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Legenda:
Primarni informace

Uvod

(Trevifio, Weaver, & Reynolds, 2006), is easily

(PricewaterhouseCoopers, 2011).

(Bazerman & Gino, 2012). Like other
forms of unethical behavior, dishonesty involves breaking
a rule—the social principle that people should tell
the truth. Much of the scholarly attention devoted to
understanding why individuals behave unethically has
therefore focused on the factors that lead people to break
rules.

(Guilford, 1967; Runco, 2010;
Simonton, 1999).

(Bailin, 1987; Guilford, 1950

(Langley & Jones, 1988; Sternberg, 1988).

(Brenkert, 2009).

(Sutton, 2001, 2002)
(Winslow & Solomon,
(Baucus, Norton, Baucus, &
Human, 2008; Kelley & Littman, 2001).
Given that both dishonesty and creativity involve rule
breaking, the individuals most likely to behave dishonestly
and the individuals most likely to be creative may

be one and the same.
(Cropley, Kaufman, & Cropley, 2003; Sternberg

& Lubart, 1995; Sulloway, 1996). Popular tales are replete
with images of “evil geniuses,” such as Rotwang in
Metropolis and “Lex” Luthor in Superman, who are both
creative and nefarious in their attempts to ruin humanity.




Similarly, news articles have applied the “evil genius”
moniker to Bernard Madoff, who made $20 billion disappear
using a creative Ponzi scheme.

The causal relationship between creativity and unethical
behavior may take two possible forms: The creative
process may trigger dishonesty; alternatively, acting

unethically may enhance creativity.

(Beaussart, Andrews, & Kaufman, 2013; Gino & Ariely,
2012). But could acting dishonestly enhance creativity in
subsequent tasks?

In five experiments, we obtained the first empirical
evidence that behaving dishonestly can spur creativity
and examined the psychological mechanism explaining
this link. We suggest that after behaving dishonestly,
people feel less constrained by rules, and are thus more
likely to act creatively by constructing associations
between previously unassociated cognitive elements.

Diskuze

There is little doubt that dishonesty creates costs for society.
It is less clear whether it produces any positive consequences.
This research identified one such positive
consequence, demonstrating that people may become
more creative after behaving dishonestly because acting
dishonestly leaves them feeling less constrained by rules.

(Bazerman & Gino, 2012). These findings
also advance understanding of creative behavior by
showing that feeling unconstrained by rules enhances
creative sparks.

(Gino & Ariely, 2012), which may
make them more creative, and so on.
In sum, this research shows that the sentiment

expressed in the common saying “rules are meant to be

broken” is at the root of both creative performance and dishonest behavior. It also provides new
evidence that
dishonesty may therefore lead people to become more
creative in their subsequent endeavors.



2. a 3. ukol

1. Unethical behavior creates trillions of dollars in financial losses every year and is becoming
increasingly commonplace (PricewaterhouseCoopers, 2011).

Almost 1 in 10 of those respondents who said they had experienced economic crime in the last 12
months reported losses of more than USD5 million. The direct cost reported by those who had been
victims of bribery and corruption was much higher- almost 1 in 5 of them lost more than USD5
million on average.

Our 2011 survey shows that more organisations are saying they have been victims of fraud. And this
year’s respondents think the trend is going to continue.

Jiz od prvniho pohledu na zadanou vétu je ziejmé, Ze je zobecnéna. Je to jen orientacni hodné
povrchni informace, kterd nam ma priblizit faktické a zavazné dlsledky neetického chovani. Tato véta
se da rozdélit na dvé ¢asti, prvni z nich je ohledné financnich ztrat, které jsou zplsobeny neetickym
chovanim ve firmach. Nepodafilo se mi dohledat v plvodnim zdroji konkrétni informaci o trilionovych
roc¢nich ztratach. Nasla jsem Udaje o financnich ztratach, ale ty jsou odliSné. Dalsi ¢ast véty
zdUraziiuje problematiku rozsifeni daného ,trendu”. Vychazeji z vypovédi respondentl a zavérl
svého vyzkumu.

Vzhledem ktomu, Ze uZitd véta ma zfejmy obsah, dohledanim pulvodniho zdroje jsem se nic
zasadniho nedozvédéla.

2. Researchers across disciplines have become increasingly interested in understanding why even
people who care about morality predictably cross ethical boundaries. This heightened interest in
unethical behavior, defined as acts that violate widely held moral rules or norms of appropriate
conduct (Trevifio, Weaver, & Reynolds, 2006).

Our definition accounts for all three areas of study. Furthermore, our definition allows for a liberal
consideration of existing research, and thus our review considers a broader range of topics than
recent reviews on, for example, ethical decision making (O’Fallon & Butterfield, 2005), ethical
conduct (Trevifio & Weaver, 2003), and processes by which unethical behavior becomes normalized
in organizations (Ashforth & Anand, 2003).

Domnivam se, Ze prevzatd informace se nevztahuje ke konkrétni jediné casti ¢lanku, ze kterého
autoti ¢erpali, ale k vice jeho myslenkam a poznatkim. Pfipada mi opét zobecnéna a lehce
zjednodusena. Je to jen takova Uvodni informace, kdezto v plvodni studii jsem tak obecnou
informaci nenasla.

3. More speculatively, our research raises the possibility that one of the reasons why dishonesty is
so widespread in today’s society is that by acting dishonestly,people become more creative, which
allows them to come up with more creative justifications for their immoral behavior and therefore
makes them more likely to behave dishonestly (Gino & Ariely, 2012).

So far, we have demonstrated that creativity promotes dishonesty when people face an ethical
dilemma and are motivated to behave unethically, both when creativity is measured as an individual
difference and when it is temporarily activated through priming. In Experiment 3, we investigate the
psychological mechanism that may explain this relationship. We proposed that creativity

promotes dishonesty by increasing people’s ability to justify their unethical actions.



Prevzatd informace na mé plsobi podobné jako zacarovany kruh i otazka- co bylo dfive vejce nebo
slepice? Stejné tak zminéna myslenka- co bylo dfive kreativita nebo neupfimnost? Lidé jsou
neupfimni, nebot jim to rozviji kreativitu a poté vytvari kreativnéjsi ospravedinéni svého neetického
chovani a tim si mohou dovolit byt o to vice neupfimni. Pisobi to na mé jako chaoticky pokus o
nalezeni spoustéce a prvotniho bodu. Dohledani plivodni informace je mnohem uhlazenéjsi a
srozumitelnéjsi. Je z ni zfejmé, Ze je to pouze jeden z mnoha moznych Uhld pohledu na danou
problematiku.

Ukol 4.: popularizaéni €lanek
Lhafi jsou jen velmi kreativni jedinci
Mate ve svém okoli IhaFe? Nezazlivejte mu to, vidyt jen vyuziva svou kreativitu. Jak dokazuji autofi
Francesca Gino a Scott S. Wiltermuth ve své nedavné studii (¢clanek vydan roku 2014) s ndzvem ,,Evil
Genius? How Dishonesty Can Lead to Greater Creativity”, neupfimnost vede ke zlepSovani kreativity.
Jestli tedy nemate problém s neupfimnosti a vadi vdm, Ze vds omezuje nizkd Groven vasi kreativity,
staci si vymyslet par IZi a poté je odUvodnit a uvidite, jak se vam vase kreativni stranka zkvalitni.
Navadim vas ke |1Zim? Samoziejmé, ze z vas nechci délat lhare. Jen vdm chci nadsazkou pfriblizit hlavni
hypotézu jiz zminéné studie.

Studie Gina a Wiltermutha vychazi z predpokladu, Ze neupfimnost a kreativita maji spolecny
prvek, jimZ je porusovani pravidel a norem. Pfi obou jevech musite vyuZzit divergentni mysleni a
prelézt stény pomysiné krabice plné stereotypu, neoriginality a jistoty. Udélat dobrodruznou vypravu
do nového neprobadaného svéta.

Autofi v této studii tedy zkoumaji predevsim vliv neupfimnosti a podvadéni na Uroven
kreativity, ¢ehoz dosahli tim, Ze dali mozZnost participantlim chovat se nepoctivé a poté
zaznamenavali jejich vysledky v kreativnich Ukolech, které jim byly zadany.

Soucasti vyzkumu je 5 experimentd, na kterych ndm autofi dokazuji, Ze tyto dva jevy opravdu
maji néco spolec¢ného a ovliviiuji se. V kazdém jednotlivém experimentu byly zkoumany rlizné vazby:
Jsou podvodnici kreativni? ZvySuje proces podvadéni kreativitu? Co zpUsobi etické implikace pfi
porusovani pravidel? Co vyvola pocit nesvazanosti pravidly? Jaké jsou dlikazy o sebeovladani ve
vztahu ke zprostfedkovacim mechanismim? Odpovédi na vSechny tyto otazky najdete praveé ve
¢lanku ,,Evil Genius? How Dishonesty Can Lead to Greater Creativity”.

Tento jev je aktudlné prostoupeny vSemi oblastmi nasich Zivotl a je souédsti naseho
kazdodenniho byti. M(zZe byt soucasti naseho zaméstnani, studia, sociadlniho Zivota, partnerského
vztahu, ale i pouhé cesty autobusem. Da se vyuzit, ale i zneuzit, proto je uzitecné védét o vztahu mezi
neupfimnosti a kreativitou co nejvice.



