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Evil Genius? How Dishonesty Can Lead to Greater
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Abstract

acts that violate widely held moral rules or norms of appropriate
conduct (Trevino, Weaver, & Reynolds, 2006), _ Unethical behavior creates
trillions of dollars in financial losses every year and is becoming increasingly commonplace
(PricewaterhouseCoopers, 2011).

, seems especially pervasive (Bazerman & Gino, 2012).

One form of unethical behavior, dishonest

o be creative,
must “think outside the box” and use divergent thinking (Guilford, 1967; Runco, 2010; Simonton,
1999). Divergent thinking requires that people break some (but not all) rules within a domain to
construct associations between previously unassociated cognitive elements (Bailin, 1987;
Guilford, 1950). The resulting unusual mental associations serve as the basis for novel ideas
(Langley & Jones, 1988; Sternberg, 1988). The creative process therefore involves rule breaking,
opportunities or to create new ones

, one

as one must break rules to take advantage of existin
(Brenkert, 2009).

and by encouraging people to
break from accepted practices (Winslow & Solomon, 1993) or to break rules (Baucus, Norton,
Baucus, & Human, 2008; Kelley & Littman, 2001).
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Indeed, highly creative people are more likely than less creative people to bend rules or break
laws (Crople

enhancing the motivation to think outside the box can
drive people toward more dishonest decisions (Beaussart, Andrews, & Kaufman, 2013; Gino &

Aricly, 20121, But could acting dishonestly enhance creativity in subsequent tasks?

General Discussion

the antecedents to unethical behavior (Bazerman & Gino, 2012).

one of the reasons why
dishonesty is so widespread in today’s society is that by acting dishonestly, people become more
creative, which allows them to come up with more creative justifications for their immoral
behavior and therefore makes them more likely to behave dishonestly (Gino & Ariely, 2012),

2. Puvodni informace x citovana informace

-Citovano (Winslow & Solomon, 1993): Thus, scholars have asserted that organizations may

foster creativity by hiring people slow to learn the organizational code (Sutton, 2001, 2002)

and by encouraging people to break from accepted practices (Winslow & Solomon, 1993)

or to break rules (Baucus, Norton, Baucus, & Human, 2008; Kelley & Littman, 2001).
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-PGvodné: “In their role as architects and pioneers, entrepreneurs aid others to jump the
hurdle of a paradigm shift and introduce innovative products and services for the

betterment of the economy and the well being of society.”

-Citovano (Baucus, Norton, Baucus, & Human, 2008): Thus, scholars have asserted that
organizations may foster creativity by hiring people slow to learn the organizational code

(Sutton, 2001, 2002) and by encouraging people to break from accepted practices (Winslow

& Solomon, 1993) or to break rules (Baucus, Norton, Baucus, & Human, 2008; Kelley &

Littman, 2001).

-PGvodné: “We identify four categories of behavior proffered as a mens for fostering
creativity that raise serious ethical issues: (1) breaking rules and standard operating

procedures;...”

-Citovano (Guilford, 1967; Runco, 2010; Simonton, 1999): To be creative, it is often said,

one must “think outside the box” and use divergent thinking.

-PUvodné: (Runco, 2010) “Divergent thinking is often tied to the potential for creative
thought. It is, however, often misunderstood. It is not a kind of creativity but merely a

cognitive process that sometimes leads to creative ideas.”

3. Srovnani s ptivodnim zdrojem informaci

V prvni citaci autord Winslowa a Solomona, mi pfipadaji vyrazy v mozném prekladu
“prolomit prijaté postupy” a “preskocit prekazku paradigmatu a zménit jej” vyznamové
odlisné, v puvodnim textu bylo paradigma oznaceno za prekdzku, coz moznda vyzni lehce

jinak, emocné zabarvenéji.

Ve druhém srovnani citaci byl text autor( v plvodnim znéni “prolomit pravidla a
standartni operacni postupy” zredukovan na “prolomit pravidla”, coz uz neni tak presné a
popisné. V tomto pfipadé byl navrat k pdvodnimu zdroji cenny, jelikoZz z néj byl zfetelné;si
kontext myslenky, autofi maji vytvorenou typologii o ¢tyrech kategoriich, které spolu souvisi

a navazuiji.
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Treti zminénd citace z textu Runca o divergentnim mysleni mi ptipada jiz lehce
zavadéjici. Je zde podan fakt, ze k tomu, aby byl ¢lovék kreativni, musi pouzivat divergentni
mysleni. Autor pfitom v plvodnim textu tvrdi, Ze divergentni mysleni je pouze sloZzkou

kognitivniho procesu a Ze nékdy muze vést ke kreativnim myslenkam.

rd

4. Popularizacni ¢lanek

Evil Genius? How Dishonesty Can Lead to Greater Creativity

Dvojice autor(i F. Gino a S. S. Wiltermuth se ve své studii zabyva vztahem mezi
nepoctivosti ve smyslu nedodrzovani pravidel a mirou kreativity. Jiz z pfedchoziho vyzkumu
vyplyvd, Ze maji podobné rysy, jde o jisté poruseni, pfekroceni pravidel k vytvoreni prostoru
pro kreativitu, nové ndpady a moznosti feseni, které jsou nad ramec zabéhnutych postup
prace a zvyklosti. Kreativita mlze vést k takovéto nepoctivosti. Studie vSak ovéruje, zda je

mozna i opacna kauzalita, tedy: MUZe nepoctivost vést k vétsi kreativité?

Probéhlo 5 experimentd, v nichZ participanti méli moZnost chovat se necestné v
zajmu jejich lepSich vykon( v zadanych ukolech, za které byli finanéné odménovani. Poté se
na zdkladé dalSich testl méfila mira jejich kreativity. Ti, ktefi podvadéli, byli nasledné
kreativnéjsi nez ti Cestni. Pfi vyhodnocovani méreni byl bran ohled na jejich tvirci schopnosti
a individualni rozdily, které byly zjistény pfi prvnim experimentu “Podvodnici jsou kreativni”
(153 participantd, primérny vék 30 let, SD=7; metody: Duncker candle problem, 2-min filler
task, problem-solving task, Remote Association Task RAT). Témér 59% ucastnikl podvadélo
pfi ukolu reseni problém( a vysledky prokazaly, Ze ti, co podvadéli, dosahovali vyssiho skéru

kreativity.

Ve druhém experimentu “Skutek podvadéni zvysuje kreativitu” (101 studentd,
pramérny vék 21 let, SD=7; pocitatova, matematicka a logicka hra, pfi niz byli ucastnici
manipulovani k podvadéni). Poté byla opét zmérena mira kreativity testem RAT. Vysledky
opét potvrdily, Ze nepoctivy akt Ucastnika zvysil v nasledujicim ukolu jeho kreativitu. Ve
tfetim experimentu “Poruseni pravidel s a bez etickych dasledk(” (129 ucastnikl, pram. vék
28, SD=8) se potvrdil pfedpoklad, Ze porusovani pravidel i pres védomi etického dUsledku

povede k jesté vyssi kreativité nez poruseni pravidel bez etickych dasledkd.



Ctvrty experiment “Pocit nesvazanosti pravidly” (178 participant@, prim. vék 29,
SD=8) byl proveden metodou coin-toss task, kdy je podvadéni i cestné chovani kognitivné
pfiblizné stejné narocné. Tim byla oSetfena moZnost, Ze emoce ¢astecné vysvétluji efekt
necestnosti a kreativity. Paty experiment ,Dokazani mediace prostfednictvim moderace”
(208 ucastnikd, prim. vék 22, SD=3; die-throwing game, Memory game, metoda moderace)
dokazal, Ze porusovani pravidel podporuje kreativni chovani jen v pfipadech, kdy je toto

podvadéni transparentni.

Souvislost mezi nepoctivosti a kreativitou byla vysvétlena zvySenym pocitem
nespoutanosti pravidly. Tento pocit lidé ziskaji porusenim pravidel a ndsledny nedostatek

zabran pak zpuUsobi jejich kreativné;jsi chovani.
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