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post-war years (1946 - 1960)
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|950s were not
the last
stronghold of
the traditional
family, but a
nhew invention
—and a
historical fluke.




Young people were marrying at an earlier age...

Figure 1. Median Age at First Marriage by Sex: 1890 to 2010

1890 1900 1910 15920 1930 1940 1950 1960 1570 1980 1990 2000 2010

Source: U.S. Decennial Census (1890-2000); American Community Survey (2010). For more information United States

on the ACS, see http://www.census.gov/acs Ce n S u S

Bureau

http://www.patheos.com/blogs/lovejoyfeminism/2014/10/matt-walsh-doesnt-get-historical-
marriage-rate-trends.html




having children at an earlier age (and more children)...

Birth Rates, 1920-2010

Births per 1,000 women ages15-44

140

1920 1830 1940 1850 1960 1970 1980 1SS0 2000 2010

PEW RESEARCH CENTER

http://www.pewsocialtrends.org/2012/1 1/29/u-s-birth-rate-falls-to-a-record-low-decline-is-greatest-
among-immigrants/



http://www.pewsocialtrends.org/2012/11/29/u-s-birth-rate-falls-to-a-record-low-decline-is-greatest-among-immigrants/

and buying a home at an earlier age (in the suburbs).

Figure 5
Owner- Uccupmcl Units as 1 Percentage of \Il ()ccupu 'dd Housing Units: 1890 to 2010
Far infermation on confidentiality protection, ne l!ll['ll] rrar, and definitions, see

www.census.gov/prod/cenzZC) G/docy :"u pdf

shan and Housmyg, dece

http://www.census.gsov/newsroom/releases/archives/2010 census/cbl I-cn|88.html



http://www.census.gov/newsroom/releases/archives/2010_census/cb11-cn188.html

somewhat similar trends in Europe



mean age at first marriage

Figure 1b: Mean Age at First Marrlage In Selected Western European Countries: 19601897

— K —=—Spain France ltahy —w— Denmark

http://www.socresonline.org.uk/6/2/holdsworth.html



http://www.socresonline.org.uk/6/2/holdsworth.html

number of children

Fertility rate

Fertility rates in these countries are close to 2, which is the replacement fertility rate for most industrialized
countries.

B France
United Kingdom
B Sweden
B Norway
B Denmark

1962 1967 1972 1977 1982 1987 1992 1997 2002 2007 2013

World Bank Get the data Created with Datawrapper

http://www.ceemr.uw.edu.pl/vol-3-no-2-december-20 1 4/articles/longer-term-
demographic-dynamics-south-east-europe-convergent




homeownership

Global
Hom_eownership rates

60 70 80 90

Map by Zara Matheson, Marin Prospernty Instiute

http://www.citylab.com/housing/20 | 3/09/why-us-needs-fall-out-love-homeownership/6517/
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Emphasis on nuclear family understood
at the time as a new invention

® reaction to enforced extended family
arrangements of the Depression and WW2

® home as the center of emotional happiness,
psychic wellbeing, and entertainment

® |eads to ideal of self-sufficient nuclear family
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Gross Private Saving Rate - Gross Private Investment Rate (1929-2009)
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Americans saved more during war years than ever before (or since).
Savings spent on durable goods after the war.
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clear gender roles for
every member of the
family
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women and appearance

Lvery time you walk into a room

youre on stage!
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Bravry
is my bustress

says stunning cover girl
SHEILA WALDEN

< and
SWEETHEART

& my Leauly Soap

Sheila says: “Because | make my living
as a model and often pose in low-cut
dresses, my skin has to be lovely all over.
That's why | ase gentle SweetHeart Soap
—my daily SweetHeart beauty baths
leave my skin beautifully soft, smooth
ond lovely all over ™

9 out of 10 leading cover girls use SweetHeart Soap

Get the luxurious bath-size SweetHeart for
your daily baths! See, just one week after you
change to thorough care, with SweetHeart,
your skin looks softer, smoother!

. » !
“mlul} is my business, loo!

This little sweetheart, Joan Ruger, is a model at

just 8 months. Her mother guards Joan's beauti-

ful skin—she uses only pure, mild SweetHeart
for Joan's daily baths

Got SweetHeart in the
Big Bath Size Today!

The Soap that AGREES with Your Skin
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“Any protein cereal helps keep you the same size
...as8 long as it's
Post Grape-Nuts”
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“An oripinal and e tarw of reieas srsmal caliure.
-t-drm-ﬁ L

The Hearts

1 > °
KES Dreadwinners

“This book is about the ideology that
shaped the breadwinner ethic and how
that ideology collapsed, as a persuasive
set of expectations, in just the last 30

years” (Ehrenreich, 1984,11).






DICK JONIS MARCH
THEMA\I The Man in the Gray Flannel Suit
(GRaY FLANNEL Surr

1955 novel by Sloan Wilson

1956 film directed by Nunnally
Johnson




Man In The Gray Flannel Suit, The (1956) Movie Trailer

Retro RetroTV

WA CE o ey https://www.youtube.com/
U ownioad o Adito < Share  ees Mor s watch?v=970n8MvIWqc
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THE FOLLOWING PREVIEW HAS BEEN APPROVED FOR

ALL AUDIENCES
BY THE MOTION PICTURE ASSOCIATION OF AMERICA, INC.

THE FILM ADVERTISED HAS BEEN RATED

m RESTRICTED
OER 1Y nommmmcnmrmmum« B

LANO!J&OE AND FOR SOME SEXUAL CONTENT/NUDITY

Revolutionary Road - Trailer

paramountmovies - 1,557 videos

v \\N: ST
. m Subscribe 35,353

https://www.youtube.com/watch?v=gADM6/ZgYxM


https://www.youtube.com/watch?v=qADM67ZgYxM

breadwinners

® courtship and marriage as a “battleground”

® “The fact that, in a purely economic sense,
women need men more than the other way

round, gives marriage an inherent
instability” (2-3)



how to

bring your
husband
straight home

at night

takc a Jook in your morning mirror, See the memory your husband carries with him day after
y.- Is it a magnet alluring enough to draw him ri night after night?

Tty Beauty in the Morning tomorrow, Use it faithfully. You soon will notice 2 flattering change
++ .+ the face in your mirror will rt to Jook like the girl you thowghs you had left behind you,

Beanty in the Morning, used like a soap, is so much more than a soap, It's a new idea in
facial care, created after years of research by a group of beauty experts and chemists working
under an international authority. It uniquely combines the costly ingredients they finally

chose as the finest safeguard for yowr complexion.

Beauty in the Morning cares for your skin specifically. It helps correct skin dryness that makes
three out of four women unhappy. It helps remove the reasons fo oily 1. It hygienically
and thoroughly cleans your skin, leaving it protected by a soothing film — tingling with new
aliveness provided by its gentle astringent action,

Get Beauty in the Morning from any good store today. Put it to work doing wonderful things

for your skin. It's easy — it's so very easy — to bring back the look he loves,

IN A MATTER OF MINUTES YOUR SKIN
MAY LOOK LOVELIER, Beawty in the Morning
complexion care takes only a few minutes a day
For less than 2 ceots a day ic vides beauty

er offered before ar any price

fine roiles goods counters.

FREE BOOKLET ON SKIN CARE. .. E s kage of Beanty in the Morning
¢ the practical sokbets of beauty information ever offered ied women,
wr skin needs




breadwinners

® Charlotte Perkins Gilman

® marriage as a ‘‘sexuo-economic relation™:
men pay for the services performed by
women—in inverse relation to the work
performed (quoted in Ehrenreich, 5)
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principle of the family wage

® men (in powerful unions or in professional
careers) earn sufficient wages to support a family

® men earn more than women
® men use extra earnings to support women/families

® creates gender-based occupational hierarchy

® women squeezed out of higher-paying jobs, often
earning wages insufficient to support even

themselves
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breadwinner ethic

® men must grow up, marry, support their
wives

® |950s and early 1960s: deviation from the
norm met with censure

® ‘“‘less than a man’



Figure 3. Percent Never Married among Those Aged 45 and Older by Sex:
1890 to 2010

=p=Nlen
«=\Women

1850 1900 1910 1920 1930 1940 1950 1960 1970 1980 1990 2000 2010

Source: U.S. Decennial Census (1890-2000); American Community Survey (2010). For more information United States

on the ACS, see http://www.census.gov/acs Ce n S u S

Bureau

http://www.patheos.com/blogs/lovejoyfeminism/2014/10/matt-walsh-doesnt-get-historical-
marriage-rate-trends.html




every day 1s Fathers I’;t}

\'\llvl - m
FRUIT OF THE LOOM
‘ ' 4 :







Christmas just isn’t Christmas without a family...

of Dobbs hats.
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gray-flannel dissidents

® frustration and anger over “‘gray-flannel
conformity” directed at women

® home as a forbidding territory

® corporation as men’s “haven in a heartless
world” (Ehrenreich 38)
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Playboys

® in early 1950s Playboy introduced a radical
revision/redefinition of acceptable male
heterosexual behavior

® self-indulgence
® hedonism

® masculine attention to and desire for
material goods as a source of pleasure
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Playboys

Playboy promotes male rebellion:
® a critique of marriage

® a strategy for liberation (reclaiming the
indoors for male pleasure)

® a utopian vision (defined by the
possession of commodity goods)



"The real message of Playboy was not
eroticism, but escape--literal escape from
the bondage of breadwinning” (Ehrenreich

51)

"The breasts and bottoms were necessary
not just to sell the magazine, but to
protect it" (51).

"In every issue, every month, there was a
playmate to prove that a playboy didn't
have to be a husband to be a man" (51).



The Second Best Shape in Italy

at the coolest little figure in its class —$2585.* That’s all the money you part with for all this car, the
Fiat 1500 Spider. Styled by Pininfarina, the romantic web it spins is captivating America. It's dynamic outside
and a dynamo inside—a perfect expression of ltaly’s fabled creative energy and inspired art. Lean into a curve
with Fiat’s curves and know what it’s like to drive this five forward-speed-sportsman’s dream. And to help you
keep it humming, there are 425 parts-and-service centers in the U.S.A. This new five-speed Spider

is waiting for you at your Fiat dealer. So what are you waiting for? A/lways have at least one FIAT

*Suggested price p.o.e. New York reflects reduced U.S. excise tax. See the Yellow Pages for your nearest Fiat Dealer. Fiat Motor Co., Inc., 500 Fifth Avenue, N.Y., N.Y. 10036.

Shakespeare s Works
the Mml-dress and Gordon’s Gin.
, the great things England |
has given us all-
Thmk that over, as you |
sip a martini made wrﬁh
glonous Gordon’s dry gii
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And watch the action come to you.
Get with Action Stripes™

by Esquire Socks. Comfort-blended
of 84% soft combed cotton,

16% Expando® nylon, this is

easy action. lt's fashion action, too,
with three different width

stripes and eleven different colors.
All this action starts for $1-a pair.
(Also available in boys’ sizes.)

ESQUIRE SocKS

ANOTHER FINE PRODUCT OF [}@ KAYSER-ROTH

SR PO

PLAYBOY

“DuPont’s t.m.

(pucker up, that is)

KORATRON

Kissin's nice—and so are slacks that never wrinkle. EVERPRESSED slacks, by Wright. They
keep a knife-edge press, forever. And never need ironing, through any number of washings.
That’s a money-back guarantee! Exceptionally well tailored of 65% Dacron* polyester, 35%
combed cotton, with Scotchgard® Brand Stain-repeller for that spotless look. Variety
of slim styles (walk shorts, too) at stores everywhere. Or write Wright. from $5.98

wiright)

MANUFACTURING CO
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Whatever youve got going...
keep it going with J¢B.

J 8B RARE

The Pleasure Principle.
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el strupe types

(Which type are you?)

YOu Boat Neck. You're modest about Tank Top. You're proud of your Muscle Shirt. You think you have
dont your muscles so you cover most of muscles so you show ‘em. muscles

have e
to be a
man
to enjoy
Country
Club

Malt
Liquor,

but it helps.

Crew Neck. You just like stripes. V-Neck. You think plunging necklines Stripe of a different type.Thisone
look good on you as well as on the birds. you don't wear. You watch. And she'll
g return the glances, whichever model

you wear. They're

cotton knits, each

in 8 colors. $4

and $5. h.i.s,

16 E. 34th St.,

N.Y: 10016 4

PEARL BREWING COMPANY, SAN ANTONIO, TEXAS +« ST. JOSEPH, MISSOURI




Chesterfield People: | Put a picture of yourself here.
They like a mild smoke, but just |
don't like filters. (How about you?)

e
aseTy b wevsas 108ACCE

James S. Thompson, ptical ph)’ls ci st; ('Eélifdrnla

B
If you'like a mild smoke, but don't like filters—try today’s Chestérfield King. Vintage tobaccos— See how gOOd you look in l!s Shet!and Jacket.

: : e, : isfyl Do it when nobody’s around. There. The h.i.s Imperial Shetland does make the most of you. It's smooth-looking for all
grown mild, aged mild, blended -mild. Made to taste even milder through longer length. They satisfy! its bulky-knit 50% wool/50% Orlon acrylic ruggedness. Genuine suede leather trims it, leather buttons fasten it and a

CH ESTERFIELD KlNG tastes great tastes mild! rich quilting lines it. Sandwiched between the outside and the inside is a layer of light-weight foam that seals cold out

and warmthin.Two roomy slash pockets.Handsome roll collar. Pick the color that's best foryou: grey,sandstone, pewter,
or brown. Now put your picture away and get one for just $19.95. h.i.s, 16 East 34th Street, New York, N.Y. 10016




beats

® rejected both job and marriage

® first all-out critique of American consumer
culture

® remain a small, marginalized minority



| , EXPLODING
: FROM
* ALLEYWAYS
4® AND IVORY Fg
’q TOWERS ... ' &

LIVING BY THEIR
CODE OF

REBELLION and MUTINY!
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starring

| TONY TRAVIS KAREN KADLER

PETER BRECK and JOYCE TERRY

Written and Directed by Production Supervision From an original story by
PAUL FREES KEN HERTS JOYCE TERRY and KEN HERTS

A Barijul International Pictures Release
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