FAV236 Distribuce a marketing v ¢eskoslovenském filmu:
historie, teorie, praxe:

Filozoficka fakulta
jaro 2013

Rozsah
2/0/0. 4 kr. Ukonceni: zk.

Vyuclujici
Mgr. Jindfiska Blahova, Ph.D. (pfednasejici), prof. PhDr. Jifi Vorad¢, Ph.D. (zéstupce)
Mgr. Ludék Havel (pomocnik)

Garance
prof. PhDr. Jifi Vorag, Ph.D.
Ustav filmu a audiovizudlni kultury - Filozoficka fakulta

Omezeni zapisu do predmétu
Predmét je nabizen 1 studentim mimo matetské obory.
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Cile pifedmétu
Predmét se v Sesti zacilenych blocich vénuje filmové distribuci a jeji nedilné soucasti
marketingu s diirazem na praxi ¢eskoslovenského/Ceského filmového primyslu po
roce 1945 a v ¢sl./Cs. filmové kultute.
Ze tii zakladnich slozek filmového fetézce — produkcee, distribuce, kina — je distribuci
tradi¢né vénovana nejmensi pozornost, prevazné na ukor produkce. Distribuce je
obecné povaZzovana za ,,nejnudnéjsi* ¢ast filmového primyslu, o jejimz fungovani
védi historici filmu nejméné, a tradi¢né je chapana jednorozmérné jako ,.kanal* na
doru€ovani audiovizualniho obsahu. Kurz se bude vénovat distribuci/marketingu jako
oblasti filmového primyslu (a d¢jin kinematografie), jez ma zasadni vliv nejen na
vyrobu filmt ¢i ekonomické a ideologické rozvahy producenti, ale i na divackou
recepci, vytvareni filmového kanonu, vytvareni publika i ,,narativniho obrazu‘ filmu
ve vefejném diskurzu ¢i chapani narodni kinematografie v zahranic¢i. Distribuce tak
bude principidln€ brana jako ekonomicky nastroj schopny vytvaret symbolické
hodnoty a vyznamy i generovat trhy.
Po prehledu zékladnich modeltl fungovani distribuce, jejich funkei, ¢asti ¢i metod
vyzkumu se bude kurz vénovat tématiim jako distribuce a vyvoz (recepce a 5
diskurzivniho ramovani filma pro rozdilna publika), distribuce a kulturni politika KSC
(kulturni socialistické elity), MFF Karlovy Vary jako soucast specifického
distribu¢niho okruhu, ¢i distribu¢nim kanalim mimo kino a kulturnim distinkcim.
Diiraz bude umérné rozlozen mezi recepcni studia a primyslové strategie.
Ptfednaska je urcena nejen studentim filmové védy, ale 1 dal§im se zajmem
o audiovizualni kulturu.
Cile predmétu: po absolvovani pfedmétu ziska student zevrubnou znalost funkeci,
zékonitosti a pozice distribuce ve filmovém primyslu a kultufe §ifeji, véetné zplsobu,
jakymi je distribuce propojend s ostatnimi segmenty kinematografie a jaka je jeji role
nejen pii vytvareni a propagovani vyznamd, ale i vytvafeni novych trhii a publik.
Student si zaroven osvoji teoretické koncepty spojené s distribuci a jejim vyzkumem,
stejn€ jako bude vybaven zdkladnimi nastroji k samostatné analyze distribuce a
marketingu.
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Osnova

e 1) Distribuce a marketing: koncepty, metody, modely, praxe a nastroje
Instituce vs. text. Publicity, propagace.Volny trh vs. planovana ekonomika.

e 2) Distribuce a produkce/obsah
Vztahy mezi produkei a distribuci, vliv distribuce na filmovou vyrobu.
Rozdilné typy filmu a rozdilné typy infrastruktury — popularni film/Zzanrovy
film, blockbuster vs. artovy film.

e 3) Filmové festivaly a distribuce
Nezavisly film, narodni kinematografie. Festivaly jako distribu¢ni okruh.
Specifika MFF Karlovy Vary a dalSich ¢eskoslovenskych festivalii/prehlidek.

e 4) Distribuce, kulturni politika a ¢eskoslovenské kulturni elity
Ideova vychova (socialistického) divaka, pfedefinovani divacké zkusenosti a
formovani kultury prostiednictvim distribuce a ocistovani filmové nabidky.

e 5) Publika a recepce — domaci video a kulturni distinkce
Vztah mezi distribuci a publikem. Porozuméni publiku a jeho chovani,
adresovani a vytvareni novych publik prostiednictvim novych ,,kanali*
doruceni AV obsahu. Socialni aspekty domaciho videa a otazky kulturniho
kapitalu. Video v socialistické spolecnosti.

e 6) Export/import — marketing a tvorba nové identity
Distribuéni strategie spojené s vyvozem a dovozem filmi, s jejich umisténim
na jiné trhy,v jiné dobg, jiném politickém kontextu,adresované jinému publiku
(narodu) nez v zemi ptivodu (rebranding, pfe-zdnrovani, narativni obraz).
Ceskoslovenské/Eeské filmy v zahrani¢i a zahrani¢ni filmy na ¢s. trhu.
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Vyukové metody
Ptednasky, cviceni, projekce.
Terminy blokové vyuky: 4.4.,11.4.,18.4.,25.4.,2.5.,9. 5., vzdy Ctvrtek 12:30—
15:45 hod.

Metody hodnoceni
Pisemny ukol: Analyza marketingové/distribucni strategie u vybraného filmu (5 NS =
9000 znakll). Vybér filmu po konzultaci s prednasejicim.
Termin odevzdani do 30.5.2012 e-mailem na jindriska blahova@yahoo.com.
Dale se hodnoti: Prezentace v priibéhu kurzu a znalost jednotlivych povinnych textu.

Informace ucitele
Mgr. Jindfiska Bldhova, Ph.D (nar./b. 1979)

Filmov4 kriti¢ka Hospodatskych novin, $éfredaktorka ¢asopisu Cinepur a filmova
histori¢ka specializujici se na vztahy mezi americkym filmovym primyslem a
vychodni Evropou béhem studené valky a filmovou kulturu v zemich s
komunistickymi rezimem. Po absolvovani zurnalistiky a medialnich studii na
Univerzité Karlové ziskala doktorat na University of East Anglia ve Velké Britanii a
na Karlové Univerzité v Praze. Jeji doktorska prace o ekonomickych strategiich
amerického filmového priimyslu viici vychodoevropskym trhiim béhem prvnich let
studené valky byla ocenéna v roce 2011 prestizni Bolzanovou cenou Univerzity
Karlovy. Vedle fady odbornych publikaci v asopise [luminace vysly jeji odborné
studie tykajici se vztahu mezi distribuci, recepci a politikou v anglickém jazyce v
prestiznich zahrani¢nich periodicich: Historical Journal of Film, Radioand Television,
Film History, a Post Script. Je i autorkou kapitol v antologiich a jako hostujici editorka
pfipravila tematické ¢isla [luminace Post-feminismus a filmova studia a Trezorové
filmy. V soucasné dob¢ pracuje na vyzkumu dé¢jin MFF Karlovy Vary.



Dr. Blahova is a film critic for Czech economic daily Hospodarské noviny and
research-active film historian specializing in the Cold War relationships between the
American film industry and Eastern Europeand film culture. She isalso an editor-in-
chief of up-market Czech film magazine Cinepur. After receiving her MA in Media
Studiesat Charles University, she received her PhD in Film History from the
University of EastAnglia, Norwich and Charles University in Prague. Her thesis on
Hollywood’s Strategies towards Cold War Eastern Europe was awarded the
prestigious 2011 Charles University Bolzano Award in Humanities. In addition to
having published widely in her native Czech, and having served as a guest editor of
[luminace: The Journal of Film Theory, History, and Aesthetics (issues on Post-
feminismand Banned Films in Eastern European Cinemas), her award-winning
English-language articles on the relationships between distribution, reception,and
politics have been published in the Historical Journal of Film, Radioand Television,
Film History,and Post Script. She has also contributed book chapters in sever
alanthologies. Her particular research interests include Hollywood stardom (and)
Czechoslovak Communist propaganda, film festivals,and the sovietisation of East
Bloc cultures.
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Pfedmét je vyuCovan jednorazove.
Vyuka probiha blokové.
Kurz probihé v ramci projektu ¢. CZ.1.07/2.2.00/28.0044 Inovace uménoveédnych
studijnich obori na Filozofické fakult¢ MU, ktery je spolufinancovan Evropskym
socialnim fondem a statnim rozpoétem Ceské republiky. Viz.
www.phil.muni.cz/music/opvk.
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Supervisor
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Course Enrollment Limitations
The course is also offered to the students of the fields other than those the course is
directly associated with.

The fields of study the course is directly associated with
there are 10 fields of study the course is directly associated with, display

Course objectives
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The course focuses in six blocks on issues of film distribution and marketing with
particular emphasis paid to the Czechoslovak/Czech film industry after 1945 and 1989
respectively.

Out of three key components of the film chain — production, distribution,exhibition —
distribution is chronically under-researched area of film industry and historiography.
Despite its key role, it is widely considered to be “the most dull and technical” part of
film industries, being seen one-dimensionally as simply a channel of delivery for
audiovisual content.

The course will approach and explore distribution as an area that on one hand serves
producers and distributors to achieve their economic or ideological goals and at the
same time is closely connected to the reception, forming of the film canon, profiling
national cinemas as well as the narrative image of a movie within a public discourse.
Distribution (and marketing) is thus here understood as a primary economic tool
capable of generating symbolic values, meanings and markets. After introducing
students to the main approaches to distribution, key terminology, concepts, and
different models (free market vs. planned economy, independents vs. majors), the
course will cover distribution and film exportation — 1.e. rebranding films on foreign
markets and in different times —, distribution and cultural policy (elites), film festivals
and art cinema or non-theatrical markets and cultural distinctions. Reception studies
and industrial strategies are evenly balanced in the course.

Aims: Students will develop an understanding of functions, mechanisms, and position
of film distribution within the film industry and cinema culture more broadly,
including the ways that distribution is connected to other areas of cinema and how
distribution/marketing enables to create and propagate meaning, generate new
markets, and define audiences. Students will also become familiar with the key
theoretical concepts regarding distribution and its researcha nd will acquire analytical
skills to conduct his/hers own analysis of film distribution/marketing.

Syllabus

e 1) Distribution and Marketing — Concepts, Methods, Models, Practices,and
Tools
Institutions vs. texts, publicity and promotion; Free market economics vs.
State-controlled planned economy.

¢ 2) Distribution and Film Production/content.
Relations between film production and distribution, effects of film distribution
on film contentand production practices; Different types of moviesand types of
infrastructure: popular/genre cinema, blockbuster vs.art cinema.

e 3) Distribution and Film Festivals
Independent, national,and art cinema; Festivals as a distribution circuit;
Specific roles of the IFF Karlovy Vary and other Czechoslovak film festivals.

e 4) Distribution, Cultural Policy,and Czechoslovak Cultural Elites
Cinema and ideological education; creating a new (socialist) viewer; Pre-
defining audience experience and mobilizing/controlling distribution to shape
culture.



e 5)Audiences and Reception — Home Video and Cultural Distinctions
Relations between distribution and audiences; Understanding audience
behavior; Creating new audiences via new delivery systems; Social aspects of
home video and issues of cultural capital; Homevideo and socialist society.

e 6) Export/import — Marketing and New Film Identity
Re-packagingand re-branding film for different international markets;altering
the film’s identity for different national needsand/or political contexts;
Czechoslovak/Czech films on international markets, foreign film on the
Czechoslovak/Czech market.
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Teaching methods
Lectures, class discussion, screenings.
Schedule : 4. 4.,11.4.,18.4.,25.4.,2. 5.and 9. 5., from 12:30 to 15:45.

Assessment methods
Written analysis.

Further comments (probably available only in Czech)
The course is taught only once.
The course is taught: in blocks.
General note: Kurz probihd v ramci projektu ¢. CZ.1.07/2.2.00/28.0044 Inovace
uménovédnych studijnich oborii na Filozofické fakulté MU, ktery je spolufinancovan
Evropskym socialnim fondem a statnim rozpoétem Ceské republiky. Viz.
www.phil.muni.cz/music/opvk.

Teacher's information
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Filmov4 kriti¢ka Hospodatskych novin, $éfredaktorka ¢asopisu Cinepur a filmova
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pripravila tematicka Cisla [luminace Post-feminismus a filmova studia a Trezorové
filmy. V soucasné dob¢ pracuje na vyzkumu dé¢jin MFF Karlovy Vary.

Dr. Bldhova is a film critic for Czech economic daily Hospodatské noviny and
research-active film historian specializing in the Cold War relationships between the
American film industry and Eastern Europeand film culture. She isalso an editor-in-
chief of up-market Czech film magazine Cinepur. After receiving her MA in Media
Studiesat Charles University, she received her PhD in Film History from the
University of EastAnglia, Norwich and Charles University in Prague. Her thesis on
Hollywood’s Strategies towards Cold War Eastern Europe was awarded the
prestigious 2011 Charles University Bolzano Award in Humanities. In addition to
having published widely in her native Czech, and having served as a guest editor of
[luminace: The Journal of Film Theory, History, and Aesthetics (issues on Post-
feminismand Banned Films in Eastern European Cinemas), her award-winning
English-language articles on the relationships between distribution, reception,and
politics have been published in the Historical Journal of Film, Radioand Television,
Film History,and Post Script. She has also contributed book chapters in sever
alanthologies. Her particular research interests include Hollywood stardom (and)
Czechoslovak Communist propaganda, film festivals,and the sovietisation of East
Bloc cultures.



