jak6 vyslovenl! nepiiznive re- 
akce. OvSem v den velk6 slavnosti, kdy se tislce privrZencd teto bohynr5 
shromdidily na Saudattskych pahorcich, byla reakce naprosto odlifnli: 
,,Byla nepidtelski od sarnCho ~oEAtku a stala se nitsilnou, kdyi dav zaEal 
hlutet a hlasit6 protestovat proti obsahu pfsnl, ktery poklhdal nejen za lie- 
vhodny, ale i za svatokr~idetny. V zhjmu bezpeenasti hercb se skupiny 
musely urychlenz vzdtilit." (1976,27), Ranganath uvidi jeStE dalSi o~nyl  
spojeny s pokusem vytvofit program obsahujici sd6lenl, je i  by mohla mit 
vliv na plhnovan6 rodiEov~tvi. Velice populrlrni urntlec mEl piednist 
v jedq8 chud6 Etvrti Madrasu program balad, o nichZ se piedpokliidalo, 
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mu 3. v socirilnirn systdrnu 4. v pdbdhu ndjakd doby." Je tieba upozornit 
na to, 2; difuze inovaci se jasnE odliSuje od difuze inforrnaci, protoie u di- .. ..--. 
fuze inovaci n16rne co do Eindni s nejistotarni v rnoinim pfevzeti zn4- t 

tnych technik a pracovnich postupli, kter6 piipadnt! rnohou zrn6nit cel- 
kovy iivotni styl. 

Spolu s Rogersern (1962, 81) Ize rozliSovat pdt stupfiil procesu osvo- 
jeni inovace: 
1 .  Etnpa uvEdomovdni, ve ktere se jedinec dostane do styku s inovaci, ale 

chybi mu celkovi informace. 
2. Etnpa zfijrnu, vd ktere sejedinec o novou myglenku zaEne zajirnat a vy- -- _... 3 

hledi;d q n i  dodateEnd informace. 
3. Etapa zl~odnocovrini, v niZ jedinec v duchu aplikuje inovaci na svou 

souEasnou a p~edpo~lddanou budouci situaci a pot6 se rozhoduje, zda 
ji vyzkouSi. 

I 

4. ikubebni etap;l, ve ktere jedinec pouZivi inovaci v rnaldm rndiitku, aby 
zjistil jeji uZiteEnost ve svC vlastni situaci. 

5. Etapa osvojmi, ve kteri s e  jedinec rozhoduje, i e  bude v inovaci po- 
kraEovat a bude ji plnE vyuiivat, 
VEtlina siudii hifilze postupovaia podle nhsledujiciho modelu (MLiller 

1970, 47): Nejprve se zjiSSovala doba, kdy dank specifickd obsahp byly 
poprve rozSifeny prostiednictvim rnasovfch rnidii, Potom se v rhznych 
Easovych intervalech rnEFila kv6ta recepce (podil dotazovan);ch osob, 
ktere se tim ti onini zpdsobern o obsahu dozvEddli, pEjali ho). Dile  se 
urtilo n~isto, ve kterdrn informovani respondenti zlskali onen obsah roz- 
Siieny masovou koniunikaci. Zjistilo se mddiurn, jehoZ prostfednictvi~n 
hylo sdelehi piijato, a tirn se take urEil relativni podil rnasovd a interper- 
sonalni koniunikace na difuzi obsahu, jen2 by1 pbvodn6 rozSifen rnaso- 
vyrni kornunikdtory. 

Pro objasnEni procesli difuze je k dispozici ngkolik modelk Jednlnq 
z nich je napfiklad model - .  AIDA, kterf se Easto pouiivd pH pnhkurnech ---.-- ,.-.. - 
trhu. Jeho niizev je rnnemotechnickou zkratkou struktury rnarketingo- 
vych sdt5leniI o nichZ se piedpoklitdd, Ze vyvolaji u recipients urEit6 r e d  
akce n to: - . -  pozornost, _ _ zhjern, touhu, akci (attention, interest, desire, acti- 
on), V rirnci ~a lesky~h%tudi i , ] ih  prGtGdd1 Hovland a dalSi, se vyskytly 
rozdily niezi na seba pavazujicirni etapami pozornosti, pochbpeni a pii- , 
jeti. Zkournnly se f~lktory, jeZ jedllotlive faze ovlivfiuji. McGuire (1969, 
173) rozliZuje pdt v~vojovych st4dii ptocesu piesvEdEovdnI, a to: pozor- 
nost (pied tou~o fitzi jeStE zhleZi na zplisobu, jakyrn je obSah nabizen), 

184 
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chdpbni, podvolovdni se, retence-zadrfovhni a nkce. Poclle I(clm;un:~ 
(1961) existuji rozdily rovnEZ mezi tterni formqn~i sociblnich vlivh: 
- Je to poddajnost, ochota vyhovgt, kdy jednotlivec pi-ijinlj vliv jind oso- 

by, protoZe doufi, Ze tak doslihne jeji pFiznivC reakce, . 
- Je to identifikace, kdy si jednotlivec osvojf jedndni ~dvozenk od jind 

osoby Ei skupiny, protoie toto jedndni je spojeno s uspokojujicim a se- 
bedefinujicim vztahem k t6to osobl! Ei skuping, 

- Je to internalizace, kdy se jednotlivec podrobuje ovlivnEni, protoie jed- 
nhni, k nEmui je pPemlouvdn, je ve shod6 s jeho hodnotov~ni syst6- 
mem. Obsah v tornto piipadE poskytuje vnitini uspokojeni, jednini je 
pfijato z toho dbvodu, Ze je definovano jako u2iteEnC pro Teleni nejn- 
kdho probl8mu. DfivZryhodnost zprostfedkovatele ovlivtiujiciho zme- 
nu m i  pro vfskyt internalizace kliEovj v 9 znarn. 
Co se tfEe difuze inovaci, vfzkum ukazuje, i e  rnasovi media jsou ncj- 

dQleiit6.jSi ve fdzi pozornosti nebo uvEdprnovdni, zatinico ve fdzi osvo- 
jovlinf je nejdi1le2itEjSi kornunikace interpersoniilni, lnterpersonilni k;~- 
nily jsou rozhodi~jici pro lispdch neb0 nehsptch rozvojov~ch projcktd 
(napfiklad zernZddlskj rozvoj v BangladCSi, kontrola porodnosti v Cine, 
Tchajwanu a JiZnI Koreji, viz Lee 1980, 191). Rogers :I Shoemaker 
(1973), jejichZ model difuze inovaci je vyobrazerl nn grnfu 7.1, rozliSuji 
Etyfi f6ze ti to difilze: zna l~s t  (kdy je zndrna existence inovace, jakoi i lie- 

kferd informace o jejim ~ S i n a m u )  - piesvEd!-o~ni (vylviieni pfiznive- 
ho Ei nepHznivdho postoje k inovaci)-- rozhodnuti (jsou zahijeny Ein- 
nosti, kterd vedou bud kpiijeti, neb0 k odrnitnuti) -potvszeni (vyhlcdrivd 
se poslleni pro uEin5nC rozhodnuti, v piipadE kanfliktni informace revi- -..__,._. ... - ---____ -. _ 
ze rbzhodnuti). KrornE toho se zde rozliluje rnezi uddlostnii. ktcrd pi-ed- 
chbzely, vla%im ----.- procesern - a dbslgdky, . 

Model Rogerse a Shoernakera se snaii o to, :~by bply brliny v uvnhu ra- 
ke ne-masovC rnediilni zdroje inforrnaci. Dojem, k\ery by z grafu mohl -.--- ..- 
vyplynout, i e  prorngnnb na strani? prijinlatele a sociSlni! systCmovd prQ- 
m5nn6 rnaji vyznam pouze've fdzi poznivini, je zavrld6jici. Nebol' obe 
seskupeni prorndnnjch hodnot ovlivfluji take ntisled~~jici frize procesu. 
Tento model rovn6t nepodivd inforrnaci o [om, kterC komunikntni zdro- 
je jsou v jednotlivfch fhzich difuze podstatni. A pfedevSim - model jc 
lokalizovdn na hrovni jednotlivce jakb piijimajici jednotky. Rozliodnuti 
pro nebo-proti piid% nEj~kC inovace vSaF obvykle byvi piijimdno na 
firp_vni skupiny. KromtS toho je model postaven z perspelgi$y ~prost ied-  
lcovatele zrndny, jeni z vn5jSku rozhoduje o tom, kterd irtovace rnaji bft  
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zavedeny a ktert! LiEinne kroky se k tolnu rnaji poclniknout. Z6jmy ~Ech, 
jichf se vEc t)sk6, urEide ,,moudrjr dikt6torU sviho druhu, anii by je kdo 
piedem zjiSt'ova1. Slnbgm mistem tohoto modclu je vj,chozi piedpoklnd, 
Ze zmgna postoje bude predchizet zmSnE jednini nebo tuto z1iiEnu bucle 
obsahovat. ZhvEry o takovdm rnechanistickbrn bezprostiedliiln vztahu 
mezi postojern a jednhnini nenali3z;i v literature podporu. 

Na z6kladE statickych mETeni prilm&ru a ~[andardnicll odchylek rozvi- 
nu1 Rogers (1962, 168) typologii osvojiteli! (adopters) - viz graf 7.2, Dva 
a pol procenta jednotlivch, kteii pFevzali inovaci nejrychlqji - tj. t i ,  kteii 
byli lokalizovdni jnko ,,rychlejSL" o vice ne2 dvE standarrlni otlcliylkp od 
stFednl linie osvojeni nECeho noviho -jsou nazyvbni inovdtory, Inavdroii 
jsou dychtivi vyzkouSet novk rnySlenky. Ddvaji preilnost kosmopolitnim 
socidlniln vztahhm a pohybuji se v rizikovych oblastech. DalSich 13 a pdl 
procenta se nazyvd Casnymi osvojitlli, Casni osvojiteld jsoullokdlni pnt- - -- --.-.. - . . 
rioii a v nejv6tSi mife i;itKmezi nhzorove autorily (vbdce). Svjrmi sou- 
Casniky jsou uzndvani a jsou i i k ~ e s n ~ i r n  LispESnkho vyutili novych nlyi- 
lenek. DaSich 34 procent mezi odchylkou pfcd prblni?rcrn tvori ranou 
vEtZinu. Jsou to lide, kteFi si osvojuji novC lnySlenky t&snE pFed tim, nci 
tak Eini prbn18rnj Elen sociilniho syst~mu,  a jsou dalefityrn Lllinkeln pro- 
cesu legitirnizace inovaci. Pozdni vElfina, dalSich 34 plfocent, pfistupuje 
k inovacirn opatrnE. Piijimb je bud jnko ekonomickou nezbytnost, nebo 
jako vjsledek i6zi lniho tlaku. Poslednim 16 procentbnl se iiki zpozdil- 

Graf 7.2: Kategorizace osvojitelh na znklad6 relntivni doby osvojeni 
inovace 
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ci. Jsou ncjvice v,iz$ni k lokalnirn pomErdrn a vjchozirn bodern jejich 
hoclnoceni je minulost. 

Merorla, ktcrli se pii roziifovhni neb0 provddgni inovaci poufivd nej- , 
vice a kterri za urditjch okolnosti dokdie piekonat tradicionalistick6 po- 
stoje, je tato: Pod vedenim odbornika se shromdfdl organizovan6 skupi- 
ny vyslechnou rozlmlasov6 neb0 televizni poiady, Potorn nisleduje ve 
skuping diskuse, jejinmi cilern je poclnlceni a vyvoliini rozhodovaciho pro. 
cesu ve prospi5ch piijeti inovace (napi. v oblasti zemEdElstvi, hygieny, vf- 
chovy dEtl apod,). Tuto fornmu voli obzvldStE pt-ojekty sponzorovand or- 
ganizacl UNESCO (Weiss 1964, 152). Metoda bere v ilvahu rninuld-, 
zkuSenosti: I kdyi 1nasov6 ni6dia niohou ovlivnit znalost a tirn moholt b i t  
ufitetnri zvliStE ve stidiu uvddomov8ni, tato media jen zfidkakdy mEnl 
posroj nebo chovfinl. To je likol vhodnj spiSe pro interpersondlni kornu. 

Ale o tom, jak lato informace bude vyuiita, se rozhoduje v interperso- 

\ 
nikaci. Masovri nl&lig jsou schopna poskytnout informaci o inovacicl<' " 

nilni kornunikaoi. MyltiplikaEni efekt rnasovych rn6dii dosiihne svdho 
optima, jestliie se 11iu poda?i zasiihnout styEnC body s ko~nunikaci inter- 
pcrsor~ilni. Vzhledeni k tomu, i e  v rozvojovjch zernich je typickfrn jed 
vem spoletnjl pi.l.jem mnsovfcli rnedii, stoji za to vSirnr~out si nhsleduji- 
cicho postiehi~ (Weiss 1972, 142): ,,Protoie zde jedna niedifilni jednotka 
m,'~ ~iapojeni na mnolmo kontnkth, jakoi i vzhledem ke VSeobecnkrnu v3- 
znaniu osob~lich kandlQ pii rozSiFovhni zpriv, sociiilhi dopad rnasovych 
mddii v rozvojovjch zernich byvi statistikarni a indexy fyzickfch jedno- 
rek mCdii na podet obyvatel podcefiovdn." 

Litcri~um (Aufermann 197 1 ,  Luthe 1968) shrnuje vjrsledky velkych 
poCtb r ~ ~ l l l i i ~ ~ ~ j l c h  a televiznich veiejnjch tribun (napiiklad rozhlasovd 
fort1111 zenm$cli5lct1 v KanadE, telekluby ve Francii, radiokluby v republice 
Niger, vysildni pro zemtfd6lce v Indii). PodrobnEji se podivejrne na jakgsi 
prototyp, na vjslcdky studie proveden6 v Tndii od dnora do dubna 1956, 
Ocl zatritku I~ylo jasn6, i e  vzhledem k existujicirn tradiclrn se tohoto fd- 
S;I ncili.nstni Zeny a pliriovd (piisluSnici kasty nedotknutelngch). Mathur 
;I Neusarh ( 1959, 105) shrnuli vfsledky projektu taklo: ,,Rozhlasove fd- 
rum pro zcmficltlcc jilko zprostiedkovatel pfenosu znalostf se ukrizalo byt 
~intlmiru i~speiSne, llfist vedornosti ve vesnicich dEastnicic11 se fdra ob- 
ilohi po jeho vysilrini by1 spektukuldrni, zatirnco ve vesnicich niima f6- 
SLIIII by1 zanedbate1n)i. Pokud cloSlo k n6jak6rnu rnalCmu zlepSeni ve Ves- 
nicich niimo l'6run1, pak vEtSinou tam, kde by1 ntijakf rozhlasov~ 
pfijima? ... Skupino\ld diskuse juko prostiedek pfenosu vEdornostl byla 

naprostym lispEchern, Pokud se na konci experimentu vyskytln nZjnk6 
slaba rnista, byla takoyCho druhu, Be je Slo snaclno odstrnnit vhodnou ra- 
dou a opatfenim okr~sniho organiziitora." 

Vjznarn organizovdni fora se stfivd zieteln6jSin1, jestliie vczmeme 
v ljvahu stupefi zm6ny lirovnE znalosti liCastnikSl vyjhdfeny na stupnici 
ocl 0 do 18. IjroveiS. znalosti v rArnoi dvsceti skupin vzroslla od 6,4 k prir- 
rn6ru 12,l bodu, V deseti kontrolnich skupindch, kter6 sice mEly rozhla- 
sovf pi-ijiniad, ale neorganizovaly se zde posluchaEskC skupiny, skore nn 
stupnici vzrostlo z 5,5 pouze na 7,O bodu (Neurath 1962), co i  je jasnd 
zndrnka pievahy organizovangch rozhlasov~ch posluchaCil nad neorfa- 
nizovangmi. 

MasovC medium (rozhlas) bylo spojeno s interpersonhlni kornuniknci 
prostiednictvirn organizovangch posluchaEskjkh skupin rovndi pii zclm- 
votnl kampani v Tarlzdnii (Solomon 1982), Skupiny si vyslechly poiad, 
pak o nEm diskutovaly a pliinovaly, co by se mdlo ~rdtlat. Kampafi 
,,ClovZk je zdravi" bpla dhkazern toho, f e  je moirlC dosdhnout zrnEny i ve 
velkCm mEfitku. Vfsledkem karnpan6 bylo postaveni 700 000 latrin pod- 
le nhvodh rozhlasovCho vysildni a doplilujicich tiStEnjch materiilb. DnlSi 
karnpanE ,,Potrava je Zivot" se dEa~tnilo cellcew jlden a pol milidnu do- 
spElfch osob, kterd byly organizovhny do piibliint! 75 tisic studijnich 
skupin. Cilern kampant! bylo mimo jinC doshhnout zlepSeni vedo~nosti 
o vyzivt! a o vyufitl dostupni potravy; karnpaii dile obsalmovala pllino- 
vhni lacindio a vyv8ZenCho jidelniEku, odstrangni jidelnich tabu, lepSi 
skladovhni a uchovivini potravin, IepSi pt!stitelskC metody a druiste\rni 
aktivit-y. Vjrsledkern kampani! bylo zvjrknt! povEdon)i o pottebc vEtSlho 
rnnoiscvi rnistnE vyrobend potravy, vy tvdteni zeleninovjch zahridck, pE- 
stovdni drQbeie a zlepSeni potravnich ndvykc~. (Jako piehled pokusb o ko- 
ordinaci rnasovjch rnCdii a interpersondlni komunikace v rinici kalnpa- 
nl Ize doporudit: Juan E. Diaz Bordenave, ,,Cornrn~inication and Rurrll 
Development", UNESCO 1977.) 

K formulov8ni dvoustupfiov6ho rnodelu toku masovt! kornunikuce 
(TSFM - Two-Step-Flow-Model) - na ndmi byla zaloieria koncepce nie- 
dirilnich f6r - do310 na z6kladE zji3tEni uEinEnjch pi.i vyzku~ni~ a~nericki 
prezidentskd pFedvolebni karnpant! v roce 1940. Lnzarsfeld a di~ISi( 1944) 
zjiSt'ovali hranict: a miru iltinnosti pFedvolebni kampanE. Zjislili, i e  v roz- 
poru s teoretickjmi modely tC doby piedvolebni publicita na recipienty 
ner116la (nebo m8la jen vfjin~eEnE) pi.imy vliv. Toto zjiStGni nebylo rnoi- 
nC vysvgtlit pomoci , jednokrokov6ho" modelu masovC komunikace, lj. 
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teorie, i e  kaidjl jednotlivjr Elen veiejnosti je masovjm mddiem zasaho- 
vin pFimo, Proto autoii interpretovali sv6 data s pomoci dvoustupfiovd- 
ho modelu toku masovd komunikace. Podle tohoto modelu je sdtileni Si- , 
Feno mnsovjln~i mddii nejprve k takzvanfm nbzorovym vi~dcdm Ei 
nizorovjlm au~oritirn (opinion leaders) a od nich pak k mend aktivnim 
sloikirn obyvatelstva. NicmdnC data, lcteri Lazarsf'eld a spoluautofi shro- 
niriiclili, platnost dvousti~pfiovdho modelu toku nepotvrdila, coZ nijak ne- 
pi-ekvapi~je vzllledem k tornu, Ze format studie nebyl zamtfen na vjlznam 
intelpersonlilni komunikace. Tat0 sti~die mohla jenom ukizat, Ze jedno- 
stupfio\lf model nem6 explikativni hodnotu. 

Dvoustilp~'rov~ niodel toku (TSFM) vychhzi z pledpokladu, i e  nbzo- 
rovynii vhdci jsou nktivni jedinci, kteri vyhleddvajf informace, KromE to- 
ho jsou ch~lrakterizov6ni vysok9m stupntim konzumace mddii, aktivn6j- 
klni spoletcnskjlni iivotem il jistou otevtenosti ve vztahu k okolnirnu 
svrtu - maji tedy tzv. kosmopolitni orientaci. Ostatni, kteti nejsou n6zo- 
~.oVj,mi uu~oritami, jsou masovjn~ publikeni. Podle tohoto modelu fun- ---. .-- 1- 

gi~j i  ~tiasovi midin verlikdlnC, zatin~co ndzorovi autority aperuji hori- 
zontSlnE. Picdpoklhdfi se, Ze v prvni fazi dochAzi k vertikilnimu pienos\\ 
informace od inedi:~ k nhzorov6 autoritd a v druhd etapE nbzorovC auto- 
rily horizontilnt! ovlivfiuji svd ,,nhsledovniky". Co se tjkh definovhni nd- 
zorovd autority (n;lzorovCho vbdce), neni literatura nijak konsistentni, 
jednotni. ,,JednotlivcOtn, kteFi mnji velkj podil vlivu, se Hkb nhzorovi 
vhdci," pikc Rogers (1962,208), ,,protoZe se dosthvaji na pFedni misto pii 
ovliviiovini n8zorS1 jinych lidi. Nhzorovi vhdci jsou definov6ni jako ti 
jednotlivci, u nicll?. o s t a t~ i  vyhIedri\laji radu a inforn~aci." ,,Klasickf rno- 
dcl" dvousu~pAovdtto toku je znlizorntin na grafu 7.3, 

Jrtk nizorov2 vbclcovstvi nejldpe definovat? Podle Katze a Lazarsfelda 
(1955, 138) tenlo pojcm nnznatuje ,,v~dcovstvi v tom nejjednoduSSim", 
tj. p~osi~~ovfini  vcdauci role, kterd se uskutecfi~ije v liaZdodennim styku 
pi-ilciitostnP, nl'ktly !levEdomd a tasto jen tnrilo viditelnd, ,,Nizorovd 
viiclcovstvi" zn i i l~~c~~r i  schqpnost ovlivfiovat - pomCrn6 Easto nefot-mbl- * 

riirn zpl"~sohem - postoje a chovhni jinych individui iildanjm sniCrern, 
Vflclci ;I n;islcdovnici nejsou v opozici, piedstavuji pouze rSiznE odstup- 
1lo\~ntl2 zpdsoby jednini. Z pFehledu sociologickC literatury Vypljr\ti, 2e 
pfizorovi vi~dci by se mtili i~lespoi trochu odliSovat od nisledovnlkd 
v t2ch~o vlnstnostech: vySSi vzd8ldni, vySSi spoletensky statut, vEtSi pri- 

r ..--- -..---..-.. . .- 
pravenost pFijilnnt novC mySlenky, vySSI stupen fitasti ve spoleEenskCm 
iivot& a spISe kclslnopolitni net  IokAlni orientace. Tyto rozdlly vIak v Z6d- 

Graf 7.3: Model dvoustupfiovdho toku 

prvni kro < 
nem piipadd nemusi b j t  pfiliS zfetelnt viditelnC, nebotjin~~k tito lid6 zpra- 
vidlq nejsou jako autority a vddci skupin uznivini. 

Njzorov6 vddcovstvi je zbvisli: 1 ,  Na sttuktuie osobnosti vhdce, jeho 
vrozeG6m talentu, zkusenostech a schopdosti zhodnotit situaci a no zdro- 
jfch, jeZ mh pro dosazeni cile k dispozici. 2. Na osobnostech ve skuping, 
jejich vrozendm talenth, zkuSenostech a schopnostcch zhodnotit situnci 
a na aktivech a pasivech, jet  maji k dispozici pro dosrrieni a neb0 zmn- 
Feni cile. 3. Na situatnlm kontextu, v n tmt  doch6zi k internkci mezi vild- 
cem a vedenjrmi jednotlivci. 

Z tdto koncepce vddcovstvi vyplyvd, Ze k objaseEni chovbni ve vzra- 
hu k masovd komunikaci, jakot i nloZnjch i~Einkd tCto komunikace, je 
tieba znit sit interpersonhlnich vztahQ, do nichi je jednotlivec integro- 
v6n, jakoZ i pFisluSni referentni ski~piny. Tato teze t i~d i i  zni: t in1 vice se 
jednotlivec vyznri v tom, jak se zacbovat v katde situaci ( funkhi  autori- 
ta), tim v5tSi je pravd~podobnost, i e  se stane nhzorovou autoritou (nhzo- 
rovgm vhdcem). Zda tak jednotlivec jednii jenom v urCitCm specifick6m 
tematickim oboru (monomorfni neb0 specializovand ndzorovi vddcov- 
stvi), nebo v fad6 aktualnich oblasti (polymorfqi neb0 mnohostranni nb- 
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zol.o\fC vlidcovslvi), tato koncepce vddcovstvi nemdfe urEit. Katz 
a Lazarsfeld f 1953, 334) uvddEj!ji data, Lteri svEdEi proti existenci jakd- 
hokoliv celkovdl~o, vSeobecnCho nrizorovCho vQdcovstvi, Tato studie se , 
vZrtk tykala moderni pt-iimyslovC spoleEnosti. Proto lze vyslovit tez'i, Ze 
Eirn vetSi ja stupeii dglby price ve spoleCnosti, tirn specializovanPjSi jsou 
h6zorovf vbdci, 

'I'roldalil ( I  966) vypracoval dvoucyklovjr model toku mnsov6 komu- 
niknce (Two-Cycle-Flow Model). Talo teorie vychdzl z pfedstavy, Ze nil- 
zorovymi vitdci (autoritami) nemusi byt nezbytne takovC osoby, icter.4 
piebiraji iriiciativu v interpersondlni komunikaci. Pfedpoklhdd se, i e  jed- 
notlivci, kteii ziskaji novi informace, jeZ nejsou sluEiteln6 s jejich pred 
dispozicemi i1 piedchozimi postoji, usiluji o obnoveni souladu. Podle 
Troldahla jsou nrizorovi vQdci i nisledovnici vystaveni masovym mkdi- 
im stejnsm zpSrsobem a stejne je vnimaji. Po objeveni nesluEitelnC inford 
mace nizorovi vadci jednaji naprasto stejnE jako jejich stoupenci - sna- 
i i  se ziskat dopliiujici informace. Mdzorovi viidci se vSak obracejl 
k jinimu okruhu osob - k odbornikdm, 

Tilo nizorovi vbdci ndzorov)ich viidcd maji podle Troldahlova kon- 
ceptu - kterjl by1 empiricky vyzkouSen, ale ne zcela prokdzdn - fovnZ2 "- 
rozhodujici vjznnm v komi~nikaEnim procesu. 

V dvoucyklovC~n .- . -. modelu toku komu~likace (viz graf 7,4) se piedpo- 
klidti (alespoii co se 'tyki uteni, poznhvini), Ze zde existuje jednostup- 
tiuvjl tok komunikace, ocl mddil pffmo k piisluSniktim sociilniho systi- 
t~iu. Teorie kognilivlii . . _ konzistencenebq_k~~;_nitivni _ ___ __.- rovnovhhy, na ni i  
je modcl znlotcg, pi-ctipklridi, __. .---. Ze lid6 jsou moti;o%~~~%o~'ani zjev- 
rlC konzistence, souladu mezi fakty a vlastnim piesvZdEenim. Novd, ne- 
konzistcntni informace vytvii-eji situaci kognitivni ,,nerovnavihy" spo- 
jene s psychickjlm stresem, Jednou z motnosti, jak tuto situaci piekonat, 
je zisk6ni rady .i~nebo-noig-informace . .- ___ od p'lisluSndho ndz~rovCho vddce. 
Druhy stupei'i komuniE5cFjF~udii iniciovdn ndsledovniky. A prAvE zde 
se nfizorovi vodci projevuji tradiEnE tim, i e  vyhledhvaji informace jingm 
zpbsobern. Zu[inico ndsledovnici obvylcfe hledaji radu u jednotlivca, jef 
pokliidaji za osoby sob8 relarivnt podobnC, nizorovi vddci vyhledjvaji 
radu u osob, jzi, mdi vice znalosti nei  oni sami (profesion$lni zprostfed- 
kovntel). 

Empiricki zkoulndnl dvoucyklov6ho modelu provad6nA Troldahlem 
v5ak ukazuji, i e  tento model vyZaduje dalSi Gpravy. NemSZa by byt pike. 
ceiiovdnn zvliStl! hodnota vjchodisek teorie konzistence, Jednak kogni- 

Graf 7,4: Dvoucyklovy model toku kornunikace (Two-Cycle-Flow of 
Communication Model) podle Troldahla (1966, 614) 
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tivni rovnoviha neni v icidnirn pYipad8 b8inou podminkou existence 
sysl2rnu postojd a kromi! toho rnnozi ~tutoii podpor~iji tezi, i e  ZldnC usi- 
lovrini o konzistenci r~eexistuje, ale vyskytuje se snaliao vyhledivhni roz- , 
rnanitosri nebo nov)ich informaci, 

Troldahl a \Ian Darn (1965) zjistili, Ze Cast0 dochdzi k p r ~ c e s u  -.--- pod8le- -. . - - 
ni sc o nizory (opinion-sharing - .  process), ... ._. rj, .-. i e  . role dodavatele nhzor6 se 
Zasro vyrneni s roli iadatele o ncizor, Tito dodavateli a ZadatelC se nn- 
vzijeni silni! podobaji a zfeteln8 se odlisuji od ncizorovych ,,vyhybateld" 
(avoiders). T i ~ o  ,,vyhjlbatelCU jsou vicerndn8 odiiznuri od koinunikatni- 
ho ~ o k u  a nijak zvlBSt se o pfisluSn6 otizky nezajirnaji. Jinyrni slovy, je 
tieba jasntS rozliSovat mezi nevddci a ne-aktivnimi jedinci, Neni to vede- 
ni ;I nrisledovrini, co stoji ve vzcijernnCm protikladu, nfbri  protip6lern jak . 
vbduii, t:\k nrisledovniM je ihostejnost - n e s c ~ p n o s ~ n e b o  iGchoia bud 
~Cs t ,  ncbo nisledovat. (0 ,,nizoro;)rch ;yh?ibatelichu viz Wright a cantor 
1967.) Zdd se. i e  v prdb5hu difiizniho procesu se nejprve objevuje sku- $ 

pino lainteresovsn~ch a dobfe informovanych jednotlivcd. Tato'sKu$n8 
prosticdnictvirn intcrpersonilni kornunikace jak vyhleddvd, tak piedivii I 

inforrliace. Neni jiste, zda je v tornto procesu informace pfeddvdna tnkd 
I 

do ne;tktivniho sekton~. 
Froti dvoustupi'iovCrnu rnodelu toku kornunikace (TSFM) lze vzndst 

iadu vjlhrad: 1. TSFM obsahuje piedpoklad, i e  nizorov6 autority jsou ak- 
I 

.__ -- -*. . ., . 
tivni, informace vyhleddvajici jednotlivci, zafimco zbytek recipientd jd 4 

tvofen pasivni rnnsou bez jakehokoliv vlivu. Jak u i  bylo feteno, tato te- 
ze neni udriilelpci, 2. Vychazi se rovnEf z toho, Ze pro n5zorovC autority 
by m;isovri rn6dicl n16la byt prvotnim informatnim zdrojem. NizorovC au- 
turity vSsl1k uiivnji lilzne info;ma~i$anhly, zivisejici jak'na piedrnetu 1 

sdsleni, tak nil postaveni ndzorovd autority v sociilni struEtufe. 3, TSFM 
nebere v livahu, kterd informatni kandly a ve ktert! dobE jsou v procesv ---.--.- - ---. -- -- . 
tiifuze i n m i  ddleirte. ,.. ZjiStdnl . . .  - - -  iiZnEni .. -_ - studiemi'aifuze, _ _ ...-.---_ ... Ze . - inovdtoii ' 

u i i v a j i i 1 ~ 5 v i n i k d i ~  jako informahi zdroj m n 0 b e ; m J i  nef jednot- 
livci, kteii se dazvidaji o inovaci pozddji, rnohou podle Rogerse (1973, 
794) znarneniit, Ze za urtitgch okolnosti se mohou stit ndzorov)irni auto- 
rit;~mi obyCejni lidi: k t k  byli o inovaci-inforrnov5ni diive nei  ostatni. 
Jestliie ostatni jednotlivci tuto informaci zatim nemaji, pak za zdroj in- 
formace slouii pouzc nlasovd media. Za urEitych podminek make tedy 
vzniknout zrivislost na 1nasov);ch rnkdiich (a nikoli na ndzorovych vbd. 
cich), a to z jednoduchCho ddvodu Eerstv6 informovanosti. 4. DalSi nib 
niitkou, kterci milie byt proti TSFM vznesena, je to, Ze neobjasiiuje, co 

194 

nlzorovh autorita s inforrnaci Eini. Odrnltd ji? Piedavd ji dile? Upravuje 
ji? Klapper (1967, 59) tvrdi, i e  ncizorovi autority v sobe zrEIesfiuji nor- 
my svj,ch skupin, a rnaji tudii konzervativnf v);znam, diky n6mut po- 
skytuji pfislubnikfim skupiny ujiStEni o tom, Ze zde existuji sdilenk hod- 
noty. TSFM neutralizuje dCinky masovjlch m6dii selektivnini vnirn3nim 
nizorovfch vddcd a jejich interpersondlnim vlivam, Takovri teze v.S;lk 
rndie byt sprlvni jedin8 v piipadE, kdy jsou ,,konzeryativni hotlnory" do- 
minantni. Jestliie se od nhzorovd autority vy.Zaduje jisla ochota a pfipre- 
vehost k inovaci (coZ se Easto stivil), neb0 jestliie struktury hodnot dB- 
vaji prednost socillnl zrnEn8, pak je tutv tezi lieba modifikovat. R ~ \ ~ n t t  . 
j e  u TSFM nejasnd rozliSeni rnezi pouhym pfenosem informace a pFi- 
padnym pokusern p vykondviini vlivu ze strnny nizoyovk riutority. 

Neni zde rnoZn6 do podrobnosti rozebirat nieto~ologicke prohlirny 
studii dvoustupfiovCho rnodelu toku kornunikace. Rozhodu.jici sl b' a inou 
v fzku rn~  zkournajicioh Sifeni informace by10 vSak to, Ze vyuiivaly nd- 
hodn8 vzorky. KliEovy vyznam ~ d e  rnii piehllZeni soci8lniho prostiedi 
iesp5Ed&$i<ejich Setieni probihl t a t  jako by byli v sociilni izolaci. 
Vzhledem k tomu, r e  se zde nedbh na faktory socidlni struklury, ziskan4 
zjiltgni rnohou bft oznatena za poznatky ,,skupinovd psyohologie" , 

(Coleman 1958), nikoli vSak za poznatky ,,sbciologickC". 0 tito jedno. 
strann6 orientaci vyzkumu Rogers (1973, 305) uvddi, Ze role jednotlii'cl'! 
v procesu Siieni informaci byla sice dostateen5 prdzkoumina, velice in$ 
1o.sevSak vi o kornunikatnich vztazich, PTi zkoyrndni difirztlich proce- 
sb, pH nichZ se m i  sledovat iiieni jednoho Ei vice informaEnich stlt2leri 
v Easovt?m prSlbZhu prostfednictvin~ rdznych kandli~ kornunikaCni sit?, 
nenl uiiti nShodnfch vzorkd pFiliS slibnou technikou. Komunikatni sit 
vyZaduje, aby byla zkourndna ve svd celistvosti (nap?. ,,snowball-snrn- 
pling" - vybirhni vzorkd systemern s~ehovd koule; o problkrnech sit'o- 
Vych \lzorkd viz Granovetter (1 976)). 

Piedpoklad, i e  exjstuji jenorn dva stupne, dva kroky v inforni a B nim to- 
ku, se empiricky prokdzal jako nesprivnj. Podle toho, o jd 'I k ou informa- 
ci-se jednl. mdie existovat pouze jeden stupen, nebo take vice stupfib, 
V souEasnosti probihaji pokusy o vytvoieni ,,vicestupllovdho rnodelu", 
Vychlzeji z pfedpokladu, Ze v kotnurlikaEhirn procesu md5e sehrrivar 
svou roli d z n y  poEet pfedlvacich a rnodifikatnicll bodri. Ngkterh sdelc- 
ni se dostivaji k recipientdm pHmo, jind nepiirno. 

PoEet stupfib zlvisi na takovych pronitfinych hodnotlch, jako je vy- 
znam zprlvy o inovaci, piistupnost media apod. Vzhledem k velkdrnu po- 
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Elu rnoznjkh ovlivrlujicich faktofi se dnes takovy rnnohostupfiov~ mo- 
del poklddd spiSe za jakousi prograrnovE! deklarovanou srnE!mici, za po- 
~nocne vodilko, rlei za rdrnec hypotdz pouZiteln)2ch ve vyzkurnnd praxi, 
1 tak vSak mohou prdce na vicestupfiovirn modelu pfispgt k tornu, i e  bud 
douci vyzkum nebude zamgien piiliS lizce - to jest: nebude piedpoklddat 
jenom dva stupni! toku kornunikace. 

Jaky nld tenro dvoustupi'iov~ nlodel vyznam pro Siieni informaci ane- 
bo inovaci? V tomto aspektu se literntura zdd byt jednotnfi. OvSern pfi 
prnkticke renlizaci projcktli je tieba piedpoklddat, Ze ochota specifickych 
kategorii recipientli piijimat inovace ma pouze omezeny rozsah. Co kdyZ 
se zde vpskytne burl~erangovy efekt, tj. rnisto dosaZenC zrnlSny nfizod 
zvfSeny odpor lie zm6n67 Md-li se pfedejit takovyrn kontraproduktivnim 
vfsledk13m, je [ieba dohlCdnout na to, aby diskrepance mezi obsahem ko- 
muniknce a postojem recipients nebyla pKliS velkfi. Shetif a Sherifovii 
(1 969, 357) tlefinuji rozsah akceptance jako nejpfijatelnlSjSi stanovisko 
plus dnlSi stanoviska, kterd jednotlivec shledi jegtz piijatelnymi na stup- 
nici postojb, v pflpadg, kdy osoba dobrovoln8 uvede svw nfizor na aktu- 
ilni otdzku. Rozsah odmitini zahrnbje stanovisko, kteri je pro jednotliv- - -,_-.-- ._._.. I.. -._ 
ce nejvice nevyhovi~jici, vt!ci, kter6 si v dani urEiti oblasti nejvic6$klivil 
plus dalSi pro nt!j problematickd stanoviska: Rozsah Ihostejnosti-neanga- 
iovclnosti zahrnuje neutrfilni sfiru. Velikost indiferentni sfdry je indikd- 
torem rozsahu vnitfni pngaZovanosti: Elm rnenSi je zdna indiference, firn 
v8tSI je zapojeni, angafovanost, S pomoci t6chto t 3  konstrukci vznikaji 
tfi ndsled~~j  jici hypotCzy o CEincich masovych mt5dii: 
1 .  Ve sfdie oclmitdni nelze otekfivat Zddny 3 i n e k  pfesvEdEovaci komu- 

nikace podle kornunik4torova zfimtru; naopak pravdi5podobEjSirn v j -  
sledken] bude bumerangovy efekt, 

2. Ve svkie indiference, tj. u nhzoni, j e i  nejsou aqi piijirnfiny, ani odrni- 
t h y ,  lze nejsnadngji dosdhnout zm&ny postojd v Zidandm s r n t ! ~ .  

3. Ve sfdfe akceprance je nejvice pravdlSpodobn6 posileni jiZ existujicfch 
postojb. 

Zcle m i  rozhodujici vyznam prdb88ni zpztnii vazba mezi zprostfedkova- 
teli zmEny a komunik8tory - producenty rnasmedifilnich obsahb - spolu 
s nepietriitou zpEtno11 vazbou mezi zprostiedkovateli zmgny a rnistnlmi 
nizorovymi uutoritgmi. Takovfi zp6tnfi vazba je nezbytnfi pro provid6ni 
jakikoli kampan8, aby se v danfch podrninkfich daly pohotovt! provfidzt 
nezbytnd tipravy obsahu. DDvlSryhodnost rnidii zde mfi kliEovf vjznam, 
Dokonce i v nejnovEjSi literatuie komunikatni teoretici stile vychfizejf ze 

zcela nepodloZenCho pfedpokladu, Ze exi'stuje tzv. ,,sp6Esk J efekt" (slee- 
per effect - podrobngji viz 7.2). Podle tohoto nBzoru po delSi dobC (asi po 
Etyfech tydnech) nelze uZ dElat rozdily mezi vErohodnou a nevlSrohodrlou 
komunikaci, protoZe dochizi ke zrngnd postoje a protoZe s postupem Ensu 
se spojeni mezi zdrojern a sdelenirn neustfile zeslabuje (viz graf 7.5). Je tie- 
ba zdbtaznit, Ze spSEsk9 efekt nebyl empiricky prokazdn (viz 7.3). 

Rogers a Svenning (1969,230) zjistili pii vfzkumnC prilci, kterou pro- 
vAd61i v Kolumbii, Ze v imelativn8 inodernich vesniclch jsou nfizorove au- 
tority rnnohem vice naklongny inovacim neZ ostatni ne-,vlidci, zatimco 
v tradiEnE orientovanych vesnicich jsou nizoroyd a~tority~jenom o nkco 
milo ochotn6jSi k inovacim neZ zbytek vesnitanb, V takovim tradirnim 
prostfedi se dlohy inovi tod a nizorovJch vfidcfi obvykle rozchilzeji, 

Graf 7.5: SpBEskj efekt (sleeper effect) podle Hovlanda (1954, 1087) 

'L-.- 0 okamZit6 Etyfi tfdny 

Easovy odstup 
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A koneEnd, stile je tfeba zkoumat, zda nhzorovi vOdci v tradiEnim pro- 
stfedi liEelov6 nemanipuluji informace ve svCrn vlaStnim zhjrnu, 
ObzvldStE plisobiv); piiklad tohoto jevu uvQdi Abdul Musi (1983, 97) t 

v rhrnci studie provdd6nC na jiZnim Celebesu v Indondzii: ,,V roce 1981 
v odlehle vesnici jitniho Celebesu vysvEtloval jeden vzdElanf statkdf 
chudQ~n rolniki~m, jejichi pracovni silu vyutlval k pEstovdni rjZe a chon 
vu dobytka, projekt pfesidlovhni na Surnatm, Den pfedtim totiZ o pro- 
jektu informovala televize a mnozi rolnici se o tuto zpr6vu velice zaji- 
mnli, pravdEpodobn6 proto, Ze se zde ukazovala pole a ubytovhni prd 
piesidlence a jejich rodiny, Ndzorovd autorita je v obav5 pred moZngrn 
vlivern zprhvy na svC rodttky piesvtdliovala, Ze v provincii Lampung, ne- 
daleko mista ureeneho pro pfesldlence, je mndho tygn'~, slond a jinC dl- 
vokC zvEie n i e  jsou tam bandit&. VyprdvEl, Ze drqvQ zv6t a lupiEi tam za- 
bili mnoho l~fesidlencd. Vjrsledkenl jeho vyprdveni bylo to, Ze se  mu 
podafilo sousedy piesvddtit. NeZ by dali pfednost pfesidleni, chudi ro]- 
nici radEji zdstdli ve vesnici." 

NaS priklad r~zvojovjch zerni mlisime ale posuzovat opatrnd. 
Pfevritnd v6tSina studif o Siieni inovaci byla provddEpa v industrializo- 
vnnQch zemich. Typickou lciivku difuze ve tvaru S nelze v rotvojovjch 
zemich vtdy piedpoklidat. Zv16StB tam, kde se k tEm, kteri by z inovace 
mollli niit prospkh, nelze vdbec dostat. 

7A. Agenda setting (uri'ovini agendy) 

I-lypotiza o ,,ngenda setting" - vytvhieni povtdomi a vyvoldvQni ve* 
t'ejnkho zhjmu - byla popwd zkoumdna M c C o ~ b s e m  a Shawern (1972) 
v souvislosti s amcrickfmi preziclentskymi volbami v roce 1968. Autoi? 
shromaidovali ~oubdZnE data o ,,agenddchU, ti, Q tom, co bylo na poradu 
dne, ve zpravodajskjch mediich a ve vefejnosti, a shledali mezi ttmito 
agendarni vysok); stupe11 korelace. Autoii (1972, 177) tvrdili, Ze ,,maso- 
vli rnCdia nastoluji agendu v kaZdd politick6 katnpani tlm, Ze ovliviiujf 
hlavnf charakteristicke rysy postojd k politickgm otdzkArn". Agenda-qet- 
ting naznacuje, Ze rnasovi media pfldem urEuji, kterd othzky budou v da- 
nC dob6 poklSddny za obzvldStd ddle2it15. 

Piedpoklfidd se, Ze dliraz kladenj na nEjakj probldm nebo aktuhlni 
otdzku v masovjch mddiich ovliviiuje jejich zvjrrazndni mezi publikem 
(srov. kap 5.4). KonkrCtnd to znamend, Ze ternata, na n tZ  media klhdou 
dliraz, budou vnimlina primefen6 jejicll viditelnosti, Media majl tlldi?. 
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rnoc urEovat Zurnalistickymi proslfedky selektivni chovlini publika. To 
jest, media jsou poklddhna za velice rnocn); nastroj, AEkoli se jim nepii- 
pisuje schopnost ovlivfiovat, co si myslirne, do znaEnt? miry urfuji, o ten1 
pFemySlirne. McCornbs a Gilben (1986) se pokusili u agenda-setting ve- 
deckyrni prostredky zjistit, jak nejldpe v kampani nastolit dank otfizky. 
Hlavnimi prvky jsou: 
1, kvantita zprhv (hlavnl nttznakem toho, co je ddleZit6, je to, jak C;isto se 

o zdleZitosti inforrnuje); 
2, redaktni Elendni anebo prezentace, specificki pro dank midiurn (pro- 

minence, s jakou je pHspdvek ve zpr4vlich zobmzen), jako jsou nap% 
klad titulky, obrazovd rnaterihly, zpdsob l6111dni, nebo - v televizi - 
zpomalend zdbdry, grafika, titulky apod,; 

3, mira konfliktu pfedstavovand ve zpravodnjskd inforrnaci (v takovC~n 
pfipadd se tato zpravodajskl hodnota stavd pro publikunl hlavnirn vo- 
ditkern) a 

4, pdsobeni v Ease, kterd se napfiklad u rlovin a televize liSi - S m \ e  
a McCombs (1981) poklidaji za idedlhi pro vybudovani agendy pro- 
stfednictvim zpravodajskjrch tjrdenikfi, jakjrni jsou Time 
a Newsweek, rozsah Etyf ni5sicb, 

Sance nlddii na to, aby drEila agendu, samozfejmd zlileti taki nit dani 
spoleEensk6 situaci (hapf. doba pfedvolebni kampand, ekonornickd kri- 
eel neb0 obdobi rirstu), na mCdiu samotndm (jeho dhvtryhodnost, veli- 
kost publika apod.) a nejvice na recipientech (napr, zda se urtit6 ot$zka 
ji? gtala Ei nestala soulihsti osobnl agendy vttSiho poEetu recipientli). 
V pdstati! se zde dajl pouZit n6kterh z j i~ t t n i  z v)izku~nu dfinkli: 1n6dia 
neovliviiuji dSlraz na problerny u vIech respond en ti^ stejn);n~ zplisobem. 
V z6vislosti na dand otdzce mdZe bft vliy mddii rnenSi Ei  vgtSi, priEemi 
zde zhruba plati pravidlo: Elm m e n ~ i  je prvotni zkuSenost recipients, tin1 
vdtSl je potenciil vlivu media. 

Funkhouser (1973) zkournal roli arnerickjch mLSdii pfi urEovAni agendy 
v obdobi let 1960-1970. Tato sekundirni analyza se oplrala o ti i  soubory dat: 
1. vefejnC mInZni (otizka Gallupova pfizkumu vefejnCho rningni o tom, 

kterf probldm je pro americkj nqrod nejd5lleZitdjSi); 
2, informovAni tiskem (poEet Cldnkd s urEitymi tdmaty, jeZ se objevova- 

ly v tydenicich Tihe,  Newsweek a U.S. World and News Report); 
3, stetistick6 ukazatele ,,reality1' o kliEovjch otlizkdch Sedesdtych let (113- 

PI., statistika zloEinnosti, kupnI slla dolaru, poEet jednotek vyslanych 
do Vietnamu atd.), 
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Dvoustupiiov); tok komunikace: 
nejnovEj3i zpriiva o hypoteze* 

E L I H U  KATZ 

Annl9z.a chov6ni a rozhodovhni voliCb v pnjbthu volebni kampanE vedla autory 
publikacc The People's C l ~ o i c e  k n8zoru, t e  tok masovk komunikace mdZe bjt  mno- 
hem mCnE piimj, nei  se v3cobecnE piedpokl6dillo, Na zikladE svjch vyzkulnfi 
dospzli k niizora~, i e  se informace piichdzejici z masuv);ch m6dil nejprve dosldvajj 
k tzv. nlzoro\l)im ,vSdcbrn' (op i t l ion  lenders) ,  ktei3 pak informace o tom, co semi 
Eetli a slyzeli, Siii mezi tEmi, s nimii jsou v knfdode~lnim styku a na n e i  mqji vliv, 
Tato hypotkia dosinla oznaEeni ,dvoustupiiovj tok komunikace'.' 

HypotCza vyvolala velkj zijem a sami jeji autoii byli zaskoEeni dbsleclky, ktor6 
m i  pro dc~iiokratickou spoleEnost. MEli pocit, i e  se dotkli vjrazn6ho jevu, k t ed  
doklAd5, Ze lid6 jsou stile jeSt5 nejriEinri2ji piesvtdiiov8ni prost?ednictvim piim& 
110 kontaktu s jin)irni lidmi a i c  vliv masovych m&dii je mnohem mdn6 snmozfej- 

a mlnE Ci.inn)i, nei  se p?edpoklidalo. HypottSza rovnEi naznaEila, i e  nejen 
socidlni teorie, ale stejn5 tak i dosavadni vjzkum v oblasti komunikace budou 
muset zm6nit s v i  ndzor nn podobu moderni mEstsk6 spoleEnosti ( ~ t r b a n ' s o c i e t ~ ) ,  

P?edstava o publjku tt10ien6m masou vzi?jernn6 odcizenjch jedincb, kteii jsou 
onpojcni pouze na mddia, av3alt neuchovivaji mezi sebou Zddne vzAjemnC vazby, 
byla ncsluEiteln4 s pfedstavou o dvoustupiiovCm toku )comunikace. Ten naopak 
irnplikoval pfedstavu o siti vzAjemnE propojen);ch jednotlivcb, j i i  proudi komuni- 
krtEni toky rnasovd komunikace. 

Ze \dech rny8lenek, kterd se v praci Tlre People's Clroice objevily, byla pr6vij idea 
o dvous~crpfiovdm kornunikaEllirn toku jedinou, kterou nebylo woZn6 empirickjtn~i 
dnty clostateEni! podlofit, DSlvod by1 prostj: Pdvodni koncepce a zamEieni studie 
nepiedpokl;idalo, Ze se interpersonilni vztahy s t a n ~ u  dbleZiljm prvkem analjzy. 
UvSirne-li, jak maoho studii kladlo dbraz na atomizovane publikum, pak spiSe pie- 
kvnpi, Ze se interpersonrilni vztahy vtibec stafy piedmiitem G m u  autord v);zkumu,2 

* E. KATZ (1957), The Wo-Step Flow of Commurlication: an Up-To-Date Report oh an Hypnlhcfrs, 
Piiblic Opinion errdrterly, 21,8. I, str. 61-78. Fublikovfino s lnskavgm svolbnim autora. 
I Paul F. Lazarskld, 8. Berelsoq, H. Gaudet (1348), The People's Choice. New York: Colllmhia Udi- 
versity Press (2. vyd.), str. 151. 

K diskusi o podoM aton$zovnndho publika a empirickjch datech, kter6 tdto pfedstav&odpo~jl, bllte 
v praclch: E. Katz, P. F. Lnzarsfeld (1955), Personal Influence: Tlre Part Played by People in rlre Florv 

V prbhEhu n+.ledujiclch tCmEf sedlnndcti let od doby, kcly byla stutlie o voleb- 
nim chovini vypracovhna, vzniklo v Centtu pro aplikovany sociilni vyzkurn 
(Brrreau o f  A p p l i e d  Social R e s e a r c k )  na Columbijsk6 univerzitt nEkolik praci, 
jejichi, cilern se stalo jeclnak provgiit tuto hypotezu, jednak ji cliilc rozprccovat. Pro 
nig niisledujici pfehled byly vybrhny ELyFi z nich: Merlonova studie o interperso- 
niilniln vlivu a komunikaEnim chovinim v Rovere3; d i le  studie E. Katzc a P, F. 
Laz~~s fe lda  zabjvajici se  rozhodovinirn v lakovjch situacich, jakfmi jsou naku- 
povini, mbda, niv3tZva kina a veiejn6 zfileiitosti (tzv, studie Ddcatur - viz dile)4; 
studie zachyclrjici volebni kampaii z roku 1948, kterou zpracovali B. R. Berelson, 
P. F, Lazarsield a W. N. McPhce (tzv. studie Elmira - viz d i ~ l e ) ~ ;  a koneEnE nej- 
nav6jSf studie o roz3iiovini novdho 16ku mezi doktory, zpracovani P. Colernancrn, 
E. Icatzern a H. Menzelem6. 

Tyto studie poslouii jako rfimec, jenZ umoini jednak piibliiit souEasnj stav . 
vjzkumu souvisejiclho s hypodzou o dvoustupHov6rn komunikaEniln toku infor- 
nlaci, jednak ukdii, do  jakd miry je j i i  tato hypot6za Podpoiena daty, jakqmi ces- 
tatni se rozviji a jak se  prom5iiuje. Navic tyto studie posoudi, kler6 ze strategii uii- 
vanych pii systematick6m vjzkurnu mezilidskjch vztahb v rAmci kornunikaEniho 
studia zam2ienCho jednoznaEn6 na sociometrick6 zdroje ,dat', jsou bspBnC, Stej- 
n6 tak ndm tyto studie spolu s dalsimi, o nichZ bude zminka v odkazech, nabidnou 
neobvyklou pfileZitost nahlddnout stydovan6 problkmy v kontextu vlastniho vjvo- 
jc v~zkumu sp01eEnosti.~ 

of hfaqs.Communicatio,~s. Glencod, Illinois: Free Press, str. 15-42; E. Friedson (1953), Communica- 
tions ~ese%ch and the Concept of (be Moss. An~ericcm Sociological Revierv, 18, slr. 313-317; M. Jolro- 
witz (1952), The Urbrzrt Press itr a Comtnunify Setting. Olencoe, Illinois: The Free Press. 

R. K. Merlon (1949), Panems of Influence: A Study of Interpersonal Influence rind Communications 
Behavior in a Locd Community. In: P. F. Lazarsfeld, F, N. Stanton (eds.), Comm~cniatrions Research, 
1948-49, New York: Harpet and Brothers, str. 180-219. 

E. Katz, P. F, Laznrsfeld, cit. d,, Eist 2. 
B. R. Berelson. F, Laznrsicld, W. N. McPllee (1954), Volirrg: A Stlrdy of Opiniotr Fort~rntion irr 

a Ptesidet~tial Ca~npaign. Chicago: University of Chicago Press. 
Zpriivn o 1610 pilotni studii je oliSt&nn v prirci: H. Menzel, E. Katz (1955)' Social Rctations and Inno- 

vation In the Medical Profession. Public Opinlon Quarterly, 19. str, 337-352. 
DalSimi autory, kteil se v6nuji prohlematice nkorovjch vbdob a dvoustupiiovdmu kolnunikaEnilnu 

toku informaci o kteri tyto problCmy dale rozprac~vdi, jsou: M. a J .  Riley (1951). A Sociological 
Approhch to Communications Research, Public Opinion Qrrahterly, 15, str. 445-460; S. N. Ei'senstpdt 
(1952), Communications Processes Among lmrnigra~~ts in Israel. Public 0j)inion Quarterly, 16, str. 42- 
58 a Cqmmunication Systems and Social Structure: An Exploratory StudJ. Public Opinion Quarterly, 
19 (1955), str. 153-1671 D, Riesmnn (l950), The Lonely Crowd New Haven: Yale Universily Ptess; L. 
A. Handel (19501, Hollywood Looks at its Audletrce, Urbana! university of lllinois Press. Problemnti- 
ku n4zorov)'ch vbdcb rovn82 sledoval v);zkumh); program Centra pro aplikovan); sociani vjzkuln 
v oblasti mezinhodnI komunikace. Z pracl, kted na toto tdma vznikly, stojl zn zminku: Ch. Y. Glock 
(1952-53), The Comparative Study of Communications nnd Opinion Formation. Public Opin io~  Quar- 
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Z J v E r y  vypll j lvajici  z e  s tudie  The  People 's  Clroice 
Svi~j  ppichlcd tnusime znE.it zaslavenim u tech skutcEnosti, kter6 se objevily 

v souvislosti s volebni studii pro rok 1940 a kterd sthly h poEbtku forinulo~iln{ 
hypolizy. Piedn6, sludie rozliSila tii odliSn6 soubory zjiSt&ni. Prvni je spojen 
s problomatikou dopodu osobnillo vlivu. Ve zprivE se objevuji data, kterh doklil- 
daji, .ie jednotlivci, kteii si vytvoiili vlastni stanovisko a i  v pozdiijjiim obdobi pro* 
hihajici volebni kampanE, i ti, kteii bEhem volebni kampan6 zmEnili svbj tlkzot; 
uvhdEli rnnohem Easti5ji ne i  ostatni voliEi, Ze ke sv6mu rozhodnutt dpspEli 
\! dlislcdku vlivu nEjak6 konkrCtnI osoby. Politick-j tlak uplatiiovanf stilfmi sku- 
pihami, jakftni jsou rodina Ei pfiteld, Ize vysvEtlit politickou homogenitou, kterA 
je pro tyto skupiny charakteristick8. Navic vEtSina dotiianfch uvild61aI Ze so 
v prlimcru mnohem vice liEastnila rozhovorh o volbtich, ne i  by poslouchala voleb- 
ni projevy nebo proEitala novinovb livodniky. Na tomto podkladE autofi dovodi. 
li, ie pii ovliviiovini chovlni volitd jsou osobni kontakty nejen EetnEjSI, ale majl 
i vEtSi dopad na rozhodovini lid; ne i  rnasovi 

Druhd zjibdni, kterb posldzc ovlivnilo podobu hypotbzy, se tfkh toktc osobnl/~o 
vlivlc. Zcela piirozenfm (logickjm) ktokem, kte j nfisledoval po zjiStEni, jakou roli 
hraje osobni vliv p8 rozhodovhni jednotlivcd, by1 dolaz tjkajici sc vfznamu kon- 
krbtnich lidi pH pFediv6ni vlivu; tedy zda jsou naktefi jednotlivci dbleZt5jXi neZ jihi, 
SLudie se snaiila vyhledal t1izorov6 ,vddceL pomoci dvou ot4zek: ,,Pokusil jste se 
poslcdni dobou nEkoho piesvEdEit o svCm politick6m nilzoru?" a ,,PoZBdal vhs 
poslednl dobou nzkdo o radu v souvislosti s nEjnkjm politickym problbmem?" 
SrovnAnim nhzorovjch v6dc6 s ostatnimi pak autoii studie dospEli k nbzoru, Ze 
vi~dci se o volby zaji~naji mnohem vice net  ostatni. Na zilkladz dalSich zjiHtEnI, 
nnpiiklad Ze n4zorovi vddci jsou rovnomErn6 rozptfleni ve vSech spoleEenskych 
vl~stv6ch a ptofesich, stejn& jako z Eastfch zminek o vlivu piitel, spolupracovnlkb 
n piihuznfch na ty, ktefi se rozhoduji, dosp6li autoii studie k zhvEru, i e  niboroud 
vi~clce lze nal6zl oa vBech lirovnich spoleEnosti a i e  jsou podle vSeho (pravdEpo- 
dohn6) slejhflni lidmi jako ti; kterd svfmi nhzory ovliviiuji? 

DiilSi srovndpi nizorovfch vddcd a ostatnich lidi s ohledem na zvyklosti cbo- 

vani masovfch mddii nabidlo treli dbletity prvek pro poslhe  formulovanou hypo- 
~Czu: vztah ndzorovjch ytidcli a mnsov!;ch midii. Ve srovn6ni s ostirtriim obyvatel- 
stvenl byli nizarovi vddci mnohem vice vyslaveni informacim z rbdia, tisku 
a EssopisC, tedy fotenlhlnim komunikaEnim z d r ~ j l i m . ~ ~  

Argumentace jc tak zcela ziejmi: Pokud je tepli lidskt ,slovo' tak dilleiit6, 
pokud jsou spccialistd na takovC slovo vfrazn6 rozptfleni a pokud jsou mnohem 
vice vystaveni vlivu mbdli neZ ti, ktert sami ovlivfiuji, pak snad plati, i e  se ,,idcje 
Easto Siii z rozhlasu a tisku nejprve k nbzorovjh vddcbm a ieprve od nich k mtne 
aktivnim Eieridm spoleEnosti".ll 

J a k  v y p a d 5  studium volebniho chovhni 
Pro zkoumhni toho, jak se prbb&h vlivh v o w  of irflk~erice) projevuje pFi rozho- 

dovilni, mEla studie The People's CIt~ice nekolik vfhod. NejvfznatnnEjSi byla 
panelovb metoda, kterb za prv6 umoinila lokalizovat zm&ny prakticky okan~ZilE 
pot&, co se objevily, a pak dbt zm6nu do vztahu s vlivy, kter6 se dostaly a i  k tEm, 
kteFi fie rozhodovali. Za druh6, jednotka.dElnnosti, tedy vlastsi rozhodnuti bylo 
hmatatelnfm ukazatelem zm&ny, kteri mohla bpt ihned zaznmnqnbna. AvSak pro 
studjum t6 Eilsti prdbEhu ylivu, kte j se t jkb vlaslhiho kontaktu nlezi lidmi, neby- 
la studie piiliS vhodnh. Orientovala se toti2 na nAhodn6 vybran6 vzorky jednotliv- 
cd vydglenfch z jejich pfirozendho socihlniho prostiedi. A prbv6 tento traditni 
prvek nutnE obsaieny v celbm vfzkumn6m projektu vysvEtluje riskantni krok, 
ktery-mgsi bft uEin6n, chceme-li piejit od dostupnych dat k hypot6ze o dvoustup- 
Hovbm toku komunikace. 

Protoie kaidf z nhhodn6 vybranfch lidi mohl hovoiit jen shm za sehe, museli 
bft nhorovi vddci ve volebni studii z roku 1940 vymezeni na zhkladE jejich vlast- , 

ni sebeidentifiknce, tedy na zikladE jejich vlastnich odpov6di na dvE vfHe uvede- 
n& nhvodnd olil~lcy,'~ Ve skuteEnosti byli respondenti pros16 dothzilhi, zda jsou Ei 
nejsou nilzorovfmi vlidci. Mnohem zbvafn6jiim probldmem takto ziskanfch dat - 
oproti bEin8 zpochybiiovanb hodnoti5 t6Lo techniky - je, i c  hedovoluje srovnhni 
vddcli a jejich pfedpoklhdanfch stoupenci, ale poskytujn pouze obecne lidaje 

ler.1~ 16, str. 512-523; J .  M. Stycos (19521, Patterns of Communication in a Rural Greek Villages, P L I ~ .  
lic Opitlion Quur?er.ly, 16, str. 59-70; n chystnnd kniha Daniela Lernern, Paula Berkmma 9 Licelie 
PcvsnerovC, Modcrt~iebrg rhe Middle Ellsf. Problemntiku osobnich vlivh a vlivk masovfch mtdil 
v lokdlnich ko~ndnildch rovnzi zkoumaji studie Petera H. Rossiho, Robertn D. Lcigha a Mnrtina A, 
Trowa, 

Laznrsfeld. Berelson n Gnudet, cit. d, str. 135-152. 
TNrr116f. sir. 50-51, 

lo T~rnl&!, str. 5 1. 
Tan~tki, str. 15 1.  

1' Zcela jednoznatn6 feteno, p o k ~ d  respondent odpovZdi31, Ze je nebo ecni v dnntrn smyslu vbdcc, pnk 
nehovolil zn sebe, ale prezenlovill ve sv6 odpovedi ddzory svfch sloupencb, af skuteEn);ch neb0 ima- 
ginhlch.  V 1610 souvislosti je vSak nezbytnt zdhrznit, Ze respondent 1n5te nekdy vyjadfovgl i n 8 ~ 0 -  
ry jlnych osob, a to bez ohledu na sv6 vlaslni stanpviska. VolebnI studie se tuk nnpfiklad dolilzuji tes- 
pondentb na jejich nfizor na to, jak budou volit jini Elenovk je46 rodiny, jeho pfitelfr, spolupritcovnici. 
5 t 0  Qdnje v5ak maji mnohem nifbi vypovidnci hodnotu, 
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o vbdcich a tEch, ktcfi se za vddce ncpoklidaji. Soubor dat je tak lvoien pouzc 
dvdrna statistickyn~i skupinanli: lidmi, kteii o sobE prohlisili, Ze jsou tgmi, kdo 
poskytuji rady (advice-givers), a lidmi, kteii se La takov4 neoznaEili, Prolo sku- 
LeEnost, i e  nlzorovi viidci se vice zajimaji o volby, nelze vyloiit jako ddkaz, i e  
vliv srnEiujc od dch,  kteii ~naji  vetbi zljem, k tbrn, kteii maji menSi zljem. Pokud 
tento problCm vyhrotirne, mGie to dokonce znamenat, i e  vddci se pouze ovlivftu- 
ji navzjjern, zilimco ostatni stoji zcela mimo jakykoli vliv. Presto je ale ziejrnt, 
LC srlaha dovodit, i e  ostalni nisleduji vddce, je dosti siln8, AEkoli je pravda, i e  
autoii The People's Choice jsou v takovych soudech velmi opalrni, piesto se nelza 
ubrinit pokuSeni.13 Z faktu, i e  nlzorovi vddci byli mnohem vice vystaveni rhaso- 
vfm mediini ne i  ostatni, vyplynula hypottza o dvoustupiiovtm komunikaEnim 
toku; jednoznaEnE vgak plati, i e  tenlo ndzor mirie b j t  pravdivj pouze, pokud jbau 
os t~lni  souEasn8 stoupenci (j2llowers) vddcb. 

Sa~ni autoii studie poukazuji na to, i e  ~nnohem IepSi metoda by mEla ,,zjiSt'ovat, na 
koho se lid& obraceji s Zidosti o radu v konkrelnich pilpadech, a pak by mEla zkou- 
mat a vyhledivat vztahy mezi rldci a tEmi, kdo rady pfijimaji (advisees). Takovd pro- 
cedura by vSak bjla rnimoiidnE obtiinii, polcud vdbec proveditelnit, nebot je pravdb ' 

podobnC, Ze pouze male mnoistvi na sebe vitzanych ,vddcb' a ,nisledovnikd'  bud^ 
mElenEno do jednoho zkoumantho ~ouboru ' ' .~~  Jak hned ukaeme, jednd se pravdb 
podoboE o nejdbleEilEjSi problem, kterj se nlsledujfci studie rozhodly feSil. 

Charakter t f i  souvisej ic ich studii 
ZaEnEme ncjprve piipominkou dvou aspektd pdvodni teze o dvoustiipiioven~ 

lok~t irlforrnaci. Piedevgim sc jednalo o vymezeni ti3 odli$njch ziikladnich prvki~ 
hypot6zy: osobniho vlivu jako takov6h0, dale prdb6hu (toku) osobniho vlivu 
a IroneEni? vztihu n$zorov$ch vhdcb a masovjch mCdii. KaZdQ z nich jif by1 pro- 
zko~~rnhn. Rovn5ijsme se zrninili o charakteru studie The People's Citoice a obti. 
Zich, k1c1.C se objevuji v souvislosti se  snahou vjrovnat se  se zcela novjrm probl6- 
rnern, jimE je zalunuti oboli partnerd do studia pien8Seni vlivd, 

Nyni se j i i  budcme zabfval pouze pracemi, ktere na The People's Choice nav8- 
zaly. Nejprve se ztninirne o odlignych zpirsobech, jirniE tfi zc Etyf niimi vybranjrch 
studii piistoupily k vymezeni ddvodd, kterb jejich autory vedly k vyzkumu inter- 

'3 Exisluje i nltcmativni postup, kterj pfedstn~uje jistB zlepbcni. Respondenti rnohou by1 dotiztini, 
nejen zda poskytli rndu (doporuEeni), ale rovnii zda mdu pfijuli. Tnto forma dotnzu byla pouiih va 
studii Dccatur a Elmira, kler6 jsou citovhny dde.  Ti, kdo nejsou vhdci, lnohou bJt stejnl tak klasifi. 
kovhni podle toho, zdn jsou El nejsou souEils~i trhu s vlivem, rospcklive zdn jsou Ei nejsou ,$toupenci', 
l4 Lazarsfeld, Berelson n Gaudel, cil. d., Fir. 49-50. 

personilniho vlivu.I5 Nejddleiitiijbi a zasadnl zdvEry pot6 shrnclnc a zhodnoti~ne, 
abychom tak ziskali aktualizovanjl pTchlod o nahromadEn)sch dokladech, ktc1.6 
hypotkzu o dvoustupiiovtm komunika6nin-1 toku pndporuji, nebo ji protiieci. 

I .  Sttrdie Rovere 
Studie byla vypracovdna v dob6, kdy volebni vj,zkun~ z rc~ku 1940 kouEil. Jedna 

se tedy o nejstargi ze tii nhmi vybranych vyzkurnd, lctery probEhl v malCnl rnEs- 
teEku v New Jersey. Nejprve bylo 86 respondentd po2fidin0,:aby uvedli jrnCna 
tEch, na nEi se obraccji s ZAdosti o inforhaci Ei radu tykajici se hejrhznEjbich zble- 
Zitosti. V odpovEdich se objevily stovl;y jmep. Ti, kteii byli zminEni alespoii Ety- 
iikrit, pak byli oznaEeni za niizorovC vddce, vyjmuti ze souboru a by1 s n i~ni  pro- 
veden rozhovor.16 

Tak se dostivlme k ziikladnimu piistupu nq lirovni pilotni studie, jirni Ize 
ieBit probldm, kte j by1 naslolen studii The People's Choice. Chccrne-li ur2it 

' 

vlivnt jedince, je tieba zaEit tim, i e  se nEkoho (kohokoli) zcptdme ,,Kdo vis 
ovliviiuje?" a postupujeme lak od ossb ovlivnEnjch k tEm, kteii jsou ozni~Eeni 
zo vlivnt. 

P?eesto je tieba zdbraznit dv5 odlignosti mezi touto studii a volebni studii z roku 
1940. Sednak se liZf v koncepci pojrnu niizorovt virdcovstvi (opinion leadership). 
Zatimco volebni studie poklldd kohokoli, kclo poskytnutirn rady ovlivnil by!' jen 
jednu osobu (napiiiklad maniela, ke r f  sdEli ien6, koho by mEla volit), za n '  azoro- 
v6ho vddce, studie Rovere poklidi za vddce pouze ty, kteii jsou dmEi jislE oso- 
bami s mnohem gidim vlivem. 

~ i l i b i i  studie se. piinejmenfim ve svjrch dlsledcich, zajimala o takovC ot5z.ky. 
jako je mira interpersonftlniho vlivu pii rozhodovini a jeho relativni ilEinnost ve srov- 
niini s vlivem masovfch mtdii. Studie Rovere vyznarn tohoto faktu poklidh za zceln 
samoziejmj a Snaii se naltzt lidi, kteii hraji kliEovou roli v jell0 dalSim pienosu. 

A koneEnE, poslednim dbleiitjm spojovacirn Ellnkcm obou studii je, i c  u2iva- 
ji vstupnich rozhovord ttm6F vyluEnE k tomu, aby vymezi1.y niizorovC vildcc, 
a skoro vdbec ne pro to, aby cileni? studovaly vztclhy nlezi virdci a tErni, kteii jsou 
jejicli stoupenci. Jakmilc byli vhdci jednou odhaleni, je nislednE kladen prvoiatly 
dtiraz na jejich klasifikaci, na jejicll IpfiElenEnl k rdznym typdm a na vfzkum 

' j  Studii Elmirn v tornto kdntextu ponechdrne slrqnou, nebol svou podohou odpovidd studii o volbhch 
1940, pokud ovSem nebereme v livahu dhleiitou sklrteEnbst, i e  od kn.td6ho mspondenta zdc mltoii 
obdrteli mnohem vice inforrnnci o volebnich prefcrencich n rnoiivaplch lidi z jejich okoli. lidi, s nilnii 
respondent hovoRl apod., net  bylo obsnZeno ve studii The People's Cltoice, 
l6 Merten, cit. d., str. 184-185. 
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komunikafnitlo chovjni jednotlivjch typb a vzijemne vztahy mezi vbdci. Naopak 
velmi ma16 pozornosl se vEnujc vztahbrn mezi vhdci a tEmi, kteii je za vlidce 
oznaf ili. 

2. Sltrtlie Decatur 
Vjzkum prc~bihal v letech 1945-1946 a snaiil se postoupit o krok dile nei jeho 

piedchbdci.17 ShodnB s v~lebni studii, avSak na rozdil od studie Rovere, se lent0 
projekt zam6lil na rozhodovini, tedy na specifickt5 piipady, kdy je mofn6 rozezhat 
a stanovit ~iEinnost rfiznych vlivb. Naopak, shodnt! se studii Rovere, vyuiivala stu- 
die Decatur interview s osobami, kterd byly v prvnim fizi oznaEeny jako vlivn& 
pii forlnbvini nisledlifch rozhodnuti (v oblasti nlkupu, vjb61-u filrnovjch pied- 
stsveni Ei rozhodovbni v othzkhch vefejnych zhjmd), coi nebylo pfedrniSletn 
volebni studie z roku 1940. Vc studii Decatur ylipk nebyl kladen hlavni ddraz nti 
studium samoslalnjch nhzorovfch vddcd, ale (1) na relativni dfleZitost osobniho 
vlivu a (2) na osoby, kterC vlidce oznaEily, a na viidce samotnC, tedy na dvojici: 
toho, kdo radu poskytuje, a loho, kdd se radoo adi. 

Diky tomu si studie v ideilnim piipad6 dokonce mohla poloiit othzku, ~ d a  
nizorovi vddci pochizeji Eastt!ji ze stejn6 socihlni vrstvy (tiidy) jako jejich nhsle- 
dovnici, Ei zda vliv pfichizi Eastriji z vySliich spoleEen~kych vrstev k niiiim. Navic 
si bylo moin6 polo-Zit i dalSi otlzky: Pochhzeji Elenovb tCto dvojice ze stejn6 v6ko- 
vi: skupiny, jsou stejntho pohlavi atd.? Mh vddce na rozdil od toho, kdo se jcho 
nilzorern Hdi, vt!\Si zijem o urEitt! specifickt! sficy vlivu? Je EastlSji vystaven vli- 
vim masovjch mddii? 

SlejnE lak mohl bft vgchodiskem pii konstruovlni dvojice ten, kdo radd pfi. 
jimb, a od ngj sc mohlo postupovat k tomu, kda radu poskytuje. Bylo rovn6Z 
moin6 obrridt smtSr vyzkumu a zaEit s tirn, kdo by1 nejprve oznaten za poradce 
(adviser) a nn  zhkladi5 jeho sdtleni vyhledat osobu, kterou on shm oznaEil jako 
toho, koho svjm nhzorem ovlivnil. Studie Decatur se o tento zpWnj krok rovh 
n6i pokusila. Aby vyhledala osoby, jeb sami sebe poklhdaji za vlivnt!, pouiila 
stcjnjch otizek, kterfch uiila vblebni studie. Tito jedinci pak byli poihdhni, aby 
jhenovali osoby, klere ovlivnili. Nabalovinim (snonrballing) lidi se vytvoiila 
pfileiitost nejen ke studiu vzijemnpch vztahd mezi obt!ma Eleny vjlie vyrneze- 
nt5 dvojice, ale slcjnE tak bylo moin6 studovat, do jak6 miry jsou ti, kdo sami 
sebc oznnEili za vlivn6, skuteEn6 za takov6 poklidhni tBrni, kter6 dle vlastniho 
vyjhdieni ovlivnili. Jdouce touto cestou, dornnivali se autoii studie, f e  se jihl 

l7 Katz a Lazarsfeld, cif. d., Ekt 2, 

podaii provtSfit piipadnou hodnovErnost tkto sebeoznaCujici rcchniky  y el/- 
designating teci~nique).~~ 

Autoii studie The People's Clzoice prohlAsili, i e  ,,dolazova~ sc lidi, nn  koho sc 
obraceji o radu, stejn6 jako nislednk provEiov8ni vztahil mezi tElni, kdo radu 
poskyluji, a c h i ,  kdo ji pfijimaji,.., by bylo velmi obtiin6, jestli ne zcela nernoi- 
n6". Ve skuteEnosti se ukizalo, i e  ziskat tyto informnce je opravdu nesmirng 
obtlind. PR prhci s respondenty se objevilo mnoho problCmb, ktcr6 vedly k zav6- 
ru, ie nelze z oni5ch nabalujicich se rozhovord vytvoiit celek.lg V mnoha piipa- 
dech bylo nutnt! vrhtit se pii analyze dat ke srovnhni vildcf a ostatnich a piiznat 
vGtBi vliv skupinhm, v nichi by la vySSi koncentrace sebevylnezujiciho se vbdcov- 
stvi (self-designated leadership). V principu se alc prokiznlo, i e  tento typ studie, 
zddraziiuji ~nezilidskd vztahy, je nejen proveditelnj, ale jeho prostiednictvinl lze 
ziskat dlileZitC informace, 

JenZe v dobG, kdy zpEnlo bjt zjevn6, i e  se tohoto cilc d i  dosihnoul, zaEal se cil 
vfzkumu rniSnit. Jako potiebnd se zaEalo jevit studium dcli3ich ie16zcli vlivu 
(chni~u of influence) oproti pouhkmu studlu vztal~u rnezi dvtma jedinci a pbvod- 
ni dvojice (dydda) se zaEala chipat pouze jako jeden ,z prvkd mnohem propraco- 
vaniSji strukturovant! sociillni skypiny. 

ZmiSny pohlcdy se postupnE stile vice prosazovaly, a to i rnn6ha ddvodil. Jcd- 
nak zivEry vyvozenC ze studie Decatur - a pozdt!jlii studie Elmira - odhalily, i e  
sami nizorovi vddci velmi Easto piipoubtEli, i e  jcjich vlastni rozhodnuti byla 
oviivn6na dalsimi lidmi.2O Jevilo se proto jako oprivnEn6 uvaEovat ve vzlazich 
typu nhzorovi vddci nilzorovfch vddcd (opinioq lenders of opirlior~ leaders).21 
Ukhzalo se rovn62, Ze ono nizorov6 vddcovstvi nemdie bjrt poklidino za jaljsi 
charakteristicw povahovf ,rys' (trait), kterg je nEkter)im lidem vlastni a jingm 
nikoii, byt' zmiiiovani volebni studje z toku 1940 mt!la obEas tendcnci piiklingt se 
k podobndmu nhzoru. Naopak, jako opodstatn5n): se jovil fakt, i e  nizorovj vbdcc 
m i  vliv v urEit6m Ease a ve vztahu ke specificl@m oblastem. Jeho vliv se mbie 

l a  Dvt tFctiny tEch, kleFi byli oznnreni za ovlivnEnC, potvrdily ~icjen, Zc k diskusi mezi nirni a dnnou 
osobou skuteEnP. doSlo, ale osrndesdt procent z nich diile potvrdilo, ZL: obdrieli radu. Toco stvr~eni v$ak 
bylo n~nohern mCnE v)srnznC ve vtcech 1);kajiclch se vefejnfch zdleZitosli neZ v otdzkfich spojenych 
s nikupem Ei obldkinirn. TsmtPi, stc 149-161 a 353-362. 
l9 CisteEnE to zpdsobila nernobnost loknlizovat lidi, ktefi byli jrnenovbni, EBsteEnt se na tom podilela 
i neschopnost respondentd blibe urEit ty osoby, kter6 je ovlivsily, co2 se jcvi jako poctiopitelnd napfi- 
klad tehdy, pokud se jednalo o napodobovdni dEesu u Zen apod. TunifPl, str. 362-363. 
Z0 'lilmtPZ str. 318: Berelson, Laznrsfeld a McPhw, cit, d., str, 110. 

Ve swdii Decntur se tento aspekt nn jednom mist5 skuletnE zkoumh, BliZe viz Katz a Lazargfcld, cit. 
d., str. 283-287. 
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projcvit jcn diky faktu, i e  ho oslalni Elenovi! skupiny k takovkrnu dkonu vybavili 
,prnvornoci'. I'roE jsou urEiti jedinci vybrlni, neni vhzhno pouze na dernograficki? 
zhaky isociblni stalus, pohlavi, vEk apod.), ale vztahuje se  rovnEi ke strukt~~fe 
a hodno~im skupin, do nichi oba - tj. ten, kdo nlzory forrnul~tje, a ten, kdo je pfi- 
jilna - palii. I'roto Ize napFiklad porozurnEt neEekan6mu nlrfstu poEtu rnladfch 
muif rnezi nbzorovjmi vddci v tradiEnich skupiniich v okamiiku, kdy tyto skupi- 
ny musi Eelit lakovyrn novjm situacim, jako je urbanizace a industrializace, pollza 
na pomdi siarfch a novjch rnodelf sociilnich v-ttahf uvnit? dant skupiny a qusI  
upla t~i t  i znalosti starfch a novjch modeid postojir t6to skupiny vtEi vngjgirnu 
~vElu.~'  JasniijSi formulaci Itto koocepce urychlilo hlubSi studium literatury tjkah 
jici se vgzkumu maljch ~ k u p i n . ~ ~  

JeSti: jedna skuteEnost ovlivnilq podobu dalsiho srn8rovhni noviho vfzkumni:. 
ho programu. Sludie Decatur jasn8 ukhzala, i e  zatimco V souvislosti s mddou 
(mbdnim stylcm) Ize hovofit o roli rozliEnjrch jednotlivych vlivti na rozhodovdnl 
jedrioilivcri, neni dany typ v);zkurnu vhodn); pro studium rnlidy jakoito souhrnu 
tEchto vlivh - nldtly jjukoito procesti 3:iteni vlivu. Nebrala totii v dvahu konkritni 
obsah rozhodnuti ani faktor Casu. RozhodovBni tgch, ktefi a 8 n i  ,m6du', jimZ Se 
studie Decatur v6novala, rnohlo vest ke vzhjemntrnu vyruHeni vlivu: zatimco paei 
X pienesla zmEnu z rnbdniho slylu A do rnbdniho stylu B, pani Y mohla pie'eni:st 
z~ntnu z m6dniho stylu B do stylu A. To, co plati o m6d6, plati i pro ostatnl pi% 
pady Siieni nlzoril: abychom je rnohli studovat, je nutn6 vystopovat jeden kon- 
krktlli prvck a sledovat jeho Siieni v Ease. Spojeni zhjmu o proces SiiFeni informa- 
ci sc studiem role propracovan5jgich socihlnich komunikahich siti dalo vzniknout 
n a v k ~ i t ~  vfzkumu, kterf se soust?edll (1) na konketni prvek, (2) jeho iEenenf 
v ease, a to (3) prostiednictviln socifilnj struktury dan6 komunity jako celku, 

3. Slyrlia o $iFerri likh 
Tat0 studie vznikla vc snaze urEit, jak se l6kaii rozhoduji, jaki: dov6 l6ky budou 

dopor\iEovat svjkn pacienthrn. Kdyi se pfi navrhovsni podoby studie d o s l ~  
k tomu, i e  Izc tfeba vzlt v potaz i moinou dlohu interpersonhlniho vlivu m&zi 
ICkaii navzijem, zaEalo b j t  najednou jasn6, Ze likaid je tak mdlo (sotva jeden aZ 
jedcn a pdl na tisic obyvatelj, i e  Ize docela dobie vtst rozhovor se  vSerni pfisl~gd 
niky Ibkaisktho povolhni (popFipadi5 se  v6emi, jejichi specializace se piedrngtny 

" Viz napt pdce Eise~isliidt, cil. d., a Glock, cir, d.: stejnz tak studie Rovere kladla dhrnz na struktu- 
ru sociilnich vz(&ib a (lod~~ot, kterk jsou vlaslni skupine ,vlivnfch', a zanl)sSlela se i nad nizdqml ces- 
rarni, jirni2 se uplatnEnl vlivu olevirii niznym typhrn lidi. 

Piehled obsaZen v prici Kalz a Lpzarsfeld, cit, d, 

produkt tykl). Pak nenl pochyb, i e  se ve zkournanC11-i vzbrku objevi vlechny dvo- 
jice tEch, kdo radi, i tgch, kdo rady pfijimajl. VSechny taklo zjiStEnd plry lak hudc 
moini! zaElehit do SirSiho sociilniho sesktrpeni l6kaid, kterd Izc rneiit socionic- 
trickfrni metodarni, 

Rozhovory s pfislqSnjmi specialisty probghly ve Etyiech mEstech stiedozipa- 
du. Vedle otlzek tjkajicich se zhzemi, postojh, vyuiivhni k k b ,  vlivb, ktcr);ni jsou 
vystaveni a z nichi Eerpaji sv t  inforrnace apod., by1 ktiidf z 1Ckaib dollzin i na 
jmtna tii kolegb, s nimii se spoleEensky nejCastEji s t jk l ,  dale na jmtua di kolc- 
gir, s nimii nejEast8ji probird svt  16kafsk6 piipady, a nakonec na jrnina tii kolc- 
g3, na nGi se obraci s Zfrdosti o in fonac i  a r a d ~ . ~ 4  

Vedle piileLitosti zmapovat sit& mezilidsljch vzlphir vyzkurn poskytl rovrlEi 
ddaje o dalSich dvou dirleiitfch faktorech, nutnjch pro opravdovi! studiltm Siieni: 
prvniln je nutnost v8novat pozornost specifick6 jedno(1ivosti v proccsu, kdy je piiji- 
rnina, druhfrtl je  zhzham jcjiho rozSiiovfinf v iiase. Tohoto cile .bylo dosaieno pro- 
vzienirn lidajd ziskanych z receptb, kter6 byly shrornhZdEny v rnistnich itkirnrich ve 
studovangch rnbtech, Diky tomu hylo moind zjistit, kdy poprvk kaZdj konkrilni 
ltkrti piedepsal specificky typ novtho IBku - Itku, kte j se Stal oblfbehym a Siroce 
uiivanfrn ngkolik rn8slcd pied tim, neZ vlastni vjzkum zapoEal. KaZdy Idkai tak 
mohl b j t  hodnocen jednak podle toho, jak rychle se rozhodl inovaci piijrnout, a jed- 
nak v kontextu dalgich inforniaci ziskanfch revizi 16k.ktlrskjrch picdpisfi, 

Ve srovnhni s piedchozimi ranjrmi studierni poskytla studic o ICcicIi a jejich 
Siieni objektivngjgl soubor dat tjkajicich se othzky rozhodov6ni, a to jak ve smys- 
lu psychologickim, tak sociologicktrn. PiedevSim se ukhzalo, Zc ten,'kdo Eini roz- 
hodnuti, ndni jedinjm zdrojern informaci, kter6 se jcho rozhodnuti tfkaji. Pouii- 
telnd objektivni data lze rovnEZ ziskal z receptli. Ddle se ukfizalo, Zc roli ritznych 
vlivf je moZn.4 vymezit nejen na zBkladP: rekonstrpkce uddlosti, ktcrou provede 
ten, kdo se  rozhodoval, ale i na z6kladE objektivnich korelaci, z nichi Ize vydedu- 
kovat tidaje o intervencich vztahujicich se k piedlngtrltrnu toku vlivu. Ukbzalo se 
napfiklad, i e  ~nez i  16ka6, kteii piijali navy ltlc diive, je daleko vic tEch, ktcii sc 
dEaslni vyjezdnich setklni poiidanfch mimo mist0 jejich pfsobeni. 

Podobn6 je moin6 usuzovat o spoleEenskjrch vztazfch ovliviiujicich rozhodovii- 
ni 16ktGS nejen na zhkladi5 vlastni vjpovcdi 18kafe, ale i na zfikladE lidajd ziska- 
nfch ,z umistgni' konkr6tniho ICkafe v sitich interpersonilnich vztahfi, mnpova- 
hjch sociornetrick$ni otizkarni. SociometrickA data tak klasifikuji lkkaic podlc 
jejich intograce do l6kaiFskt komunity E i  na zhkInd8 jejich vlivu v komunitE, jeni 

" Vlz pdzniimka E .  6. 
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je mfien Eeftlt,,vti, s nit re o nich zmiiiuji kolegovd jnko o piitelich, partnerech 
v rozhovoru n konzultantech. Mohou by1 rovnEi klasifikovini podle sviho Elenslvi 
v tt Ei on6 skupind, rcspektive ,Skole', k Eemu2 slouti zjistgni, kdo se o nich zmi- 
fiuje. Prvni metoda urnotiiuje zjistit, zda vlivnEjli lekaii piijjuli Ei nepiijali dany lt5k 
dfivc ne-Z ti mini5 vlivni. Druhym typem ahalyzy lze napiiklad zjislit, zda likaii pat- 
iici do stejnk podskupiny poui i~aj i  stejnd liky stejn3m zpirsobem Ei nikoli, tedy 
zda maji Ei ne~iiaji stejny piistup k vyuiivini likli, VznikA tak volntijli prostor pro 
piechiizcni od tjdajb ziskanych na zPladE vlastni vfpovEdi l15kaN na jednd stran6 
k ildajlim objettivnEjSftn, pfiEemi oba soubory dat se tykaji jak vlastniho rozbbdo- 
vsni 1tkaib, tak vlivu, klerbpu jsou pii svbm rozhodovlini vystaveni. 

Jc vSak tieba zhvErem pfipomenout, Ze zikladni sit6 qocihlnich vztahd, jichf 
bylo v tilo studii pouiito, byly mapovhny diive, neZ zaEal vlastni v f z k u ~  Siiel~l 
novbho Itku. Tim m i  b j t  iezeno, i e  pilitelstvi, konzultace a podobn6 vztahy sa 
zamamcnkaly nezivisle na jakbmkoli konlrrCtnim rozhodnuti, jeP lika? uEinil. 
Studie se proto v6nije potenci6lpimu vyznamu rhznjrch Edsti tEchto sociometric- 
k)'ch rtruklur pro pienos vjivu. Je nloEnt5 napAklad vymezit ty EAsti slrukary, 
klere jsoa ,aktivovby' v okamiiku zavAdini novtho leku, a nlslednl popsat Sih- 
ni l ~ k u  proslfednictvim ddajb o tom, jak je l t k  piijimin konkrttnimi jednotlivci Ei 
skupinami v rimpi dani komunity. Zatimco studie Decatur mohla pouzs doufat, 
t e  se ji podaii proveiit konkretni osobni vztah, kferf sehrB v danem konMtnlm 
rozhodovrini dbleZitou roli, sthdie vhlovanh Siieni lbkd umoiiiuje vElenit tento 
osob~li vztah do celt sild potericirilr~d relevantnich vztahli, v nichi jsou ltkaii 
pevnE zakolveni. 

Zj ir trn i  studii ,  ktert5 nislcdovaly po T h e  People's Choice  
Potd, co jsnic piiblitili podob~l studii, ktere nisledovaly po zvekjnEni vjrsledkd 

vjirhurnu The People's Clloice, je t k b a  uEinit dalEi krok a seznlmit se se zdvdv 
udpovidajicimi liypoltze o dVoustupiiov6m komunikaEnirn toku. Bude uZitcEnO 
vrdlit sc proto ke i h m  kategoriim, kterE se objevily v souvislosti s The People's 
Cl~oicr a o nichi jsme sejif  zminili v)iSe: ( I )  dopad osobniho vlivu; (2) tok osob- 
11iIio vlivu: (3) vztoh n6zorovych vddcd a masovfch m6dii. ZjiStEni ze vSech tfi 
nrislcdn~ch sludif, kleri jsme prive piibliiili, stojnl jako zAvEry formulovan6 
v tzv. studii Elmira z roku 194825 a dallIch studiich, budeme prezentovat souhm- 
nE. Pii vyhodnocovini jednotlivjch zjiltEni je vPak tieba mit na ~ a m h t i  rysy cha- 
rakteristickk pro kaidou ze zpracovanych studii. 

=' Herelson, Lamrsfcld d McPhec, cil, d. 

D ~ p a d  osobnilto vlivu 
I. Osobnivliv n vliv masovjch mMi i .  Studie z roku 1940 nazniteovala, i e  osob- 

ni vliv se promiti do  volebniho tozhodovAni vice nei  vliv masovych mCdii, a to 
zvlAStE u lEch, kteii zmgnili svbj ndzor v prbbzhu volebpi kampane. Studie Deca- 
tur Sla dl1 a pokusila st; provEiit vzijemnf pom6r dopadu osobniho vlivu a maso- 
vych mddii ve dech dalsich sfdrich: pFi nakupoviini, v mbdi: a pii nBvSt6ve kin. 
I v ni se podafilo doloiit - na zBkladE i n f o r ~ a c i  ~oskytnr~lych tCmi, kdo sc roz- 
hodovali, a s vyuiitim zhodnoceni relativni ilEinnosti rliznych mkdii, Iitcr6 vstu- 
povrila do procesu utvceni rozhodnuti -, i e  osobni vliv se objevoval nelen EastE- 
ji, ale by1 i liEinn5jSi ve i  jak6koli z masovyoh midii.2c 

Je tieba zddraznit, f e  studie o vyuiivlni lekd ncpiistppovala k otkzcc pon~Ernk 
S1Einnosti rdznjrch zprostfedkovateli~ informace z pohlcdu samou1);ch Ikkaib, ktefi 
by rekonstruovali, co je k pfedmEtnCmu rozhodnuti dovedlo. SrovnBvfi pouze Eet- 
nost zminek o rdznych zprosliedkovatelich, piiEernZ je ziejrnd, Ze kolegovk zdale- 
ka nejsou nejEast8ji zmiiiovanjr zdroj. Pii zji3Eovtini faktorb, j e i  ovliviiuji, j i~k hrzy 
Ei pozde konkrbt~li ldka? prijal novjr lbk, vSak vyplynulo, Ze nejdlileiit6jSim fak- 
torem ovliviiujicirn rychlost piijeti je mira zaEleq6lli 16kah do ltkaiskt komunity. 
Jinymi slovy plati. Ze Eim EastPji byla konkretni o$obq uv6dha kolegy jako piitel 
Ei partner v diskusi, tim pravdEpodobn6ji bude dan6 osoba i in~viitorem, jcni  pod- 
nltil pfechod na novj  IBk. Prokizalo se, fe mzsah iintegrace do kon~unity je d~ile-  
ZitEjSi faktor nei  vgechny ostatni faktory ~pojenb s profesnim zhzernim ldkaid 
(vlk, absolvovanii Skola, piijem pacientb) Ei jakjkoli j inj  zdroj vlivu (tieba Eetba 
l6kaiskfch Easopisd). 

PodrobnEjSi studium vjznamu integrate pro inovaci pieneslo pozornost na dv6 
ilstiedni tbmata: (I) interpersonilni komunikace - ILkaA, kleii jsou vice znpojeni 
do iivota ltkaiskd kornunity, a Ize je tedy MnaEit za vice integrovant, jsou mno- 
hem vice v kontaktu s novinkami a jdou s dobou: (2) spoleEensk6 podpora - 1dka- 
fi, kteii jsou vice integrovhni, zaiivaji rovnlJi vEtSi pocit bozpcfi, pokud se  maji 
vystavit riziku spojenCmu s inovacenli v med i~ in i5 .~~  Studie o Siieni Iiki! lak pro- 
khzala, i e  i pfi rozhodovtini o EistT: odbornfch probl6mcch hraji osobni vzlally 
vjraznau roli. 

l6 Kacz a Laznrsfcld, cit. d., str, 169.186. 
27 Vztahdrn ~nezi so~idlni integmd a sebevPldornirn v pracovnim ptocesu se vi%~uje napfiklad prlce 
P, Ad, Blau (1955), The Dynqmics of Burduucmcy. Chicago: University of Chicago Press, str. 126-129. 
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pfi ~~plaliiovhni vlivu, jak ji zachycuji rozebirank studic, se odrii i  v homogenile 
njzord 3 jednini prirnirnich skupin. Ze samotne definico primirnich skupin 
vyplyvB, Ze komunikaEnim prostiedkem je zde osobni kontakt. Obi5 volebni studie 
doklidaji vysoky stupefi homogerrity politicljch nizord Elend radin, spolupra- 
covnikd a pillel. Vykonnosl dchto skupin p?i potlaEavini potenciilnfch odchylek 
a vraccni jejich nositeld zpitky do Fady doklidi  skuteiinost, i e  mezi voliEi, ktcil 
v pdbzhu karnpan6 zmznili svoje voliEsk6 zim6ry, bylo velk6 mnoislvi t6ch, kteii 
na zaEitku kampanE uvedli, i c  maji v limyslu volil jinak nei  jejich pihtel6 Ei 
rodinni piisluSnici.28 

RovnE studie o 16cich byla schopna s e m i  zjiStlinimi potvrdit znaEnou mfru 
homogenity v chovini lkkafd, u nichi se sociometricky prokizaly vzijernn6 vzta- 
hy. Zjistilo se napfiklad, i e  je-li lkkai pfivol6n k n6jakk vice matouci chorobg, m6 
sklon piedepsat stejn)i Itk jako jeho sociometricky zjiStEnj,kolega. StejnE tak shl- 
die prokkala, i e  sociometricky spojeni l6kaFi zaEali piedepisovat dany 16k pfi- 
bliin6 ve stcjnou dobu. Tento fenomen bomogenity nhzord a choviini intoraktib 
nich jedincfi, ktefi se dostali do nejistjch a nejasnych situacf, v nichi se mud 
raz)~~dovat,  je Easlo piedmCtem ziijmu sociologd a soci6lnich psycho log i~ .~~  

3. Rlizne' role me'dii. Volebni studie z roku 1940 rovn6Z zkoumala n6kter6 dbvo- 
dy, kterc! by n~ohly vysvEtlit, proE je osobni vliv pii zm6n6 n6zord dbleZitZjSf nef 
mnsovi mddii~: Casto nebyvi 1notivov6n n&jakym BEelem; je pruiny (piizphsobi- 
v3); da se mu ddvEiovnt. Studie naznaEujc, Ze masovi media East6ji hraji toli toho, 
kdo posiluje j i i  cxistujici piedpoklddy a ji% piijati tozhodnutf. Piesto se ukdzalo, 
i,c oba tyto komtlnikaEni prostiedky - tedy masovi mMia a osobni slyky - si 
navzftjem konkuruji v tom smyslu, Ze piijate rozhodnuti je ovlivnino bud'jednim, 
nebo druhym. Ke .cjtejn&mu z6vEru se priklonila i studie Decatur, byi se rovni58 
pokusila ukizat, i e  fizrti media hraji v procesu rozhodovini rdznou roli a v sirii 
nisledujicich vlivd zaujimaji piedem $an6 postaveni Zastiiji. Studie o Xiieni lekd 
propracovala roli prostiednikli jest6 vice a rozliHila mbdia, kterd poskytiiji ,infor- 
mace', a media, ktkri legitimuji ,rozhodnuti6. Pii rozhodovhnl ltSkaih tak profesnl 
media (kam jsou zahrnuti i kolegove) hraji legitimatni roli, zatimco komertnl 
media hraji roli informahi. 

2"~arsfcld. Brrelson a Gnudel, cir, d., str. 137-145; Berelson, Lnzarsfeld a McPhee, cil, d., str. 94. 
101, 120.122. 
IY Pmblcrnntice jedinci vystnven$'ch nutnosti rozhodovat se a jednat v situnci pro nl! neshuktumvnn6, 
jojich snn7~ vyivofit si ndekvitnl .$ocifilnl realitu', se vgnuje ve sv6 prdci E, Durkheim, Kurt Lewin 
n jeho Zik H. S. Sullivan (,konsensufilni vyhodngceni' - consensual validation), Sherif, ASCII n dalSi, 
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Tok osobni7io vlivlr 
Volebni studie z roku 1940 zjistila, ?.e nktorovi vddci nejsou soustizdCni do 

vySSi spoleEensk6 tfidy, nybri jsou 1Cm6? rovnornErn6 rozp13leni v kaidi  socifilni 
skupin6 a vrstvC. Nisledn6 studie se proto snaZily provefit miru pravdivosli toho- 
to zivZru i v jinych oblastech rozhodovini nei  je ~o lcbn i  karnpaii. SouEasne se 

rovn6i pokusily zjistit, co odliSuje nizorov6 vddce od dch,  klerd ovlivfiu.ji, 
Z probiraneho souboru vyzkumd je ziejrnd jedna v6c - s tirn, kdo bude ovlivfio- 

vat a kdo bude ovliviiovan)im, m i  hodnE spoleEneho charakter zdleiitosli, je i  je 
piedmgtem ovliviioviini. Studie Rovere naznazila, i e  v rozs4hlC Skile rozhodov6ni 
o veiejnych othzkich existuje specificki skupina osob, kterd ~naj i  rozhodujici vliv 
v ,lokilnich' zAleiitostech, a jini, jejii Elcnovd jsou poklidani za vlivni v z'l a e2i1os- 
tech ,kosm~politnich' ,~~ Studie Decatur naznaEuje, i e  kupiikladu v otizkich nsku- 
pov6ni jsou n6zorovI vddci koncentrovini mezi starHirni Zena~ni rnajicinli velkd 
rodiny, zatimco v mbdnich zileiitostech a pfi vybgru filmfi to jiou mladd, svobod- 
nb divky, kdo m i  vyrazn6 vySJi Sanci, i e  se na niij budou obracet s iidosti o radu. 
Navic se prokizalo, 2e k urEitCrnu piesalju ve vddcovstvi dochhi jen vc vclllli ome- 
zen6m poEtu piipadb: jedinec, kte@ je v urEit8 vEci poklhdin za nizorovCl.ro vddce, 
jfm jen velmi ziidka byvi i v jin6, nesouvisejici zileZi~osti,~l 

A prece, i kdyi je mezi Eleny hrEit6 skupiny - jak tomu bylo pii sludiu nikup- 
niho chovini ve studii Decatur - vyrazn6 koncentrace virdcovslvi, v)islcdky stcj- 
n6 naznaEuji, ie lid6 ze vleho nejvice mluvi s tgmi, ktcii jsou jako oni. 'I'ilkZc 
vhdci ve v6ci nakupovhni z fad starHich manielek s poEeln)smi ,rodinamis ovliv- 
fiuji i j ini  typy Zen, ale nejvice je jejich vliv zamEFen na stejnE slare teny sc stcj- 
n& v e l e m i  rodinarni. Ani v souvislosti s nikupy, s qbdou, ba ani pii vibEru fillnil 
se neprokizala vyrazn6j:jli koncentrace vlivnych jedincd v nEkterd ze tii sociBlnE- 
ekonbmick~ch rovin. Pouze pii rozhodovini o veiejriych zfile-iitostech byla kon- 
centrace vddcovsk~ch typh v)iraznlijHi ve vySSi spoleEenskd vrstvE a bylo rno2nC 
alespoii do jiste miry prokizat i jistf Lok vlivu smErcm k riiiiim spoleEensk~111 
vrstvdm. Rovn6i studie Elmira prokdznla stejnou koncentraci nkzorovych vddcil 
ve vHech sociiln6ekonomick~ch i profesnich skypinhch n potvrdila, i e  rozhovory 
vztahujici se k volebni kampani probihaji pkdnostn6 mezi jednotlivci slejnkllo 
vzku, zarnEstnhni, a tEmi, kdo sdileji podobn6 politick6 nizory. 

Co vede ke koncentraci urEit6ho typu nazorovych vddch v ur6il)ich skupinich? 

30 berton, cir, d., str. 187-188. " Souhmng pfehled zBv8d vyplgvujicich ze siudie Decatur obsahuje price Katz n Lnzilrsfeld, cir. d., 
slr, 327-734, 
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A jeslli jsou si ovlivfiujici a avlivfiovan)i tolik podobni - a to podle vgeho velmi 
Easlo jsou -, Cim se vlastnE od sebe 1% (pokud vdbec nEEim)? Zdb se, Ze vliv jako 
takovy souvisi: (1) s persotzifiknci vrEitjch hodnot (o Icoho se jedni); (2 )  s kott~. 
peterlci (co tato osoba zni); (3) se stmtegickjm socidlnini zakofvenitn (Icoho znb), 
Sociilni zakotvcni lze dale dElit na dvE skupiny podle toho, koho dang jedinec znh 
uvniti danf, skupiqy a koho znh ,venku'. 

Vliv velmi Easto lispZSn6 pdsobi, protoie ovlivngni se sami chtzji ovlivlSujiclln 
v co nejvEt3i tnoint  mire p~dobat .~ '  SkuteEnost, Ze mladd, svobodnd divky maji 
rozliodujici slovo v ot6zkich rnddy, je snadno pochopitelnh v kultufe, kterh mlhdj 
a mlndickj vzhled poklhdi za nejvyiii hodnoty. Je to piiklad vlivu, u n6ho% nej- 
vice zfileLi nir o t k c e  ,o koho se jednii'. 

NernBni! dtleiitf, je i ,co dotyEn6 osoba ~ n h ' . ~ ~  Lze poklhdat za piirozent, Ze star* 
Si ieny jsou d i w  svt  v6tSi zkuienosti vyhledivhny jako poradkyng pii ntkupech a Ze 
specialistd v oblasti intemi niediciny - kteii jsou ,nejvEdeEt6jHi' ze vSech praklicd 
kjrch ICkitili - jsou nejEasttji uv6dEni ostatnimi ltkafi jako nhzorovi vi~dci. StejnT! tak 
Ize pochopit vliv mlaclych lidi, pokud jde o vfbkr filrnovkho piedstaveni, vetrne- 
me-li v livahu jejich vBt'Si obezllimenost se  svbern pobyblivjch obr&zkb, Studie 
Blmira sice prokhala ponzkud vySJL koncentraci niizorovjch vlidch mezi vzdPa- 
n6jSimi jcdinci v kaZdC ze soci6lntekonomicljch skupin, aviak i ona poukfizala nn 
vfznarn kornpctcnce. Vliv ,kosmopolith' ze studie Rovere lze vysvdtlit na ziikladE 
piedpokladu, i e  se jednii o jcdince disponujici v6tSim mnoistvim informacf. 

Piesto nestaEi, aby jedinec by1 pouze osoboh, kterou chtEji ostatni nqpodolit, 
neb0 aby by1 pouie kompetentni, Je tieba b j t  rovn6i piijatelnjr. Studie Decatur 
odjlalila jako dbJeZit9 znak spoleEenskost (gregariousness), tedy ono ,kobo Elov6k 
znh', kterh je vlastni vZem typlim vhdcovstvi. Poznatky ze studie Rovere ukhznly, 
i e  vddci s ,niistnirn6 vlivem jsou umist6ni ve stiedu sit6 rneziliclskjch kontaktil, 
Podobnz i studie zam6ieht na to, jak koluji povEsti, prokizaly, i e  ti, kdo se na 
Septand6 aktivnl! podileji, jsou ,spoleEensky aktivni j e d i n ~ i ' . ~ ~  

Dileiitost faktoru ,koho ElovEk znh' neni pochopitelnd zaloiena na prostdrrl 
paElu lidi, s nimiEle danj  nhzomv)' vPdce v kontaktu. ZhleZi i na tom, zda je ve 
styku s lidmi, kteFI se zajimaji priivg o tu oblast, v nii  je jeho vddcovstvi Vyhled8.1 

?'l'en(o f;lkt rovntt ilus(ruje skuletnos[, k se vlidci v urEit61n smyslu jevi jako nejkonformnEji[ Eler 
novd svd vlastni skupiny - bez ohledu na normy a hodnoty, kter6 tato skupina sdili. Empirickd doklak 
dy podjvi studie: C, P. M;ushal, A, L. Coleman (1954), Farmars' Practice Adoption Ratcs in Relat\od 
t~ Adoption Rates of Leaders. Huwl Sociology, 19, str. 180-183. 
31 I<ozliSov&ni nlezi tirn, ,co' a ,kOho' konkrbtni jedinec zn6, bylo utito Merlonem, cit, d.,,str. 197, 

C. W, 4llpor1, L. J .  Postman (IY43), Thc PSychology of Rtunor. New York: Henry Holt, str. 181. 

v4no. Je proto zcela ziejmd, t e  vCtSi zhjem niizorovjrch vildcii o problkm, s nimi. 
spojt'ji svi'j vliv, neni ve skulcEnosti dosta1eEn)im vysv2tlenim jejich vlivu. Zatin~co 
jak volebni studie, tak studie Decatur prokhzala, i e  vitdci rnqii skuteEnZ vEtSi zijem 
o dany probltm, posledn6 jmenovanh studie rovnEZ piedvedla, t e  samntnj zijeln 
neni faktorenl determinujici~n.~~ V ot6zkhcli mddy napfiklad plati, i e  nilad8, svo- 
bodn6 divka mh pravd5podobnE mnohem vkSi vliv na svi: okoli nei star6 rniitrona 
se stejnym zitjmem o mbdu. Ddvodem iitlajr~li je, Ze takov6 divka zhfi mnohem vice 
lidi se stejnyrn zaujetim pro vdc, ktefi se na ni proto obrhti o radu, nei ona postarSi 
dhma, byt' by jeji zijem o rn6du by1 srovnatelnjr. Jinjmi slovy jcclnoznaEnE plati, ie 
bqt vddcem vidy vyZaduje dva - vddce a nAsledovnika, 

,Koho Elovgk zn6' vZak rnB jelti! jeden dbleiiw espekt. Jcdinec se mh2e slit 
vlivnjm nejen proto, i e  se ostatni Elenovk jeho skupiny na niij obraceji s Lidosri 
o radu, ale i s ohledem na to, koho tento jedinec znii inimo vlaslni skupin~.~"ak 
studie Elmira, tak Decatur potvrdily, i e  ve veiejnjch ziilefitostech jsou muii 
ntizorovjrmi vlidci Eastgji nee Zcny, nebot majl v6tHi piileiitost dostat sc lnirno 
domov a potkivat tak v6tSi rnnoistvi licji. Vjsledky studie Elmira rovn6i naznaEi- 
ly, i e  ri6zorovl vddci ve sroVn6nl s ostatnimi patfi do  vicc organizaci a Easriji znaji 
aktivnE pcsobici jedince, kteii se  podileji na Einnosti politickych stran apod. Strj- 
n& tak Idkaii, kteii se zaslouiili o rychlejii iiieeni novCho Idku, se Eastiiji LiEastniIi 
vtStHich setkhni s kolegy mirno svC vlastrii pdsobiSt6, m6li v6tSi kontakty i s dalxi- 
mi misty, Easto velrni vzd51enymi4 Zajin~avf je rovn6i ziivEr studic vEnoVenb ino- 
vltorbg v zemEd61stvi, kteii se podileli na prosazovAni hybridhich osiv. V ~ z k u m  
prokhzal, Ze tyto vfidce lze charakterizovat i relativn6 vyJSi Eelnosti jcjich cest 
mirno m 6 s t 0 . ~ ~  

Ndzorovi vr"rdci a masova' nleilia 
Tieti aspekt spojenj s hypottzou o dvoustupiiov&~n toku komunikace Ilnvoii 

o tom, i e  nfizorovi vlidci jsou ve srovnini s tbmi, ktcrb ovliviiuji, vice vyslavcni 
pdsobeni rnasovjch mCdii. Studie The People's Clroice Lento piedpoklad doklridi 
poukazem na nakliidiini s rnCdii (media behavior) u vbdcb a ne-vildcd. 

35 Kntz a Lazarsfeld, cif, d.. str. 249-252, 
l6 Znjimav6 je, i e  iada praci odhaliln, i e  nejvicc irllegrovani jedinci v danfch sociilnich skupiniich  sou 
rovn6i jedinci s nejvfrun6jSlmi kontakty vn6 dank skupiny. Dalo by se pEckAvat, tc by tyto kor~t;lkty 
mlili mlt spiJe jedlnci pohybujici se vice na okraji skupiny. Bliie viz Blau, cit. d., str, 17-8. " 8. Ryan, No Gross. Acceplu~~ce and Dpusion Qf Hybrid Seed Corrr in 7ko Inm,u Corrrrnrrtrirrer 
Ames, lowa: lowa Stntt? Collegc of Agricullure and Mechanic Arts, Research Bulletin 372, str. 706- 
707. Souhrnni zprilva otirtlina v: B. Ryan, N. Gross (1942). The Diffusion of Hybrid Seed Corn in 
Two lowa Commbnities, Rtrrnl S6ciology, 8, slr, 15-24, 

  Určeno pouze pro studijní účely  



Srudic Decatur potvrauje dahd zjiitEni a jde jeStE dile. Snaii se studovat i dvn 
dalgi aspckty tCto rnySlenky.3s Vychizl z piedpokladli, i e  vQdci uplatiiujiai se v pffe 
sluSn6 sfCie vlivu (n16di5, veiejnjrch zileiitostech apod.) jsou velrni pravd6podobnE 
vystaveni vlivu tZch mddii, je i  odpovidaji piisluSqd sfdie. Studie Rovere tenlo fakt 
podporuje zjiStEnirn, f e  ti, kdo prokizali, i e  rnaji vliv v ,kosrnopolitnich' otizkbch, 
byli vEtSinou EtenGi vjznamnjrch zpravodajskjch Easopisb. Neplatilo to vSak vbbec 
pro osoby rnajici vliv vc sfCie ,lokhlni', Studie Decatur rovn6i ukizala, i e  piinej- 
~ticnSim b oblasti rn6dy jsou vbdci nejen vice v kontakth s rnasovjrni rnddii, ale Ze 
jsou jirni souEasn6 i vice ovlivnEni ve svdrn vlastnirn rozhodovhni. V jinjrch oblau- 
loch, jirnf byly vjrzkurny vEnoviiny, se toto zjiStEni neobjevuje, nebol pies fakl, Ze, 

jsou niizorovi vildci i v ~Echlo piipadech vystaveni vEt6irnu vlivu mddii oproti ostat- 
nlm, objevujc se udhvany osobni vliv jako nejdbleZiliijSI faktor ovlivHujici jejich roz. 
i~odovfini. Z toho Ize dovodit, Ze v nEktejch oblaslech rozhodov8ni je Eeba zpEtn6 
vystopovat velrni dlouhj ietEzec osobnich vlivb, nikoli pouze piedpoklddanou 
dyidu, nef sc projevi skuteEnE r~zhodujici vliv rnasovPch rnedii; i kdyi v mnohn 
okanlZicich jc moZnlS vysledovat jejich podpirnj vliv, Tento z51vEr nabidla i studio 
Elrnira, kted zjislila, Ze aEkoli byli vddci vice vystaveni pbsobeni rnddii, rovnEZ bas- 
tilji uvidZli, ic  vyhlcdG\~~li informacc a radu u jinjrch o ~ o b . ~ ~  

Stcjnk zjiStEni piinesla i studie o Siieni ldkb. Vlivni ldkaii byli s vyso@rn stup- 
nEhi pravdEpodobnosti take EastZjSirni EtenSi velkdho poEtu odbornjrch Easopisb, 
kterC sou? asn6 - na rozdil od lkkaif s prokazateln6 meo3irn vlivern - i vysOce oce- 
hovali. Na druhd stran6 vSak stejnc Easto jako jini ldkaii uvAd.dili, i e  nejbliZ3 kole- 
govC jsou pro nZ. vjznamn);rn zdrojern inforrnaci a rad, pokud mEli usinit n6jak6 
konkrdtni rozhodnuti. 

Studie rovn6i ukizala, i e  16kaii s vEtSirn vlivem vEnovali vEtSi pozornosf nejen 
lekaiskym Easopisbrn, ale stejni! tak se vjrraznE zajirnali o vlechna odborhd setk8- 
ni konanh lnirno oblast jejich pbsobeni a vyhledivali rnnohern vice i osobni kon- 
takty. 0 tornto zjiftEni jsme se jiZ zrninili v piedchozirn textu v souvislosti sa 
strutegicky'm ~rr~ii,rteiiinl n6zorovCho vbdce vzhledern ke svt!tu ,vnE' jeho skupiny. 
ZviZirne-li toto zji5tEni v kontextu hvah o vliveoh masovjch wkdii, 1ze dovodit, 
ia vEtSi vystavcnl nszorovjch vbdcd rnasovjrm rnddiirn rnhie b j t  pouze zvldltnim 
piipadcrn obecn8jSiho piedpokladu, podle n6hoZ nizorovi vddci slouii jstko spoj- 
nice skupiny. jeji~nif jsou Elcny, s odpovidajicim okolirn bez ohledu na to, kterd 
m&dia (iedy zprostiedkovateld) se  jevi jako vhodni. Toto dosti obecn6 tvrzenl 

Kntz a Lazarsl'eld, cil. d ,  slr. 309-320. 
IY Berelson, Laz~rsfeld a McPhee, cil. d., str. 110. 

odhnluje podobnd funkce velkych mEstskjch denikir pro ~ y ,  ktcii byli rozllodtijici- 
mi osobnostrni pii Siieril rnddy ve sthdii Decatur; ve sludii Rclvere plnily tu1C.i. 
funkci pro ,kosmopolitni' vlivnd jcdince v~znarnnk zpravodajsk6 Easopisy; pro 
ltkaie to byla velki odborni setkini; pro farmhie-inovirtory v 1owE4O, slejn6 jako 
pro novou generaci rnladjch nizorovjch vddcd v nerozvinutjch oblastech na 
celdin svEtZ4I hrily stejnou roli kontakty s rnEstern. 

ZBv5ry 
Pies veSkerou odlilnost lvoii tyto vjrSe uvedenk vjzkurny 11rEitou jednotu ve 

srnyslu kontinuity zkoumhni a kumulace ovgienjrch teoretickjch poznatkC. Diirne- 
li  dohrornady zivt!ry, kterd se objevily v nov6jSich studiich, a porovninie-li je 
9 pbvodni, starii hypotkzou o dvoustupHov6m toku kornunikacc, vznikne naslcdu- 
jici obrhzek. 

Nizorovi ~ d c i  a lid6, kterk ovliviiuji, jsou si velrni podobni a jc pro nE Easd 
n typickd, i e  palii ke stejnjrrn prirnirniin skupinhn zahrnujicim rodinu, piitele a spo- 
lupmcovniky. ACkoli Ize piedpoldidat, f.e nkorovi vbdci budou ,pit ve srovnini se 
svjrni nhsledovniky v$mznEjPi zijem o tdrnata, v nichi se projcivuje jejich vliv, je 
naopak vysoce nepravdEpodobn6, i e  zfijern ovlivnErijrch bude za zijrnem vi~dcd 
vlraznzji zaostivat. Obt! skupiny - tedy vlivni i ovliv~Eni - si mohou svk role v rdz- 
njrch oblastech zrijmu prohodit. Wdina tEchto oblasti soustied'uje pozornosl skupin 
na nEjakou Eist vnEjiiho svEta, s nirni m i  shp ina  co do EinEni a je tedy piednostni 
fuhkci n'horojrch vddcd dostat vlastni skupinu do kontaktu s toulo relevantni EBsii 

' 

prosEedi, a to pomoci jakjchkoli vhodrl)ich rn6dii. V kafdkrn p'?ipadE ale takC plati, - .- 
Ze privZ*vlivni jedinci, aE jsou vystaveni velkdrnu vlivu mkdii, z velkC ELti nejsou 
prirn6rnE ovlivngni kornunikaEnirni mdi i ,  n3brZ piece jcn jinjrni lidmi. 

Hypot6za o dvoustupiiovdrn kornutlikaEnirn tsku klade tedy ziejrnZ hlavni d d r a ~  

I 
na jedinj aspekt rnezilidskych vztahb, a to pojeti mezilidskjch vztahb jakoZto 
kornunikaEnich kandlb. Z nEkolika studii, jimZ by1 n6S pfehled vZnovrin, vSak 

I 
vypljvd, i e  piesng stejnd mezilidske vazby ovlivfiuji tvorbu rozhodovini piinej- 

I mehSim dvErna dallirni zpbsoby. KrornP: toho, Ze slouZi jako ziklad kornunikacc, 
jsou mezilidskk vztahy rovndi zdrojem tlaku na pfizflbsobeni sc myileni a jedn6- 
nf skupiny a sourasnt zdrojem socilln! podpory. Pbsobeni skupinovdho tlaku 

I 
40 Ryw a Gross, cil. d., se rozllodli vysvEtlit ,testy do rntsta' jnko knbmku netraditni brienlace, jii je 

I oslatnt i sama vhle k inovaci. Ve stddii o Sifeni lCkh sehrfily stejnou roli cesly na setk5ni, cesty do Sko- 
liclch center apod. Posledn6 jnlenoviuld byly rovntZ uvddEny vlivnjrni 1Cka a ICkaii-inov61ory jnko 

I 
klfEov); zdroj dopomEeni a nd.  
4'  BliZe chyslan6 publikace Lernet a kol., cit. d. 
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zcela zjevnE prokizaly studie vCnovanC hornogcnitt nizord a jednini voliEb i ldka- 
id v podmirlkdch nejistoty a nejasnosti. Studie o HiFeni povjch lCkd potvrdila, io 

MasovL media ve vefejnem ziijmu: 
socislni podporn vychiiZejici ~lfaktu, Ze 16kaii jsou integrovani do urEit6 Ldkafskd hledhni rinlce norem pro chovani mCdii* 
kolnunity, jim diva pocit jistoty a urnoZiiuje jirn pfijrnout novj ICk. Interperson81- DENIS  McQUAlL  
n i  vztahy jsou tak (1 )  informaEnirni kanily, (2) zdrojem socjiilniho tlaku, (3) zdro- 
jcnl socifilni podpory. Kaidd z dchto moinostl se vztahuje k procesu rozhodovfii 
tli ponzkud odliSnjrn 7.pbs0bern.~~ Vzdejme se  , t e o r i i  t i sku '  

Mlnvnirn metodologick~rn probl6rnern vSech uvedenych studii je, jak vzit dEelern Lohoto pojednhni je posunout diskusi o teorii rnddii (ti tisku) o p5r 

v potaz a zkoumat interpersonhlni vztahy a souEasnt zachovat hospodlirnoqt krokd dhl za f8zi stagnate, v nii se ocitla v polovin6 tohoto stoleti, kdy sc Sirokl 

a reprezentativnost, kterr5 dovoluje nhhodn6ho reprezentativniho vzorku, Odpov8d' pozornosti tZBila nlyIlenka socidlni teorie tisku Ei pro tisk, zvliStE v dile sic be^.^;^ 

Izc ziskat tim, Ze se od jedincd v danCrn vzorku Zidd, aby ur6ili ty, s nirniZ piie a jeho spolupmcovnikb (1956), krhZejicich ve stopiich AmerickS: kornisc pro svo- 

cl,ti,cji do styku (Elmira), neb0 Ize provhd6t ,nabalujici se' rozhovory s Eleny dy$d bodu tiskb (Hutchins 1947). Seibertova price byla bhstcEn6 obhajobou liberhlnihu 

ovliviiujici-ovlivnEnj (Decatur), popripadz je rnoZnC uskuteEnit rozhovory g modelu reforrnovan6lio svobodn6ho tisku chovajiciho se v rnoderni dcmokracii 

vgerni Elerly danC kornunity (studie ti Iifeni ICkb). Dalzi studie, ktert budou nhsle* ,odpovEdnZ', ale byla takC kodifikaci jednotlivjch clap diijin tisku (od ,autoritAi- 

dovat, se pravd6podobnE budou pohybovat n6kde mezi tdrnito dv6ma p61y. Prs sk6' k ,libertariansk6') a soueasnt obnaEovala rozdil ~nezi zhpadnimi, svobodny- 
~ E t H i n u  studii sc vSak jevi jakb vhodni vytvofit kolern kaZdtho individuilnllld 

I 
mi modely (at' u i  odpovtdnjmi, neb0 ne) a sovEtskjn1 komunistick~rn rnodclcm, 

a(ornu ve vybranbnl vzorku v6tIi E i  mengi socidlni m o l e k ~ l y . ~ ~  v n6mi maji mCdia zteteln5 urEcn6 funkce ve spoleEnosti, a to funkce propngbto- 
ra, vzd81ivateleI podn6covatele (nrobilizer), 

,,Ctyii teorie tisku" (,,Foitr Theories of the PIESS") jsou Casto citoviiny j&o 

vjchozi rimec, Autor tCto stati, ve snaze vzit v potaz dnlSi skuteEnosti a dnlSi 
modely, dodal dalSi dv6 teorie - ,vjvojovou4 a ,de~nokraticko-pnrticipafni' 
(McQuail 1983). Morrill (1971) ji i  drive narnitl, Zc vc skutcEnosti jsou vc vztnhu 
rneztslhtern a tiskern jen dva zdsadni typy rozdilnjch teorii, autoritGiskd nebo lihcr- 
tarihnskii, coi je nihled, kterg rnljie ziskat jistou podporu jak od kon;l.cr\lirtivnicII 
kritikh jakychkoli zisaht do svobody rnkdii, talc od ngkferjch krilickych tcorctik~i, 
kteti zahrnuji zaveden6 (established) rnCdia, at stitni ncbo soukromh, do jednf 
,autoridiskh4 kategorie. Hachten (1981) dodkd ke dvzrna z pdvodnich E~yr kon- 
cepci (ke komunistick6 a autoriL6fsk6) jeltz koncepcc ,rcvoliEni', ,rozvc~ovoub 
a ,zhpadniA. Altschull(1984) iikh, f e  v postate existujl tti model;, tedy .tr;ini4, ,mar- 
xislickj' a ,rozvQejici s ~ ' ,  je i  odpovidaji rozdzleni na tfi ,svEty4 - prvnl, druhy 
a tfeti. V Altschullo~6 pojeti kaidj  ze syst6rnb - ovlem rozdilnyrn zpdsober~l - 
zajiSt'uje, aby rnkdia byla odpovtdni svfrn chleboddrclim, a kaidj rnd ponZkutl 
odliSny nihled na lo, co povaiuje za konstitutivni prvky svobody a odpovt5clnosti. 

J2 Tyto rozdilnb di~nenzr: mczilidskfch vztnhii dokliidajl rovntt studie, v nichZ se meterne setkut 
s ~nkzv;in)irni ,E~st)i~ni typy' knidr! z ttchto dirnenzi. Studie septandy uknzujl rozmEr ,bdti': VIZ 
nnbiiklad J.  I-. Moreno (1953), Wlto Shall S11rvive. Beacon, New York: Beacon House, str, 440-450, 
Slutlie L. Festinger, S. Schnchter, K. Back (1950), Social Pressure in Infortnal Groups. NeWYork: HM- 
per and Bros, je doklndeni druhr! dimenze, aprrice Blnu, cir, d, sir. 126-129, se vice vlnuje tktl dimce. 
zi, Ij. ,sociilni podpofe'. 
41 1iiizn.i cesty, jak prdvidEt podobnG vytkumy, byly v poslednich dvou letech soutilsti pracovnlch 
se~ninSih o ,vzlnliovb annlj72' Centrn pro aplikovmin); socidni vjzkum (Bpread of Applied Social Resct- 
iuch). Srudic S, M, Lipset, M. A. Trow, J. S. Coleman (1956) pod titulem Utlion Democrqcy. Glencoe, 
111.: The Free Press, je ukizkou jednoho z mofn)ich smtrd vjzkumu; jingm dobrfrn piikl~dern je pr6ce 
Riley n Rjleyovi, cil. d. 

D, McQUAlL (19921, Mass Media in the Public Intorbst: Towwds a Fiarncwork of Norrny for Media 
Performnpee. Ih: J. CURRAN, M. GUREVITCH (eds.), Muss nredicr cold socicry New Yqrk; Rout- 
Icdge, str. 68-81. Publikovilno s laskavfm svolenim nutora. 
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Between media and masslthe part played 
by peoplelthe two-step flow of 
communication 

Elihu Kntz and Paul E Lazarsfeld 
Frorn Kalz, B. and Lazarsfeld, I? E (1955) Personal Irtfluence: The Put Played 
by 1I'coplc ill the Flow of Mass Co~nt~~unications, The Free Press, Glencoe, IL, 
pp. 15--2,309-20, 

Between media and mass 

Mass media research: the study of 'campaigns' 

Mass media research began, and as it proceeded, it became traditional to 
divide the field of communications research into three major.divisions, 
Audience research - the study of how many of what kinds of pedple attend 
to a given communications message or medium -is, historically, the earliest 
of the divisions, and still the most prolific. The second division is that uf , 

content analysis, comprising the study of the langclage, the logic and the 
layout of communicatlons messages. And finally, there is what has been called 
effect analysis or the study of Lhe impact of mass communications. 

For some purposes, this three-way division is useful. For other 
purposes, however - and, notably, for the purpose at hand -it is misleading 
because i t  obscures the fact that, fundamentally, all of communications 
research aims at the study of effect. From the earliest theorizing on this subject 
to the most contemporary empirical research, there is, essentially, only pne 
i~nderlying problem - though it may not always be explicit - and that is, 
'what can the media "do"?' [. . ,] 

We have been talking as if effect were a simple concept when, in fact, 
there are a variety of possible effects that the mass media may have upon 
socicty, and several different dimensions along which effects may be 
classified.' 

We are suggesting that the over-riding interest of mass media research 
is in the study of tJle effectiveness of mass media attempts to influence -* 

i~sually, to change - opinions and attitudes in the very shdrt run. Perhaps 
this is best described as an interest in the effects of mass media 
'campaigns' - campaims to influence votes, to sell soap, to reduce prejudice, 
Noting only that there are a variety of other mass media consequences which 
surely merit research attention but have not received it, let us proceed With 
this more circumspect definition clearly in mind: mass media research has 

I aimed at an understanding of how, and under what conditions, mass media 
'campaigns' (rather specific, short-wn efforts) succced in i~xfluencing opinions 
and attitudes. 

I 

Inten~ening variables and the study of effect 

If it is agreed that the focus of mass media res'eatch has been the study of 
! 

i campaigns, it can readily be demonstrated that the several subdivisions of 
research - audience research, content analysis, etc. - are not autonomous 
at all but, in fact, merely subordinate aspects of this dominant concern. What 
we mean can be, readily illustrated. Consider, for example, audience research 
- the most prolific branch of mass media research. One way of looking at 
audience research is to see it only as an autonomous research arena, concern- 
ed with what has been called fact-gathering or book-keeping operations. 
We are suggesting, however, that qudience research may be viewed more 
appropriately as an aspect of the study of effect, in the sense that counting 
up the audience and examining its characteristics and its likes and dislikes 
is a first step toward specifying what the potential effect is for a given medium 
or message. 

One might say that the intellectual history of mass media research may, 
perhaps, be seen best in terms of the successive introduction of research 
concerns - such as audience, content, and the like - which are basically 
attempts to impute effects by means of an analysis of some more readily 
accessible intermediate factors with which effects are associated. 

However, these factors serve not only as a basis for the indirect measure- 
ment or imputing of effects: they also b e g i ~  to specify some of the 
complexities of the mass communications process. That is to say, the study 
of intermediate steps has led to a better understanding of what goes on in 
a mass,media campaign - or, in other words, to an understanding of the 
sequence of events and the variety of factors which 'intervene' between the 
mass media stimulus and the individual's response. Thus, each new aspect 
introduced has contributed to the gradual pulling apart of the scheme with 
which research began; that of the omnipotent media, on onc hand, sending 
forth the message, and the atomized masses, on the other, waiting to receive 
it - and nothing in-beween. 

I Four intervening variables in the mass communication process 

The four variables we shall consider contribute, under some conditions, to 
facilitating the flow of communications between media and masses and, 
under other conditions, to blocking the flow of communications. It is in this 
sense, therefore, that we call them intervening,' 

First, there is the variable of 'exposuye' (or 'access', or 'attenlion') which 
derives, of course, from audience re~earch.~ ~ud ience  research has shown 
that the original mass communications 'model' is not adeqhate, for the very 
simple reason that people are not exposed to specific pass media stimuli 
as much, as easily, or as randomly as had been supposed. Exposure or non- 
exposure may be a product of tech ,, ,gical factors (as is the case in many 
pre-industrial c~untr ies) ,~  political factors (as in the case of totalitarian 
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countries), economic factors (as in the case of not being pble to afford a TV 
sct), and especially of voluntary factors - that is, simply not tuning in. Ih 
the United States, i t  is, typically, this voluntary factor that is most likely to 
account for who is in the audience for a particular communication message, 
I'crhaps the most important generalization in this area - at least as far as 
an understanding of the process of effective persuasion is concerned - is 
that those groups which are most hopefully regarded as the target of a 
comn~unication are often least likely to be in the audience. Thus, educa- 
tional programmes, it has been found, are very unlikely to reach the 
uneducated; and good-will programmes are least likely to reach those who 
are prejudiced against another, group; and so o n 5  It is in this sense that 
we consider the mere fact of exposure itself a major intervening variable 
in the mass communications process. 

A second focus of mass media research which developed very early was 
the differential character of the media them selves. The research which falls 
irlto this category asks the general question: What is the difference in the 
effect of message X if  i t  is transmitted via medium A, B or C? The appearance 
of Cantril and Allport's (1935) book, The Psychology of Radio, called attention 
to a whole sct of these 'media comparison' experiments. Here, type-of-medium 
is the intervening variable in so far as the findings of these studies imply 
that the process of persuasion is modified by the channel which delivers t11c 
n~essage.~ 

Content - in the sense of form, presentation, language, etc. -is the third 
of the interrenihg variables on our list. And while it is true that the analysis 
of communicalions content is carried out for a variety of reasons, by and 
large, the predominant interest of mass media research in this area relates 
to the attempt to explain or predict differences in effect based on differences 
in content. To be more precise, most of the work in this field imputes 
differences in intervening psychological processes - and thus, differences 
in effects - from observed differences in ~ o n t e n t . ~  Content analysis informs 
us, for example, of the psychological techniques that are likely to be most 
effective (e4g. repetition, appeal to authority, band-wagon, etc.); the greater 
sway of 'facts' and 'events' as compared with 'opinions'; the cardinal rule 
of 'don't argue'; the case for and against presenting 'one side' rather than 'both 
sides' of controversial material; tho 'documentary' vs the 'commentator' 
presentation; tile darnagirlg effect of a script at 'cross-purposes' with itself) 
ctc. Important techniques have been developed for use in this field, and the 
cuntrolled experiment has also beeh widely adopted for the purpose of 
observing directly the effect of the varieties of communications presentation 
and content. The characteristic quality of these techniques is evident: they 
concentrate on, the 'stimulus', judging its effectiveness by referring either 
to more or less'imputed psychological variables which are associated with 
effects or to the actual 'responses' of those who have been exposed to tontrol- 
icd variations in presentation. 

A fourth set of mediating factors, or intervening varisbles, emerges from 
study of the attitudes and psychological predispositions of members of the 
alldicnce, insofar as these are associated with successful and unsuccessful 
I-anipaigns. In this qrea, mass media research has established very 
. - - - - . - . ' . - I  I . " , .  . . 

- that an individual's attitudes or predispositions can modif)', or sometimes 
completely distort, the meaning of a given mesrage. Fqr example, a prejudiced 
person whose attitude toward an out~group is strongly entrenched may 
actively resist a message of tolerance in such a way that the message may 
even be ~erceived as a defence of prejudice or as irrelevant to the subject 
of prejudice entirely.' 

Just as prior attitudes on issues must be studied, so attitudes toward the 
media themselves must be accounted for if we are fully to understand the 
role of psychological predispositions in modifying the effectiveness of 
communications. Here research on predispositions joins with the previous 
subject of media differences. Thus, many people regard the radio as more 
trustworthy than thk hewspaper, and others have the opposite opinion. In 
the same way, in man of the highly politicized countries abroad, there is 
a great intensity of fee ing about the relative trustworthiness not just of th: r 
several media in general but of each newspaper and each radio station. 
Similarly, attitudes toward the sources to which information and news are 
credited are likely to affect the acceptance of a mass media message. The 
verv large number of studies which fall under the heading of 'prestige 
suigesti;ni bear on this p r~b lem. '~  

So far, then, we have examined four intervening factors - exposure and 
predisposition irom the receiving end, media differences and content 
differences From the transmission end - and each gives a somewhat better 
idea of what goes on in between the media and the masses to modify the 
effects of comm~nications.'~ That is, each time a new intervening factor is 
found to be applicable, the complex workings of the mass persuasion process 
are illuminated somewhat better, revealing how many different factors have 
to be attuned in order for a mass communications message to be effective. 
Thus;the image of the process of mass communications with which researchers 
set out, that the media play a direct influencing role, has had to be more and 
more qualified each time a new intervening variable was discovered. 

The part played by people 

During the course of studying the presidential election campaign of 1940, 
it became clear that certain people in every stratum of a community serve 
relay roles in the mass communi~ation of election information and 
infl;ence.12 

This 'discovery' began with the finding that radio and the printed page 
seemed to have only negligible effects on actual vote decisions and 
particularly minute effects on changes in vote decisions. [. . .] 

1 The opinion leader idea and the two-step flow of communication 
I To investigate this problem, particular attention was paid lo those peopk 

who changed their vote-intention during the course of the campaign. When 
these people were asked ivhat had contributed to their decision, their answer 
was: other people. The one source of influence that seemed to he far ahead 
nf all n t h ~ r s  in determinine: the wav people "lade u p  their minds w , i ~  
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selves, other data and hypotheses fell into line. People tend to vote , I  't seems, 
the way their associates vote: wives like husbands, club members with their 
clubs, workers with fellow employees, etc. Furthermore, looked at in this 
way, the data implied (although they were not completely adequate for this 
new purpose) that there were people who exerted a disproportionately great 
influence on the vote intentions of their fellows. And it could be shown that 
1I1cse 'opinion leaders' - as they were dubbed -were not at all identical with 
those who are thought of traditionally as the wielders of influence; opinion 
leaders seemed to be distributed in all occupational groups, and on every 
social and economic level, 

?'he next question was obvious: Who or what influences the influentials? 
f-lcre is where lhe mass media re-entered the picture. For the leaders reported 
much more than the non-opinlon leaders that for them, the mass media were 
influential. Pieced together this way, a new idea emerged - the suggestion 
of a 'two-step flow of communication'. The suggestion basically was this: 
that ideas, often, seem to flow from radio and print to opinion leaders and 
from them to the less active sections of the populatiqn. 

The traditional image of the mass persuasion process must make room 
for 'people' as intervening factors between the stimuli of the media and 
resultant opinions, decisions and actions. 

We might say, perhaps, that as a result of investigating and thinking about 
the opinion leader, mass communications research has now joined those 
fields of social research which, in the last years, have been 'rediscovering1 
the primarJ~group.'3 ~ n d  if we are correct, the 'rediscovery' seems to have 
taken place in two steps. First of all, the phenomenon of opinion leader- 
ship was discovered. But then, study of the widespread distribution of 
opinion leaders throughout H,e population and analysis of the character 
of their relations with those for whom they were influential (family, friends, 
co-workers) soon led to a second idea. This was the idea that opinion leaders 
are not a group set apart, and that opinion leadership is not a trait which 
some people have and others do not, but rather that opinion leadership is 
an integral part of the give-and-take of everyday personal relationships. It 
is being suggested, in other words, that all interpersonal relations are potential 
nehvorks of communication and that an opinion leader can best be thought 
of as a group member playing a key communications role. It is this elaboration 
- that is the tying of opinion leaders to the specific others with whom they 
are in contact - that completes the 'rediscovery'. [. . ,I 

The twq-step flow of communication 
Formulated first in The People's Choice, the hypothesis suggests that 'ideas 
often flow from radio and print to the o inion leaders and from them to E: the less active sections of the population'. ~ u t  since this formulatioh, and 
the evidence to substantiate it, were based only upon one kind of opinion 
leader - people who were influential for others during the course of an 
election campaign -we do not yet know whether the hypothesis is appUcable 
to opinion leadership in other realms as well. In this chapter, then, we want 
to compare the media behaviour of opinion leaders and non-leaders to see 
whether the leaders tend to be the more exposed, and the more responsive 

group when it comes to influence stemming from the mass media, ln general, 
we shall find that the hypothesis is substantiated jn each of the arenas of 
influence with which we are concerned. 

Opinion leadership and exposure to the mass media 

[- . -1 
It is plain from the table that influentials of every type read a larger number 

of magazines than those who are not influential. Thus, the non-leader group 
includes in its ranks many fewer readers of five or more magazines; and 
this is hue, too, the Table 16.1 shows, when education is taken into acco~nt . '~  
In other words, then, opinion leaders in each arena - whether it be marketing, 
fashions, politics or movie-going - tend to have greater contact than non- 
leaders with the features and advertisements in America's magazines. 

When we turn from magazines to other media, we find that, as a rule, 
the same phenomenon holds true that is opinion leaden exceed non-leaders 
in exposure. [. . .] 

Leaders tend to exceed non-leaders in number of hours of radio listening, 
too, although the differences are quite small and not always consistent. The 
movie leaders of both educational levels seem to be particularly attentive to 
radio, together with the lower-educated marketing and fashion leaders. 
However, the weu-educated leaders in the latter two realms, plus the political 
leaders on both educational levels, do not exceed the non-leaders in time spent 
Listening to the radioJ6   he political leaders, furtl~ermore, are the only grc~u 3 

which does not exceed the non-leaders in movie-going; a4 other leaders do. 
17 

In sum, it can safely be litated that the opinion leaders in every realm tend 
to be more highly exposed to the mass media than are the non-leaders. But 
while we have begun to talk about these variatians, that is, about the different 
media habits of one kind of leader as compared with another, we have not 
vet talked explicitly about the relationship between such variations and the 
hifferent content of the several media. 
[. * .I 

Table 16.1. Opinion leaders read more magazines than non-leaders 

Low education 
Number of Marketing Fashion Public affeirs Movie Non- 
magazines leaders leaders leaders leaders leaders 

5 or more 41% 58% 60% 58% 30% 
less than 5 59 42 40 12 70 

100% = (91) (79) (30) (M) (270) 

High education 
Marketing Fashion Public Affairs IvInvie Nan- 
leaders leaders leaders leaders 71 % leaders 53 % 

5 or more 65% 63 % 69% 37 
less than 5 35 3 1 29 47 

100% = (75) (80) (50) (58) (146) 
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Opinion leadership and mass media effect 

So far we have seen that the opinion leaders tend to be both more generally 
cxpowd to the mass media, and more specifically exposed to the content 
most closely associated with their leadership. Presumably this illcreased 
cxpmurc thcn becomes a componen t - witting or unwitting - of the influence 
which sucll influentials transmit to others. As a result of these findings, the 
idea of the 'two-step flow of communication' gains credence. 

r .  I hat is as far as the idea of the 'two-step flow' takes us. Yet it would seem 
\uorthwhilc to proceed one step further, to see whether opinion leaden 
actually make more 'use' of their greater media exposure in their o*n 
decisions. We want to see whether opinion leaden are not only more exposed 
to the media - which is all that the two-step flow hypothesis claims - but, 
compared with non-leaders, whether they are relatively more aflected by 
[hem as well, 

Lut us consider this possibility in the case of fashions Specifically, we can 
assess the relevant isfluences that went into the making of the opinion 
Icadcrs' decisions and compare them with those factors which were 
influential for non-leaders. Thus, Table 16.2 is a comparison of those fashion 
lcaden and non-leaders who, upon reporting some recent change in their 
clc)thes, hairdo, makerup style, etc., were asked: 'who or what suggested 
this change to you?'. For each level of education, the table reports the 
percentage of all influences named which were personal influences and the 
percentage which were mass media influences. 

Un each level of education, Table 16.2 clearly indicates that fashion leaders 
who recently made some change were more influenced in their decisions 
by the mass media, and less by other people, than recent changers among 
the non-leaders. Althou h nOt very large, the differences in the table are 
consistent throughout. 16: 

As we expcct~d, the data for marketing and also for movie going are 
inconclusive; that is, the several channels of influence impinge on the leaders 

Tiblr. 16.2 Fashion leaders are influenced more by mass media and less by other 
people than are non-leaders1' 

Percent of all influences 
mentioned (recent changers ooly) 

Low education High education + 

Nan. ' \Vho or what Rshion Non-fashion Fashion fashtin suggested change?' leaders leaders leaders 
leaders 

beard or saw 
somebody 40% 56 % 

Mqss media 
37% 

42 31 47% 
Other 42 

18 13 21 
33 

'Total influences 20 

in much the same way as they do upon the non-leaders, Contrary to our 
expectations, however, the public affairs leaders do not behave like the fashion 
leaders either. If anything, these leaders are more likely thah non-leaders to 
repnrt personal influence as the more significant component of their recent 
opinion changes. In other words, although each of the leader types is more 
exposed to the media than non-leaders - and, presumably, therefore more 
likely to incorporate media content into the influences they pass on - 
nevertheless when it comes to crediting the media with impact on personal 
decisions, only the fashion leaders significantly excced the non-leaders in this. 

It is Interesting to ask why the public affairs leader, whom we expected 
to make more use of her greater, media exposure in her personal decisions, 
tends to rely less, not more, on the media than non-leaders, It may be, 
perhaps, that our sample contains a disproportionately large number of 'local' 
rather than'cosmopolitan' leaders, and that the latter- i f  our data permitted 
us to examine them separately - would in fact show greater media impact 
in their decisions. Or, it may be that the effect of the media in public affairs 
would be more clearly visible if we traced the networks of interpersonal 
influence further back; in other words, we might find that the next step - 
that is, the opinion leaders of the opinion leaders - are the ones who form 
opinions in more direct response to the media. Or, it might be that we w o ~ ~ l d  
have to go back several steps before we found the link between the 
interpersonal networks of public affairs opinion and disproportionate mass 
media effect. Compared with the realm of fashions at any rate, one is led 
to suspect that the chain of interpersonal influence is longer in the realm 
of public affairs and that 'inside dope' as well as influencing in specific 
influence episodes is much more a person-to-person affair. In any event, 
the different combinations of media and personal influence which go inta 
the several opinion leader roles we have examined, seem lo corroborate much 
that, to date, has been merely speculative as well as pointing to new lines 
of research on the flow of influence. 

In sum, there is need to enquire not only into the media exposure patterns 
of opinion leaders and the extent to which their own opirtions and decisions 
are shaped by the media, but also into the different kinds of 'uses' to which 
the media are put by leaders in each realm, as compared with non-leaders. 

Notes 

1. Lazardeld (1948), for example, has distinguished 16 diffcrerlt types of effects 
by cross-tabulating four types of mass media 'stimuli' and four types of audience 
'response'. The respooses are classified along a rough time dimension - immedlate 
response, short-term effects, long-term effects and institutional change, This 
classification makes clear, for example, that an investigation of the effect of Uncle 
Tom's Cabin on the outbreakof the Civil War calls for partiwlnr kinds of concepts 
and particular research tools and that this kind of effect must be distinguished 
from a study of the effect of print on Western civilization, on one hand, and a 
study of the effect of a  libw way car-card campaigd on prejudiced attitudes, on 
the other. Many of the substantive statements about mass rnedia,research findings 
ifl this chapter are based on this paper and on Klapper (1950). 

2, Our use of this phrase should not be confused wiLh the technical usage in . the . 
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factor which is introduced to 'interpret' a correlation between two factors to 
I 

which it (the 'Lest' factor) is related. See Lazarsfeld and Kendall (1950) for a full 
cii.;c~lssion of this usage. For a discussion of the widespread usage of this term 
in psyci~ology, sec Tolman (1951), pp. 281-5, 

3, [:or rcvicws of some of the major findings of audieoce research in radio, naws- 
papers, movies ond television, see Lnzarsfeld and Kendall (1948), Minnesota 
(1949), Schramm and White (1949), Handel (1950), Meyersohn (1953), Lazars- 
fcld (1948). It  is needless perhaps to reiterate that the findings of audience research 
llavc an intrinsic value other than the one here discussed, and that the motivation 
to do audience research is not exclusively to impute effects, Research on, say, 
the likes and dislikes of an audience may be motivated by a desire to understand 
what an audience wants in order to pitch a 'campaign' in the rjght way, andlor 
by a dcsire to study the characteristics of audience 'tastes' for the s&e of testing 
s c m e  hypothesis in this realm. 

4. See I-luth (1952) for a discltssion of such factors as barriers to international 
tcchniral assistance and informational programmes. 

5. Examples of this phenomenon are documented in Lazarsfeld (1948) and Napper 
1 (1950). 

6. In a scnse, one of the later sections of this book, Tlre lmpmt of Personal Inf2rlotce 
(Rr t  2, Section 2) contributes to this tradition by compilring the relative 
rffectiveness bf personal influence with the influence pf radio, newspapers and 
magazines. See also Lazarsfeld, Berelson and Gaudet (1948, Chapters 14 and 
16). 

7. 'fhe authoritative work in this field outlining the technique of content ahalysis 
and the several uses to which it can be put is Berelson (1951); this book also 
contains an extensive bibliography of content studies. For a report on the most 
important series of experimental studies to date which, instead of imputing effects 
from content, attempt to measure the relationship between content variation 
and variatiop in effects directly, see Hovland, Lumsdaine and Sheffield (1949). 
Statements of some of the 'principles' of effective propaganda can be found in 
the publications of the Institute for Propaganda Analysis, e.g. in Lee and Lee 
(cds) (1939), etc. For further discussion of 'principles, see Krech and 
Crt~tchfield (1948, Chapter 9). 

8. This motivated missing-of-the-paint is documented in Cooper and Jahoda (1947). 
For an illustration in the realm of public opinion on international affairs, see 
Hyman and Sheatsley (1952) where the ineffectivenegs of providing 
favourable information to people with initially unfavourable attitudes is 
demonstrated. For a purely theoretical treatment of this same theme, see Katz, 
D. (1949)' 

9. Attiludes toward the corpparative trustworthiness of the media were 
investigated as part of a study by the Social Science Research Council (1947) 
and in communications studies in the near and middle East by the Bureau of 
Applied Social Research (1951), 

10. For a review of these studies, see Asch (1952). 
I I .  As has been noted earlier, together with the greater precision and increasing 

predictive power of mass communications research where it takes account of such 
factors, there has come an increasing scepticism a b ~ u t  the potenq of the mass 
media. As research becomes bolder, it becomes increasingly easy to show that - 
o~~ts ide  the range of marketing influences -mass media influence-attempts have 
fallen far short of the expectations of the ~ommunicatob. This is notoriously the 
case with regard to persuasion attempts in the civic and political areas, It Would 
be a mistake, however, to generalize from the role of the mass media in such direct, 
short-run effects lo the degree of media potency which would be revealed if some 
lont;er-run, more indirect effects were conceptualized and subjected to study. 

12. Lazarsfeld, Berelson and Gaudet (1948). 
13. The 'rediscovery' of the primary group is an accepted term by now, rcferrlrrg 

to the belated recognition that researchers in many fields have given to the 
importance of informal, interpersonql rekitions within situaliol~s formerly 
conceptualized as strictly formal and atomistic. It is 'rediscovery' in the sense 
that the primary group was dealt with so explicitly (though descriptively and 
apart from any institutional context) in the work of pioneering American 
sociologists and social psychologists and then was systematically overlooked 
by empirical social research until its several dramatic 'rediscoveries'. As Merton 
(1948, pp. 66-7) points out, and as we shall demonstrate below, it was essentially 
the 'latent functions' of primary groups which were 'rediscovered'. For an accounl 
of early interest in the primary group as well as some of the stories of rediscovery 
and of present-day research, see the aforementioned Shils (1951) paper. 

14. Lazarsfeld, Berelson and Gaudet (1948, p. 151). It is important to distinguish 
between the flow of influence and of informatio~r. The roles of media and 
interpersonal sources in the spread of a news event is cvnsidered, for example 
in Bogart (1950), Larsen and Hill (1954). See Whyte (1954) for an example, 
paralleling our own, of the role of wbrd-of-mouth in the flow of consumer 
influence together with suggestions concerning linkages with mass media. 

15. 'High education' begins with high school graduates; 'low education' includcs 
all who have less than a complete high school education. 

16. The study was completed before the general introduction of television. 
17. These tailes are no[ shown here, 
18. This table is based only on those who reported a recent fashion change (in clothes, 

hairdo, makeup, etc,). The base figures under each coluqn represent the total 
number of influences mentioned by each group in connection with their fashion 
decisions. 

19. Controlling level of interegt-that is, comparing equally interested leaders and 
non-leaders on each level of education - the differences still persist as markedly 
as when education alone is controlled. 
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The effects of mass communication 

Joseph T KKpper 
From Berelson, B. and Janowitz, M. (eds) (1966) Readcr in Public Opinion 
and Cornmrrnication, 2nd edn, The Free Press, New York, pp. 47346. 

Twenty years ago, writers who  undertook to discuss mass communication 
typically felt obliged to define that then unfamiliar term. In the intervening 
years, conjecture and research upon the topic, particularly in reference to 
the ejfects of mass communication, have burgeoned. The literature has 
reached that stage of profusion and disarray, characteristic of all 
proliferating disciplines, at  which researchers and research administrators 
speak wistfully of establishing centres where the accumulating data might 
be sifted and stored. The field has grown to the point at which its practitioners 
are periodically asked by other researchers to attempt to assess the cascade, 
to determine whither we  are tumbling, to attempt to assess, in short 'what 
we know about the effects of mass communication'. 

The bases of pessimism 

The p$pimism, at present, is widespread, and it exists both among tile 
interested lay public and within the research fraternity. 

Some degree of pessimism, or even cynicism, is surely to he expectcd from 
the lay public, whose questions we have failed to answer. Teachers, preachers, 
parents, and  legislators have asked us a tilousand times over these past 15 
years whether violence in the media produces delinquency, whether the 
escapist nature of much of the fare does not blind people to reality, and just 
what the media can d o  to the political persuasions of their audiences, 'Ib 
these questions w e  have not only failed to provide definitive answers, but 
we  have done something worse: we have provided evidence in partial 
support of every hue  of every view. We have claimed, on the one hand, 
and on empirical grounds, that escapist material provides its audience with 
blinders and with an  unrealistic view of life,' and, on the other hand, that 
it helps them meet life's real problems.2 We have hedged on the crime and 
violence question, typically saying, 'Well, probably there is no causative 
relationship, but there just might be a triggering effect1."n reference To 
persuasion, we  have maintained that the media are after all not so terribly 
powerful? and yet we have reported their impressive success in 
promoting such varied phenomena as religious intoleranceIs the sale of war 
bonds: belief in the American way: and disenchantment with Boy Scout 
activities.' It is surely no  wonder that a bewildered public s110uld regL>rd 
... ILL r..-:n:pm ,.oco3rrh ~ ~ ~ J i f i ~ ~  qr lnn] ics ,  instead u j  clc.fini[ivc 
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answers, a plethora of relevant but inconclusive and at times seemingly 
contradictory findings. 

Considerable pessimism, of a different order, is also to be expected within 
the research fraternity itself, Such anomalous findings as have been ci tod 
abovc scemed to us at first to betoken merely the need of more penetrat- 
ing and rigorous research. We shaped insights into hypotheses and eagerly 
sct up  rcscarch designs in quest of the additional variables which we were 
surc would bring order out of chaos and enable us to describe the procesb 
of effect with sufficient precision to diagnose and predict. But the variable9 
cmerged in such a cataract that we almost drowned. The relatively placid 
waters of 'who says what to whom'g were early seen be muddied by audience 
predispositions, 'self-selection', and selective perception. More recent 
studies, hoth in the laboratory and the social world, documented the influence 
of a host of other variables including various aspects of contextual organ' 
zation;l" thc audiences' image of the sources;" the simple passage of time! ti 
thc group orientation of the audience member and the degree to which he 
values group membership;" the activity of opinior~ leaders;" the social aspecb 
of the situation during and after exposure to the media,15 and the degree 
to which the audience member is forced to play a role;16 the personali 
pattern of the audience member;17 his social class, and the le el of h s 4 f r~s t ra t ionr '~  the nature of the media in a free enterprise systernJg and thb 
availability of 'social mechanism[s] for implementing action drives'." The! 
list, i f  not endless, is at least overwhelming, and it continues to grow+ 
Almost every aspect of the life of the audience member and the culture in 
which the communication occurs seems susceptible of relation to the process 
of communication effect. As early as 1948, Berelson, cogitating on what 
was then knawn, came to the accurate if perhaps moody conclusion 
that 'some kinds of cominuhicntion on some kinds of issues, brought to 
thc attention of some kinds of people under some kinds of conditions, 
have some kinds of effect$'." It is surely no wonder that today, after 
another decade at the inexhaustible fount of variables, some researchers 
should feel that the formulation of any systematic description of what 
effects are now effected and the predictive application of such principles, 
are goals which become the more distant as they are the more vigorously 
pursued. 

The bases of hope 

l'his optimism is based on two phenomena. The first of these is a new 
orientation toward the study of communication effects which has recently 
hccome conspicuous in the literature. And the second phenomenon is the 
enicrgence, ham this new approach, of a few tentative generalizatians, 
1. . - 1  

The 'phenornenistic' approach 

'I'lic new orientation, which has of course been hitherto and variously 
formulated, can perhaps be described, in a confessedly over-simplified way, 
as a shift away from the concept of 'hypodermic effect1 toward an approacl~ 

which might be called 'situational' or ' f ~ n c t i o n ~ l ' . ~  Because of the specific. 
and for our purposes sometimes irrelevant, connotations attached Lo thcse 
two terms, we will here use a word coined by the present author in an earlier 
publication and refer to the approach as 'phenomenistic'.23 Whatever it be 
called, it is in essence a shift away from the tendency to regard rnass 
c~mmunication as a necessary and sufficient cause of audience effects, toward 
a view of the media as influences, working amid other influences, in a total 
situation. The old quest of specific effects stemming from the communication 
has given way to the observation of existirtg conditions or changes, followed 
by an inqujr into the factors, including mass communication, which produced 
those conditions and changes, and the roles which these factors played relative 
to each other. In short, attempts to assess a stimulus which was presumed 
to work alone have given way to an assessment of the role of that stimulus 
in a total observed phenomenon. 

Examples of the new ap % roach are becoming fairly numerous. 'The so- 
called ~ l m i r a ' ~  and Decatur studies, for example, set out to determine the 
critical factors in various types of observed decisions, rather than to focus 
exclusively bn whether media did or did qot have effects. The Rileys and 
Maccoby focus on the varying functions which niedia serve for different 
sorts of children, rather than enquiring whether medid do or do not affect 
themx Some of the more laboratoryoriented researchers, in particular the 
Hovland school, have been conducting ingeniously designed controlled 
experiments in which the communication stimulus is a constant, and various 
extra-communication factors are the variab~es.'~ 

It is possible that the phenomenistic approach may so divert our attention 
to the factors with which mass communication is in interplay, or to the fact 
that interplay exists, that we forget our original goal of determining the effects 
of mass communication itself. For example, the effects of mass communication 
are-likely to differ, depending upon whether the communication is or is not 
in accord with the norms of groups to which the audience members belong, 
The effects of fantasy and of media depictions of crime and violence are 
likely to have different effects among children who are primarily oriented 
toward different types of groups. This is valuable informalion which 
contributes greatly to our knowledge of the processes and types of mass 
communication effect. But if research is lo provide socially meaningful 
answers to questions about the effects of mass cbmmunicakion, it must inquire 
into the relative prevalence of these different conditiohs under tvhich mass 
communication has different effects. 

I t  must be remembered that thotlgh mass cornnlunication seems usually 
to be a contributory cause of effects, it is often a major or necessary cause and 
in some instances a sufficient cause. The fact that its effect is often mediated, 
or that it often works among other influe~ces, must not blind 11s to the fact 
that mass communicati~n possesses qualities which distinguish i t  from other 
influences, and that by virtue of these qualities, it is ~inlikcly to have 
characteristic effects, But there seems soqe danger that attention may at times 
become too exclusively focused on the other factors to ivhich the 
phenomenistic approach points, and the daflgers of such ncglcct must be 
kept in mind, 
1. -1 
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Concluding note appear to be capable of molding or 'canalizing' the predispositions inL0 
spedfic channels and so producing an adive revolutionary movement- 

I. . .I such process, in miniahre, eppears to have occurred in the previousl~ cited 
and imperfect as they are, these pro ositions regarding the process P cases of Nazi and North Korean soldiers who, upoh [he dissolution their 

and direction of effect seem applicable the effects of pekuasive primary groups, became susceptible to Allied pmpaganda. * similar Process 
comm~lnicalbns and 10 the effects of various kinds of non-persuasive of greater social width may well have occurred in uncler-developed cOunhies 

upon a wide range of audience orientations and behaviour patterns, in which the Communist party has recently become a nlajor poliLica1 
hlrlllcrmore, the mediating variables such as predispositions, group M~~~ communication in such areas has of course been deliberately and 
rllenlbership~ personality patterns, and the like, seem to play essentially carefully abetted by influence and by the formation and manip- 
sinlilar roles in all these various kinds of ulation of reinforcing primary and.secondary groups. AlthougI' i t  cannot 

'I‘lley do not1 for example, cover the residuum of direct effects, such as the therefore be said 1-0 have been a sufficient Cause of the dServed 
creafion of moods1 except to note that such effects exist, They recognize, but changes, it may well have been an extrenIely important or even a 
in no way illuminate, the dynamism of the variety of effects stemming fmm cause, lts effects may have been largely restricted to the activation and 
such contextual and presentational variables as order, timing, camera angler, focusing of amorphous unrest, but these appear to have had consequences 

the like. are lrss easy to apply, and are conceivably inapplicab]el far beyond those normally associated with the reinf0Kement of ~ r ~ - ~ ~ ~ ~ ~ ~ ~ g  
to other broad areas of effect, such as the effect of the media upon and specific attitudes. The fear that a similar activation ProFcss may 
rilch other, upon patterns of daily life, and upon cultura] values as a whole, . or that the media might actually create new sttitudes, pnsumabl~ lies behind 
'Ib be sure, we have spoken of cultural values as a mediating factor which in the totalitarian practice of denying media access to voices of the political 
Plrt determines media content, but certainly some sort of circular relatior\- opposition.28 
stlip must exist, and media content must in turn affect culbral values, E~~~ within a relatively stable social situation, the media "'ass 

Such suggest what is perhaps the greatest danger inherent in communication may well exercise extensive social effects Upon the masses' 
I h c  a ~ ~ r o a c l l  to communications research is the tendency to go overboard by the indirect road of affecting the &like. Particular vehicles mass 
in blindly minimizing the effects and potentialities of mass communica~ons, communication (e.g. The New York Times) and other vehiclesdirected 
In reaping the fruits of the discovery that mass media hhction amid a nexus , a more audience (erg. The Wnll S l r ~ ~ i  lollrllnl or [LS .  Nm n'ld 

other influences~ we must not forget that the influences nevedheless difies 
World ~ ~ o r t )  may reasonpbly be sdpposed to affect the decisions and Mass of communication possess various characteristics and capabi]- behaviour of policy-making elites. Individual business and political 

from those of peer groups of opinion leaders, They are, i leaders may or may not be 'opinion leaders' in the sense in which the term 
all, of nlnss ~ommunication, which daily address tremendous dross- 

I is in communications research - i.e. they may or may not crilically 
scclions of the population with a single voice. It is sociologically influence-. a handhl  of their peers. but their decisions and their 

nor insi@ificatIt that the media have rendered it possible, as consequent behaviour in themselves affect society at large' and mere 

i Wiebe (1952) has put it, for Americans from all social strata to laugh at the fact of their taking a particular stand hequently Serves to make that 
sanlciokel nor is i t  insignificant that total strangers, upon first meeting, may and the issue to which it pertains a topic of media reporting and debate, 

valid social expectations that small talkabout Lucy and Desi, or 1 and a topic in regard to which personal influence, in the more restricted 
l i c t l ~  Purness, will be mutually comprehensible. We must not lose of sense of the term, is exercised. The media may, in short, stirnulate the elite 
the p'culi" characteristics of the media nor of the likelihood that of this to actions which affect the masses and which incidentally re-stimulate and 
peculiar character there may be engendered peculiar so affect both the media and channels of intetpersonal influence. 

Wc must remember also that under conditions and in situaHons other [],an ~t has also been suggested that the classic studies of how voters up 
tllr)5cdc.rcribed in this volume, the media of mass communication may their minds - e,g., Lazarsfeldl Berelson, and Gaudel (1948) Derelson' 
]lave which are quite different and possibly more dramatic or extensive Lazarsfeldl and McPhee (1945) - provide an incomplete picture the 
illan those which have here been documented, effects of mars communication because they concclltrale OI'~Y on effects 

I'or examp16 the research here cited which bears upon mass cornmu- which occur dllring the campaign itself. Lang and Lang (1959)~ lor cxanlf'cl 
nicatiOn of an instrument of persuasion has typically dealt with non-crucial point out that although most of the voters observed in such 
issupsand has been pursued either in laboratories or in naturalisHc situatiolls i apparently kept to a decisi 
witllin a relatively stable society. Little attention has here been given to the voting behaviour sufficient t 
F'otentialilies of P ~ I - S U ~ S ~ V ~  mass communication at times of massive political They suggest that such &an 
u~'1efival or in situatiofls of actual or imminent social unrest, ~i~~~ the 

i 
as new issues arise and as the 

run'blinjis of serious social malcontent - or, in terms of our M~~~ they pr 
ori"ntfilionl given individuals with ~ ~ e d i s p o s ~ ~ i o n s  toward the party images, and may thu 
l~nstrllcturcd as the envisaged change may be - mass commupication would i s  revealed in the classic voting 
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to investigate the possibility of such effects and of various other types of 
effect which they believe mass communication may exercise upon political 
opinion. 

Some elections, furthermore, may be more 'critical' than others. Key (1955), 
for example, notes that there is 'a category of elections,' including those of 
1896 and 1928, in which 

. . . voters arc, at  least from impressionistic evidence, ur\usually deeply concerned, 
in which the extent of electoral involvement is relatively quite high, and in 
which the decisive results of the voting reveal a sharp alteration of the pre- 
existing cleavage within the electorate. Moreover, and perhaps this is the truly 
differentiating characteristic of this sort of elpction, the realignment made 
manifest in the voting in such elections seems to persist for several 
succecding elections.29 

The elections on which the classic voting studies focus are not 'critical' by 
these criteria, but are rather occasions on  which previously manifested 
alignments held more or less stable. What role mass communication may 
play in determining voters' decisions before a 'critical' election is not yet 
known. 

Mass media may also have extensive but 3s yet undocumented effectsi 
of various non-political sorts. We have already alluded, for example, to the 
probable but unmapped interplay between the mass media and cultural 
values. To look more closely into one aspect of this matter, one might poshrlale 
that the media play a particularly important role in the socialization and 
acc~~lturation of children. Such shidies of children as are cited in this volume 
have dealt with children aged five and older, and have focused oh  highly 
specific attitudes or patterns of behaviour. But to what degree d o  the media 
structure, even for younger children, the society and the culture which they 
are entering? The influence of the media in these respects is no  doubt 
modified by the influence of the family, of the school, and of peer groups; 
but the question of ultimate media effect is complicated, perhaps beyond 
tlie possibility of simplification, by the fact that the persons comprising these 
very sources of extra-media influence are themselves exposed to and affected 
by the media. The role and the effects of the media i~ the socialization of 
the child can perhaps no longer be accurately assessed, but some concept 
of its possible scope may be obtained by performing the mental experiment 
of imagining the process of socialization occurring in a society in which mass 
media did hot exist. Our knowledge of primitive cultures and of pce-media 
years suggests that the present social system and the present culture are 
at least in part a product of the existence of mass comrntlnication, and may 
bc dependent Upon such communication for their contirlued existeqce. 

One niay also speculate on the possibility that some of the functions sewed 
by niass communication may, perhaps indirectly and perhaps only after a 
long period, have certain effects b ~ t h  upon the audience as individuals and 
upon integral elements of the social structure. We have noted, for example, 
that certain light media material, such as comic strips, serves certain audience 
nicmbcrs by providing a common ground for social discourse. It is interesting 
to speculate on what alternative systems of serving the same function niay 
be thereby replaced, may be reduced in importance, or  may simply fail to 
develop for lack of being needed, If no  comic strips or other mass media 

material existed to serve the conversational needs of the adult males observed 
by Bogart (19551, might they and others like them perhaps be more actively 
interested in each ofher's rep1 life goals and proklems? Do mass media, by 
providing an  easily available and common ground for chit-chat, perhaps 
reduce or retard the development of interest in one's fellow men? And to 
what degree, if any, has the serving of such functions by mass media affected 
the functions previously served by such institutions as the neighbourhood 
bar grid barber shop? 

The phenomenistic approach also has its dangers and limitations. As we 
have noted, the identification of conditions under, which mass commu- 
nication has different effects is only a step in the direction of answering the 
basic questions about the incidence of such effects. If the influence of mass 
communication is to be desaibed in socidly meqningful terms, research must 
also enquire into the relative prevalence of the conditions under which the 
several effects occur, 

Notes 

1. For example Arnheim (1944) and Herzog (1944). 
2. For example Warner and Henry (1948). 
3, This is a typical conclusion of surveys of pertinent literature and cornmrnt, e.g, 

Bogart (1956, pp, 258-74). 
4, For example Lazarsfeld and Merton (1948); Klapper (1948), 
5, Klapper (1949, pp. 11-25! IV-52). 
6. Merton (1946). 
7, The efficacy as well as the limitations of media in this regard are perhaps most 

exhaustively documented in the various unclassified evaluation reports of the: 
United staces Informatio~ Agency. 

9. Lasswell proposed in 1946 (Smith, Lasswell and Casey, p. 121) that cornmunicatio~s 
research might be desaibed as an inquiry into 'Wlo snys ullral, throu* what dmnwls 
(meaia) of communicatiqn, to whom, [with] what . . . results'. This now classic 
formulation was widely adopted as an organizational framework for courses and 
books of readings in corrtmunications research and greatly influeqced research 
orientations as well. 

10. Fof example Hovland (1954); Hovland ct nl. (1957). 
11. For example Merton (1946, p. 61); Fteeman, Weeks and Wertheimer (1955): 

Hovland, Janis, and Kelly (1953, Chapter ii), which summakes a series of studies 
by ~ov land ,  Weiss, and Kelmatl. 

11. Hovland, Lumsdaine, and Sheffield (1949) it1 rc 'sleeper effects' add 'temporal . . 

effects.' 
13. For example Kelley qnd Volkart (1952); Riley and Rilcy (1951); Ford (1954); Ka t r  

and Lazarsfeld (1955) review a vast literature on the subject (pp. 15-133). 
14, Katz (1957) provides an exhaustive review uf tlie topic. 
15. For example Friedson (1953). For an early insight, see Cooprr and Jahoda (14471. 
16. Janis and King (1951). King and Japis (1953). and Kein~an (1953). all of which 

are summarized and evaluated in Hodand, Janis and Kellcy (1953); also klicl~~rl 
and Maccoby (1953). 

17. For example Janis (1954); Hovland, Janis and Kelley (1953, Chapter vi); Janis 
ct 01. (1959). 

18. For example Maccoby (1954). 
19. For example Klapper (1948); Klapper (1949, p p  IV-20-27); Wiebe (1952b). 
20. Wiebe (1951). 
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2-1. il~+rrlron, I.ararsfcld, rnd McPhee (1954, p. 234). 
7.5. lid14 and I+clzdrsfeld 11955). 
70. Riley arid itiley (1951j, ard M ~ C C O ~ ~  (1954). 
27. f'()rcxam~le the experimental progmrnnles described in Hovland, janjs mL{ ~ 1 l L a y  

(1953). Hovland el 01. (1957), and Janis ~t al. (1959). 
M o n o ~ o l ~  Propagwda as practised by totalitarian governments, anda kind ,I 

flfl~@&~0nflpo/p~p&dndp~r//2~d/i/drrnmmr/&k~~~~~ 
cultural values, sre believed by some authors to bein themselves very effertl~e 

prrmdur Sq /orexdmp/ P,zars~~(I94~ La~arsIcp/dandMerio~.i/& 
and Hdpper (1 948) and (1949, IV-20-27). In general, these writers suggest t l~a t  
the monopoly propaganda continually reinforces the attitudes it esoouses. while 
simultaneously handicapping the - birth and preventing th i  spread of 
opposing views. The argument is logically appealing and has been ~dvanced 
as d conjectural explanation of various attitude and opinion phenomena, but 
it has been neither substantiated nor refuted by empiAcal reGarch, 

Key (1955, p. 4)' I 
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Diffusion of innovations 

ven t l~ough i t  is classified as a n  important theory in the fielc! of communica- 
diffusion of innovations theory has  known practical application in many 

L i t d y  thousands of research stadies have been generated 
ociology, m a 1  sociology anthropology, economics, and  med- 

o n  of innmations research, even though it involves message effects, 
IS not included benea th the heading of media effects research because, 

any cases, i~ z t e rperso~rd  rather than rnerlinte~f communication characterizes 
In some instances, however, media com- 
in the diffusion of an  innovation, a s  you 

on  commnnication campaigns. For this reason, a basic 
of innovations theory and  relevant research should 

What is  meant by  the pluase diffusion of innovations? Diffusion is "the 
process by which an  innovation is communicated through certain channels 
over time among the members of a social system"; An innovation is "an idea, 
practice, or  object perceived a s  new by  a n  individual or other unit of adoption" 
(Rogers & Singhal, 1996, p. 409; Rogers, 1995). 

When it comes to diffusion of innovations, communication scholar Everett 
Rogers wrote the book. 14's appropriately called DiJfi~siolz of buzouatio~zs (1962, 
1995). In  this classic text, Rogers analyzed thousands of diffusion studies in var- 
ious disciplines over the years and found certain similarities: All the studies 
involved (1) an innovation, (2) communication from one person to another, (3) 
a society or  community setting, and  (4) the element of time. 
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114 Diffusion of Innovations 

S E ~ O N  Two 
Theory and Concepts 

d/Reprinted with the permission of The Free Press, a Division of 

Diffusion of innovations theory states that an innovation (ie, an idea, new loo- Rate of Adoption 
t&*que, new technology) diffwes or spreads thoughout society in a pre- - for an Interactive 
dictable pattern. A few people rvill adopt an hovation as soon as they hear of 
it OwpwplewFII takeiorgoerto try somethingnew, and still others will iake 
much longe~ The pattern is that of an Sshaped curve (SeeEigge 7-7.1). 

Whena new media&&mIoD~ or other innovation is adopted rapidly by a 
great number of people, it is said to explode into being. Social scientists have bor- 
rowed a phrase h m  physicists to desaibe this adoption phenomenon, the con- 
cept of the critical mass. In physics, the critical mass has to do with the amount 
of radioactive agents needed to produce a chain reaction. In mass communica- 
tion, the critical mass desaibes the point when adoption of an innovation iakes 
off, when the greatest number of people begin to adopt it, and the dramatic 
upward line on the Sshaped curve begins its ascent (See Figure 7.2). 

Rogers and other diffusion researchers have identified five separate - T i e  - 
innovation-adoption categories into which all people in a society will fall. These FIGURE 7.3. The rate of adoption (1) for tile usual innovation, and (2) for an 

interactive communication teclmology, showing the "critical mass." 
are termed innovafors, early adopters, early nurjority, fnfe nzajority, and lnggnrds. Source: Reprinted with the permission of The Free Press, a Division of Simon & 
Each group is discussed in the next section of this chapter Schuster, Inc., from Resenrclz Metlzods n11d tlre Neii Mcdia by Frederick Williams, 

Ronald E. Rice, Everett M. Rogers. Copyright O 1988 by The Free Press. 

THE ADOPTER CATEGORIES 
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116 The Innovators ORIGIN OF THE THEORY 117 - 
SFC~ION TWO Innovators are described as venturesome and ready to try new things. Their 

CHAPTER 7 

T~ICOITJ aild Ccirtc~pts Diffusion of innovations is based upon the theories of a 19tli-century French D~finsion of 
social relationships tend to be more cosmopolitan than those of other groups. legal scholar and sociologist, Gabriel Tarde. In his book, TIze Lnrrls of Iinitntion B~rto~~ntioiu 
Such people tend to form cliques and communicate with one another despite (19031, Tarde theorized about the Sshaped curve of innovation adoption and 
geographical distances (Rogers, 1995). also about the importance of interpersonal conununication. Rogers described 

of the S-shaped curve in this way: "At first, only a fewindivid- 

The Early Adopters new idea, then great numbers of individuals accept tlie innova- 
y the rate of adoption slackens" (1995, pp. 28-29). 

Early adopters are more localite than cosmopolite. Due to their integral part introduced the notion of opiriion lendership, an idea that was to 
the local society, this adopter category produces the most opinion leaders of an portant among media effects scholars several decades later. 
other category. Early adopters are sought out for information about innovati0 Tarde observed that certain people in the community were more interested in 
and their advice is valued. Those in this adopter category have the respect of o new ideas, new practices, and current events, and therefore were more knowl- 
ers in the community because of their success and willingness to hy innovati0 edgeable about them than others. These people were valued within the com- 
The respect of others in the community is important to the early adopter, an munity for their opinions on such matters. In many cases, the opinion leaders 
actions are geared toward preserving that respect (Rogers, 1995). influenced their less knowledgeable neighbors to adopt an innovation. 

The Early Majority 
CONCEPTUAL ROOTS 

This adopter category includes people who do not wish to be the first to adopt 
new technologies or new ideas. Instead, the early majority prefers to deliber- Imitation of others is essential to the dXusion of an innovation. If you will 
ate, often for some period of time, before its members make a decision to adopt. recall from Chapter 1, imitation is best explained by social learning theory, 
These people serve the important function of legitilnizillg an innovation, Or which also provides a solid conceptual foundation for diEfusion theory. Rogers 
showing the rest of the community that the innovation is useful and adoption has stated outright that diffusion of innovations is firmly rooted in psychology 
is desirable (Rogers, 19951- and more specifically,sooda learning theory (Rogers & Singhal, 1996)- 

In the 1960s Albert Bandma (see Chapter 4) devdoped a comprehesive 

The Late Majority leamingtheoq steeped in psychological principles- Accordmg to Banclma, dif- 
fusion of innovations is viewed in terms of syrnboTic modehg, permaGon, 

Members of the late majority are skeptical and cautious about the benefits of socia1 prompting, and motivation. Three major events define the diffusion 
adoption. They wait until most of the communiky has h a d y  tried and process: (1) when the person learns about the innovation, (2) when the person 
adopted theinnovation before they act. Sometimes peer pressure or social pres- adopts the innovation or new behavior, and (3) when the person interacts with 
sures serve to motivate the late majority. In other cases, economic necessity others in a socialnetwork, either encouraging them to adopt or confirming their 
induces them to adopt the innovation (Rogers, 1995). own decision to adopt the innovation (Bandura, 1986). The psychological expla- 

nations for these events, in terms of social learning theory, are described below. 

The Laggards 
Step One-Learning about the Innovation 

nd and difficult to put to practical use, 
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118 Step Two-Adoption of the Innovation THE DIFFUSION AND ADOPTION PROCESS 
SECTTON Two 
Them, a,d CO,ICLYtS Whether or not a person uses or ndopts the new behavior or innovation that has In the diffusion and adoption process, research has shown that public channels 

been learned depends upon many different factors. Research has shown that of communication, or communication by way of mass media, usually serve to 
the greater the benefits, the more the incentive to adopt a particular behavior spread the awareness of an innovation much faster than interpersonal channels. 
(Ostlund, 1974; Rogers &Shoemaker, 1971). For example, throughout tile 1990s Interpersonal communications often prove essential in influencing people to 
owners of businesses have seen the advantages of utihing the Internet for tl~eeir adopt the idea or innovation that mass media have introduced to them. 
businesses, helping the adoption rate of the Internet to explode and critical Comunication scholars have identified four key steps that effectively 
mass to be achieved. summarize the diffusion process (Williams, Strover, & Grant, 1994). These are 

Adoption of innovations is also affected by self-efficacy, or belief in one's knowledge, persuasion, decision, and confirmation. 
own abilities. Before a person decides to try something new, that person usu- 
ally asks the question, "Can I do it?" If the individual perceives that he or she 
can indeed succeed, then it is more likely that the new behavior will be 
attempted and possibly adopted (Bandura, 1992). Once again using adoption A person or members of a community become aware of some new innovation 
of the Internet as an example, if the small business owner perceives that com- or communication technology-high definition television (HDTV), for exam- 
pulers are too difficult to master, he or she would be less likely to adopt and ple, or a new software program for home computers. At this first step in the dif- 
utilize the Internet. fusion process, information is passed through some channel of communication, 

Status incentives are some of the most powerful motivational factors for usually mass media or telecommunications media, but sometimes by way of 
adoption of something new- The latest hairstyles, new fashions, or use of the interpersonal contact. 
MP3 or e-mail by collegestudents smreas good examples. Some peopIe Eke to 
be t h e h i  to have and use new items or  experiment with new styles- Once the 
majority has adopted those items or siyles, their value as stabsymbobG gne  
and the eariy adopters must find other noveI items or styles. 

-tion alsodepends upona person's individual vdues and perceptions 
of self- if new behaviors or innovati 
orperceptrons, the person is less likely t sions with others, f i e  individual begins to lean toward either adoption 
brought up to view smoking and drinkin ction of the innovation. 
who have sincerely internalized these values may be more reluctant than o 
ers to experiment with wch behaviors. 

the next step wiU show, however, this decision is not irreversible. 

ior, the less the likelihood of adopting. 

Step Three-Developing Social Networks after Adoption 

People are linked by various social networks. Cohesive groups such as the 
immediate family, close friends, clubs, co-workers, fraternities and sororities, 
and church members create "clusters" in the overall network of social ties. In 
addition to these cohesive groups, a person is also in contact with more distant . 
groups, such as those who call a particular city or state home, that can be con- 
sidered weaker links of the network. 

The third step in successful diffusion of an innovation involves interpersonal 
communication among casual acquaintances-the weaker links of the cornmu- 
nication network. Research has shown that cohesive, close groups or clusters of 
people learn of innovations through these weak social ties (Granovetter, 1983). 

Once a decision is made, the individualnormally seeks validation. Whether the 
decision was to adopt or to reject, the person continues to evaluate the conse- 
quences of the decision. If the decision was to reject, new information or eco- 
nomic pressures might compel the person to adopt the innovation after alI. 

IMPORTANT DIFFUSION STUDIES 

ough the years, a number of studies of diffusion of innovations have defined 
parameters, conceptualizations, and research methods that paved the way 

any subsequent studies. This section provides a brief summary of several 
ortant investigations involving the diffusion of an innovation. 
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SEC~ION TWO 
n l c 0 ~  aiid C~iirccpts 

- -- -- .- 

Wissier's Study of Diffusion of Horses 
among Plains Indians 

The Iowa Hybrid Corn Seed Study 

b ~ a m e  very popdar in subsequent years, especially among communication 
use statistical methods of analysis. scholars intergsted in the diffusion of new technologies. raearchers stud- 
sequent diffusion research project 

Diffusion of News ologists conducted a famous study involving 
acyclille) among physicians. They found the 
tion, but were intrigued by the short (when 

In 1962 Deutschmann teamed up with Orlando Fa1 
conduct one of the Erst diffusion studies in a developing 
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SECTION TWO 
Theo y and Concepts 

More recently, as will be shown in the next section, communication schol- to communication scholars, and diffusion studies in tlus country and through- - 
ars who study news diffusion have focused their attention on the emotional out the world will examine the impact and spread of these innovations. More 
-component that drives news diffusion, and d i i s i o n  of news through new studies are needed that examine the diffusion of news from mass mediated 
media technologies, especially interactive media such as electronic mail or sources. The ChnIlei~ger disaster of 1986 allowed scholars to examine the emo- 
faxes. Some have concentrated their investigations on the critical mass aspect tional component that drives the diffusion of news in extraordinary situations, 
of the diffusion process (Markus, 1987). Diffusion of innovations related to but more recent major news events that elicited emotional reactions &om audi- 
health information has also been scrutinized by communication scholars. ences have gone unnoticed by scholars interested in news diffusion. Studies that 

identify techniques that successfully communicate and diffuse health-related 
news and information undoubtedly will continue to be a lugldy important arm 

CURRENT AND FUTURE DIFFUSION RESEARCH of research based upon diffusion theory. 
Another goal wiU be to employ additional theories to aid in the study of dif- 

fusion, and, especially the understanding of new media technology diffusion 
(Williams, Sbover, & Grant, 1994; Brown, 1996; Brown & Bryant, 1989). Diffu- 

Riffe & Stovall, 1989; Wright et al., 1989). 
Health communication has provided another 

realm for diffusion of innovations theory, especially 

co, at thehistoric 50th rmniversary meeting 

already tried the innovation 
s, those w l ~ o  are last to adopt. 
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to the diffusion of an innovation. 
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orting. Nnoq7nper Researcl~ Jorrrnnl, 21,95-111. 
1967). Toward a "critical mass" theory of intensive media: Universal 
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to the overall research 
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ion of innovations. In IM. B. SaIwen & D- 3.. 
to conrmllrricntioir theory nnd rffienrc7r (pp. 
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News Effects 
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Dur ing the final decade of the 20th century and as the new millenium 
dawned, several major news stories captured the attention and imagination of 
the world In 1995 former Heisman trophy winner and football great 0. J. Sirnp- 
son was tried f ~ r  and acquitted of the double murder of his wife and her friend. 
Two years later, inAu,pst 1997, the people of the world were shocked and sad- 
denec! by the tragic death of Diana, Princess of TNdes, a c a ~  a-ash in Paris. 
Television networks around the globe broadcast her funera1 live from London. 
In 1998, news of F'resident Bill CIintm's torrid &ir with White House interit 
Monica Lewinsky, and his subsequent public denid and later public admission 
of a sewal liaison with Lewinsky, significantIy marred his credibiliiy and the 
respectability of his presidency. In the closing months of 2000, a v o h g  fiasco 
in Florida kept the nation and the world wondering long after election day who 
wonld be the 435d president of the United States-Republican George W. Bush 
or Democrat A1 Gore. 

At first glance, the examples cited have several aspects in common. AU 
were sensational, a11 involved celebrities or famous people, and all caused 
strong reactions of one sort or another among audiences. But these are not all 
the traits they shared as major news stories. 

Everyone recognizes major news stories when they arise, but what specific 
characteristics define those news stories? When a major story breaks, by what 
means and how quickly does word spread among audiences? Moreover, what 
psycl~ological e£fects do news stories have on audiences? Can the news affect 
a person's decisions orbehavior? Do people always understand the news they 

'see and hear on television? Do they remember news once they've seen it? At 
the societal level, does the news sometimes have the power to influence foreign 
or domestic policy? Tlus chapter will examine the research on news effects and 
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CHARACTERISTICS OF NEWS 

What is news? How can it be described and defined? One good overall descrip- 
tion of news was provided by Hachten (2001). 

News is not usually a discrete, singular event, althougl~ television news often 
gives that impression. News is a process with a recent past, present, and future; 
hence, the importance of giving background and context to a story as well as 
providing follow-up stories. It has also been said that ne$s is a liquid, not a solid 
. . . News, as useful public knowledge, is a lot of things as distinct from rumor, 
titillation, diversion, gossip and, particularly, scandal, although any of these ele- 
ments may contain kernels of news and unfortunately often become involved in 
news stories. News has a long and fasanating history; one man's news is another 
man's titillation, entertainment, propaganda, or diversion. (p. xviii) 

Hachten went on to point out that in  recent years, in the ever present quest 
for higher ratings, sales, and titillation, serious news has become increasingly 
tainted by so-called hash or tabloid journalism. At respected news organiza- 
tions such as the major television networks, cable news networks, and major 
newspapers, Hachten noted that the "fire wall" that used to protect serious 
news £rom the encroachment of sensationalism has all but  disappeared (2001, 
p. xxii). The JonBenet Ramsey case serves as a prime example of the &sap 
pearirtg fire waIL At the height of the media frenzy following the brutaI mur- 
der of child beauty p e e n  in Colorado, assignment editors at respected - .- 
news 0% suddenly f o m d  theolsdvc~ IooEng-to the NnfiimaI E i z q u i r m  

a d  o d e r  smri2onat tabloids for leads. 
Baten's observations onnews prmideus'iyith good desa-iptions thathdp 

ns understand the role of the news in todafs media environment, but a more 
precise definition would be  useful for our discussion of news. In corning u p  with 
a more precise definition, one must distinguish between the several different 
types of news stories. These include hard news, &is news, and soft news. 

Hard News 

Hard news has been defined as "the report of an event that happened or was 
disclosed within the previous twenty-four hours and treats an issue of ongo- 
ing concern" (Jamieson &tampbell,  1988, p. 20). According to Jamieson and 
Campbell, a newsworthy event has five primary characteristics. It is: 

(1) personalized-it happened to real people; (2) dramatic, conflict-filled, con- 
troversial, violent; (3) actual and concrete,not theoretical or abstract; (4) novel or 
deviant; and (5) linked to issues of ongoing concern to the news media. (p. 21) 

If aflood has devastated an area, news reporters often focus on a particular fam- 
ily that is representative of many flood victims. This type of perso~znlizntioiz 
occurs with many different types of news stories. Reporters believe that zeroing 
in on an individual as a vehicle to tell a major story makes the news more inter- 
esting for a n  audience. The second group of characteristics that define a news- 
worthy event, "dramatic, conflict-filled, controversial, violent," emphasizes the 

News reporters often use examples whenever tliey 
present tlieir stories. They niay focus upon specific 
cascs or situations or people representative of some 
population, or upon those somewhat atypical from 
tlie norm. For example, whenever a Iiumcane dev- 
aslates an area, reporters sometimes find a particu- 
lar individual or family whose great losses or wliose 
sad story might be representative of a great number 
of individuals or families who experienced tragedy 
due to the storm. Or, a reporter may decide to focus 
upon a family wliose losses wcre far greater than 
  no st in tlie community. 

Whether exemplars are typical or atypical of 
larger populations, their use in news reports (and 
in human communication in general) has been 
Lheorized to produce important effects. In his out- 
line nf tlie basic tenets of exemplification theory, 
Zillniann (1999) noted that 

The world of exen~plars appears to influence our per- 
ception and judgment of essentially a i l  phenomena and  
issues of  the so-called real world. (p. 73) 

Some research has supported the importance of 
exemplification in news reporting. For example, 
the presentation of emotionally stirring images 
leaves lasting impressions and sometimes influ- 
ences our perceptions and beliefs (ZiUmann, 1999; 
Aust & Zillmann, 1996; Zillmann & Gan, 1996). 

Snrrrccs: C.  F. Aust & D. Zillmann (1996). Effects of victim exem- 
plification in television news on viewer perception of social 
issues, piirnrnlisin EI Mnss Cornnrirnicntion Q ~ ~ a r f m l y ,  73,787403; 
D. Zillmmn (1999),ExempIifimtion theory: Judging the whole by 
some of its parks, Medin PsydroIo.~, 1.69-94; D. ZiUmann & S. G m  
(1996). Effccts of threatening images in news programs on the 
perception of risk to others and self, M~.llimrpnJcrolog': Zeitsclirift 
frir Ii~dir,id~ml- urrd Mnssnrbmmntriliotiororr. 8.288-305.317-318; for 
more on cxcmplifimtion. re D. Zillmmn C H. B. 3rosius (2003, 
E.u7izplilcdiorr i r ~  rnnmnr~z iwt iorcn~i i rpu~~~ ofmc r q m k  on the 
pt~crptirm ofissua. Mahwah. NJ: ErIbaw- 

t drrrnutic element in news stories- G j m e  stories serve as excellent examples of 
news stories that abound in &ma and violence. R e p o m  iook f a -  c ~ d i c t s  to 
creak drama and make the news interesting- As the examples first cited reveal, 
news is also an actual, concrete event. It is something out of the ordinary-a dis- 
ruption of normal routines. News reports often focus on ongoing issues or 
tl.tcnies,~uc% as the ritual of a presidential election every four years. 

In addition to the five primary cliaracteristics, several secondary charac- 
teristics also define hard news stories. According to Harris (19991, news stories 
are also usually (1) inoffensive, (2) perceived as credible, (3) packageable, and 
(4) oriented toward a local angle. Blatant offensiveness is usually avoided. Har- 
ris used the example of the media's reluctance to report on the AIDS epidemic 
in Llic 1980s because it meanl revealing Lhat anal uiltercourse was the most coni- 
nlon means of infection (Harris, 1999; Meyer, 1990). The perception of credibil- 
ity means that supermarket tabloid stories of human-animal Iiybrids and other 
strange oddities are generally avoided by mainstream media. Packageability or 
cunc!cnsed presentation has been much more a characteristic of broadcast news 
than print news (Bnmhurst & Multz, 1997). Finally, the use of a local angle 

cigi~lrns local interest in a story of national or international importance. 
'1 lie primary and secondary characteristics are important in attracting the 

Ltci~Lion of media coverage. Accordii~g to I-Iarris: 

T h e  surest way to obtain coverage of one's activilies is to ~nibue them with 
Lh~>se primary and secondary newsworthy ~liar~~cteristics. The more of these an 
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event has, thc more likely the media will be to show interest. Possessing thebe 
dlaracteristics does nu1 necessarily ensure that the event is important or unlm- 
portant, but it  does ensure that the perceived reality will be a newsworthy 
event. (p. 147) 

Crisis News 

One important branch of hard news coverage is that of crisis nrills. Accordi~ig 
to G~aber (1989), crises may be defined as "natural or man-niade events t!. 1' 

pose an immediate and serious tlueat to the lives and property or tu llie  pi..)^ 

of mind of many" (p. 305). Perse (2001) said crises "affect large numbers 01 
ple and are markedby sudden onset, uncertainty, and lack of control, emohon I 

reactions, and threats to lives and property" (pp. 53-54). Good examples of c~ 1 

sis news would be coverage of the assassination of President Kennedy in 1%; 
and the continuing coverage of his funeral, the space shuttle Cl~nllerlgcr disas- 
ter in 1986, the bombing of the Oklahoma City federal building in 1995, a116 
Princess Diana's funeral in 1997. Natural disasters such as hurricanes or earth- 
quakes usually spawn crisis news reporting, as do sudden military actions (?n 
the part of president or wars such as the Persian Gulf War in 1991. 

In times of crisis, mass media become more important in their service LC. 
society. People in record numbers tune in to news broadcasts on television anc! 
radio for extended periods of time because of heightened interest and the need 
of audiences for infom~ation in a time of uncertainty or shock (Riffe & StovaU, 
1989). When a crisis is discovered, mass media huny to the scene and begin 
contacting various experts and ofiaals who can fully explain what is going on. 
Gatekeeping relaxes somewhatdming a miis, and m m m  and inaccuraaes are 
often communicated along wittr factual i n f o ~ o n  and must eventually he 
feiited o ~ r t  offhe information flow- 

You will recall hum Chapter 3 the functions of mass media in society- 
surveillanceof the environm&t, correlation of society's response to events i i ~  
the environment, socialization or tmnsmission of social norms and custonis 
(Lasswell, 19481, and entertainment (Wright, 1986). Perse (2001) reviewed this 
list and added two functions to ewlain the most important duties of the news 

correlation function may remedy the surveillance dysfunction (Perse, 21101). Cor- 
relation of the great amount of information available during aises helps audi- 
ences to digest the information and realize how exactly they will be affected. 

media in times of crisis, namely those that bring people together and he1 
relieve stress. 

Soft News 

Surveillance and correlation are the most apparent functions of the mass media 
during crises, but the mass media also serve solidarity-building and tension- 
reduction functions. (p. 60) 

An example of the solidarity-building use of mass media occu 
aftermath of Princess Diana's death, when the world found a bit of 
the sharing of grief by means of televised reports of her funeral. The 
nomenon had occurred in the aftermath of the Chnllrtlger explosi 
earlier, when many viewers received comfort from the news coverage o 
mourners throughout the country (Kaye, 1989). 

In times of crisis, s~uveillance may also become a dysfunction. Too much 
information sometimes causes people to become too stressful and fearful, bu t th 

In addition to crisis news and other types of hard news, reporters also cover 
stories sometimes referred to as sofl rrezus. Humm inlerest stories and news sto- 
ries that are not considered fast breaking or immediate in nature may be 
defined as soft news. These are the kinds of stories that add spccial intercst t~ 
ilewscasts and newspapers. 'They are usually interesting and entertaining, and 
sometimes heartwarming. 

Research has shown that in recent years, print and broadcast news sources 
have opted for more soft news in an effort to compete with cable television and 
the Internet Following a two-year s h ~ d y  of news that involved nationd sur- 
veys, analysis of thousands of rallilomly selected news stories, and content 
analyses, Patterson (2000) assessed Lhe news landscape in the UniLed Stales and 
presented several arg~unents based upon the study's finclings. He suggested 
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238 that cable television and the Internet continued to attract more people in search 
SECTION THREE of news while traditional news sources, such as newspapers, newsmagazines, 
Key Arms of network television, and local television stations, have noticed declines in their 
Research audiences in recent years. To keep present audiences and attract new ones, 

more soft news and critical journalism has been employed. 

Soft news is sometimes used in a way that implies it is all the news that is not 
"hard news." Hard news refers to coverage of breaking events involving top 
leaders, major issues, or significant disruptions in the routines of daily life, 
such as an earthquake or airline disaster. Information about these events is pre- 
sumably important to citizens' ability to understand and respond to the world 
of public affairs. News that is not of this type is, by definition, "soft" (p. 3) 

How people find out about an event is due mainly to where people are when - 
the news is released-at work or at home. For those at home, radio or televi- 
sion are usually the first source of news; for those at work, where media are 
less likely to be readily available, interpersonal communication is usually the 
first source. (p. 66) 

Finally, nudieizce de~nopplzics has been shown to have an effect on the diffusion 
of news, but the more important the news item, the less the effect of audience 
differences. For example, if an event occurs on a weekend night, young people 
out on the town may be more likely to hear about it before their older coun- 
terparts. In the case of a shocking news item suchas the death of a world leader 
or world-renowned celebrity, younger people might be more likely to call and 
awaken their friends and relatives to share the high impact news with them. 

CRISIS EFFECTS 
Effects of Crisis on Media Function and Activity 

In times of crisis, several different kinds of effects have been identified and 
studied by researchers. News diffusion research focuses on the announcement 
and spread of news among audiences who learn of news through print or 
broad-cast media or through interpersonal chaniels. Other stud& of news 
crises examine effects on the news or3gmizations themselves-their peculiar 
service to the public and their activities in response to the crises. Another type 
of crisis dtkkis tharof therally dfect, which OCCLIE when in- nE&peo- 
ple rally behimla leader such as the p ~ i d e n t  

News Diffusion 
One important area of research related to news effects is that of izews difilsioiz 
(recall the news diffusion studies from Chapter 7). TI& realm of effects research 
usually focuses on crisis news. Studies examine the ways that people hear about 
news items and the rapidity with which news, especially crisis news, spreads. 

Since news diffusion research began in the 1940s, researchers have discov- 
ered several general characteristics associated with the diffusion of news 
(Perse, 2001). First, when the news is an i~izpoifnizt orlziglz iznpnct meizt, it diffuses 
very rapidly. For example, when President Kennedy was assassinated in 1963, 
42 percent of the people in the country had heard the news that Kennedy had 
be& shot within 15 minutes of the assassination, and this percentage rose to 90 
within one hour after the assassination (Greenberg, 1965). Second, the tiiniiq of 
the relense of the news affects diffusion. In their study of news diffusion fol- 
lowing the Clznlleizger disaster, Mayer, Gudykunst, Perrill, and Menill (1990) 
found that "7~111ere one is affects bozo one discovers the occurrence of a major 
news event. . . 11070 one discovers the event then affects I T O ~ L ~  qllickly one hears 
of the event" (p. 121). If a breaking news item occurs during the evening news- 
cast, most people will first hear of the news on television. If thebreaking item 
occurs during the early morning hours when people are driving to work, radio 
may be the initial channel of news diffusion. According to Perse (2001): 

In addition to news diffusion among audiences, news researchers are also inter- 
ested in studying the ways the media react and conduct themselves during 
times of crisis. SchoIars have identified the various functions the media serve 
in society at these aiM times. 

When a major crisis occurs, the media provide extended coverage of the 
went whether or not they have any important, new information to relate. 
Someiirzs average% intended to combrk andiertces who are @*or 0th- 

In order fo  educe tension in society, media devote a good deal of coverage to 
media content intended to comfort iheir audience SoIidaritybniIding is func- 
tional for soaety in times of aisii. Media highlight the wisdom of leaders and 
the b r a v g  of rescue workers or soldiers to reassure soaety that "we are all in 
this together" and that everything possible is being done for survival. So, 
although the media may be unable to fulfill surveillance and correlation needs, 
they are able to offer assurance and tension reduction (Perse, 2001, pp. 73-74) 

Rally effects 
In times of national crisis when the president must take action, people in the 
country usually rally behind him and his approval rating subsequently goes 
up. The phenomenon is known as rnlly effects. Such effects were evident during 
the Cuban Missile Gisis in 1962 when President Kennedy ordered the naval 
blockade, and during the 1991 Persian Gulf War when President Bush ordered 
the bombing of Baghdad. Coser (1956) observed that rally effects o c m  when- 
ever an external threat is present. People tend to ignore their differences and 
come together and mobilize against the threat. 

Mass media contribute to rally effects in two ways. First, the media serve 
as the vehicle through which information reaches the public. Second, during 
times of crisis the media are often less critical of government leaders and poli- 
cies in their effort toward solidarity building. 
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PSYCHOLOGICAL AND OTHER EFFECTS FROM NEWS 

Studies of the effects of news coverage have sought to identify how much 1 7 ~ 0 -  

ple learn from the news they see, hear, and read, wha t factors facilitate or inipc 
learning, and what effects result from comprehension or nGcompreliensic 
Other types of studies have exanked news effects at the national and inter 
tional level and the impact of the news on foreign policy or foreign relations. 

Remembering the News I 
Through the years, findings have been varied, but a vast body of early stud~es 
showed that people do not learn very much from news reports and what tllcy 
do learn is sometimes garbled (Gunter, 1991). Subsequent research has revealed 
that many different factors have an effect on how much audiences Ieam from 
news reports. Gender, age, educational level, social class-all have a marked 
influence on the amount of information retained by audience members. Personal 
interest has also been shown to determine retention of news information. Peo- 
ple usually learn from stories that have a special interest to themindividually. 

Through the years, research has revealed that better-educated people usu 
ally hold jobs of higher status than less-educated people, and they tend to bc 
better informed about current events knowledge related through the new 
media, whether print or broadcast. TIUS phenomenon is called the h-lzos~lledgc grp 
Izypotlresis (Tichenor, Donohue, & OLien, 19701, which posits basically that the 
information rich keep getting richer and the information poor never catch up. 
A number of studies have shown that people with higher levels of education 
and higherstatus jobs learn more and remember more from news reports 
(Gder ,  1985; Robinson & Sahin, 1984;StauEEer, Fmsf, & Rybolt, 1983; Renck- 
sto&1980), buta few have found other factors at work as w d  m a rather com- 
plex mix. For example, Fiidahl and Hoijer (1975) found that a backgrouncl 
knowledge of news events was related to successful learning, and many p 
ple with lower educational attainment Teamed 2s much as their more educa 
counterparts when background knowledge was strong. 

Other variables may also play a role in determining whether audience 
leam and retain what they hear on newscasts. Research in the 1970s and 1980s 
examined the recall factor in a variety of types of news stories based upon a 
typology of story types such as a short and dramatic event, a feature of elite 
people, a highly unexpected nature, and so forth (Galtung & Ruge, 1965)- Katz, 
Adoni, and Parness (1977) found that the rate of recall correlated positively 
with the number of Galtung-Ruge criteria a story contained. Story structure has 
also been shown to affect recall of news items (Berry & Clifford, 1987; Findahl 
& Hoijer, 1984; Larson, 1981), as has the presence of visual material that accom- 
panies TV news broadcasts and print news stories (Gunter, 1979, 1980a), but 
other studies have found either no correlation or impai~ing effects on learning 
due to visual accompaniments (Baggaley, 1980; Gunter, 1980b; Berry, 1983). StilI 
other studies have uncovered complex relationships between visual accompa- 
niments to newscaster presentations that may have a bearing on the effects o 
visuals and audience retention of news items (Brosius, 1989; Reese, 1984). 

Studies that have examined the impact on memory from disturbing or - 
intense visual images (e.g., blood and gore) have produced interesting findiigs. 
It seems that irdormation related just prior to showing the image becomes 
inhibited in memory, but memory is enhanced for information given during the 
showing of the image and just afterward (Christianson & Loftus, 1987; Loftus 
& Bums, 1982; Newhagen & Reeves, 1992). 

Apparently, what happens cognitively is that the intense emotional image dis- 
rupts the rehearsal in working memory of the immediately preceding infor- 
mation, much as a moderate head injury can produce retroactive amnesia for 
events just preceding the impact. However, the intense picture is itself highly 
memorable and may enhance memoly for following related information by 
serving as an organizational schema for construction of a memory presenta- 
tion. (Harris, 1999, p. 158) 

A comparison of two d a t e d  studies found that photographs in newsmagazines 
had an effect on issue perceptions. Zillmann, Gibson, and Sargent (1999) found 
that the one-sided use of photographs influenced perceptions. Participants in 
one experiment read stories about the growing gap between rich and poor 
farmers, and those in another study read about amusement park safety. Issue 
perception was measured immediately and again 10 days after exposure to the 
stories. Delayed assessments were especially influenced in the direction sug- 
gested by the photographs. In the amisement park safety experiment, parti& 
pant perceptions of park safety were especially influenced by photographs that 
projected danger. 

News Effects on Knowledge and Decisions 

Other studies have evpIored news comprehension beyond memory. For exam- 
ple, Gibson and Z i h a n n  (1994) found that particular aspects of news stories 
impact comprehension. Study participants who read a magazine article about 
the problem of carjacking rated the problem more serious and occurring more 
frequently when the story contaiaed an extreme example, such as a person 
being killed d-g the crime, rather than a less extreme example, such as the 
person being injured or escaping unharmed. 

Other studies have examined media pretrial coverage and its impact on 
juries. Studies have consistently found that exposure to case information does 
affect verdicts (Carroll et al., 1986), especially in the case of sensational infor- 
mation about a rape or murder. Another type of effect, the influence on jury 
members of reading about similar crimes prior to a trial, has been shown to 
occur experimentally (Greene & Wade, 1987). 

News Effects on Foreign Policy 

Due to the transcontinental nature of news by means of the wire s e ~ c e s  and 
television, the news media have been known to affect foreign policy and foreign 
relations (Larson, 1986). Harris (1999) identified several areas in which the news 
has an effect on foreign affairs, including the area of diplomatic negotiations, the 
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242 media's focus on particular images, and the re!iance of the news media on gov- 
SEC~~ON THREE ernment sources for information. Harris pointed out that diplomatic negotia- 
~ e y  ~ r e n s  of tions between countries are rarely secret, due to the news media, and usually 
~esenrc~t highly public affairs. "Although such public scrutiny has probably placed some 

highly desirable curbs on corruption and extralegal chicanery, it has also made 
legitimate secret negotiations in the public interest much harder to keep secret" 
(p. 160). 

Another area in which the news may have an effect on foreign affairs is in 
relation of the choice of stories covered to accompanying video images. Pho- 
togenic issues, or stories that can be depicted visually, are usually overcovered 
while less-photogenic issues are often ignored. The individual who stood in 
front of the line of tanks during the Tiananmen Square uprising in Beijmg in 
1989 provides an excellent example of a compelling visual ima, me that affected 
the reaction to news story coverage. Such powerful images become associated 
with particular stories and become ingrained in the minds of people througlx- 
out the world. 

Finally, the reliance of the news media on particular government sources 
also has an effect on coverage of foreign affairs. Rather than provide back- 
ground information and & a s s  particular trends, reporters often focus their 
attention on particular individuals such as government leaders, spokespeople, 
ar those who makepolicy Accordi-ng to Harris (1999); 

Media sometimes --en participate in foreign policy by serving asa direct chan- 
nel of communications betiween gowrninent offidals q o E q  e b s  in difier- 
ent nations . . . In some crisis situations. media may actually know more than 
go~amnenis and may thus rwerse the usual government-to-medii flow of 
news During the 1991 Persian G& War, both US. Presiciffit Bush and Iraqi 
leader Saddam Hussein replarly watched CNN to learn what was happening 
in the war. Furthermore, they both used the network to send messages to the 
other side, because that was the fastest and most reliable means of comrnuni- 
cation. (p. 161) 

RECENT RESEARCH AND FUTURE TRENDS 

Recent research on news effects has explored several different areas. These have 
included children's fright reactions to news reports, knowledge gap research, 
additional research on memory for news items and perceptions of issues 
reported in the news. Future research will probably continue along these lines. 

Smith and Wilson (2000) found differences in co,pitive processing of news 
reports by children of different ages. Older children (10 to 11 years) were more 
frightened than younger children (6 to 7 years) by the proximity of crime, local 
rather than nodocal. Video footage had the effect of reducing fear responses of 
children from both age groups. 

Grabe, Lang, Zhou, and Bolls (2000) provided support for the knowledge 
gap hypothesis in an experiment that tested physiological arousal from news 
processing and recognition memory. The study found that participants from 
different socioeconomic backgrounds and educational levels differed in their 

memory of facts from broadcast news stories they were shown. The partici- 243 
pants with higher educational levels showed more pl~ysiological arousal in the C H A ~ E R  14 
processing of news stories. Nrrs  Effects 

News memory studies have examined differences in recall for children and 
aduIts for news stories in children's and adult news formats (Walma van der 
Molen & van der Voort, 2000a), and recall for children in particular (Walma van 
der Molen & van der Voort, 2000b). Television versions of news stories, as 
opposed to print versions with photographs and audio versions, were better 
retained by children. In a study of memory fur news in young (<30) and old 
(>55) adults, both groups were more likely to remember stories presented in a 
televised format rather than an audio-only format (Frieske & Park, 1999). 

As for perceptions, a study that examined the effects of news frames on the 
thoughts and recollections of readers found that frames determined how read- 
ers presented information about reported issues (Valkenburg, Semetko, & de 
Vreese, 1999). Another study of news frames found that the framing of an anar- 
chist protest influenced viewer perceptions of the news report (McLeod & 
Detenber, 1999). The higher the level of status quo support contained in the 
frame, the less likely the viewers were to identify with the anarclust protesters 
or criticize the police. 

SUMMARY 

Hard news is the q o r t  of an event thattook place or was made known 
the prewiom24 honrs and deals with a matter or matters of continuing concea 
A newsworthy event has five primary characteristics-- personalized, dramatic 
and conflict Med, actual and concrete, novel or deviant, and linked to issues 
of ongoing concern to the news media. Several secondq- characteristics also 
define h+rd news stories. They are usualIy (I) inoffensive, (2) perceived as cred- 
ible, (3) pa&ageab1e, and (4) oriented toward a local angle. 

One important branch of hard news coverage is that of crisis news, which 
is natural or man-made events that nught threaten the lives, property, or peace 
of mind of many people. These crises affect a great number of people and are 
characterized by their "sudden onset, uncertainty, and lack of control, emo- 
tional reactions, and threats to lives and property" (Perse, 2001, pp. 53-54). In 
tilnes of crisis, mass media become more important in their service to society. 
Researchers have identified and studied several different kinds of crisis effects. 
News diffusion research focuses on the announcement and spread of news 
among audiences who learn of news tluough print and broadcast media or 
interpersonal channels. Other studies of news crises examine effects on the 
nt.\vs organizations themselves-their peculiar service to the public and their 
activities in response to the crises. Another type of crisis effect is that of the rally 
ellecl, when in times of crisis people rally behind a leader such as the president. 

Soft news includes human interest feature stories and news stories that are 
not considered fast breaking or immediate in nature. In recent years, print and 
broadcast news sources have opted for more soft news in an effort to compete 
wilh cable television and the Internet- 
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Studies of the effects of news coverage have sought to identify how much 
people lean1 from the news they see, hear, and read, what factors facilitate ur 
impede leanling, and what effects result from comprehension or rniscomprehen- 
sion. Other types of studies have examined news effects a t  the national and inter- 
nationaI level and the impact of the news on foreign policy or  foreign relations. 

Recent research on news effects has explored severaI different areas. These 
have included children's fright reactions to news reports, knowledge gap 
research, additional research on  memory for news items and  perceptions of 
issues reported in  the news. Future research should continue along these lines. 
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CHAPTER 15 

Communication 
Campaign Effects 

Bllckle Up Antericn 
-National Highway Traffic Safety Administration, campaign slogan- 

Throughout the history of the United States, voluntary organizations and the 
federal government haire repeatedly relied -Ton  mass media to get messages 
across to the public-messages intended to offer the public certain knowledge 
intended to produce attiiude or behavior changes. These public communica- 
tion a + g n s  haveheen defiwd by Z c e  and A& (in pres5 as 

(if purposiveattempts (2) to inform, permzde, 01 motivate behavior changes 
(3) in a relatively ~en-defined and large audience, (4) generally for noncom- 
mercial benefits to the individuals and/or soaety at large, O typically within 
a given time period, (6) by means or organized communication activities 
involwg mass media, and (7) often complemented by interpersonal support. 
(Adaptea and expanded from Rogers & Storey, 1967, p. 621) 

Perhaps a simpler way of defining public communication campaigns is to 
offer a few well-known examples. As will be shown, communication cam- 
paigns take a variety of forms in our society, and each has specific goals. Each 
election year we  note the success of one candidate over another, usually attrib- 
utable to the success of his or her political campaign. Every single day we notice 
advertisements that are part of overall campaigns to sell particular products or 
senices. On television and radio, we see and hear public service announce- 
ments that remind us to "buckle up, America"; tell us only we can prevent for- 
est fires; urge us  to help "take a bite out of crime"; or encourage us to avoid 
drinking and driving by introducing us to appealing individuals who have lost 
their lives to drunk drivers. All of these represent some rather notable public 
communication campaigns designed to change attitudes or behaviors. 

This chapter will focus primarily on the theory, strategies, and research that 
support successful communication campaigns. We will discuss the concepts of 
communication campaigns, offer an overview of theoretical foundations that 
underlie campaign strategies, examine some reasons why campaigns fail, and 
then identify 10 principles that improve a campaign's chances for success (Rice 
& Atkin, in  press; Atkin, 2001; McGuire, 2001). The principles for success are 
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