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Gramothost

- Cist, psat, poéitat

* Orientace v informacich
« odliSit podstatné od nepodstatnych
« rozpoznat manipulace a skryté vyznamy
« Odlisit fakta od nadzoru, odhalit nepodlozena fakta

« Formulace a zapis vlastnich myslenek

(Niklesova a Bina, 2010)



Gramothost

- Zakladni dovednost/védomost v urcité oblasti poznani
« Jazykov3, literarni, numericka, prirodovedecka (Dostal 2007)

« Mezioborovy presah

. Ctenaiska - schopnosti, dovednosti a hodnoty napomahajici
ke komplexni praci s textem a k jeho porozumeni

* Vizualni - analyzu a tvorbu obrazovych sdéleni

* Financni — orientace v kazdodennich financ¢nich
otazkach

. (Niklesova a Bina, 2010)



Medialni gramotnost

« Média = komunikacni prostredky, spojnice mezi
komunikatory
« Nosic¢e psaného slova/mluveného slova/Audiovizualni

- Jak a pro¢€ byl medialni obsah vytvoren, jaky je jeho
smysl, ucCel (Goessling a Vadeboncoeur 2019)

» dekédovani, hodnoceni, analyzovani a produkce
medialnich obsahu (Aufderheide 1992)



Medialni gramotnost

,Medialné gramotni lidé by méli byt schopni provadet
informovanou volbu chapat povahu obsahu a sluzeb
a byt schopni vyuzivat celé sire prilezitosti, které
nabizeji novée komunikacni technologie. Méli by byt
schopni lépe chranitsebe a svée rodiny pred skodlivym

nebo urazlivym obsahem. Proto je treba rozvoj
medialni gramotnosti ve vsech oblastech spolecnosti

podporovat a peclive sledovat jeji pokrok.*

(Evropska komise 2010)



Medialni gramotnost

e Pasivni -> Aktivni
e Recepce médii -> Tvorba
e Konzumenti -> Producenti

(Hobbs a Jensen, 2009)

» Socialni a kulturni dovednosti

« experimentovat pri hledani Feseniprobléemdu, pinit ruzné typy roli
rozumet modelum a procesum reglneho svetq, pouzivatziskany
medialni obsah, pracovat na vice ukolech soucasne, rozsirovat
svou mentalni kapacitu diky nastrojum, spolupracovats ostatnimi
na kolektivnim poznani, pracovat s vice ruznymi zdroji informaci,
pracovat ve sdilenem prostredi komunikovats |idmi z jinych
prostredi a schopnost vizualizace

(Jenkins 2009)



Informacni gramotnost

« 1974 — Paul Zurkowski — termin I1G
» pripraveny pouzivatinformacni zdroje pri praci, pri
reseni problému vyuzivat sirokou skalu technik a
informacnich nastroju stejné jako primarni zdroje
« 1989 - ALA

« schopnost uvédomit si potfebu urcité informace,
schopnost tuto informaci nalezt kriticky ohodnotit a
efektivhe pouzit



,Mohli bychom dlouze diskutovat, jaky je rozdil mezi
gramotnosti informacni a medialni, a s jistotou bychom
néjaky nasli. Je mnoho ruznych definic, ve vsech vsak
urcité je informacni gramotnost (jako schopnost
overovat informace) soucasti jak digitalni, tak medialni
gramotnosti, a naopak.

(Brdicka 2020)



Medialni a informacni gramotnost

. MIL — UNESCO (2013)

* 3 kKomponenty:
* Pristup
- Hodnoceni
 Tvorba
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MIL Component 1 MIL Component 2 MIL Component 3
Access Evaluation Creation

Articulation/
Definition

Search/
Location

Understanding + Creation

Assessment Communication

Evaluation Participation

Access

Retrieval/

Organization Monitoring
Holding



1. Recognizing the demand for,
being able to search for, being
able to access and retrieve
information and media content.

1.1 Definition and articulation of a
need for information

1.2 Search and location of
information and media content

1.3 Access to information, media
content and media and
information providers

1.4 Retrieval and holding / storage
/ retention of information and
media content

1. Determine and articulate
nature, role and scope of the
information and media content
through a variety of resources.

2. Search and locate information
and media content.

3. Access needed information and
media content effectively,

efficiently and ethically as well as
media and information providers.

4. Retrieve and temporally hold
information and media content
using a variety of methods and
tools.



2. Understanding, assessment and
evaluation of information and
media.

2.1 Understanding of information
and media

2.2 Assessment of information
and media content, and media
and information providers

2.3 Evaluation of information and
media content, and media and
information providers

2.4 Organization of information
and media content

5. Understand necessity of media
and information providers in
society.

6. Assess, analyse, compare,
articulate and apply initial criteria
for assessment of the information
retrieved and its sources, as well
as evaluate media and
information providers in society.

7. Evaluate and authenticate
information and media content
gathered and its sources and
media and information providers
in society.

8. Synthesize and organize
information and media content
gathered.



3. Creation, utilization and
monitoring of information and
media content.

3.1 Creation of knowledge and
creative expression

3.2 Communication of
information, media content and
knowledge in ethical and
effective manner

3.3 Participating in societal-
public activities as active citizen

3.4 Monitoring influence of
information, media content,
knowledge production and use
as well as media and information
providers

9. Create and produce new
information, media content or
knowledge for a specific purpos:
in an innovative, ethical and
creative manner.

10. Communicate information,
media content and knowledge i
an ethical, legal and effective
manner using appropriate
channels and tools.

11. Engaged with media and
information providers and self-
expression, intercultural dialogu
and democratic participation
through various means in ethica
effective and efficient manner.

12. Monitor the impact of
created and distributed
information, media content and
knowledge as well as use existin
media and other information
providers.



