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Co déla designer

Resi problémy

Doing the right thing Doing things right

Problem Solution

DEFINITION EXECUTION



Co potreuje designer za informace?

Doing the right thing Doing things right

Proc

Proc lidi chodi na web?

Pouziti webu

Problem Solution

DEFINITION EXECUTION

Jak ho pouzivaji?

Jaké maji nejcastéji problémy?

Jaké funkce jsou vyuzivany a jaké ne?
ZlepSeni

Funguje zlepseni, které jsem navrhnul?



Proc lidé chodi na muj web?



Google Analytics: Seskupeni obsahu

Primary Dimension: Page Page Title  Content Grouping: Page Category (Content Group) Other

Secondary dimension v+ Page Category (Content Group)

Page Subcategory (Content Group)
Page Category (Content Group) o . ¢ Unique Views 1 (Page Category) Avg. Time on Page
Navigation (Content Group)

636,754 00:01:11
of Total: % of Total: 100.00° 54 Avg for View: 00:01:11 (0.00%
1. | Potfebuji si vyridit 481,432 (32.52%) 137,085 (21.53% 00:00:57
2. Magistrat mésta 244,798 (16.54%) 113,559 (17.83% 00:01:34
3. |Titulka 182,179 (12.31%) 121,315 (19.05% 00:00:55
4. | Sprava mésta 120,591 (8.15%) 39106 (6.14% 00:01:16
5. | Volna mista 101,871 (6.88%) 25255 (3.97% 00:00:47
6. | Aktuality 90,157 (6.09%) 51,651 (B.11% 00:01:36
7. | Ostatni 77,627 (5.24%) 43,860 00:01:51
8. | Kontakty 63,587 (4.30%) 31,653 (497% 00:01:09
9. | Obé&an 29,168 (1.97%) 16,849 [(265% 00:02:07
10. | Turista a volny éas 28,814 (1.95%) 21,879 ([3.44% 00:02:29

*0



Fazi a cil jde odhadnout

Kombinace zdroj navstévy + vstupni stranka
Email -> ¢lanek na blogu
Vyhledavani -> titulni stranka
Srovnavac zbozi -> detail produktu
PPC reklama -> kategorie zbozi
PFima navstéva -> titulni stranka

Segmentace



Flows: lideé pri
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Lidé prichazejici na seznamy produktu

_ 2 Starting pages 1st Interaction 2nd Interaction 3rd Interaction
40K sessions, 21K drop-offs
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Segmentovani



Segmenty

Umoznuji zobrazit data v GA jen pro velmi uzkou skupinu navstev
nebo uzivateld

All Users Bounced Sessions

ment from list

m Import from gallery Share segments View

Segment Name Created Modified
VIEW
G All Users: Actions ¥
All
< i .
System Bounced Sessions Actions
Custom Converters
SSaEC custom Aug 11,2015 Jan 1,2017 Actions ~
Starred X _
Direct Traffic
Selected
Facebaok Dec 2,2014 Mar 8,2017
Jsou z Brma Jun 18,2015 Jun 18,2015 Actions =
Made a Purchase Ac

Mahila and Tahlat Traffie

&

ctions

m Gancel

*0



Segment ,zahrnout vSechny navstévy, ktereé vidély stranku C":

Seg menty Uzivatel

Navstéva
I 1 1 I_I_I

Segment ,zahrnout vSechny uzivatele, které vidély stranku C":

Uzivatel

Navstéva

Stranka



Custom dimenze a metriky

Vlastni data, o ktera Ize rozsSifit GA
Dimenze

Tykajici se uzivatele, navstév, hitd nebo produkt(
Metriky

Cislo, ¢as nebo ména



Vyuziti custom dimenzi

Data o uzivatelich — pohlavi uzivatele, pocet nakupu, kraj
Informace o transakcich — zplisob dopravy, platby apod.
Pocasi v misté uzivatele

Atributy obsahu webu — napf. autor ¢lanku

Produktova data - aktualni dostupnost, stitky, specifické
parametry



Navigace na strance

0

Group pages by: | Page Type (Content Group) -

Entrances Feb1,2017-Mar 7, 2017 57.45%

Previous Pages Feb1, 2017 -Mar 7, 2017: 42.55%

Current Selection: home

Showrows: 10 ¥

Exits Feb 1, 2017 -Mar 7,2017: 21.47%

MNext Pages Feb1,2017-Mar 7, 2017: 78.53%

Page Type (Previous Content Group) Pageviews % Pageviews Page Type (Next Content Group) Pageviews % Pageviews
category 1154 44.96% category 3,000 64.01%
product 627 24.43% other 995 21.23%
other 429 16.71% product 306 6.53%
home 255 9.93% home 255 5.44%
Kosik 22 1.32% Search List 84 1.79%
Odeslani objednavky 24 0.93% Kogik 25 0.53%
Search List 20 0.78% (not set) 1 0.23%
(not set) 12 0.47% Uzivatelsky ucet 7 0.15%
Volba dopravy a platby 5 0.19% Volba dopravy a platby 2 0.04%

3 0.12% Potvrzeni objednavky 1 0.02%

Zadani osobnich Gdajd



X \ @ Zabezpeéeno | https://insights.hotjar.com/sites/233698/heatmap/report/643233?device=desktop&type=click

+ hotjar

D:// Www.brno.cz/ BRNO | BASIC  Get unlimited insights with Hotjar Business.

Site Dashboard 2o d
Heatmaps 2 OP-vydam /> Share Heatmap

Navigace na strance . = .

Recordings

Funnels

Forms

Incoming [E303

Polls

Surveys

Recruiters

1 ciick (0.07%)




Nakupni proces



Ecommerce funnel: makro pohled

M sessions Shopping Prograssion B Abandonments

All Sessions Sessions with Product Views Sessions with Add to Cart Sessions with Check-Out Sessions with Transactions

16,761 2,893 1,426 760

<

I
- I . -
I

¥

L

Mo Shopping Activity Mo Cart Addition Cart Abandonment Check-0ut Abandonment

T 1 3:6?9 81.61% 1 ,578 5455%  J44 5217% 92979

468

38.42%



Ecommerce funnel: objednavka

Kosik Doprava a platha Fakturacni idaje Rekapitulace Sessions with Transactions

519 346 294 269 256

I
I
I —
I I
Kosik Dropoff Doprava a platba Dropoff Fakturaéni idaje Dropoff Rekapitulace Dropoff
184 3545% | 58 16.76% 29 g% 15



20

A \'\




Otazky

Které produkty mi vydélavaji a které ne?

Jsou néjaké produkty s potencialem?

Které produkty jsou na webu Spatné prezentovany?

Klikaji lidi na ,Posledni zobrazené produkty”, nebo je to k nicemu?

Kde lidé pri nakupu odpadavaji



Ecommerce

Za pomoci Enhanced Ecommerce budeme schopni zjistit:
Pocet impresi daného produktu (na vypisu hledani)
CTR daného produktu z vypisu hledani
Konverzni pomér na Urovni produktl / kategorii

Pocet zahajeni / dokonceni objednavky u kazdého produktu a opét
prislusné agregace na urovni kategorii

Detailni reporting s ohledem na typ produktu

Integrace CRM do Analytics - moznost propojit transakéni historii (a

tedy poté segmentovat chovani navstévnikd podle socdem a dalSich
R (idajl, které mame k dispozici)



Ecommerce: vyk

0

10.

Product

Nest® Learning Thermostat 3rd Gen-USA -
Stainless Steel

Nest® Cam Indoor Security Camera - USA
Nest® Cam Outdoor Security Camera - USA

MNest® Protect Smoke + CO White Wired Alarm-
UsA

Nest® Protect Smoke + CO White Battery
Alarm-UsA

Google Sunglasses

Google Men's 100% Cotton Short Sleeve Hero
Tee White

Google Laptop and Cell Phone Stickers
Google Men's Zip Hoodie

Windup Android

on produktu

Product List Views

314,54

% of Total: 10

21

5,863

1,810

2732

2626

S
P

=
=]
7]

00%

Product Detail Views

297

251

63

73

226

124

138

93

1.829

Product Adds To Cart

179

40

26

95

7

42

47

Product Removes From Product Checkouts
Cart
2,859
% of Total: 100.00%

11 2 189 (6.6
13 (3.3 171 (5.98
21 154

2 (D48 40 (1.40
8 (193 35

7 38 (13
4 (0.96% 51

3 (072 51 (178
3 27 (0.94%
5 1.20 40 1.40

Unique Purc

% of Total

86

80

23

21

17

16

15

14

14

hases

1,203

100.00%

(8.40%)

(7.15%)

(6.65%)

(1.91%)

(1.75%)

(1.41%)

(1.33%)

(1.25%)

(1.16%)

(1.16%)

Cart-to-Detail Rate

=]

for v

40.85%

40 853

47.37%

60.27%

63.35%

63.49%

60.27%

288.89%

42.04%

57.26%

30.43%

50.54%

Buy-to-Detail Rate

15.85%

Avg fo

265.79%

28.96%

31.87%

36.51%

28.77%

188.89%

7.08%

12.10%

10.14%

15.05%



Ecommerce: vyk

*0

10.

Product

Nest® Learning Thermostat 3rd Gen-USA -
Stainless Steel

Nest® Cam Indoor Security Camera - USA
Nest® Cam Outdoor Security Camera - USA

MNest® Protect Smoke + CO White Wired Alarm-
UsA

Nest® Protect Smoke + CO White Battery
Alarm-UsA

Google Sunglasses

Google Men's 100% Cotton Short Sleeve Hero
Tee White

Google Laptop and Cell Phone Stickers
Google Men's Zip Hoodie

Windup Android

on produktu

Product List Views
314,542
% of Total: 100.00%
(314,542)
301 (0.10%)
1,856 (0.59%)
1,878
1,785
1,800
21
5863 (1.86%)

1,810 (0.58%)

2732

2626

0.83%
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38
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93

3.31%

18
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179
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(7.15%

(6.65%
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(1.16%

Cart-to-Detail Rate

60.27%

63.35%

63.49%

60.27%

288.89%

42.04%

57.26%

30.43%

50.54%

Buy-to-Detail Rate

15.85%

(0.00%)

265.79%

28.96%

31.87%

36.51%

28.77%

188.89%

7.08%

12.10%

10.14%

15.05%




Pomeér nakupl podle znacky

10,0%

Vvkon produktt

*0

Buy-To-Detail Rate [%]
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Ecommerce: na co se divat jako prvni

Produkty

CTR

Buy to detail range
Funnely

Vykonnost reklamnich ploch



Depresivni zaver



Sampling

0

Feb 1,2017-Mar 7,2017

This report is based on 9.10% of sessions. Learn more

Greater precision ~ WY

Faster response

v (Greater precision



Sampling

— Pokud je vdaném obdobi hodné sessions (od 250 tisic do 1 milionu
dle typu reportu)

— Pro Casté jevy to nevadi, pro méneé casté muze byt zkresleni
obrovské

Verze Vzorkovana data Nevzorkovana data
A 687.24 K¢ 709.18 K¢ 3.19%
B 701.67 K¢ 1,316.89 K¢ 87.68%




Agregace dat

Nejde zobrazit data pro konkrétniho uzivatele

Jde obejit https://www.simoahava.com/analytics/improve-data-collection-with-four-custom-dimensions/

Lze FeSit jinym nastrojem, napr. Piwik, A&T Internet


https://www.simoahava.com/analytics/improve-data-collection-with-four-custom-dimensions/

Presnost

100 % nelze dosahnout
Blokovani méreni
Technické chyby
Chyba prenosu

Dobra presnost pro méreni transakci je 95 %



Rozdily mezi nastroji

RUzny vyznam metrik

Napf. pageview u server-log nastroje vs. Google Analytics
RUzné atribu¢ni modely

AdWords rikaji, ze generovaly za mésic 100 transakci

GA rikaji, ze AdWords generovaly za stejny mésic 40 transakci
Jina metodika méreni
Bucketing

Nékdy se liSi se i 2 Uplné stejné nastavené views



Pri analyze je nutno védeét

Jak jsou data mérena (metodika, technologie), jaka je presnost
mereni

Jestli jsou reporty vzorkovany

Co znamenaji metriky - neexistuje standardizace
Bounce rate v Google Analytics vs. Bounce rate v Mailchimp
User v Google Analytics = Visitor v Piwik

Pocitani sessions byva jiné



https://www.houseofrezac.com/junior-analytik


https://www.houseofrezac.com/junior-analytik?utm_source=2022-kisk&utm_medium=prednaska&utm_campaign=04-designer




