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Once you go Jack,

you never go back.
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Ceska cesta JACKA

(Litry .000)

1200 -

1000 -

800 -

600 -

400 -

200 -+

1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018

SR OO T VL JACK DAN[EI_S T R A (2 WA A S

IWSR 2018



JACK v Cechach na zadatku 21. stoleti
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JACK v Cechach na zadatku 21. stoleti
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JACK v Cechach na zadatku 21. stoleti
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JACK v Cechach na zacatku 21. stoleti
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NOVY JACK
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JA(C)K jsme na to Sli?
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Na koho cilit?

win Dz
=

Co komunikovat?
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Jaky pribeh vybrat aneb odliSeni vs. zapamatovatelnost?

WE HAVE HUNDRETS
OF STORIES ABOUT

JACK DANIEL’S

BUT...

WHICH STORIES WILL

BE INTERESTING AND
CONVINCE TO BUY JACK?
N HOW TO ——
@ COMMUNICATE THEM ALL?
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Klicove , distinctive assets” JACKA




Klidové . distinctive assets” JACKA v CR
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A M1 TO TEDA N"‘Ds

1.TAK MITO TEDA NANDEY (Tak mi to teraz doki)
2.UZ JSEM OK. (JuZ jestem O.K.)
3. BEDNA OD WEISKY (Pudko od whisky)
4. ST. CHRISTOPEE (Sv. Christophe)
5.WONA JE HOTOWA (Ona jest gotowa)
6. WONI (Omi)
7. LASKA/TEROR (Milosc-Terror)
8. PEKLO (Pieklo)
9. KRIDLA (Skrzidla)
10.SLADKY DITE (Slodkie dziecko)
11. KOLTY NABITY - HOLKY NALITY (Pistolety nabite - dzievcziny napite)
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V hlavni roli etiketa...
R EEEE N

= RO AN, ==



Na koho cilit?

29+, muzi s nezavislym postojem k Zivotu, kteri piji prileZitostné alkohol
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Nebho?

VSichni konzumenti tvrdého alkoholu
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Heavy users{vs. light users?
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Cim vice lidi, tim vétsi objem
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Siroké cileni je spravna cesta
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Jennessee

HONEY LIQUEUR
"SNDED WITH JACK DANIELS
'NESSEE WHISKEY

A pak priletela vcela...







Festaky s JACKEM, tam se tvori emoce!
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Bez fyzicke dostupnosti to nejde!

¢

MENTALNi DOSTUPNOST

RELEVANTNI

0BSAH ZASAH A CILENI
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Bez fyzicke dostupnosti to nejde!

¢

MENTALNi DOSTUPNOST

FYZICKA DOSTUPNOST

R ZASAH ACILEN] PRESENCE  :  PROMINENCE RELEVANCE
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Principy riistu JACKA v Cechach

Aktivity s velkym yosbuiz;
zasahem! &

Zapamatovatelnost! | M2

Siroké cilent!
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