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Shrnuti

* MDA, zakladni elementy her, podklady pro formalni analyzu

* Kybertext, sémiotika, o narativu, remediace, intermedialita

* Virtualni svety jako etnografické pole, hraci jako aktivni publikum
* Playbour, crowdsource a participativni kultura

* Telemetrie, herni analytika, QA a testovani, GWAP



Herni pramysi

* Rozsah a expandovani forem
* Odhady a obraty

* Historicka sonda

» Zivot konzoli

* Typicky/a hrac(ka)



Dosah herniho prumyslu

* Digitalni hry jsou mainstreamem zdbavniho prumyslu
* \znikaji celé fransizy a varieta merchandisingu

* Multimedialni licence (film, serial, hra, mobilni variace, komiks,
knihy...)

* Intellectual property jako zobecnéna komodifikovana informace

e Konvergence medialnich forem




U.S. Computer and Video Game DOLLAR Sales
DOLLARS IN BILLIONS

16.7 Combined Dollar

1.3 15.2 154 15.4 | Sales (shown for
2010 - 2014)
8.1
1.1 Il Other Delivery
' Formats**
Computer
— Games
Il video Games
22
I 17

2003 2004 2005 2006 2007 2008 2009* 2010 20m1* 2012  2013* 2014*

Source: The NPD Group/Retail Tracking Service; Games Market Dynamics: U.S.

* Flgures include fotal consumer spend.

** Other delivery formats include subscripfions, digital full games, digital add-on content,
mobile apps, social network gaming and other physical delivery. 2003-2009 figures are
sales of new physical content at retail exclusively.

Zdroj: http://www.theesa.com/wp-content/uploads/2015/04/ESA-Essential-Facts-2015.pdf
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U.5. Computer and Video Game DOLLAR 5ales
DOLLARS IM BILLIOMNS

| Combined Dollar Sales
(shown for 2010 - 2015)

B Other Delivery Formats*
Computer Games

B Video Games

17.1 14.5

154 15.4

2006 2007 2008 2009 X010°  2011° 201X 2013 2014 2015°

Source: The NPD Groups Retall Tracking Serdace; Games Market Dynamics: LS.

" Figures include total consumer spend.

** Other delivery formats include subscriptions, digital full games, digital add-on content,
mobile apps. social network gaming and other physical defivery. 2003-200F figures are

sales aof new phySical content ot retail eschisively



Video game market value worldwide from 2013 to 2017, by segment (in billion euros)

This statistic shows the video game market value worldwide in 2013, as well as a forecast until 2017, broken down by
segment. It has been estimated that offline computer software will generate one billion euros in 2016.
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2013 2014 2015* 20716* 2017
B Home console hardware [l Home console software Handheld console hardware [l Handheld console software
B Offline computer software Online computer software [l Mobile software

Zdroj: http://www.statista.com/statistics/292056/video-game-market-value-worldwide/
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European Union Promotes
Game Development

The European Union has created the Creative Europe program to provide
funding and support for the cultural and audiovisual sectors.

Creative e
Europe '

Creative 10 different games

E r : eceived almost
- Ope EE ;11(;}00 each.

MEDIA
FUNDED GAMES INCLUDED
subprogram help promote Ve -
the development of video games. Q“. .. w
2014-2020 MULTIPLAYER | UNIVERSAL FAIRY
TENNIS COMBAT TALE

BUDGET

§1GE\ Find more statistics on video games at

\FIDH  bigfishgames.com/blog/stats/

Sources: Europa: http://goo.gl/Gzb7G1 | Express.co.uk: http://goo.gl/s29HSM



Puvod herniho prumyslu

* 40. |éta 20. stoleti — vyzkumy a pokusy na akademické pudé, Casto
sachy

* 60. léta — Tennis for Two (1958), Spacewar! (1960)

e 70. + 80. léta — arcade a komercionalizace (Pong, 1972) [automaty]

e prvni MUD — 1978 — Bartle, Turbshaw



Puvod herniho prumysilu Il.

e 90. léta — zanrovy boom; Zork, Pac Man (1980), Wizardry, Ultima (1981),
Duck Hunt (1984& Super Mario Bros (1985), Metroid (1986), Metal Gear,
Dungeon Master (1987)...

* PC gaming, generace konzoli a prechod na CD
* Mobilni hry? Uz od 1997 — Nokia a Snake
e STEAM uz od roku 2003; Humble Bundle 2010

* Replay: The History of Video Games (Donovan, 2010)



Konzole VYROBCE | ROK VYDANI | ROZDIL LET
Playstation4 Sony 2013 7
Playstation3 Sony 2006 6
Playstation 2 Sony 2000 5
Playstation1 Sony 1995

Xbox One Microsoft 2013 8
Xbox 360 Microsoft 2005 4
Xbox Microsoft 2001

Wiiu Nintendo 2012 6
Wii Nintendo 2006 5
GameCube Nintendo 2001 5
Nintendo 64 Nintendo 1996 5
SNES Nintendo 1991 6
NES Nintendo 1985

OUYA Ouya 2013

Handheldy VYROBCE ROK VYDANI | ROZDIL LET
PSP Vita Sony 2011 5
PSP Sony 2006 -
Nintendo 3DS Nintendo 2011 7
Nintendo DS Nintendo 2004 3
Game Boy Nintendo 2001 3
Advance

Game Boy Nintendo 1998 9
Colour

Game Boy Nintendo 1989 -
Xperia Play Sony Ericsson 2011 -
Nvidia Shield nVidia 2013 -

Tabulka . 3: Herni konzole — Zivotni cykly

Tabulka €. 4: Handheldy — Zivotni cykly




GAMING CONSOLE SALES

CC I Q r l LIEETIME UNITS SOLD, BY GENERATION "7
E I: : 1st 5 5

1972
1977

2nd
1978
1982

3rd
1983
1986

Ath
1987
1992

5th
1993
1997

6th
1998
-2004

7th
2004
2011

100m 200m 300m

Zdroj: https://www.ccianet.org/wp-content/uploads/2014/10/Sky-Is-Rising-2014.pdf
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Distribution
Channel

Publisher Distributor

Figure 2.1: The Traditional Video Game Value Chain.

BERG, The Computer Game Industry. Master of
Science in Communication Technology,
Norwegian University of Science and Technology
2010

Game Type Chart

~—Pure SP: 73 (40%)

"'“-Pur‘: MM 12 (79%)

TSP & MMO: 1 (1%)

SP & MP: 98 (52%)—

Figure 4.5: The various game types.
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Figure 4.6: Game types as function of years.
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Top Grossing Games by Revenue

Title Revenue (million USD) @ Release Revenue Source(s) Revenue(mill

(without inflation) year as ion USD)(201

of (year) 5 inflation)3t
1
Space Invaders 3852 1978 1982 [GE 13928
Pac-Man 4474.32 1980 2012 In12] 12807
Street Fighter Il 6125.1 1991 2001 ] 10606

World of Warcraft 8454 2004 2013 ALl 8454

Zdroj: http://vgsales.wikia.com/wiki/List of highest-grossing video games#Highest-
grossing games by gross revenue figures
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Multi-platform sales

Title 2

e Wi Sports
(incl. bundled copies)

g Grand Theft Auto V

e Pokemon
Red/Green/Blua/Yellow

e Wi Fit
Bl Jeirs
(incl. bundled copies)

® Super Mario Bros.
(incl. bundled copies)

o Mario Kart Wi

® Fokemon Gold &
Silver

am Minecraft

Zdroj: http://vgsales.wikia.com/wiki/List of

Release
year

2006

2013

1996

2007

1989

1985

2008

1999

2009

enre =

Sports

Action
Adventure

RPG

Fitness

Puzzle

Platform

Racing

RPG

Sandbox

Original release platform(s) ¢

o Wi

PC e PlayStation 3, PlayStation 4, == Xbox 360,
Xbox One

e Game Boy, e Game Boy Advance

o Wi

e Game Boy, e NES

e NES

® | Wi

e Game Boy Color, e Nintendo DS

PC, Java, == 05 X, Xbox 360, Xbox One, e
PlayStation 3, PlayStation 4

Sales
__ |Source(s)
(million
units) # "
82.54 7]
59 (Ele10]
4472 [n2]
43.53 [n 3]
43 [n 4]
4024 1431
35563 el
349 [n 3]
33 | [eN20m21]

highest-grossing video games#Highest-grossing games by gross

revenue figures
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Top 20 Selling VIDEO GAMES of 2015
BY UMITS 50LD

RATING

CALL OF DUTY: BLACK OPS 11l ()
MADDEN NFL 14 (E)

FALLOUT 4 (M)
STAR WARS BATTLEFRONT 2015 [T)

MBA 2K14 (E)

GRAMND THEFT AUTO v (M)
MINECRAFT (E 10+}

MORTAL KOMBAT X (M)

FIFA 14 (E}
CALL OF DUTY: ADVANCED WARFARE (M)

BATMAMN: ARKHAM EMNIGHT (M)

LEGD: JURASSIC WORLD (E)
BATTLEFIELD HARDLIME (M)

HALD 5: GUARDIAMNS (T)

SUPER SMASH BROS. (E)
THE WITCHER 3: WILD HUNT [M)

DYIMG LIGHT (M)

DESTIMNY: THE TAKEN KING (T}
MEBA 2K15 (E)

METAL GEAR SOUID V: THE PHANTOM PAIN (M)
Sowrce The NPD Grougy'Betail Tracking Service
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Top 20 Selling COMPUTER Games of 2015
BY UNITS 50LD

RATING
THE SIM5S 4 (T}
FALLOUT 4 (M)

THE SIM5 3: STARTER PACK (T)

THE SIMS 4 GET TO WORK EXPAMNSION PACK [T)
STARCRAFT Ik LEGACY OF THE WOID (T)

ELDER SCROLLS W SEYRIM [M]

FALLOUT ANTHOLOGY (M)
GRAMND THEFT AUTO W (M)

WORLD OF WARCRAFT:- WARLORDS OF DRAEMNOR EXPAMNSION PACK (T)

STAR WARS BATTLEFRONT 2015 (T)
THE 5IMS 3: PETS ([T)

THE SIMS 3 SEASDONS EXPANSION PACK (T)

DLABLO lll: REAPER OF SOULS (M)
DLABLO 11 (M)

THE SIM5 3: ISLAND PARADISE EXPAMNSION PACK (T}

THE SIMS 3: UMIVERSITY LIFE EXPAMNSION PACK (T)
THE SIMS 3: SUPERMATURAL EXPAMNSION PACK (T}

STARCRAFT Ik WINGS OF LIBERTY (T)

SIM CITY 200103 (E 10+)
WORLD OF WARCRAFT: BATTLE CHEST 2013 (T)

Source: The NPD Groupd Retail Tracking Sersce
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63%

of U5, households are home to at least one person who plays
video games regularly (3 hours or more per week)

There are an average of

gamers

in each game-playing U.S. household

65%

of LS. households own a device used to play video games

"Games as a form of media will undoubtedly have taken on a range
of new meanings in ten years, but play will always be the engine
that drives their engagement. | think we'll see playful systems

underlying new designs in human centered activities like healthcare,
communications, and of course, learning.”

—Katie Safen, Chief Design and Research Officer, Institute of Play

48%

of 1.5, households own a dedicated game console




The Gamer
34YRS 39YRS 12YRS

The average age of Average number of
The dverdge most frequent game years adult gamers
age of a gamer purchaser have been playing
computer/video games

2010 Gamer Ages

255 Under 18
0/ of US households
e 67 Yo payvideo games

o 10% 20% 30% 50% S0%

The 2010 average gamer spends 8 hours a week playing video games
EEEEEEEE

168 Hours/Week

Zdroj: http://www.esrb.org/about/video-game-
industry-statistics.jsp
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The average game player is 3 5 years old

AGE GENDER

of Game Players of Game Players
26% under 18 years 56% male
30% 18-35 years 44% female
17% 36-49 years
27% 50+ years

---------------------------------------------------------------------------------------------------------

Women age 18 or older represent a significantly
greater portion of the game-playing population (33%)

Zdroj: http: .th _ i}
than boys age 18 or younger (15%) droj: http://www.theesa.com/wp

content/uploads/2015/04/ESA-Essential-Facts-2015.pdf
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The average game player age is 35 years old

26%
41%
5% 29%

AGE GENDER
of Game Plavers of Game Players
27% under 18 years 59% make
29% 1B-35 years 41% female
18% 36-49 years
24% 50+ years

---------------------------------------------------------------------------------

[ )
n The most frequent FEMALE GAME PLAYER is on average 44 years ﬂld
and the average MALE GAME PLAYER is 35 years old r'n

Women age 18 or older represent a significantly greater portion of the
game-playing population (31%) than boys age 18 or younger (17%)

---------------------------------------------------------------------------------

THERE I5 AN EQUAL DISTRIBUTION OF
FEMALE VIDEO GAMERS IN AGE:

35 and Under Older Than 35

Zdroj: http://essentialfacts.theesa.com/Essential-Facts-
2016.pdf

The average number of years gamers have been playing video games: 13
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Recent Digital® and Physical Sales Information

29% J2% 41% 47% 52% 56%

2010 2011 2012 2013 2014 2015

Total Digital Format [l Total Physical Format

Saurce: The NPD Group/Games Market Dhyvnamace LS.

"Digital format sales include subseriptions, digital full gomes, dipital add-on content, mobile apps and
social metwork gaming.



The average age of the most frequent game purchaser is 38

FEMALE
PURCHASERS

Of the most frequent
game purchasers:

---------------------------------------------------------------------------------

32% of the most frequent gamers feel that video games provide
more value for their money than

3 A

DVDs Music Going to the movies
23% 14% 10%

Of the most frequent game purchasers, most:

B "B

PURCHASE NEW VIDED DOANVHLOAD THE FULL GAME PURCHASE AFTER
GAMES WITHOUT HAVING OFF THE CORMPANYS DO RLOADING THE
TRIED THER WEBSITE TRIAL VERSIOMN OR DEMO

Q594 of the most frequent game purchasers who own dedicated
game consoles purchase video games for them



Analyza medialniho prumyslu dig. her
* Definice medialniho primyslu
e Zanry / Hodnoceni

* Nové technologie a nastroje pro tvlrce obsahu

e Komunikacni kanaly medialniho primyslu



Medialni prumysl (digitalni hry)

* Herni magaziny

* Herni weby

* Televizni porady

* Webové video porady

* Podcasty

e Zivé vysilané streamované porady (= TV ?)
* Oborové Casopisy

 Patri sem (oficialni) fan weby?






Ceska herni Zurnalistika

* Pocatky
* Elektronika, ZX Spectrum, Radio, Sinclair, Frantisek Fuka

* Drevni doba a planouci Excaliburu
e Anastazov, Exvalibur, SCORE (1993), LEVEL (1993)

* Od poloviny 90. let do soucasnosti
e +Gamestar, CD Action (distribuce), OPSM

* Webova éra
* Hrej, bonusweb, doupe, games.cz...









VYDANI KNIHY FREANTISEA FUKY, POCITACOVE HRY POD ZASTITOU LZEMIT
CENTRA
MLADA FRONTA VYDAVA MAGAZIN POCITACOVE HRY

KULTOVNI HERNI CASOPISY PCM, EXCULIBUR

OPOUSTI EXCULIBUR

SLOVENSKY MAGAZIN FIFO

HRAC PRVNI CESKOSLOVENSKY CASOPIS

PRVNI DISTRIBUTOR HER, ULTRASOFT A RYZE HERNI BIT

OKRAJOVE MAGAZINY AMIGA INFO, ZX MAGAZIN

ZALOZENI CASOPISU SCORE

PCP NAKLADATELSTVI VYDAVA HRACSKE NOVINY OBSAHUJICI NAVODY HRAC
A JOYSTICK

TV PORAD SPATNY VLIV

ZALOZENI LEVLU, VOGEL PUBLISHING, PROTI NADVLADE SCORU,
TRIUMVIRAT, VYCHAZI GAMESTAR, VOGEL PUBLISHING

CASOPISY VENOVANE VYHRADNE PC A KONZOLOVYM HRAM,
PROFESIONALNI MAGAZINY, VYDAVATEL VISION, DISTRIBUTOR HER SCORE.
DISTRIBUTOR JRC VYDAVA ANGLICKY MAGAZIN PC GAMER

OFICIALNI PLAYSTATION MAGAZIN (OPSM) ANGLICKY ORIGINAL, SONY, PRILOHY
(DISKY S DEMOVERZEMI)

NOVA GENERACE KONZOLE PLAYSTATION (OPSM2).

PREKLENUTI INTERNETOVYCH MAGAZINU DO TISKU, COMPUTER PRESS
POLSKY TRH ZAPLAVUIJE CD ACTION

DOUPE

VYDAVATELSTVi MEDIARON GAMEON, PLAYON-KONZOLE

ANGLICKE VYDAVATELSTVi FUTURE PUBLISHING PLAY

OBCASNIK TIPSTATION, RADY, TIPY, NAVODY A CHEATY

GAMESTAR SE STAVA PRILOHOZ PC WORLDU

VYDAVATELSTVi VOGEL BURDA, PROJEKT NEXT LEVEL (HRY PRO PC, PS2, XBOX
360, DS, PSP).

ZUSTAVAII POUZE SCORE A LEVEL

CASOPIS PRO MOBILY MOBILHRY

KATALOG HER PRO T-MOBILE FRAG

PORAD GAMEPAGE

PORAD CHEAT

PORADY, PRODUKOVANE REDAKCEMI CASOPISU (SCORE LIVE, LEVEL TV, DOUPE




Hry a TV?

e Spatny Vliv
* https://www.youtube.com/watch?v=mjkHuy7QWJO

* Level Majstrov
* https://www.youtube.com/watch?v=2Jj8llaXaPQ

* Megabyte
* https://www.youtube.com/watch?v=hhO5AbTA7VE



https://www.youtube.com/watch?v=2Jj8lIaXaPQ
https://www.youtube.com/watch?v=mjkHuy7QWJ0
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https://www.youtube.com/watch?v=hh05AbTA7VE
https://www.youtube.com/watch?v=hh05AbTA7VE
https://www.youtube.com/watch?v=hh05AbTA7VE

Soucasna medialni krajina

* papir vs web

e streamované konference

* YouTube, lets play

e Twitch a fenomén streameru

* Podcasty, kvazi-televizni YT show
* Oborove casopisy



Herni marketing

* Cilova skupina
* Analyza prostredi — tzv. orientacni analyza situace

* Analyza komunikacni sité



Factors Influencing Decisions to Purchase Video Games:

Oither 22% — 21% Price

Product is familar

to me from past
EXpErances 2% —
- — 16% Interesting
tmﬁmaﬁﬂiﬁ of a Stony/premise
favorite game series 9% —

12% Quality of

Word of mouth 11% | araphics



Cilova skupina

* Typologie hrace (Bartle, Keirsley, Stewart)
* Preference zanru, stylu hrani

* Osobni estetické preference
* inklinace ke stylizované grafice vs spektakuldrnost

* Subjektivni kontext spotreby
» Délka herni instance
* Naroky na obtiznost
* Preferované ovladani

* =>dohromady — otisk naroku a preferenci zakaznika



Gamers who are playing more video games than they did
three years ago are spending less time:

49% 37% 37/%

Playing board games Watching TV Going to the movies

Gamers who own dedicated game consoles use them for other
entertainment media, in addition to playing games:

@ & © @O

Watch Watch TV Listen to Live and
movies shows music other content




C ., -

15 - 30 minut

vypln mezi cinnostmi, odpocinek
vy, husen hréc

preferované herni zanry a stylizace akéni, pribehové, RPG, rogue-like,

dungeon crawler
odpocinek, vylepsSovani postavy,
zlepSovani schopnosti hrace, dokonceni

vyzev, sesbirani mozného obsahu

Tabulka: Charakteristika cilové skupiny (hrace)



Analyza prostredi

 ,V nise vyzkumny pracovnik blize seznamuje s prostredim a podstatou
problému, zabyva se studiem jiz existujicich informaci, konzultuje s
odborniky a hleda data, ktera by prispéla k pochopeni problemu a
pripadné k jeho moznym resenim.” (Foret 2008: 25)

* Prizkum hernich platforem
* Pruzkum distribucnich kanalu — zacileni
e |dentifikovani substitutl — konkurence



Systemy distribuce

 PC * Trhy
 AAA * Vychodni Evropa
e Steam e Zapadni Evropa
* indie  USA
* social games * Japonsko
* Konzole * Asie
 tradicni, generacni, TV * Cina
* handheldy
* Mobilni hry
* Android

* i0S



Substituty

e dle oznaceni zanru
* dungeon crawler, action, strategy

* podobnosti hernich mechanik (vice samostatny
zakaznik)
* brawler, rouge like, simulation

* stylizace / settingu
e scifi, fantasy, historicka fikce



DIGITALNI DISTRIBUCE ROK VZNIKU  LOKACE - PUVOD FIRMA

Steam 2003 Usa Valve

Direct2Drive 2004 USA GameFly

Xbox Games Store 2005 UsA Microsoft

Wii Shop Channel 2006 laponsko Nintendo
PlayStation Store 2006 Japonsko Sony

Gamer's Gate 2006 Svédsko Gamer's Gate
GOG.com 2008 Polsko CD Projekt RED
Google Play 2008 USA Google

App Store 2008 USA Apple

Desura 2009 Australie Desura

Green Man Gaming 2009 Anglie Green Man Gaming
Humble Bundle 2010 LSA Humble Bundle
Origin 2011 USA EA

Nintendo eShop 2011 laponsko Nintendo

Amazon Appstore 2011 USA Amazon

Indie Gala Bundle 2011 Italie Indie Gala

Indie Royale Bundle 2011 Australie Indie Royale (Desura)

Tabulka €. 5: Digitalni distribuce — platformy




Analyza komunikacni site

* Komunikacni kanaly a jejich charakter
e Aktéri

* Vazby



KOMUNIKACNI KANAL
Vystavy

Konference a setkavani
Kamenné obchody

Herni magaziny

Vyvojarsky blog
Vlastni obchod

m\
-<
Co

Databaze vyvoj
Distribucni platformy - featured
Distribucni platformy - komunity

Socialni sité

Skupiny na socidlnich sitich

Video sité

YouTube reklama

YouTube recenzenti / celebrity
Twitch.tv a streamefi

Diskuzni fora

Databaze modifikaci

Web-banner

Cilena reklama za klik — PPC

CHRAKTER
lokalni
lokalni
lokalni

globalni
lokalni
tisténé
oficialni
televizni
vlastni
vlastni
profilové
reklama
komunitni
profilové
komunitni
globalni
reklama
kombinované
kombinované
komunitni
komunitni
reklama

reklama

GamesCon (DE), InJoy (CZ), GameExpo (SK)
GDC (global), GDS (CZ), GameSpot (SK)
Plakaty, cedule...

PCGamer, Kotaku, IGN, GameSpot
Games.cz, BonusWeb, Doupé

Level, Score, GameStar, Game Informer
PlayStation, Nintendo

Re-Play

IndieDB, ModDB, Databaze-Her.cz
AppStore, Google Play, STEAM
STEAM greenlight, Kickstarter backers
Facebook, Twitter, Google+

Reddit, FB

YouTube, Twitch.tv

TotalBiscuit, JesseCox, YogsCast
LethalFrag, DansGaming, Towelliee
SomethingAwful

Nexusmods, STEAM workshop

GoogleAdWords, Facebook PPC

Tabulka: Analyza komunikacnich kandli



PLATFORMA I FORMAT KOMUNIKACE

mid-core wynika v nabidce PPC, stimulace sdileni

m achievementy pfidana hodnota trailer, obrazky, popis

_ workshop participace féra, komunity, soutéie

Cross-platform  propojeni s PC, hra na cestach  cross-promotion, push mkt
Tabulka . 12: Rozdily komunikace dle hernich platforem




Akteri

e Tvlrce

* VVydavatel / distributor
* Medialni prumysl

e Zajmoveé weby

e Komunity fanousku



How Gaming Content
is Taking Over YouTube

Minecraft was the second most searched
query on YouTube in 2014. Gaming
commentator PewDiePie ranked as 7th.

You Tube

2014 Top

YouTube Searches

1. Music 6. Beyonce

2. Minecraft 7. PewDiePie
3. Movies 8. Happy

4. Frozen 9. Eminem

5. Drake 10. Taylor Swift

Find more statistics on video games at
bigfishgames.com/blog/stats/

Sources: Think With Google: http://goo.gl/E84SCV | Gamespot: http://goo.gl/K2w80n



Top Gaming Franchises on YouTube

GAME VIEWS
I. Minecraft 3,934M

Y T |] 2. Grand Theft Auto ,393M
0 u u e 3. Friday Night at Freddy’s I 273M
Search _____________Rau CaRot Dty |
. 5. FIFA 770M
TOP ‘hdeo Gal'l‘le 6. Garry’s Mod 590N
- Al f Legend 667M
Franchises e
P _ . 8. Super Mario
This list is a compilation of offical .
and fan videos on YouTube. 9. Counter-Strike 32“

10. Dota

“Views from March 2015.

b:gf:shgames.com/ blog/stats/

Sources: Yahoo!: http://goo.gl/GbQVZ8



Participativni marketing:
Top Game Franchises on
YouTube (brezen 2015)

https://www.youtube.com/watch?v=B-
UGixSMUUY (GTA 2 LIVE)

Zdroj: http://www.newzoo.com/free/rankings/top-

20-game-franchises-on-youtube/

Rank

LR

10

11

12

14

Game Title

Minecraft

Grand Theft Auto

Five Nights at Freddy's

Call of Duty

FIFA

Garry's Mod

League Of Legends

Super Mario

Counter-5trike

Dota 2

Clash of Clans

Battlefield

Just Dance

ARMA

Total
Views

3.934M

1.3953M

1.273M

851M

7700

630M

667 M

547 M

362M

282M

259M

1770

169M

156/

Fan
Video

99, 9%

99.3%

99,6%

99.3%

99,0%

100.0%

96, 6%

99,.6%

99, 9%

99,8%

92.7%

94.3%

98, 7%

100.0%

Brand
Video

0,1%

0.7%

0,4%

0.7%

1,0%

0,0%

3.4%

0.4%

0,1%

0.2%

7.3%

5,7%

1.3%

0,0%

z;g;; Rank
20 Change
32%

11%

10%

7% a1
6% a7
6% a1
5% w 3
4%

3% a1
2% a1
2% w
1% a7
1% a b
1%
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ropagace

press kit konverzace [ |

propagace

propagace
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