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The power of associations
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Classical conditioning

« A neutral unconditioned stimulus (US) is paired
with a conditioned stimulus (CS) until the latter
can substitute for the former.

5] — [

0 Unconditioned stimulus (US)
- meat
Q0 Unconditioned response (UR)

- salivation in response to meat

0 Conditioned stimulus (CS)
- bell

Q Conditioned response (CR)
- salivation in response to bell
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- Words carry certain emotional value

» When you are about to create a name for your
company, project or anything else you want to
choose something that carries positive
evaluation.

» When you choose one with relatively neutral
value you should conditioned your audience to
perceive it as positive
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Staats and Staats (1958)

1. They presented meaningless syllables
The first group had it paired with positive words
The second group had it paired with negative words
2. After the procedure, participants rated the
“potential” of those syllables

Results: The syllables paired with the positive
words were rated as more positive and the
syllables paired with the negative words as
more negative
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