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Ukol 1.

Zadani: V Uvodni a diskusni ¢asti ¢lanku vyhledejte a vyznacte primarni,
sekundarni a tercidrni informace. Pokud to pujde, dohledejte u sekundarnich a
terciarnich informaci pdvodni zdroje.

Poznamka: Primarni informace bude vyznacena zelené, sekundarni ¢ervené, terciarni modre.
Uvodni &dst textu:

Researchers across disciplines have become increasingly interested in understanding
why even people who care about morality predictably cross ethical boundaries. This
heightened interest in unethical behavior, defined as acts that violate widely held
moral rules or norms of appropriate conduct (Trevino, Weaver, & Reynolds, 2006), is
easily understood. Unethical behavior creates trillions of dollars in financial losses
every year and is becoming increasingly commonplace (PricewaterhouseCoopers,
2011).

One form of unethical behavior, dishonesty, seems especially pervasive (Bazerman &
Gino, 2012). Like other forms of unethical behavior, dishonesty involves breaking a
rule—the social principle that people should tell the truth. Much of the scholarly
attention devoted to understanding why individuals behave unethically has therefore
focused on the factors that lead people to break rules.

Although rule breaking carries a negative connotation in the domain of ethics, it
carries a positive connotation in another well-researched domain: creativity. To be
creative, it is often said, one must “think outside the box” and use divergent thinking
(Guilford, 1967; Runco, 2010; Simonton, 1999). Divergent thinking requires that
people break some (but not all) rules within a domain to construct associations
between previously unassociated cognitive elements (Bailin, 1987; Guilford, 1950).
The resulting unusual mental associations serve as the basis for novel ideas (Langley
& Jones, 1988; Sternberg, 1988). The creative process therefore involves rule
breaking, as one must break rules to take advantage of existing opportunities or to
create new ones (Brenkert, 2009). Thus, scholars have asserted that organizations
may foster creativity by hiring people slow to learn the organizational code (Sutton,
2001, 2002) and by encouraging people to break from accepted practices (Winslow &
Solomon, 1993) or to break rules (Baucus, Norton, Baucus, & Human, 2008; Kelley &
Littman, 2001).

Given that both dishonesty and creativity involve rule breaking, the individuals most
likely to behave dishonestly and the individuals most likely to be creative may be one
and the same. Indeed, highly creative people are more likely than less creative people
to bend rules or break laws (Cropley, Kaufman, & Cropley, 2003; Sternberg & Lubart,
1995; Sulloway, 1996). Popular tales are replete with images of “evil geniuses,” such
as Rotwang in Metropolis and “Lex” Luthor in Superman, who are both creative and
nefarious in their attempts to ruin humanity. Similarly, news articles have applied the
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“evil genius” moniker to Bernard Madoff, who made $20 billion disappear using a
creative Ponzi scheme.

The causal relationship between creativity and unethical behavior may take two
possible forms: The creative process may trigger dishonesty; alternatively, acting
unethically may enhance creativity. Research has demonstrated that enhancing the
motivation to think outside the box can drive people toward more dishonest
decisions (Beaussart, Andrews, & Kaufman, 2013; Gino & Ariely, 2012). But could
acting dishonestly enhance creativity in subsequent tasks?

In five experiments, we obtained the first empirical evidence that behaving
dishonestly can spur creativity and examined the psychological mechanism explaining
this link. We suggest that after behaving dishonestly, people feel less constrained by
rules, and are thus more likely to act creatively by constructing associations between
previously unassociated cognitive elements.

Diskusni ¢ast:

There is little doubt that dishonesty creates costs for society. It is less clear whether it
produces any positive consequences. This research identified one such positive
consequence, demonstrating that people may become more creative after behaving
dishonestly because acting dishonestly leaves them feeling less constrained by rules.

By identifying potential consequences of acting dishonestly, these findings
complement existing research on behavioral ethics and moral psychology, which has
focused primarily on identifying the antecedents to unethical behavior (Bazerman &
Gino, 2012). These findings also advance understanding of creative behavior by
showing that feeling unconstrained by rules enhances creative sparks. More
speculatively, our research raises the possibility that one of the reasons why
dishonesty is so widespread in today’s society is that by acting dishonestly, people
become more creative, which allows them to come up with more creative
justifications for their immoral behavior and therefore makes them more likely to
behave dishonestly (Gino & Ariely, 2012), which may make them more creative, and
So on.

In sum, this research shows that the sentiment expressed in the common saying
“rules are meant to be broken” is at the root of both creative performance and
dishonest behavior. It also provides new evidence that dishonesty may therefore lead
people to become more creative in their subsequent endeavors.
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Ukol 2.

Zadani: Vyhledat tfi citované zdroje a vyhledat primarni informaci, kterou
pravdépodobné autor cituje.

1. Together, these results provide evidence consistent with thehypothesis that creativity
promotes dishonesty by increasing individuals’ ability to generate reasons to justify their
unethical behavior. (Gino & Ariely, 2012). <by acting dishonestly, people become more
creative, which allows them to come up with more creative justifications for their immoral
behavior and therefore makes them more likely to behave dishonestly>

2. More specifically, we propose that when people are motivated to behave dishonestly so
as to benefit financially in a given situation (or to advance their self-interest in other forms),
divergent thinking is likely to help them develop original ways to bypass moral rules. (Gino &
Ariely, 2012) < Research has demonstrated that enhancing the motivation to think outside
the box can drive people toward more dishonest decisions>

3. Almost 1 in 10 of those respondents who said they had experienced economic crime in
the last 12 months reported losses of more than USD5 million. The direct cost reported by
those who had been victims of bribery and corruption was much higher- almost 1 in 5 of
them lost more than USD5 million on average. (PricewaterhouseCooper, 2011). <Unethical
behavior creates trillions of dollars in financial losses every year and is becoming increasingly
commonplace>

Ukol 3.

Zadani: Popis, zda prostudovani ptivodni informace pomohlo Iépe danému
konstruktu ¢i argumentu porozumét. Mohl zplsob, kterym autor uvedl|
sekundarni informaci v textu zkreslit padvodni informaci? Dozvédél jsem se néco
dodatecného a dllezitého?

1. Pomohlo prostudovdni plvodni informace k porozuméni daného argumentu?

-> Pomohlo, kdyz jsem se mi ji podarilo nalézt, nékteré primdrni informace se mi nepodarilo
dohledat.

2. Mohl zpisob, kterym autor uved! sekunddrni informaci v textu zkreslit pivodni informaci?
-> Jednoznacné, dostal jsem se k informacim z vice zdroju, neZ bylo v zaddni povinné, a
nékteré autorovy citace mi prijdou napsané nepresné, nejspise z diivodu, aby byl uvod ctivi.
3. Dozvédél jsem se néco dodatecného a dulezitého?

-> Ano, Zjistil jsem, Ze je lepsi brat citované vyroky v textu s rezervou, pokud nemdm
nastudovany primdrni zdroj.



Ukol 4.

Zadani: Napis stru¢ny popularizaéni ¢lanek vychazejici z publikované studie. O 300,
maximalné 400 slovech). Pfedstav si, Ze jde o stru¢nou zpravu do prevazné studentského
casopisu, ktery ma za ucel pfildkat pozornost na ¢teni védecké literatury.

Popularizacni ¢lanek:
KDO LZE, TEN...JE KREATIVNI

Kdo lZe, ten krade? Ale kdepak! Véda na piedsudky nehraje, ma svoje pravidla! Kdo
IZe, je kreativni! To jsou vysledky nejnovéjsiho vyzkumu psychologii Gina a Wiltermutha.

Necestni lidé byli vZdy ostatnim trnem v oku. Spole¢nost tyto své ¢leny, ale nema pfilis
v lasce, jsou vnimani negativné. Kreativni lidé se také vymykaji, ale jejich rozdilnost je vnimana velmi
pozitivné. Co vSak maji kreativni a necestni lidé spole¢ného? Porusuji urcita pravidla, urcité normy.
Na prvni pohled velmi abstraktni zavér, védci si vSak polozili otazku, zda je mozné, ze by mohli mit
Ihari, podvodnici a podobni vétsi kreativitu, nezli lidé ¢estni. Mnoho predeslych vyzkum
naznacovalo, Ze by nemuselo jit o ztraceny Cas, a vzruseni ve védeckém svété v prlibéhu experimentu
bylo znat.

Pfes pét set osob se stalo objektem testovani, na jehoz vysledky se netrpélivé ¢ekalo. Védci
chtéli pojmout téma experimentu co nejvice ze Siroka, proto si pfipravili az pét riznych metod
testovani. V pribéhu testovani byly na zkoumané osoby pfipraveny nejrliznéjsi pasti a pfileZitosti
k podvadéni, aby se rozeznalo, kdo je ¢estny a kdo je necestny. V testech kreativity se poté
porovnavali skéry podvodnikl a poctivcd.

Spekulovalo se, Ze vysledky budou zvefejnény jiz na prelomu nového roku, ale o experimentu
se nesitili Zzadné nové zpravy. Nervozita stoupala a vynorovaly se pochybnosti. Ale na jafe se svét
dockal, a vyplatilo se ¢ekat, Sok byl na svété a mnoho lidi stale nevi, co na tento objev fict. Potvrdilo
se, Zze podvodnici maji znatelné lepsi kreativitu nez poctivci!
lidé patti mezi neCestné. Neni to nahoda. Kdo se dnes vyzna ve védé, vi, Ze kdyZ se v jeho okoli objevi
nékdo neobvykle kreativni, je tfeba se mit pred timto ¢lovékem na pozoru. Podrobnosti o vyzkumu
Gina a Wiltermutha ziskate na strankdch svétozndmého védeckého ¢asopisu Psychological Science
v ¢lanku pod nazvem ,,Evil Genius?“ How Dishonesty Can Lead to Greater Creativity”.



