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SAMOTNA

Atribuce

co to vlastné je

zakladni rozdéleni
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Kampan

Z Kampané

Vyhledavani

Obsah
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Stav Konverze

86
33

93

SEMESTR
ONLINE

Hodnota
konverze

99 022 K¢

38 283 KC

60 739 KC




Zdroj / médium

google / cpc
google / organic
(direct) / (none)
seznam / cpc

facebook.com / cpc
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Transakce

844

Podil z celku v %:
100,00 % (B44)
180 (21,33 %)
98 (11,61%)
337 (39,93 %)

26 (3,08 %)

20 (237 %)

SEMESTR
ONLINE

Triby 7

1059 008,15 K¢

Podil z celku v %: 100,00 %
(1 059 008,15 Kc)

220 379,40 KC (20,81 %)
121 386,16 KC (11,46 %)
431 581,32 K€ (40,75 %)

28 147,00 K¢ (2,66 %)

30 403,00 KC (287 %)




kvalita dat sbér dat

Jak spravne

vyhodnocovat?

interpretace predikce
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last click - Google Analytics
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last click - ocekavani Sklik

realita

Display Network Generic Paid Search Organic Search
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last click - oCekavani Google Ads

Google You (DD

Display Network

realita

Display Network
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last click - oCekavani Facebook Ads

realita

Generic Paid Search Organic Search
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last click - Google Analytics

Google You SKLIK Google

Display Network Generic Paid Search

last click - ocekavani vsechny platformy
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Zakladni (rule-based)

ATRIBUCNI MODELY

I Last Interaction

Linear
EEEEE

I Last Non-Direct Click

Time Decay
-=nll

I Last AdWords Click

.- Position Based

| First Interaction
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Algorithmic / data-driven

ATRIBUCNI MODELY
- Shapley based;

- Markov chain based.




_ POWERED BY DATA SCOPE DATA SOURCE SCALABILITY

Data Driven 100% based on
- Takes advertiser’s
j.-...‘l’a assign credits to converting and Auto updated
¢ . . . own data.
y touch points based non-converting . based on
. Conversions and/or
on fractional paths . performance
n . . GA imported goals.
AR credit into account .
" (learns over time)
Rules based
Fixed, static Takes onl Advertiser can
rules assign - Y choose model but Must be manually
. converting paths - . .
credits to . no customization revisited
. into account . .
I touchpoints is available
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Na co si dat pozor

U ATRIBUCE
- kontrola a spravné nastaveni sbirani dat (zejména konverze,
zdroje);

- konzistence pouzivani modelu.
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TECHNICKY
Uvod
- Ccose déje pfivstupu na stranku

- rozrazeni navstévy

- opakované navstévy
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How cookies work

1.

The internet browser
sends request to website
server to access site

S

§ Google Analytics

The page loads in the
browser and the browser & 2.

recieves the cookies and The server generates
stores them on user device. cookies with data packats

and sends it back
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Data sent to Google Analytics Final values in reports

Campaigns

Are any of these. Source: google
arameters set? :
ol ves Campa {adwozds / Dosblecick)
doubleCick content: {adwords / DoubleClick)
Jid, gl Keyword: {adwords / DoubleClick)
(gelid, gelre) costdata dmensions: {adwords / DoubleClick)

N
souce: (canpaignsource}
Ispurameerser | S e
- . : {canpadgnitne) so
S contnt (canpaigncontent.) O (not set)
Keyword: {campaignkeyvord) OR (not. set)
o
‘source: {utm_s
Is paramotr sot? R ) o)
documentLocation  YES - campain:(utn_canpaign) OR (not sat)
w/utm_source) content: {utn,_ content ) OR (not sat)
Keyword: (. torm) 0 (not set)
No Traffic Sources
[—
b rsgomn istce
I3
A A ot Esrehi Roslae il
o medum: organic
rameter campiign: (not. set)
Dttt ves - “m mwknm P ves 4 lﬂmndulmn Do e
Search Engine Keyward: (seazch query) OB (not.
provided) i SSL search
oxganic searches: (incremented)
s o ves
'
y % e ——
documentReterer e
4 sigored ) o mm.(m.nu ..m
e Koyword: ot
\ 4 e G
ves
2
A D
e e e prvios st
or 3 o
aae ) s T e
Fopady 01 Koyword: (£rom previous session)
N o

https://support.google.com/analytics/answer/6205762
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COOKIE CONSENT, COOKIES 3. STRAN

Atribuce

- legislativni pozadavky;
- vyvoj ze strany prohlizec(;

- dopad na GA, jiné nastroje.
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CO S| ODNEST

Atribuce

- nebrat doslovng, ale spis jako nameét pro dalsi praci
- vSechny modely jsou Spatnég, ale nékteré jsou uzitec¢né

- problém neni vétsinou v modelu, ale ve sbéru dat a jejich kvalité
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