$5R B

3 A (XHHE) : DEBEOASERNZ N7 VO LI -1l Eh bk bbb
51, CO X HOBERTF L ER, MEES -FBELN-TVD
A &0 BRAEL T L,
B (YHEERE) : QEIEL T I,

(A is from X company and B is general manager of the sales department in Y company.)

A @ As your company’s wall TV is ranked first in popularity, conclude it is the one most wanted
by customers.

B : @ Agree with A.
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