ZUR 393k:
Effects of Mass Media

Lazarsfeld and the EMPIRICAL TRADITION

® definition/background

® jnitial research model

(underlying assumptions & research
questions)

® refinements: audience & messages

® overall conclusions (1958)



EMPIRICISM

systematic and objective investigation
using experimentation or observation
to test a hypothesis



Early Effects Research
in Communication

s

Paul Lazarsfeld (1901 - 1976)

® Bureau for Applied Research at Columbia
University (NYC)

® background in psychological measurement



early empiricism arises
as a response to:

|. mass society theory

2. propaganda



propaganda

“During the 1930s world events seemed to
continually confirm the truth of mass society ideas.
In Europe, reactionary and revolutionary political
movements used media in their struggles for political
power. German Nazis introduced propaganda
techniques that ruthlessly exploited the power of
new media technology. These practices seemed to
permit political leaders to easily manipulate public
attitudes and beliefs. All across Europe, totalitarian
leaders like Hitler, Stalin, and Mussolini rose to
political power and were able to exercise seemingly
total control over vast populations” (D. McQuail, 1995).
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Contemporary Examples & Parodies



Magic Bullets

® messages too powerful to resist

® “strawman argument”




First decision for empirical research:
what can be studied as an effect!?



DURATION

Short Term  Long Term

co$tly,
difficult to sustain,
counter to rules for

academic success

Individual

LOCUS

“orossly speculative”
Society 5 7P




DURATION

Short Term  Long Term

Knowledge

Individual Attitudes X

Behavior

LOCUS

Society X X




Models of
commuhnication:

Transmission Model



Fields of experience
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Underlying assumptions
of transmission model:

® communication is initiated by the sender

® cffects are experienced by the receiver



Research Topic:

prime-time
television dramas

http://www.mediaguru.cz/
2015/10/atentat-poprve-840-
tisic-labyrint-pres-125-milionu/
#.Vh4|NK]JMon]

T

Clanky Aktuality Slovnik Persondlie  Typy médii

Atentat poprvé 840 tisic, Labyrint pres 1,25
milionu

13.10.2015 |

Pond&Ini televizni ve&er patfil i '." H

serialum, které obsadily prvni | —
mista v ZebFicku sledovanosti. ! il ' ’ |!iumi‘-

Zaveérecny dil kriminainiho serialu

Labyrint (CT1) zhlédlo 1,25 mil. divakd

starSich 15 let, coZ byl opét nejlepsi

vysledek pofadu vysilanych po 20.

hodin&. CT1 ziskala diky Labyrintu v &ase

jeho vysilani 32% podil na sledovanosti.

Labyrint se stal nejsledovanéjSim i ve skupiné 15-54 (podle poctu divaku).

Uvodni dil seridlu Atentéat (Nova) sledovalo tém&F 840 tisic divak( starSich 15 let, byl to
druhy nejlepsi vysledek v této cilové skupiné. V mladsi skupiné 15-54 ziskal 36% podil na
sledovanosti, Nova ho totiz zafadila do vysilaciho okna po 21:30. Vysledkové si tak
Atentat ved| Iépe neZ show MasterChef Cesko (Nova), ktera seridlu ve vysilani televize
pfedchazi. Trojkou vecera byl serial Pristav (Prima).




WHO SAYSWHAT TO WHOM and with WHAT EFFECT?

|. To study “WHO" is to engage in
CONTROL ANALYSIS

“The social effects of media will vary as the
system of ownership and control varies. In the
US, ....big business finances the production and
distribution of mass media. And, all intent aside,
he who pays the piper generally calls the tune.
Since the mass media are supported by great
business concerns geared into the current social
and economic system, the media contribute to the
maintenance of that system” (Lazarsfeld, p. 107).



Atentat

Krimi / Drama
Cesko, 2015, 18x60 min

Rezie: Jifi Chlumsky, Petr Nikolaev

Scénéf: Josef Klima, Janek Kroupa

Hraji: Robert Jadkéw, Hana Vagnerova, Jan Kraus, Anna Si§kova, Marek Tacllk, Jifi Dvofak, Jan
Dolansky, Andrea Opavska, Miroslav Taborsky, Michal Slany, Sabina Kralova, Pavel Rimsky, lvan
Vyskodil, Marek Némec




All About CT

Czech television

LeaderSh i p CZECh TeIeViSion ‘ » established on 1 January.

January 1992

» Statutory Authority: Director
General appointed by the

Council of Czech Television
> \ Petr Dvorak on a six-year period
CEO » JSA: Czech Television
N : ; Council
. w y

; » Organisational units Czech
\ . Television in Prague, TS Brno
e~ and Ostrava

Additional basic information about CT

Directors of the Divisions The Labyrinth

Crime
Czech, 2015, 7x58 min

Directed by: George Fear
Screenplay: Petr Hud

Camera: Marin Sec

Music: Andrew Brzobohaty

S!arring; George Langmaler, Stanisiav Maler, Zuzana Kandczova, Miroslav Donut

V

Milan Cimirot Milan Fridrich Jan Maxa

Financial and Operating program director director of development

Officer programs and program
formats




WHO SAYS WHAT TO WHOM and with WHAT EFFECT?

2. To study “SAYS WHAT" is to engage in
CONTENT ANALYSIS

® create a humerical description



Atentat: 1. dil - Prezident-NOVAPlus | Uvodni strdnka — Labyrint — Ceska televize

Nova nasadi pokracovani Expozitury, serial
www.mediaguru.cz/.../nova-nasadi-pokracovani-expo..

)d poloviny Ffijna Se ve VvyS L“: eVIZE Vi i * H + 11l ue
Od poloviny fijna se ve vysilani televize No Taky na to koukame! Konecne neco normalniho v te ceske kinematografiil) A je to od nas z

Expozitura: Atentat. Zahaii 12. fiina od 21:40 po odvysilani ¢
' ' P d Brnal:)




WHO SAYS WHAT and with WHAT EFFECT?

3. To study” " is to engage in
AUDIENCE ANALYSIS

® research method used: surveys & polls

® goal: gather demographic information plus
attitudes/opinions
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ATV TAT

° Labyrint (7/7) ' O® 60 minut
Premiéra: pondélf 12. 10. na CT1

> 00052 / 10048 ) ——

Sledovanost vybranych poradu po 20. hodiné, pondéli 12.10. 2015

share share
15+ 15-54
(%) (%)

rating

pofad TV zacatek tis. 15+
15+ (%)

Labyrint CT1 20:05:02 1252 14 29

Atentat Nova 21:42:10 836 1 36

Phistav Prima 20:19:05 737 16

MasterChef Cesko Nova 20:26:07 689 23

Rudyho mé& ka2dy rad CT1 21:06:37 434 11 _

Reportéfi CT CT1 21:34:25 380 7 N OTE

Zakon a pofadek: Utva ' =9 '

procz)zla;‘):'obé: ' Nova 23:00:55 343 22 I’atlﬂg % of TV household pOpUlatlon
i Y . _ o . .

Top Star magazin Prima 21:37:16 343 Share - A) Of TVS In use at the time

Kuriia, co to je? TV Barrandov 20:21:45 251

Tovamy dnedka CT2 21:00:35 228

Blokada Leningradu CT2 20:04:46 224

La Parta TV Barrandov 21:56:32 135

http://www.mediaguru.cz/2015/10/atentat-poprve-840-tisic-labyrint-pres-125-milionu/#.Vh41NKJMonJ



old Rating (% Of Households With TV Sets Watching)

6.2

6.1

6.0

58
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Ratings are falling...

Primetime U.S. TV Network Ratings Are Declining

\ BI INTELLIGENCE



http://www.businessinsider.com/cord-cutters-and-the-death-of-tv-2013-11

THESE VIDEO HOMES TEND TO BE
YOUNGER WITH ALMOST HALF UNDER THE AGE OF 35

ETHNICITY

HAVE KIDS?

LIVE ALONE?
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The Richest and Poorest Shows on Network TV - From "Modern
Family to ‘Bob's Burgers’
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Free life advice: Marry a “Modern Family” fan m O d e rn -

The Dunphys of "“Modern Family” might not eat at "Bob's Burgers™ — and

[ ]
fans of the shows might not eat at the same restaurants, either. fa- I l I Iy-

The two comedies are at opposite ends of the spectrum in terms of their b b
average viewers’ median incomes. The median "“Modern Family™ viewer O S -

NBC, CBS Tie in Key Demo : , , ]
as Fox Has Worst Week in the 18-49 demographic rakes in $81,100 annually, according to

Since December (Update) Nielsen data. "Bob's Burgers"” watchers in the demo, on the other hand, b u rge rS/

earn around $48,000 per year.




Prime Time TV Audiences and Advertising

(% share on broadcast and cable networks)

April 2012

http://www.marketingcharts.com/television/tv-dramas-
leading-genre-for-prime-time-viewing-ad-dollars-21863/



WHO SAYS WHAT TO WHOM and with WHAT EFFECT?

4. To study “and with WHAT EFFECT" is to
engage in EFFECT ANALYSIS

® research method: interview
(although not wholly trusted)



Taking time out to listen: the benefits of
focus groups

A focus group observed through a ay mirror. Photo: Linda Nylind

http://www.theguardian.com/voluntary-sector-network/201 | /jan/ 1 4/the-benefits-of-focus-groups



http://www.theguardian.com/voluntary-sector-network/2011/jan/14/the-benefits-of-focus-groups

Voting Studies

Combined multiple research questions and methods:




3 refinements to conceptions of audience:

|. individual differences




| . individual differences

SELECTIVITY

® selective exposure
® selective attention
® selective interpretation
® cognitive dissonance

® selective recall



3 refinements to conceptions of audience:

2. social groups

PEVECKY SBOR MASARYKOVY UNIVERZITY




attempt to predict message effects based on:

gender

=N

ethnicity

level of education ‘

roup Membership o iy e v



3 refinements to conceptions of audience:

3. social relationships

(2-step flow or supplementation)
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Re-examination of
media messages

® concept of “magic keys” replaces concept
of “magic bullet”

® features in a2 message that help us
decide whether or not to pay attention
to it and how to interpret it

® headline size, vocal inflections, word
choice, credibility of source,
organization of message, use of
emotional appeals (e.g. fear)



Conclusions / Klapper

® no case can be made for simple cause-
effect relationships between a person’s
paying attention to a media message and
his/her beliefs, attitudes, or behavior.

® many studies have found that messages
conveyed by the media do have effects on
their audiences, but these effects are
relatively minor.



Conclusions / Klapper

® The primary influence of the media is to
reinforce--not change--existing attitudes
and behaviors.



