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SuCasné projekty

Persuasive online video

( Youtube — politické kampane, reklama)

Psychology of Facebook

(ovplyvIlovanie na socialnych siet’ach)

Peace Innovation & Technology

( Stanfordski vyskumnici veria vo svetovy mier do tridsiatich rokov)

Web Credibility

(Ako zvysit’ kredibilitu webovej prezentacie )
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Captology
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Disney movies, toys,
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and sell to millions.
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Fulfillment by Amazon
WebStore by Amazon
Advantage Program
Associates Program
Amazon Payments

Amazon Exclusives
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NEUROMARKETING — ¥

* Neurovedy + Marketing = Neuromarketing

= Studium senzomotorickych, kognitivnych a
afektivnych reakcii na marketingove stimuly
prostrednictvom zobrazovacich metod

= fMRI
* EEG




Neuromarketing A\ N

= How do we react to in-store signs and
promotions?

http://www.neurosciencemarketing.com/blog/articles/stores-shopping-cart.htm#more-431

) WHY WE Buy

MARKET MIN

Mar. 3: Inside the brain of a shopper

Related: TODAYzhaow. com home page
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Pepsi vs. Coca Cola

Montague, 2003
1. Blind test Pepsi vs. Coca Cola

Viysledky — neutralna aktivita, preferencie 5o:5o
2. Oznamena znacka

Viysledky — 75% preferovalo Coca Colu. Navyse pri
piti Coca Coly sa vyrazne aktivovaval medialny
prefrontalny kortex




Politicka komunikacia je extremne zavisla na
kulturnom kontexte

OB\ MUDr David Rath
wlen i keje Paha
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“I'M ASKING YOU TO BELIEVE.

Not just in my ability to bring about
real change in Washington ... I'm
asking you to believe in yours,”
-BARACK OBAMA
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Incumbency Style
Symbolic Trapping of the Office
(legitimacy, competency, charisma of the office)

Creating pseudoevents to attract and control media
attention

Consulting or negotiating with world leaders

Manipulating the economy or other important domestic
issues

Endorsements by party and other important leaders

DISADVANTAGES of Running as Incumbent:

Run on own record

Public may blame them for all problems

Besides campaigning they have to do the job they’ve been elected for
There are much bigger expectations from them than from opponents
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Challenger style:
Attacking the record of opponents
Taking the offensive position on issues
Calling for a change
Emphasizing optimism for the future

Speaking to traditional values rather than calling for
value changes







Politicke strany participujuce v OVM

KDU-CSL
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Zdroj Gesky statisticky urad Volebni Ocast: 64 47 %
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Politicka kampan je hlavne o mobilizacii obvyklych
volicov a ziskani nerozhodnutych volicov.




