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horské kolo merida

Vse Obrazky Nakupy Videa Zpravy Vice v Vyhledavaci nastroje

Priblizny pocet vysledki: 234 000 (0,60 s)

MojeKolo.cz - kola Merida - Specialista na kola
www.mojekolo.cz/Merida ¥

Merida, elegantni design.
Kamenné prodejny - Splatky bez navy3eni - Darkové poukazy

Horska kola Merida - Kupte si kolo za vyhodnou cenu
www.cyklo-vondracek.cz/kola-merida v

RUzné barvy a velikosti rama.

Horska | Merida-bike.cz

www.merida-bike.cz > Kola ¥

CELOODPRUZENA a PEVNA MTB kola na 29, 27.5 nebo 26-palcovych kolech, ale i
damska kola JULIET.

Merida-bike.cz

www.merida-bike.cz/ ¥

Novinky. TEST - MERIDA ONE-TWENTY 8000 ... Test - Merida Ninety-Six Team ...
Celoodpruzena kola - Celoodpruzena - VSechny modely - Damska Juliet kola.
Kola 2015 - Kola - Merida CZ - Viyprodej

Méné nez 10 000 K¢ - Jizdni kola MERIDA - Heureka.cz

merida heureka.cz/jizdni-kola/ v

Jizdni kola znacky MERIDA. Kompletni ... Merida Big Nine 300 2015 ... Horské kolo s
ramem z hlinikovych slitin, odpruZenou predni vidlici SR 27 XCM HLO 100, ...
Celoodpruzena - 20 000 - 30 000 K& - 30 000 - 60 000 K& - Méné nez 10 000 K¢

MERIDA | Horska kola 26 | MOJEKOLO.cz

www.mojekolo.cz » Panska kola » Horska kola 26 v

Zakladni model horského kola Merida je vybaven kvalitnim ALU ramem, vidlici Suntour
se zdvihem 100mm a osazenim Shimano s 21 rychlostnim fazenim.

Michal

Vysledky vyhledavani v
Nakupech Google

36

Merida BIG
SEVEN 500 ...

23 890,00 K¢
TripSport.cz

O

Merida BIG NINE
40 White

14 890,00 K&
TripSport.cz

O

Merida MATTS 6.
20-V Matt ...

11 190,00 K&
TripSport.cz

Merida BIG NINE
300 Met.

19 790,00 K&
TripSport.cz

# 0 @

Sponzorovano

Merida
CROSSWAY ...

16 190,00 K&
TripSport.cz

Merida BIG
SEVEN 300 ...

19 290,00 K&
TripSport.cz



Google

uber brno E n

[ Jit na hlavni stranku Google ]

Vse Obrazky Zpravy Mapy Nakupy Vice v Vyhledavaci nastroje

Priblizny pocet vysledkd: 190 000 (0,54 s)

Spolehllva taxi aplikace - Vybér taxi v podle ceny
T www liftago.comitaxi v

Stahni ted!

Limuziny Uber vyjedou i mimo Prahu. Expanduje do Brna | D...
byznys.lidovky.cz > Byznys > Doprava v

17.12. 2014 - Cemé limuziny Uber brzy vyjedou mimo Prahu. .. vozu vyvolavaji po svété
bouflivé reakce, zacne svoje sluZby v pristim roce nabizet také v Brné.

Kontroverzni aplikace Uber pusobi v Cesku rok. Taxikafi ji ne...
www.rozhlas.cz/.../kontroverzni-aplikace-uber-pusobi-v-cesku-rok-taxik... v

13. 8. 2015 - Aplikace pro mobilni telefony Uber je nové dostupna i na Slovensku. ... Od
3.5.2016 20:30 do 22:30; v ulici Obfanska v obci Brno; nehoda; ...



* Google France SARL,

* Google Inc.

Y

* Louis Vuitton Malletier SA (C-236/08),
* Google France SARL




* Article 5(1)(a) of First Council Directive 89/104/EEC ... the proprietor of
a trade mark is entitled to prohibit an advertiser from advertising, on
the basis of a keyword identical with that trade mark which that
advertiser has, without the consent of the proprietor, selected in
connection with an internet referencing service, goods or services
identical with those for which that mark is registered,

* in the case where that advertisement does not enable an average
internet user, or enables that user only with difficulty, to ascertain
whether the goods or services referred to therein originate from the
proprietor of the trade mark or an undertaking economically connected
to it or, on the contrary, originate from a third party.



Liabilty of Google

* Article 14 of Directive 2000/31/EC (‘Directive on electronic commerce’)
must be interpreted as meaning that the rule laid down therein applies
to an internet referencing service provider in the case where that
service provider has not played an active role of such a kind as to give
it knowledge of, or control over, the data stored.

* |f it has not played such a role, that service provider cannot be held
liable for the data which it has stored at the request of an advertiser,
unless, having obtained knowledge of the unlawful nature of those
data or of that advertiser’s activities, it failed to act expeditiously to
remove or to disable access to the data concerned.



LIST OF AD POLICIES REVIEW PROCESS CHANGE LOG

AdWords Trademark Policy

Notice: there is now a Trademarks Troubleshooter available to help you pinpoint your
issue.

Help for advertisers | Help for trademark owners

Google's approach to trademarks

If a trademark owner files a complaint with Google about the use of their trademark in AdWords ads,
Google will investigate and may enforce certain restrictions on the use of that trademark in
AdWords text ads. More help for trademark owners

There are multiple factors that determine when trademarks can be used in AdWords text ads. Along
with the factors described below, these policies apply only to trademarked terms where the owner
submitted a valid complaint to Google and requested that the terms be restricted in Google ad
campaigns.

Trademark terms used in ad text

Google will investigate and may restrict the use of a trademark within ad text. Ads using restricted
trademarks in their ad text may not be allowed to run. This policy applies worldwide.

Exceptions: Here are some cases when the policy for ad text doesn't apply in the way described
above:

* Ad campaigns targeting Australia, New Zealand, the United States, Canada, the United Kingdom,
or Ireland may use a trademark in ad text if the ad is in compliance with our policy on resellers
and informational sites.




Google
trademark

policy

Resellers:

The ad's landing page is primarily dedicated to selling the
goods or services corresponding to a trademark term.

The ad's landing page is primarily dedicated to selling the
components, replacement parts, or compatible products
relating to the goods or services of the trademark.

The product or services must be the primary focus of the
ad's landing page. The landing page must clearly provide a
way to purchase the product or services OR display
commercial information about the product or services.



Go::;:gle

horské kolo merida

Vse Obrazky Nakupy Videa Zpravy Vice v Vyhledavaci nastroje

Priblizny pocet vysledki: 234 000 (0,60 s)

MojeKolo.cz - kola Merida - Specialista na kola
www.mojekolo.cz/Merida ¥

Merida, elegantni design.
Kamenné prodejny - Splatky bez navy3eni - Darkové poukazy

Horska kola Merida - Kupte si kolo za vyhodnou cenu
www.cyklo-vondracek.cz/kola-merida v

RUzné barvy a velikosti rama.

Horska | Merida-bike.cz

www.merida-bike.cz > Kola ¥

CELOODPRUZENA a PEVNA MTB kola na 29, 27.5 nebo 26-palcovych kolech, ale i
damska kola JULIET.

Merida-bike.cz

www.merida-bike.cz/ ¥

Novinky. TEST - MERIDA ONE-TWENTY 8000 ... Test - Merida Ninety-Six Team ...
Celoodpruzena kola - Celoodpruzena - VSechny modely - Damska Juliet kola.
Kola 2015 - Kola - Merida CZ - Viyprodej

Méné nez 10 000 K¢ - Jizdni kola MERIDA - Heureka.cz

merida heureka.cz/jizdni-kola/ v

Jizdni kola znacky MERIDA. Kompletni ... Merida Big Nine 300 2015 ... Horské kolo s
ramem z hlinikovych slitin, odpruZenou predni vidlici SR 27 XCM HLO 100, ...
Celoodpruzena - 20 000 - 30 000 K& - 30 000 - 60 000 K& - Méné nez 10 000 K¢

MERIDA | Horska kola 26 | MOJEKOLO.cz

www.mojekolo.cz » Panska kola » Horska kola 26 v

Zakladni model horského kola Merida je vybaven kvalitnim ALU ramem, vidlici Suntour
se zdvihem 100mm a osazenim Shimano s 21 rychlostnim fazenim.

Michal

Vysledky vyhledavani v
Nakupech Google

36

Merida BIG
SEVEN 500 ...

23 890,00 K¢
TripSport.cz

O

Merida BIG NINE
40 White

14 890,00 K&
TripSport.cz

O

Merida MATTS 6.
20-V Matt ...

11 190,00 K&
TripSport.cz

Merida BIG NINE
300 Met.

19 790,00 K&
TripSport.cz

# 0 @

Sponzorovano

Merida
CROSSWAY ...

16 190,00 K&
TripSport.cz

Merida BIG
SEVEN 300 ...

19 290,00 K&
TripSport.cz



The following
ads will not
comply with

the policy:

Ads that do not lead to a landing page that clearly
facilitates the sale of either (i) the goods or services
corresponding to the trademark or (ii) parts or
components related to the goods or services
corresponding to the trademark

Ads using the term in a competitive way, including ads
with a landing page selling or facilitating the sale of goods
or services of a competitor of the trademark owner

Ads that do not lead to a landing page which provides
substantive information about the goods or services
corresponding to a trademark



Under our EU
and EFTA

policy,

the following types of ads may use a trademark as a
keyword, provided that the combination of the keyword
and ad is not confusing

not an exhaustive list:

Ads using a trademarked term when that termis
being used in its ordinary meaning rather than in
reference to the trademark

Ads for competing products or services
Ads for resale of the trademarked goods or service

Ads for the sale of components, replacement parts, or
compatible products corresponding to a trademark

Ads for informational sites about a product or service
corresponding to the trademark



Boosting search
results




Article 101 TFEU

Any abuse by one or more undertakings of a dominant position within the internal market or

in a substantial part of it shall be prohibited as incompatible with the internal market in so far
as it may affect trade between Member States.

e Such abuse may, in particular, consist in:

e (a) directly or indirectly imposing unfair purchase or selling prices or other unfair trading
conditions;

e (b) limiting production, markets or technical development to the prejudice of consumers;

* (c) applying dissimilar conditions to equivalent transactions with other trading parties,
thereby placing them at a competitive disadvantage;

e (d) making the conclusion of contracts subject to acceptance by the other parties of
supplementary obligations which, by their nature or according to commercial usage, have
no connection with the subject of such contracts.
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brno vyskov trasa

Vse Mapy Obrazky Zpravy Videa Vice v Vyhledavaci nastroje

Priblizny pocet vysledkl: 337 000 (0,60 s)
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Velka Bites g ,ilyékov Kromeriz/\
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Namést nad | E50 2
Oslavou . Ny
Rosice ™
{E50 |
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Dukovany Buchlovice
Uhersk
Map data ©2016{Gontiét
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32 min (35,2 km) pfes: D1/E462 4
rasa

(47,1 km) pres: D1

(43,2 km) pies: silnici 4174 a D1/E462

Trasa Brno Mesto > Vyskov - planovac cest yMapy.cz
www.ymapy.cz/trasa/brno-mesto/vyskov v

Trasa Brno Mesto > Vyskov , naklady na cestu, body a ¢as cesty. Planovac cest na
yMapy.cz hledat trasu, hledani GPS spoufadnice, mapa letecka satelitni
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Companies: Google
Economic
Activity:
Events:

J.63.12 - Web portals

Date Document Type Document

Commission sends Statement of
Objections to Google on comparison
shopping service:

en

15.04.2015 Memo

Commission sends Statement of
Objections to Google on comparison
15.04.2015 Press Release shopping service; opens separate formal
investigation on Android:

en

SPEECH - Statement on the Google
investigation:
en

SPEECH - Statement on the Google

05.02.2014 investigation

Commission obtains from Google
05.02.2014 Mernn comparable display of specialised search
S rivals- Frequently asked questions:

en

i

i

Commission obtains from Google E
05.02.2014 Hloss Reloase comparable display of specialised search !
e rivals: 3

en

Market test notice:
Multilingual

Commission seeks feedback on
commitments offered by Google to
25.04.2013 Memo address competition concerns - questions
and answers:

en

26.04.2013 Market Test Notice (Art. 27(4))

Commission seeks feedback on
commitments offered by Google to
address competition concerns:
Multilingual

25.04.2013 Press Release

03.04.2013 Proposed Commitments 5 &

30.11.2010 Opening of Proceedings o3 @

Antitrust: Commission probes allegations
30.11.2010 Press Release of antitrust violations by Google:
en

These publications are for information purposes only and should not be considered as an
official publication




March 2013,

 The prominent display, within Google’s web search results, of Google’s own
specialised web search services as compared to competing specialised web
search services

— (for specific categories of information such as restaurants, hotels or produci.e.
services allowing users to search ts).

— First, users are not aware of the promotion of Google's services within the search
results.

— Second, competitors' results that are potentially as relevant are significantly less
visible and even sometimes not directly visible to users - they are more difficult for
the user to find, for instance because the user has to scroll down the screen to see
them or has to go to a subsequent search results web page.

* The Commission is concerned that this practice unduly diverts traffic away
from Google's competitors.



 (ii) The use by Google without consent of original content from third
party web sites in its own specialised web search services.

* (iii) Agreements that oblige third party web sites (“publishers”) to
obtain all or most of their online search advertisements from Google.

* (iv) Contractual restrictions on the transferability of online search
advertising campaigns to rival search advertising platforms and the
management of such campaigns across Google's Adwords and rival
search advertising platforms.

 The Commission considers that these practices can harm consumers by
reducing choice and stifling innovation in the fields of specialised search
services and online search advertising.
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GLOBAL INTERNET
BACKBONE

IPv6+IPv4 Transit For Your Network
New Special 10 Gbps $3000/month

THE
\KWESY HEADLINES

z .-‘ Garmin's Vivornpve is an
analog watch with activity

' d tracking




Spam




Protection from spam

<

Privacy (personal data)

Emails as personal data

Specific regulation

Directive on Privacy and electronic
communications (2002/58/EC),

Opt-in principle

e unsolicited emails may be sent only with prior
agreement of the recipient

e Same principle for cookies
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. P . S . * X %
E’RACOVNI SKUPINA PRO OCHRANU UDAJU ZRIZENA PODLE : ’;
CLANKU 29 *****

00909/10/CS
WP 171

Stanovisko 2/2010 k internetové reklamé zamérené na chovani

prijaté dne 22. ¢ervna 2010




Viral Marketing

(user generated marketing, social
marketing)



2777 Next week



* Reklamou se rozumi oznameni, predvedeni Ci jina prezentace Sirené
zejmeéna komunikacnimi meédii, majici za cil podporu podnikatelské
cinnosti, zejména podporu spotreby nebo prodeje zbozi, vystavby,
pronajmu nebo prodeje nemovitosti, prodeje nebo vyuziti prav nebo
zavazkU, podporu poskytovani sluzeb, propagaci ochranné znamky

* (2) Srovnavaci reklama je pripustna za podminek stanovenych timto
zakonem a obCanskym zakonikem.

* (3) Reklama nesmi byt v rozporu s dobrymi mravy, zejména nesmi
obsahovat jakoukoliv diskriminaci .. ohrozovat obecné nepfrijatelnym
zpusobem mravnost, snizovat lidskou dlstojnost, obsahovat prvky
pornografie, nasili nebo prvky vyuzivajici motivu strachu.



Sector specific regulations

%

=

GAMBLING, TOBACCO, MEDICINES
ALCOHOL



Zakazuje se (ZoRR)

a) reklama zboizi, sluzeb nebo jinych vykonu ¢i hodnot, jejichz
prodej, poskytovani nebo Sifeni je v rozporu s pravnimi
predpisy,

b) reklama, ktera je nekalou obchodni praktikou podle
zvlastniho pravniho predpisu®); za takovou reklamu se
nepovazuje umisténi produktu v audiovizualnim dile nebo
jiném zvukové obrazovém zaznamu, spliiuje-li podminky
stanovené jinym pravnim predpisem??)-30),

c) Sitreni nevyzadané reklamy v listinné podobé, pokud
adresata obtézuje; za reklamu, ktera obtézuje, se povazuje
reklama smérujici ke konkrétnimu adresatovi za podminky, ze
adresat dal predem jasné a srozumitelné najevo, Ze si nepreje,
aby vUici nému byla nevyzadana reklama Sitena,

f) reklama na loterie a jiné podobné hry, které nebyly
povoleny nebo ozndmeny podle zvlastniho pravniho predpisu



http://www.zakonyprolidi.cz/cs/1995-40
http://www.zakonyprolidi.cz/cs/1995-40

Reklamou na tabakové vyrobky se rozumi téz

* g) jakakoliv forma obchodniho sdéleni, jehoz ucelem nebo
primym Ci neprimym ucinkem je propagace tabakového vyrobku,

* b)distribuce tabakového vyrobku zdarma, jejimz ucelem nebo
primym Ci neprimym ucinkem je propagace tabakovéeho vyrobku
nebo distribuce zdarma, ktera ma takovy primy i neprfimy
ucinek v souvislosti se sponzorovanim podle odstavce 1,

* c) reklama, ktera se nezminuje primo o tabakovém vyrobku, ale
vyuziva ochranné znadmky'?), emblému nebo jiného
charakteristického rysu tabakovéeho vyrobku, pokud dale neni
stanoveno jinak.


http://www.zakonyprolidi.cz/cs/1995-40

Alcoholic beverages

BOZKOV

Vstup na tyto stranky je povolen jen osobam
starSim 18 let.

f Prihldsit se pfes Facebook

nebo

vyplnit vék “ : -‘ 5 -—1 5

ORI G I N AL

C 1A

WWW._pijsrozumem.cz , > BOZKOV )iKOV )‘iKoAV
] >' 3 & t m :




Medicines

* The subject of the advertisement may only be a medicinal

product for human use authorised under a special legal
regulation

 The subject matter of advertising to the general public may
be medicinal products for human use which ... may be used

without diagnosis, prescription or treatment by a medical
practitioner or on the advice of a pharmacist.



e 1) Advertising of medicinal products for human use aimed at
professionals may be disseminated only through means of
communication intended primarily for such professionals
(e.q. professional non-periodical publications, professional
periodicals, professional audiovisual programmes).



Jste odborny pracovnik ve zdravotnictvi?

Tyto stranky jsou uréeny odbornym pracovnikiim ve zdravotnictvi. Informace nejsou uréeny pro laickou
vefejnost.

Potvrzuji, Ze jsem odbornikem ve smyslu §2a Zakona €. 40/1995 Sb., o regulaci reklamy, ve znéni
pozdéjsich predpist, Eili osobou opravnénou predepisovat 1é€ivé pripravky nebo osobou opravnénou
|éCivé pripravky vydavat.

Beru na védomi, Ze informace obsaZené dale na téchto strankach nejsou urCeny laické vefejnosti,
nybrz zdravotnickym odbornikim, a to se viemi riziky a disledky z toho plynoucimi pro laickou
vefejnost.

ANO NE

vstoupit opustit stranky




Thank you for your
attention




