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Ask B to report on the present sales results of
your company's computer.
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Ask B if he has any specific ideas.
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Ask B if he intends to widen the sales target.
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Show A the graph of sales results and the re- ’
sults of a customer questionnaire and explain [
them. Conclude that new products which fur-
ther stimulate consumers’ desire to purchase
are needed.
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Suggest that the company sell a new product
for ¥50,000 or less which even children can }
operate easily. 1
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