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, defined as acts that violate widely held moral rules or norms of appropriate
conduct (Trevifio, Weaver, & Reynolds, 2006), is easily understood. Unethical behavior creates
trillions of dollars in financial losses every year and is becoming increasingly commonplace
(PricewaterhouseCoopers, 2011).

One form of unethical behavior, dishonesty, seems especially pervasive (Bazerman & Gino, 2012).

. To be creative, it is often said, one

must “think outside the box” and use divergent thinking (Guilford, 1967; Runco, 2010; Simonton,

1999). Divergent thinking requires that people break some (but not all) rules within a domain to
construct associations between previously unassociated cognitive elements (Bailin, 1987;
Guilford, 1950). The resulting unusual mental associations serve as the basis for novel ideas
(Langley & Jones, 1988; Sternberg, 1988). The creative process therefore involves rule breaking,
as one must break rules to take advantage of existing opportunities or to create new ones
(Brenkert, 2009). Thus, scholars have asserted that organizations may foster creativity by hiring
people slow to learn the organizational code (Sutton, 2001, 2002) and by encouraging people to
break from accepted practices (Winslow & Solomon, 1993) or to break rules (Baucus, Norton,

Baucus, & Human, 2008; Kelley & Littman, 2001).

Indeed, highly creative people are more likely than less creative people to bend rules or break

laws (Cropley, Kaufman, & Cropley, 2003; Sternberg & Lubart, 1995; Sulloway, 1996).

. Research has demonstrated that enhancing the motivation to think outside the box can
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drive people toward more dishonest decisions (Beaussart, Andrews, & Kaufman, 2013; Gino &

Ariely, 2012).

DISKUSIA

By identifying potential consequences of acting dishonestly, these findings complement existing

research on behavioral ethics and moral psychology, which has focused primarily on identifyin

the antecedents to unethical behavior (Bazerman & Gino, 2012).

which allows them to come up with more creative justifications for their immoral
behavior and therefore makes them more likely to behave dishonestly (Gino & Ariely, 2012),
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Indeed, highly creative people are more likely than less creative people to bend rules or break

laws
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Myslim, ze prestudovanie povodnej prace troSku pomohlo, aj ked’ len doplnkovo a k lepSiemu
porozumeniu. Nobolo to ale tak v pripade vSetkych informécii. V niektorych som sa zamotal,
takZe sposob akym autor uviedol sekundarnu informéciu v texte bol uzitocny a vystiznejsi.
Niekedy som mal pocit, Ze autor si z povodnej informacie vysudil zaver, ktory potom napisal
do ¢lanku. Zobecnenie bolo tiez pritomné. Ni¢ zdsadné som sa dodatocne nedozvedel. Len
pomohlo rozsirit’ vedomosti o problematike a vysvetlit’ pripadné nejasnosti.
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Su kreativita a nepoctivost surodenci?

Pravidla su na to, aby sa porusovali. Znamy to vyrok, ktorym sa vacSinou ospravedlnuje
konanie proti pravidlam. Autori tohto vyskumu sa na tento vyrok pozreli z iného hladiska a to
tym spb6sobom, Ze aby sme dokazali pravidlo porusit, musime vymysliet spdsob akym to
urobit a tym padom zapajame kreativitu.
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Cldnok pojedndva o tom ¢o a ¢ ma kreativita nieco spoloéné s nepoctivostou. Autori
Francesca Gino a Scott S. Wiltermuth vo sojej Studii z roku 2014, ktord nesie nazov ,Evil
Genius? How Dishonesty Can Lead to Greater Creativity” , dokazuju, Ze nepoctivost viedie k
zlepSovaniu kreativity.

Predpokladom studie je, Ze kreativita a nepoctivost maju spolocny prvok a tym je
porusovanie pravidiel a noriem. Nutnostou je tieZz divergenté myslenie a zbavenie sa
neoriginality a stereotypu.

V piatich experimentoch sa snazia najst empiricky dokaz Ze nepoctivé chovanie pdsobi na
kreativitu a to takym mechanizmom, Ze pri nepoctivom spravani, ludia citia menSiu
zviazanost pravidlami a teda su nachylnejsi mysliet kreativne vyuZitim asocidacii s predoslym
chovanim. V jednotlivych experimentoch, v ktorych skimaju rézne vazby (SU nepoctivci
kreativni? ZvySuje proces nepoctivosti kreativitu? Porusovanie pravidiel s/bez etickych
implikacii?  Nezviazanost pravidlami. Aké su dokazy o sebaovladani vo vztahu k
sprostredkovacim mechanizmom), dali autori moZnost participantom zachovat sa nepoctivo
a potom zaznamenadvali ich vysledky v kreativnych ulohach, ktoré im boli administrované.

MozZno by sa zistenie, Ze spolu kreativita a nepoctivost suvisia, dalo vyuZit v réznych
oblastiach, ¢i uz osobnych alebo pracovnych a v pripade potreby byt viac kreativny, sa stat
trosku nepoctivejSim. To uz nechame na vasom uvazeni.

Odpovede a vysvetlenia spolu s popisom experimentov najdete v ¢lanku ,Evil Genius? How
Dishonesty Can Lead to Greater Creativity”



