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Predavani vysledku
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Formaty a technickeé reseni

——

Osobni predavani
= Ddraz na prezentaci, v materialech hlavni body a ,take aways*
= PFizpusobit vystup tak, aby Sel promitat — Citelnost pfi vétSich vzdalenostech

= |dealni format je prezentace v PowerPointu (apod.)

Elektronickeé predavani

mSpravné a jednoznacné formulace, ustalené obraty a forma

viigwvEiwv s

mPodle pozadavku — tabulkovy procesor (Excel apod.), textovy dokument (PDF, Doc, ...),
email, ...

Y Petr Smejkal, ny
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Ukazky

= XLS
= PPT
= PDF
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Komunikace s nadfizenymi

Page 5 Informacni pramysl 2011

Petr Smejkal
4;362%%5m cz l I(ISK 'l.



Bud'te strucni a vystizni

Data > Informace > Znalosti > Porozumeéni > Akce

Kromé samotného vysledku také dal prohlubovat povédomi o duleZitosti Knowledge
oddéleni

Dbat na spravny branding — usnadni porozumeéni

Zazadat si o dostateény Casovy prostor pro prezentaci vysledku a feedback

Uz pfi zadani byt co nejspecifictéjsi, abychom dosahli pfesnych vysledku

Byt struény a vystizny — kratSi prezentace (1-5 slidd) a Aha! Efektem

Vedouci se chce vSe dozvédét uz na prvnim slidu — pokud je zaujmete, budou se ptat
dal

Pokryt opravdovou informacni potrebu (KIT, KIQ, ...)

Je nutné byt davéryhodny, vytvofit si ur€ity kredit, mit vSe potvrzené

Vedeni nezajima cela analyza problému, jen vysledek

P

n
age
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Udrzet akceschopnost doporuceni

e —

./

——

= Nepfinaset fakta, ale informovat o dusledcich a
navrhnout feSeni — byt ,actionable”

= Nemusite vzdy mit vSechny dostupné informace, neni to
potfreba — pravidlo 80:20 (namaha/prinos za urcity ¢as)

= Ani mit na 100% pravdu, umét se s tim smifit

= Pamatovat na dvé otazky pfi tvorbé ,key insights”

= What if? -> What if this happens, how does it change the
competitive landscape?

=  So what? -> What does this mean to us?
= Stat si za svym, mit nazor
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Branding

m Ustalena forma prezentace materiall

= Obsahuje jak vizualni stranku — barvy, formaty, obrazky,
loga, pisma, atd.

= Tak také stylisticka a lingvisticka pravidla — jak psat
zkratky, meny, Cisla, jakou angliCtinu pouzivat, atd...
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Vypraveni pribéehu
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Proc je vypraveéni tak dulezité

——

Pribéh je nejstarsi a nejlépe prijimana forma sdeleni

»  Musime zaujmout

= \yprovokovat odezvu, vytvorit akci
m Zacit diskusi
= Prehodnotit moznosti
= Zménu strategickych planu

= At je to zapamatovatelné

L Petr Smejkal, iy
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Jak vypravet pribeh?

= Nejprve odpovedi
= Vice obrazku méné slov
= Doporuceni misto popisu

s Kratke vety, aktivni slovesa

= Musi jit lehce pochopit to, co je opravdu potreba
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Titulek dava hlavni odpovéd na zadani

Klicova otazka nebo téma #1:

»  Strucnd a aktivni slovesa pro zvyseni jejich
dopadu.

»  Porekadlo "Keep It Simple and Short" je
pravda.

»  Pokud nemUizete néco potvrdit, reknéte to.
Také jim reknéte Vas nazor.

Klicova otazka nebo téma #2:

»  Prezentujte tfi hlavni nosné mysSlenky.
»  Zameérte se na to, co je potreba.

»  Dalsi podrobnosti pdjdou do priloh.

L. Petr Smejkal, vy
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Executive Summary

In terms of EY, competitors believe EY’s North American TAS revenues likely declined slightly in 2009
because of service mix, although its outlook for 2010 should improve.

Competitors such as Deloitte, PwC, and Alvarez still see EY as developing its position in TAS restructuring, so they
“assume” it has “missed out on some of that growth.” However, they see EY as still strong in corporate finance and
related diligence, valuation, and tax work, segments that did not do as well as restructuring in 2009. Finally, Deloitte
and PwC still view EY as being “slow” to bring back its consulting and IT services, which are viewed as growth areas
in 2010 and 2011.

Still, all the competitors respect the quality of EY’s work, its methodologies, and its people. According to PwC, “EY
always does good work, they just don't like expanding outside of their comfort zones so they miss out on work they
could compete for.” For example, EY appears to have made strides in the middle market, which is growing, but
Deloitte believes “EY still views this as a side line until their big public clients kick back into gear. We question how
committed they really are to the middle market.” Also, front-end strategy-related work appears poised for a rebound in
2010, but competitors assert EY “hasn’t taken the opportunity to hire people with that background because they aren’t
tax or accounting guys.” Front-end strategy work includes strategic planning, business opportunity assessment, and
deal/synergy validation and identification.

With regard to strategy work, while most competitors talk about hiring additional strategy resources to focus on this
type of work in 2010 and 2011, they are not actually hiring significant numbers of people. Instead, they are typically
looking to bring on a very small group of senior, well connec : :

key prospective accounts (“rainmakers”). They are not hiri This slide does not

Instead, the actual work will be done by existing person_nel v convey key insights easily
for more front-end strategy work EY does not need to hire a .
but it should consider adding one or two well connected in nor does it focus the reader on

provide inroads into key prospective accounts/industries. the key decisions needed to be made.
What could help it?

. Petr Smejkal, gy
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Overview of activities 2008 - 2010

Impact and changes to market

Each Area has witnessed a number of consolidation or acquisition
activities in the last two years. In Asia Pacific, a number of
smaller offices or individual practices have been acquired by both
Deloitte and PwC to gain regional footholds or entry to new
markets, such as PwC’s acquisition of key influencers in
healthcare in China, or Deloitte’s acquisitions of data analytics in
Australia.

**Closed/announced.

In EMEIA, PwC in particular has been very active in acquiring local

In the Americas, the acquisitions by Deloitte and PwC in the Advisory : . .
s . . level resources to expand and diversify scope of services throughout
space as well as within Canada have increased both reputation and the . . . : . . : .
" ! . . e . its equivalent Advisory practices, particularly in IT Advisory and Climate
ability of both firms to provide services. Deloitte’s penetration and . . . . .
Change services and gain resources in Spain, France, UK and India.

continued success in GPS is one example.

* In some cases, the transaction included more than one SL.

Impact and changes to market

Undoubtedly, the overwhelming focus for acquisition activity has been in the Advisory spa
been focused on advising SME or private companies through their growth and expansion.,
increased capabilities for supporting private companies and SMEs in Canada and Australi
in this market segment. In Advisory, most of the acquisitions have been in IT Advisory or
KPMG have acquired skills to replace lost resources during the divestitures of their consult
acquisitions in the Americas. Deloitte’s tremendous investment in the GPS practice from BearingPoint , as well as PwC’s acquisitions of the
Commercial Services practice from BearingPoint and the recent Diamond Management transaction have all changed the playing field in Advisory —
expanding the services and challenging the notion that auditors can not address IT issues.

L. Petr Smejkal, vy
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Tips and tricks

. Identify what the key issues are in the questions being posed/asked.

EE N1 EE N1

could” “may” “would” conditions. Use active voice verbs.

EE N1

2. Eliminate “should
. Place yourself in the position of the decision maker. What would you do?

«. What is the real issue — have you addressed it or not? If not — change your
slides.

. Replace text with graphics or pictures to help the message across borders
and readers.

.. When you get stuck — ask a peer to help you.

Y Petr Smejkal, gy
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Strukturovani komunikace

L Petr Smejkal, iy
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Strukturovani komunikace

Strukturované mysleni pomaha organizovat myslenky a
poskytuje ramec pro komunikaci

Srozumitelna komunikace zacCina u jasného mysleni

= Nez zaCnete psat, zamyslete se:

Pro¢ to pisu?
Kdo to bude Cist?
Co chci aby Ctenar védél, citil a udélal?

Y Petr Smejkal, gy
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Ucinny pristup k strukturovant
komunikace -

, Exam
Trigger  Question

Response

e

L. Petr Smejkal, vy
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Pouzijte hierarchickou strukturu k
usporadani myslenek a dukazu

e —

./

Main

Zvolte hlavnt poselstvi dokumentu...
avit | message

Tato struktura umoznuje efektivnéjsi komunikaci, protoze :
To vyuziva zplsob, jakym lidskd mysl tridi informace do logickych
skupin
Zajistuje, ze myslenky jsou podporeny dikazy

Je jednoduché to prelozit do dokument( a prezentaci

L Petr Smejkal, iy
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... pak poskytnéte podpurné dukazy m—

Kupte si nové auto

Vase stavaji auto v ey
Jedny z dveri Ucty za opravy

nestartuje za

, o nejdou otvirat jsou vysokeé
chladného pocasi

L Petr Smejkal, iy
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Dotlacte vase data a analgzg na vyssi
troven vhledu

/

Krok 3: Vyvodte zaveér z téchto

soulpch véseonleznéte Main
AVA: l, | am je ukryt messag
e

Krok 2: Shrite to, co je ve

- \ M E ﬂ
Krok 1: Vyjadrete své body f L‘

i < i Idea/ Idea/ Idea/ Idea/ Idea/ Idea/ Idea/ Idea/
Dejte je do skupin, v

zavislosti na predmeétu
nebo podle ucinku

Y Petr Smejkal, gy
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e

Pri vertikalnim pohledu se tvori dialog...

——— /
Question Main Vertical
relationship
o message |

How do you know?

Answer

Question
How?

Why?
How do you know?

Answer R[E Idea Idea Idea Idea Idea

Y Petr Smejkal, gy
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600D REPORT, BDUT
CHANGE THE WORD
WUAET WO "UTILEIE"
LN EACH CASE.

£ 1997 United Feature SyidiCate. InG



CHANGE “HELP" TO
"FACILITATE” AND
REPLACE “DO” WITH
"IMPLEMENTATION




M., I COULD
IT'S STILL REDUCE THE
A BIT 1700 TYFPE S1ZE AND
READABLE. RUN IT
THRROUGH THE
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Vizualizace

L Petr Smejkal, iy
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Proc se zameérit na spravné zobrazovaci
metody? - —

sLepsSi porozuméni datum

= Dobré vizualizaéni techniky vam umozni |épe pochopit data, pomUze vam
identifikovat kliCové poznatky a podélit se o né s publikem
= Dobré vizualiza¢ni techniky také pomuzou vasemu publiku rychle pochopit co udaje
fikaji
= 15 sekundové pravidlo - mohou vasi posluchaci rychle extrahovat vyznam z vasi
prezentace?

Y Petr Smejkal, gy
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DEAL VALUE
$USD 250 billion+: $USD €85 billion

— Consumer Energy
Discretionary Utilities

2.2%

Information

Telecommunication
Technology

Services

Materialz
Indu=trialz

Financialz

Consumer
Staples

Healthcare

Deal Value (USD 250 billion+)

Materialz

Financialz

Healthcare

Conzumer Staplez
Industrials

Information Technology
Conzumer Dizcretionary
Energy

Utilitie-s

Telecommunication Services

Total! deal value = USD 695 billion

18.4%

DEAL QUANTITY
SUSD 250 billion+: 386

Energy s Conzumer Staples

1.0%

Conzumer
Dizcretionary )
Telecommunication
SEervices

Financialz
Healthcare

) Materialz
Indusztrialz

Infermation
Technology

Deal Quantity (USD 250 billion+)

Materiale 14.5%
Financials 16.3%
Healthcare

Conzumer Staples
Industrials

Information Technology 14.0%
Conzumer Dizcretionary
Energy

Utilities

Telecomrmunication Services

Totz! number of desls = 386

Page 28 Informacni pramysl 2011

Petr Smejkal,
43262@muni.cz |

;_(:
e
2
~

-



Proc se zameérit na spravne vizualizacni
techniky? - —

= Efektivnéjsi komunikace
= Dobré vizualizaéni techniky pomahaji dulezitym datum vyniknout

m  Efektivni prezentace dat pfispiva k vérohodnosti dokumentu

United States: working age cohort population change 2000-2020 United States: Working age cohort population change 2000-2020
Age cohort 2000 2020|  Change (%) Age cohort 2000 2020 Change ()
20-24 19,172 22,631 25 20-24 19,172 22,631 25 N
25-29 19,610 24,158 23 25-29 19,610 24,158 23
30-34 20,887 24,046 15 30-34 20,887 24,046 15
35-3%9 22,976 18,5640 -18 35-39 22,976 18,840 13
41-44 22,846 17,362 -2d 40-44 22,846 17,362 [ e
45-49 20,516 18,054 -12 45-49 20,516 18,054 |12
50-54 17,661 20,843 18 50-54 17,661 20,843 15 mm
55-59 13,604 22,006 61 55-50 13,654 22,096 &l I
ol-54 10911 21,126 G4 G0-ad 10911 21,126 24 I
65-69 9,548 17,929 88 65-659 0,543 17,929 55 I
Total 177,811 207,085 22 Total 177,811 207,085 22

. Petr Smejkal, gy
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Tri kroky ke spravné vizualizaci

——

m Efektivni zobrazeni kvantitativnich dat a informaci
sestava ze tri kroku:

< . e vh’odnou formu Navrhnout/naformatovat
Urcit smysl /poselstvi zobrazeni

- Co chcete sdélit? - Tabulka nebo diagram? tabu!ku!gr_'af ;
. - Spravné vizualizovat
- Jaky typ grafu?

N Petr Smejkal, iy
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Priklad

= Otazka: Urcite potrebujete tabulku nebo graf? neda se to
vyjadfit pouhym textem lépe?

“China’s GDP expanded152% between 2002 and 2009.”

152%

China's GDP expansion between 2002-2009

I Petr Smejkal, iy
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Tabulka vs Graf

— -7//‘(—_-1‘_‘7
Tabulka Graf
. JednodusSsi vyhledavani nebo . Smysl je ve tvaru hodnot — vzorce,
porovnavani jednotlivych hodnot trendy, odliSeni od normy...
. Kdyz potfebujete znat presné 2. Chceme najit vztah mezi riznymi
hodnoty hodnotami
. Informace zahrnuji vice nez jednu
mirovou jednotku
«. Data maji veliky rozsah hodnot
10,000
8,0
Gross domestic product at PPP (current international dollars®, billion) 6,000 - —EE::;KDHQ
2002 2003 2004 2005 2006 2007 2008 2009 - a— Sirgapore
China 3,884 4116 4882 5364 5248 7338 38281 9,228 4000 1 Australia
Hong Kong 187 187 220 243 2659 283 308 3 20
Singapore 145 154 172 184 218 245 254 253 .
Auztralia 568 585 632 667 711 7e67 787 815 1] E———

2002 2003 2004 2006 2006 2007 2003 2000

I Petr Smejkal, iy
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Spravné zobrazeni

Nominalni porovnani

Porovnani hodnot mezi sebou,
nezalezi na poradi

Metoda: Sloupcovy graf (horizontalni
nebo vertikalni)*

* Horizontalni sloupce maiji Iépe Citelné popisky

Ermnst & Young people by area, FY09%

Ranking

Hodnoty jsou sefazeny , napr. podle
velikosti

Metoda: Sloupcovy graf (horizontalni
nebo vertikalni)

Figure 3. Global IPO activity by industry 2007

Humber of deals

Materizis S

£0,000
70,000 | Industrizls
50,000 | High technology IS
Financialz SN
50.000 1 Consumer preducts  [NESN
40,000 Energy & power  [ESE
30,000 1 Healthcare TSN
20,000 Consumerstaples [NESN
10,000 | Realestste [NNNESEN
0 | Media & entertainment TSN
Arercas  EMEIA  FarEasst Oeczanis Japan Retail S5
Telecommunications  [ISEEN
I Petr Smejkal, iy
Page 33 Informacni pramysl 2011 43262@mun.cz "y I(ISK lll



Spravné zobrazeni

Casové osy

Ukazuji proménné v zavislosti na Case

Metoda: Spojnicovy graf (k zvyraznéni

vzorce nebo zmény) nebo sloupcovy(k
porovnani jednotlivych hodnot v Case)

a0

#3000

000

2000

B

Py [T
23000

ALOS 30T HEST

w00 /

koo

et

0000 4
RS0
BRO0R 4
1,505
2,005

mll'ﬁb"d MI"‘I .N-W

Cast k celku
Vztah hodnot k celku

Metoda: Sloupcovy graf (horizontalni
nebo vertikalni)

Casto pouzivan kolaéovy graf, coz ale nebyva nejlepsi feseni

2007 Fortune Global 500
“of companies audited
PWC 27.4%
EY 23.T%
KPKMG 22.64

Deloitte

Other

Total =100%
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Priklady

US average vehicle age (1995-2009)

US average vehicle age (1995-2009)

A of | Fassenger|  Light All Light Passenger  Light Al Light
Cars Trucks Vehicles As of Cars  Trucks Vehicles
71171995 8.4 8.3 8.4 1-Jul-95 8.4 8.3 8.4
71171996 8.5 8.3 85 1-Jul-96 8.5 83 85
711997 8.7 856 8.6 1-Jul-97 8.7 8.9 8.6
71171998 8.9 8.9 8.8 1-Jul-98 8.9 8.9 8.8
71171989 9.1 89 8.8 1-Jul-98 9.1 8.5 8.8
7/1/2000 9.1 8.4 8.9 1-Jul-00 9.1 8.4 8.9
7/1/2001 9.3 8.4 8.9 1-Jul-01 9.3 6.4 8.9
= 5000 Wi 5 5 1-Jul-02 g4 8.4 9.0
77172003 06 85 9.1 Hﬁ:gi gg gg gl
71172004 0.8 8.6 9.4 1-Jul-05 10'1 8.? 9'5
71172005 10.1 8.7 9.5 1-Jul-08 1[}:3 8:9 9:?
7/1/2006 10.3 89 97 1-Jul-07 10.4 90 98
dlecllor ] D - S 1-Jul-08 106 93 100
/7172008 | 10.6 9.3 10 1-Jul-09 10.6 96 10.2
10/1/2009 10.6 96 10.2 ot AL F
Source: R.L. Polk & Co.
Petr Smejkal,
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Priklady

Iltems removed:

Border around chart

Both Y axes (bars/lines are labeled)
- Tick marks on X axis

ME&A Activity Involving NCA Companies: Juneld- June07

13.9
&

1455
&

[~

. Announced Deals

/‘_’—_&“ﬁ,
.7/
M&A Activity Involving NCA Companies: Junedd- June07y
deals deal valwe 3M
1300 + 2*5145_525—— E160.000
1 + 5140.000
1230 #.5131,858 - $140,
1200 4+ + £120,000
1150 4 -+ £100,000
577,512 -+ 580,000
o 1 560,000
1050 1 + 540,000
1000 + + 520,000
1216 1080
950 1258 50
Junl4-Junds Jun053-Junds JunQ&-Jun(?y
C—Announced Deals —— Declared Deal Value (Sh)

776
. o +— Total Declared

ltems r.nut.ed. Deal Val (5B)
- Xaxis line

1080
Iltem changed

Units of measure
Junfd-Junia Junda-Junda Jun0@-Jund?
Petr Smejkal,
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Priklady

US personal & commercial combined ratios

115

110

105

100 —

95 . _ L " .l

80 2002 2003 2004 2005 2006 2007 2008 2009 20M10E
— Personal 1056.3 93.6 94.5 977 94,2 97.2 104.4 102.2 102.6
Commercial 108.5 101.7 102.1 104.2 91.3 94,2 106.1 99.4 102.3

N Petr Smejkal, iy
Page 37 Informacni pramysl 2011 43262@muni.cz '!. I(ISK lll



Priklady

US personal & commercial combined ratios

115
110 -+
105
ltems removed: /\
- Border around plot area "“'--..___._-—-
- Grid around data table
100 1
ltems muted/emphasized:
- Gridlines muted
* Weight of the lines has o5 -
been increased
a0 -
85 -
&0 2002 2003 2004 2005 2006 2007 2008 2009 2010E
=—Parsonal 105.3 93.6 84.5 ar.7 04.2 a7.2 104.4 102.2 102.6
Commercial 1095 101.7 1021 104.2 91.3 44,2 106.1 aa.4 102.3
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Priklady - barvy

Biopharma alliances, by Quarter

153 189

150 174
158 162 162

180
147 1 1aa 183

143

1208 2008 3008 4005 1Q07 2007 3Q07 4007 1003 2005 302058 40058 1008 20009 3005 4005 110 210 30 4010 1Q11 2411 3GN

Biopharma alliances, by Quarter

158 189

180
174 172

158 182 1682 158 160
147 138 144 138 148 137 1528 R

123 126

1208 2008 3005 4008 1007 2007 3007 4007 1008 2008 3008 4008 10209 20000 3009 4009 110 2010 3010 410 1Q11 2011 30N

I Petr Smejkal, iy
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Diky barvé muzeme zvyraznit dulezitou
cast dat

./

Pro€ jsou nékteré sloupce Sedé a jiné Zlutée?

PE funds closed

(Number)

Committed capital
(USS$ billion)

Announced PE deals

(Number)

Announced PE deal
value (US$ billion)

Average PE deal
equity component

2007
2008
2009
2010
2011

1.0209 I
70
S84
5272 1l
477 Il

510
525
246
226
230

3.231
2,653 .
1.796 -
2,158 N
2,135 .

731
219
138
235
210

31% I

30% -
46% —
41% I
36% I

PE-backed M&A exits

PE-backed IPOs

Buyout firms’' dry powder [(US$ billion)

(USS billion) (USS billion) Total us Europe Rest of world
2007 303 58 445 258 147 40
2008 141 9 493 272 167 54
2009 70 17 491 272 166 53
2010 225 37 435 244 137 54
2011 217 30 365 192 123 40

Y Petr Smejkal, iy
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Diky barve muzeme zvyraznit dulezitou
cast dat . /

Pouziti barvy k zvyraznéni hodnot

PE funds closed Committed capital Announced PE deals Announced PE deal Average PE deal
(Number) {(US$ billion) (Number) value (US$ billion) equity component
2007 1,029 3610 —— 3,231 5731 31%
20085 70 5625 2,653 I 5210 mm 30% .
2008 GLEN 324G mm 1,706 3136 m 46%
2010 522 m 3226 Wl 2,158 . 3235 Wl 41% I
2011 477 m 5230 2,138 I 5210 38% I

Buyout firms’ dry powder (US$ billion)

PE-backed M&A exits PE-backed IPOs

(USS billion) (USS billion) Total us Europe Rest of world
2007 5303 558 5445 s 256 147 40
2008 3141 = o m 5493 272 167 54
2009 370 W 317 3491 . 272 166 53
2010 3225 mm 337 I 3435 . 244 137 54
2011 3217 339 . 3365 am 192 123 49
High vaius
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Pokrocilejsi vizualizace

— -//‘(—_‘—‘_‘7
= Namisto...
Real GDP growth, 2006-2010 (%)
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Pokrocilejsi vizualizace

= Je lepsi data rozdelit po jednotlivych zemich a
prezentovat v sérii malych grafu

Real GDP growth, 2006-2010 (i)

China

06 OF 0B 09 10

United States

06 OF 08 09 10

India

06 07 08 09 10

06 47 08 09 10

Brazil

06 07 0B 09 10

France

06 07 08 09 10

Page 43

Informacni pramysl 2011

Petr Smejkal,

43262@muni.cz

06 07 08 09 10

WKISK ny



Pokrocilejsi vizualizace

| — '//‘(—_L‘_ﬁi

= A nebo takto...

Real GDP growth, 2006-2010 (%)
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Dalsi priklad pokrocilejsi vizualizace
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Chinese competitors have won market share
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Dalsi priklad pokrocilejsi vizualizace
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Chinese competitors have won market share
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Dalsi priklad pokrocilej

Si vizualizace

/‘(—_-L“ﬁ,
/
= Nebo toto...
Chinese competitors have won market share
2006 2007 2008 2009 Q2 2010

NSN 107 M 174% M 1c2% I 11.5% I 2.0% Ml
Alcatel-Lucent 18.8% IEEEE  16.5% NN 14.3% 14.6% 16.4% N
Ericsson 18.6% I 19.7% NN 20.5% DN 15.3% DI 13.9%
Cisco 9.5% Ml 11.1% 10.4% N 10.1% Wl 12.9% N
Motorola 6.3% M 4.4% 1 42% 1l 3.8% 1 3761
Huawei 5.8% 8.0% 12.0% 17.1% 18.8%
ZTE 2.2% 3.5% 3.8% 7.3% 0.6%
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Advanced visualization techniques
Using simple maps to illustrate data RS

e —

=  Example: Map used to illustrate simple data table

Emerging market companies are taking their place among global leaders. The 2008 Fortune Global 500
listincludes 78 companies from emerging market countries (16% of the total). Of those joining the Global
500 list for the first time, 10 of the 39 new entrants (26%) are located in emerging market countries.

The number of emerging market { Fortune Global 500: Emerging Market Companies J'
companies on the Fortune
Global 500 list have expanded
from 47 in 2005 to 78 in 2008, an
increase of 67%.

CAGR=18%

Chinsand 5

Kares sccount

2005 2008 2007 2008

\?

Country  Global 500 Cos.

Leading emerging market

- : Brazid 5
companies are looking to expand  [gre 23]
their presence in the West india 7
organically and via acquisitions. Of  Malaysia 1
the 2,168 majonty acquisitions ";::ﬁ f
between developed and RUSSia s
developing countries in 2007, Saudi Arabia 1
almost 20% —atotal of 421— Singapore 1
were driven by companies from E:f“”;:“'“ 1:'
developing countries, and this -.-,mm:,,.”J 1
pattern is growing by 26% Turkey 1
annually. Total 78

T, e
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= |nformacéni prumysl

kontrola
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Peer review

“Politeness is the poison of collaboration.”. Edwin Land.

Better decisions KiTs

Better inputs

Action

Collection

Intelligence

Better Cycle
recommendations

Better insights

Intelligence
Analysis

Peer review is more than editing for style and grammar.
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