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Abstract Politicians in democracies the world over have begun enthusiastically
adopting and adapting web-based methods for communicating with voters and
constituents. This article examines one method, i.e. blogging, in the context of
legislators in Taiwan and South Korea, two of the most switched-on democracies in
the world. Comparing these cases to each other and to the western cases that
dominate the literature, the article provides empirical findings on the scale of uptake
and the place of blogging amongst other media. It asks who is blogging, what are
they blogging about and are they promoting interaction with constituents?
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Introduction

As web-based communication tools have become commonplace in everyday life, so
politicians around the world have begun to exploit the opportunities for new forms
of communication with constituents and voters. In the context of research on how
the internet is changing information flows and political power and broader debates
on the implications for democracy and civil society, elected officials’ and election
candidates’ experimentation with new communication tools, especially those
associated with web 2.0 technologies, has generated substantial academic interest
(for a review, see [21]). This article examines one such practice, i.e. blogging, by
representatives in two East Asian democracies, the Republic of China (hereafter
Taiwan) and South Korea (hereafter Korea).1 A weblog, blog for short, is ‘a web
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1Throughout the article we use the adjective “Taiwanese” to refer to representatives to the Legislative
Yuan. This usage is purely shorthand and does not imply that legislators from the other islands under the
jurisdiction of the ROC are representatives of the main island Taiwan, or that representatives from Jinmen
and Mazu should be considered Taiwanese. We thank an anonymous reviewer for pointing this out.
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page with minimal to no external editing providing online commentary, periodically
updated and presented in reverse chronological order, with hyperlinks to other online
sources’ [9, p. 22]. As such, blogs are often characterized as being flexible,
interactive and informal, with the potential advantages that this holds for
representatives to communicate with citizens. The emergence of blogging as a
mode of communication for representatives has prompted some intriguing claims. In
the United Kingdom for instance, blogging has been described as an opportunity for
politicians ‘to reduce disconnection with the people they represent’ [7, p. 9]. Since
blogging reportedly differs from more traditional top-down, monologic modes of
communication it may thus constitute a ‘means for constituents to engage in a
conversation with [representatives]’ [16, p. 645].

To date, research on political blogging in non-western cases is limited [29, 506].
Published work on blogging has predominantly focused on advanced democracies,
despite the high levels of internet connectivity and usage observed in newer
democracies in East Asia, particularly South Korea and Taiwan. This is a deficit, not
least because the majority of internet scholars have come to emphasize context-
specific rather than universal effects of internet usage [21]. Phenomena of interest
such as the speed and scale of take-up, patterns of usage and user-level effects are
expected to vary according to pre-existing social, cultural and economic conditions.
We cannot assume that political blogging has developed in the same ways in Taiwan
and Korea as it has in advanced western democracies. Although Taiwan and Korea
represent contexts quite distinct from the western cases that dominate the literature,
citizens in these two democracies are increasingly evincing the feelings of
disconnectedness from their political representatives [35, p. 81; 39] that western
scholars argue blogging has the potential to ameliorate [12, p. 22]. The aim of this
article is to assess and compare the extent to which representatives in Taiwan’s
Legislative Yuan and Korea’s National Assembly have adopted blogging as a means
of communication and to explore how they are using the medium.

Political Blogging

Blogs about politics were established in the United States as early as 1997, with the
Drudge Report achieving notoriety for the medium by breaking the Monica
Lewinsky scandal. As a political communication tool, blogging first achieved
prominence with Howard Dean’s campaign for the Democratic presidential
nomination in 2004 [27]. In contrast to the technologies and usage patterns of
earlier versions of the web (predominantly top-down provision of information) Web
2.0 is characterized by community, networks, participation and sharing. Web 2.0
applications include podcasting, wikis, peer-to-peer file sharing, social media and
blogging [18]. Compared to maintaining a website, blogging has several advantages
that make it an attractive communication tool. Blogs are versatile, easy to maintain
and entry barriers are low. As Rosenbloom puts it, ‘a blogger needs only a computer,
internet access, and an opinion’ [32, p. 31]. Blogs allow users to post commentary
on their interests, to include a variety of multimedia content, to link to other sites and
allow readers to interact via comment and contact functions. They offer a venue for
informal public conversations and a formidably candid focus group. In short, blogs
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are a ‘useful platform to present experiences, ideas and observations in a
personalized manner’ [11, p. 369]. Given the proliferation of free, user-friendly
blogging software and the flexibility of the medium, it is not surprising that the
blogosphere has expanded rapidly. The blog search engine Technorati counted
around 30 million English language blogs in March 2006. A year later this number
had tripled [31]. From a low-profile niche activity, blogs have become mainstream,
giving rise to a new breed of public intellectual and celebrity in the process. The
most popular ‘A-list blogs’ attract astonishingly large audiences and have increasing
influence on mainstream media [34,38].

In terms of politicians’ adoption of blogging, research interest has primarily been
driven by the potential for blogs to reconnect citizens and representatives. In both
advanced democracies and in Taiwan and Korea, mass level survey responses
consistently indicate that citizens are feeling increasingly alienated from their elected
officials [8,35]. The response of many of officials, driven by self-preservation, is
manifest in ‘a relentless desire to reconnect with the public’ [6, p. 273]. On the one
hand, candidates go on the campaign trail wearing slacks and windcheaters, ride
bicycles in their campaign ads, participate in fun runs and show their compassion by
turning out at disaster sites. On the other, mass and new media strategies have been
adopted that see representatives take part in reality and entertainment shows on TV
and maintain social media accounts. As one element in this process, blogging has
received positive attention from a number of western scholars interested in how
‘political blogs contribute to a cultural perception of a civic conversation’ [7, p. 18].
Indeed, there is preliminary evidence that blogs may have a positive role to play in
‘reframing communication’ and ‘enhancing democratic debate’ [13, p. 21].

However, preliminary research findings in western cases also suggest multiple
obstacles. First, among representatives blogging appears to be a niche activity,
undertaken only by a few politicians, usually those with an interest in
technology. For instance, blogging is far from widespread among Members of
Parliament in the United Kingdom, with just 12 out of 649 reported to be regular
bloggers in 2006 [11]. Second, blogging is an activity that appears, in the majority
of cases, to be ephemerally linked to campaign periods [11,24]. Blogs may have a
positive role alongside more traditional forms of campaign media, but mobilizing
voters is not the way in which most scholars envisage blogs reconnecting citizens
and representatives. Third, the most attractive putative feature of blogs is their
potential facility for promoting dialogue [16, p. 643]. However, it has been
observed that ‘the extent of interactivity in the blogosphere can be easily
overstated’ [7, p. 16]. Other research finds that informing, rather than interaction,
is the ‘core business of blogging’ [26, p. 102] and that it falls halfway between the
information provision characteristic of Web 1.0 and the networked connectivity of
Web 2.0 [18]. Fourth, in the contemporary communications environment, where
users have almost endless choice of media, it is easy for people to avoid exposure
to information that goes against their own preferences. There is a possibility
therefore that blogging is a form of narrowcasting, and legislators are essentially
‘preaching to the choir’. As Jackson observes, blogs can have ‘a very narrow and
specific role to enhance debate within a separate e-constituency’ [17, p. 97]. In
some cases, this has gone beyond an echo-chamber effect to result in extreme
polarization [1,5].
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What is the situation in Taiwan and Korea? Is blogging by representatives a niche
activity, or is the take-up more widespread than in western contexts? How does the
scale of blogging compare with other communication tools? Is blogging purely
campaign driven, or does it have greater longevity? Who is blogging in Taiwan and
Korea? What are legislators blogging about and what function are they using their
blogs for? Are legislators’ blogs promoting interactivity with users, or is top-down
information provision the main modus operandi? Is anyone paying attention to these
blogs? Addressing these questions is useful from the perspective of exploring the
political communications environments in Taiwan and Korea, but also allows
comparison with western research.

Background

Two of the most switched-on societies in the world, conditions in Taiwan and Korea
appear, at the outset, favourable for representatives to adopt web-based communi-
cations. Reflecting high-tech economies increasingly reliant on information
technology and consumer electronics, internet penetration and usage rates are
outstandingly high. For instance, according to Taiwan’s National Communications
Commission (NCC) there were 19 million broadband subscriptions in 2009, in a
population of 23 million [28]. Furthermore, the Taiwan Network Information Centre
(TNIC) estimated in 2008 that 70 per cent of eligible voters used the internet [33].
Korea meanwhile boasts the highest rate of fixed and mobile broadband connectivity
in the world [22, p. 2]. Taiwan and Korea are also consistently ranked the two best
performing e-democracies in the world. In Taiwan, progress under the framework of
the Electronic Government Program enacted by the Executive Yuan in April 2001
was especially rapid. By November 2003, ‘all government organizations were
connected online’ and thousands of government agency websites had been created
[10]. This progress established Taiwan as the world’s top-performing e-democracy
in 2002, just ahead of Korea [23, p. 103]. More recently, Korea’s e-government
index-score placed it first (ahead of Taiwan) out of 198 cases [37]. The respective
e-government portals in Taiwan and Korea are cited as examples of global best
practice [37].

Taiwanese and Korean parties and politicians have a history of early adoption of
online communication tools, particularly as part of their election campaign strategies.
In Taiwan for instance, Taipei mayoral candidates were incorporating bulletin board
systems (BBS) into their campaign communications as early as December 1994. By
the time of the presidential campaign in March 2000, candidates were running
sophisticated multimedia content on their websites. As President, in March 2002,
CHEN Shuibian held online discussions with ‘netizens,’ i.e. online citizens [20]. In
addition to their user-friendly and highly informative websites, major parties now
maintain YouTube channels and social media accounts. In Korea, online campaign-
ing began in earnest with the National Assembly election in April 2000 and is
generally believed to have had a strong influence on the outcome of the December
2002 presidential campaign [22, p. 5]. Characterized as the ‘internet election’ [21],
the 2002 campaign featured a liberal underdog candidate, Roh Moon-hyun, who
aggressively targeted his online campaign at mobilizing reform minded youth. The
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use of online media allowed the progressive Roh campaign to communicate directly
with voters without the filter of the more conservative mainstream media [4,30].
However, the major cleavages of political competition in Korea have been mapped
on to Korean cyberspace, with competing domains of progressive and conservative
elements, which Chang [5] describes as ‘Cyber-Balkanization’.

In both Taiwan and Korea, adoption of online communication tools can be seen as
a rational response to several factors. Internet penetration and usage rates are high,
leading to widespread familiarity with, and the expectation of, online communica-
tions. This is especially pronounced among young voters; an increasingly important
segment of the electorate in both cases. Since young voters are less likely than older
cohorts to manifest ingrained regionalism or party identification in their vote choice,
they are more likely to base their vote choices on what they experience during a
campaign (as demonstrated by Roh’s successful mobilization effort in 2002). It
would be surprising if legislators taking up blogging were unaware of these factors.
The impression of being informal and embracing dialogue with voters, demonstrat-
ing that they are ‘with it’, and the potential of blogs to influence media agendas and
raise individual profiles are all important, strategic considerations. As Coleman puts
it, ‘politicians’ wish to connect has more to do with adaptive self-preservation than
any desire to hang out with the plebs’ [6, p. 273].

Such instrumental motivations are understandable when it comes to gaining a
potential advantage during a campaign, but what about outside of campaign season?
Are legislators similarly motivated to blog when there are less immediate benefits?
Although prior research on political blogging has focused predominantly on its role
as a campaign tool [19,21], the focus in this article is on the blogging practices of
elected representatives during outside of campaign season. While blogging may help
familiarize voters with a candidate prior to election the potential of blogs to
‘reconnect with citizens’ is arguably more important outside of campaign periods.
This is particularly so in Taiwan, where major reforms prior to the most recent
legislative election in 2008 could signal a further distancing between representatives
and their constituents. Under the previous Single Non-Transferable Vote (SNTV)
system, legislators could be elected with very small support bases [3] and their
campaigns and constituency service were managed accordingly, i.e. on a small, often
personal, scale [25]. However, following redistricting, larger constituencies make it
more difficult for legislators to maintain such close connections with their
constituents.

Scale of Blogging

To locate legislators’ blogs we collected information from the official lists of each
institution and supplemented this using search engines. We began collecting data in
2007 and in the three years since then there has been a substantial turnover of
legislator blogs. The contextual and strategic factors outlined above suggest that
blogging should be an attractive option for Taiwanese and Korean legislators and
this indeed is the case. In Taiwan, 88 of the 126 members (70 per cent) who have
served during the Seventh Legislative Yuan, i.e. the regular cohort elected in January
2008 plus the 13 subsequently elected in bi-elections, have tried their hand at
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blogging. In Korea, 141 of 298 sitting legislators (47 per cent) have had a blog. This
discrepancy may indicate differences in preference, with Korean legislators more
likely to use the Korean innovation of ‘minihompy.’ Minihompies are webpages that
act as a hub for a user’s online tools and networks, sometimes incorporating a blog
function, and are increasingly popular among Korean internet users [15, p. 1590]. A
further distinction is that Taiwanese legislators are more likely to try blogging, but
also more likely to let their blogs become ‘ineffective’, by infrequent updating or
abandonment. The scale of blogging in both cases is extraordinarily high compared
with western institutions such as the British parliament, where the proportion of
blogging representatives is between two and ten per cent [11].

The extent to which blogs can be considered current varies. Some blogs are
regularly updated whereas others are not and some have clearly been abandoned. To
distinguish between an ‘effective blog’ and ones that are infrequently updated or
moribund, we calculated the number of blogs that had been updated with fresh
content within one month of our data collection. In Taiwan, the average proportion of
legislators with an effective blog in the data collection period was between 30 and 50
per cent. At the time of writing, 47 of the 113 current sitting legislators (42 per cent)
have an effective blog. For Korea, 118 of 298 (40 per cent) sitting legislators have an
effective blog at time of writing.

Because of the electoral systems in place in Taiwan and Korea, a distinction can
be made between types of legislator based on electoral district. In the 113-member
Legislative Yuan in Taiwan, 73 constituency based party-nominated members are
elected by First Past The Post (FPTP) in single member districts and 34 ‘at-large’
legislators are elected on a parallel ballot from party lists using the largest remainder
method in the nationwide vote. Six further seats are reserved for Taiwanese
aborigines in two ‘lowland’ and ‘upland’ districts. In the 299-member Korean
National Assembly, 245 members are voted in single-member constituencies, with
54 seats allocated by proportional representation.2 This distinction allows us to
compare the behaviour of constituency based legislators with that of at-large
legislators with a nationwide constituency. There is reason to think that legislators
with different constituencies may behave differently in their communication
strategies. For instance, research in the United Kingdom suggests that local
Members of Parliament (MPs) use their blogs to gain publicity and enhance their
media profiles [13, p. 23]. Jackson [17] argues that blogs allow local MPs to
transcend local boundaries to become nationally known figures. The findings for
Korea support this argument, with constituency based legislators proportionally
more likely to have had a blog at one time (48 per cent) than their national
counterparts (34 per cent). The opposite was the case in Taiwan, where national
legislators were more likely to have a blog (68 per cent) than their constituency
counterparts (49 per cent), although these differences are minimal when we consider
only the number of effective blogs (see Table 1 below).

Prior research suggests the absence of a discrete profile of a representative who
blogs [13]. However, identifying distinct profiles is hindered in western cases by the

2 As decreed by the Constitution, the number of seats in the National Assembly is 299. In the 2008
election for the current (18th) session eight seats were left vacant, to be subsequently filled via bi-election
in July 2010.
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small number of blogging representatives. The larger sample sizes witnessed in
Taiwan and Korea allow more leverage in this regard and demonstrate, as expected,
differences based on age, sex and location. Blogging representatives in Taiwan tend
to be an average of three years younger than their non-blogging counterparts.
Bloggers are also more likely to be based in major metropolitan areas, although the
urban-rural divide has decreased over time as representatives of smaller municipal-
ities and rural constituencies have started to take up blogging. Proportionally, female
Democratic Progressive Party (DPP) legislators with a national constituency are the
most likely to have a blog. In Korea the age effect is more pronounced, where
national constituency bloggers are eight years younger on average than their non-
blogging colleagues. Women representatives in both Taiwan and Korea are
proportionally more likely than their male colleagues to start and maintain a blog.

Finally in this section, we provide an indication of how many people are actually
paying attention to these blogs. Since most blogs provide a unique visit or page-view
counter, we can estimate the extent to which they are being accessed. In Taiwan, of
currently effective blogs, four have attracted hundreds of thousands of visits and 26
are in the tens of thousands. Two blogs exceed 1.5 million page views. In terms of
audience size, XU Zhengxiong’s blog is an extreme outlier, with an average of 303
thousand visits every month since it was launched in 2007. Xu, a sixth term
constituency legislator representing Taizhong County and sitting on the Finance
Committee, developed a specialist blog dedicated to families with credit and debt
problems. This specialist interest is manifest in Xu’s policy advocacy in the
Legislature and his blog has received over nine million visits, giving rise to
numerous online communities and extending far beyond Xu’s constituency. It is a
good example of what Jackson refers to as a ‘parallel e-constituency that exists only
in the blogosphere’ [16, p. 658]. In Korea, one quarter of current blogs count the
number of visits in the hundreds of thousands, with a handful in the millions,
including the constituency based legislator Chung Dong-young. Chung is a former
journalist, long-time high-profile progressive and unsuccessful presidential candidate
in 2007. Naturally, the majority of legislators do not share the same level of public
awareness and notoriety and there is substantial variation in the popularity of blogs
as measured by number of visits. In both Taiwan and Korea some blogs receive a
few thousand visits per month. The national/constituency distinction does not have a
consistent effect on the number of visits. Instead, popularity seems to be based on

Table 1 Current legislators’ use of web-based communication tools (n)

District Number Website Blog Effective blog Social media Microblog

Taiwan National 34 4 23 14 10 9

Constituency 73 22 55 30 25 16

Aborigine 6 2 4 3 0 0

Total 113 28 (25%) 82 (73%) 47 (42%) 35 (31%) 25 (22%)

Korea National 54 54 18 18 1 3

Constituency 244 244 123 100 119 72

Total 298 298 (100%) 141 (47%) 118 (40%) 120 (41%) 75 (24%)
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the choice of an especially resonant focal point (like Xu), or an existing high profile
(like Chung).

Blogging as a Feature of Other Web-Based Communications

We have reported above that the scale of blogging in Taiwan and Korea is very high
compared to western cases such as the United Kingdom. However we do not have
any indication of whether this is because blogging as a medium is particularly
popular in Taiwan and Korea, or whether it reflects the enthusiastic uptake of web-
based tools more generally. Blogs are one of an array of web-based tools available to
politicians, ranging from traditional websites or homepages to Web 2.0 applications
such as social media accounts (e.g. Facebook) and microblogs (e.g. Twitter).3 In
order to put the scale of blogging in the context of other communication tools, we
collected data on legislators’ other web tools. The distribution of current legislators’
web-based tools at time of writing in September 2010 is set out in Table 1 below.
This includes the 13 legislators who were elected in bi-elections in Taiwan in spring
2010 and the eight Korean members elected in bi-elections in July 2010. Legislators
are separated according to their electoral district, i.e. those with a national
constituency chosen by party-list PR, those representing geographically defined
constituencies, and in Taiwan, the seats reserved for Lowland and Highland
Aborigines. The ‘blog’ column records the total number of blogs recorded since
2008, including those that have been infrequently updated or can now be considered
abandoned. ‘Effective blog’ on the other hand records only blogs that have been
updated with new content within one month of the time of writing. Our measure of
‘social media’ is restricted to the market leading services, i.e. Facebook and Wretch
in Taiwan and Facebook and Cyworld in Korea. The ‘microblog’ category is
similarly limited to market leading services, Twitter and Plurk in Taiwan and Twitter
in Korea.

In terms of Web 2.0 applications, blogs are currently the most popular tool in both
cases. However, by recording only market leading services it is possible that our
measures underestimate the level of take-up of social media and microblogs. In any
case, the speed of uptake of social media and microblogging in the past year has
been remarkable, with a majority of current users starting their accounts within that
time. Indeed, despite the popularity of websites among Korean legislators, we see a
shift to Web 2.0 tools and a trend towards legislators embracing multiple online
presences, usually with a hub based around a blog or social media site. Taiwanese
legislators are especially likely to use their blog as their online hub, linking to social
media, video sharing, microblog and other accounts. Korean legislators all maintain
a homepage linked from the institutional website, but the level of substantive and
interactive material is low and in general we find evidence to support Park and Kluver’s
claim that ‘politicians are gradually moving towards minihompy’ [29, p. 514], recorded

3 Microblogs differ from blogs in that users are restricted by microblog services to posting their message
in a maximum number of characters, typically 140. This allows users to post short timely messages, often
linking to other content by hyperlink, but does not allow the nuances or depth of analysis that blogs allow.
Microblog users can choose to follow the feed of other users (who can follow them in turn), so that
microblogging has a stronger networked structure.
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under ‘social media’ in Table 1 above. Comparing our contemporary data with the
earlier findings reported by Park and Kluver [29, p. 507], confirms that the number of
Korean legislators using blogs and minhompies has increased markedly in the last
three years.

The uptake of blogging, social media and microblogging by legislators in Taiwan
and Korea is proportionally similar. In Taiwan the differences between legislator
types are negligible, but in Korea, legislators with a national constituency lag far
behind their constituency based counterparts. This is particularly pronounced in the
case of social media and microblogging, where constituency based legislators are
many times more likely to have an account. This supports the argument that
constituency based legislators need to work harder in order to increase their
profiles, but further research is required on how legislators are using these media
before we can say anything more concrete. What we can say is that blogging is
currently the most popular Web 2.0 tool for Taiwanese and Korean legislators.
Social media and microblogging are proliferating rapidly, but at present it seems
that they are adding an additional layer to legislators’ online communications rather
than replacing blogs.

Is Blogging Solely Campaign Driven?

If the potential benefits of blogging are to be felt over the long term, it is important that
blogs are not linked ephemerally to campaign periods. We have reported above that, at
time of writing in autumn 2010, around 40 per cent of Taiwanese and Korean legislators
have an effective blog. That is, at mid-point in the legislative electoral cycle in both cases,
around 40 per cent of legislators are blogging. As a prima facie observation, it would
appear that blogging is not solely driven by campaign behaviour. One way to examine this
issue more closely is to identify when legislators began their blogs. We distinguish
between three types of blogging legislators, based on when they began blogging. The
‘pioneers’ began one year before the most recent legislative elections. ‘Opportunists’
began blogging in the 12 months preceding the election. ‘Latecomers’ started their blogs
at some point after the last legislative election; early in 2008 in both cases. The sample we
use is all legislators originally elected to the institutions in January 2008 in Taiwan and
April 2008 in Korea, i.e. we exclude legislators who were elected (in both cases) in bi-
elections in 2010.

The earliest blogs in both Taiwan and Korea were established in spring 2004
and many bloggers have posted several hundred times. The distribution of
legislators divided by the time they began blogging is set out in Table 2 below.
In Taiwan, one third of blogging legislators (33 per cent) were pioneers, while
nearly half (46 per cent) were opportunists. All four Aborigine bloggers were
latecomers. In Korea, there were more pioneers (37 per cent), and all of them sat in
the previous legislature. A lower proportion of blogging legislators in Korea were
opportunists (34 per cent). All of the opportunists and latecomers in Korea were
first-time legislators. Dividing by legislator type, nearly two thirds of the group of
18 at-large blogging legislators in Taiwan were pioneers, starting more than a year
ahead of the election. Five were latecomers who did not start their blogs until after
the election and just two were opportunists. Of these 18 blogs, 13 are still current.
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By contrast, constituency based legislators appears to have had greater instrumen-
tal motivations, with 70 per cent starting their blogs in the run up to the election.
Additional data collection shows that Taiwanese constituency based legislators
were also much more likely to start a blog during electoral contests where their
competitors had one. Posting activity was more intense during the election period
for the majority of constituency based bloggers; but not their national constituency
counterparts for whom it declined. In some cases, constituency based legislators
increased their blogging activity by a factor of twenty times during campaign
season. This appears indicative of strategic considerations, but cannot explain why
so many blogs survive beyond the campaign. In Korea, national legislators were
less pioneering than in Taiwan or their constituency based colleagues. As in
Taiwan, our additional data collection reveals that Korean opportunists were more
likely to start a blog if their election opponent also had one. Strategic
considerations may be obvious in this instance, but less so in the case of the
latecomers (29 per cent of all Korean bloggers). Further work is required to assess
whether these decisions are based on a desire to connect with citizens following
election, or other strategic considerations.

What are Legislators Blogging About?

In this and the following section, we use a dual coding scheme to record the
content and the function of legislators’ blogs. First, blog posts were coded
according to four types of substantive content; local issues, national issues,
international issues, and personal non-political content [13, p. 32]. The unit of
coding is the blog post itself, rather than disaggregating posts into individual
words and phrases. To counter the issue of the changing number of effective blogs,
we collected data during four week-long periods between March 2008 and
December 2009. The sample at each point in time included all effective blogs at
that time, i.e. blogs that had been updated with new content within one month.
Data was generated by manual content analysis of all of the blog posts collected
during the timeframe. The proportional distribution of blog posts on our four
dimensions is shown in Table 3 below. Reporting the proportion of posts controls
for the changing number of effective blogs and allows us to make comparisons
between the two cases and the two types of legislator. During the data collection

Table 2 Take up by time period (n)

District Pioneers Opportunists Latecomers

Taiwan National 14 3 7

Constituency 13 34 6

Total 27 (33%) 37 (46%) 17 (21%)

Korea National 2 3 12

Constituency 47 44 25

Total 49 (37%) 45 (34%) 39 (29%)
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period no aborigine representatives in Taiwan had an effective blog and so are
excluded from the following table.

The first thing to notice is that Korean legislators are posting substantially more
content than their counterparts in Taiwan, after controlling for the higher number of
Korean bloggers. One potential explanation for this finding is that Korean legislators
appear to treat their blogs as a means for personal expression, much more so than
legislators in Taiwan. Consider that Taiwanese legislators’ blogs contain 2–3 per cent of
‘personal’ content, whereas their Korean counterparts’ blogs contain between 28
(national) and 37 per cent (constituency) of posts where the content was predominantly
personal. If Korean legislators are treating their blogs in a more personal way, like an
online journal that characterizes a large proportion of blogs generally, it is
understandable that they will update their blogs more often. Taiwanese legislators are
more likely to post on political issues and, with a few exceptions, avoid making personal
statements. This contrasts with legislators in both Korea and the United Kingdom, who
use ‘personal and domestically-contextualized accounts’ to appear down-to-earth and
accessible [7, p. 10]. In Taiwan, however, there are obvious age and gender
distinctions, with younger, particularly women legislators, using more engaging
designs and personal language.

Not surprisingly, national legislators in both cases focus more on national issues,
particularly in Taiwan, where post content is dominated by national political issues.
Constituency based legislators in Taiwan are also more likely to focus on national issues
than their Korean counterparts. The big surprise is that the lowest proportion of post
content for Korean constituency based legislators, was local issues. By contrast,
Taiwanese constituency based legislators focus on local issues in more than one third of
their posts. Furthermore, although these data are not included in Table 3, additional data
collection reveals that concentration on local issues increases to 80 per cent of total
content during the official campaign period. Again, there is substantial variation
between individual legislators. Some constituency based legislators focused entirely on
local issues. Others, such as LIN Yishi and GUAN Biling, barely addressed local
issues, which can be explained by Lin’s role as Kuomintang (KMT) Whip and Guan’s
role as the Director of the DPP’s Policy Centre.

What Functions Do Blogs Serve?

In order to capture the purpose of each blog post, the same sample of blogs was re-
coded to identify five different functions [13]. The first, ‘solve,’ refers to posts that

Table 3 Proportional distribution of Blog content (%)

District Local National International Personal Posts (n)

Taiwan National 3 89 6 2 67

Constituency 35 59 3 3 198

Korea National 2 56 14 28 173

Constituency 11 38 14 37 1318
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introduced substantive problems with the explicit intention of raising and discussing
potential solutions with constituents. ‘Explain’ refers to explaining policy positions
or the actions of the individual or her party. ‘Promote’ records posts that publicize
activities, emphasize achievements or refer to the legislator’s own events. ‘Criticize’
is a measure of posts where the main purpose was to criticize an opponent or the
opposing party. Finally, ‘inform,’ records posts where the purpose was simply to
provide information, usually contextual or background information about an issue or
event. Table 4 shows the proportional distribution of post functions.

There are several substantial and significant differences between Korean and
Taiwanese legislators’ blogs, although explaining a position is the major function for
both legislator types in both cases. Explaining a position or action most often
involved posts along the lines of ‘I support this position because…’ Although one
can sometimes detect a defensive attitude (and spin) in such posts, it is encouraging
that legislators are using the blog medium to explain to their constituents why they
support particular policies or ideological positions. Two major differences between
Taiwanese and Korean legislators are in terms of problem solving and criticism. For
Korean legislators, especially constituency based ones, raising problems with the
express intention of stimulating debate on how to solve them, is a major part of their
blog content. Problem solving is much less prominent for Taiwanese legislators, who
are much more likely to use their blogs to criticize their opponents. Criticism was a
particularly prominent function of national legislators’ blogs, with nearly one quarter
(23 per cent) of all posts. By contrast, explicit criticism of opponents is negligible in
the Korean blogs. This is not to say that Korean legislators do not criticize their
opponents, but unlike Taiwanese, they rarely do so in their blogs.

How Interactive are Representatives’ Blogs?

We have argued above that the most attractive feature of the blog medium is its
potential for promoting dialogue. One way of exploring the level of interactivity in
blogs is to look at the comments left by visitors to each blog. Drawing on Hargittai
et al. [14] the comments generated by every blog post in the sample were coded on
six dimensions. ‘Agree’ and ‘Disagree’ record comments indicating support or
discord on the substance of a post. ‘Redirect’ records comments that provided new
information or redirected the conversation. ‘Debate’ refers to horizontal debate
between people making comments. Finally, ‘Question’ records instances of
commenters asking a legislator a question and an off-topic category. The distribution

Table 4 Proportional distribution of Blog functions (%)

District Problem
solving

Explain
position

Promote
activities

Criticize
opponent

Provide
information

Taiwan National 6 31 11 23 29

Constituency 7 47 9 8 29

Korea National 22 54 15 0 9

Constituency 34 36 9 1 20
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of comments is set out in Table 5. Although not shown in Table 5, instances of
legislators responding to comments were also recorded.

Just as blogs vary in the size of their audience, so the number of comments also
varies: and naturally there is a strong correlation between the two. Francoli and Ward
found similar variation in the blogs of MPs in the United Kingdom [13, p. 31]. It is no
surprise that well known legislators with established blogs posting on ‘controversial’
topics attracted the most interest. An obvious example from Taiwan is the post in
which legislator YAN Qingbiao addressed being sentenced to prison for firearms
possession, which generated several hundred comments. Although many comments
simply celebrated his demise or pledged allegiance to him, there was also serious
discussion about what Yan’s conviction meant for the quality of representation and
democracy in Taiwan. By contrast many posts failed to stimulate any comments, even
on blogs with substantial traffic. This suggests either that post content failed to
resonate, or that users are content to browse for information without commenting.

The idea that web users can easily avoid cognitive dissonance by seeking out
confirmatory information for existing beliefs has some support in our data. A
majority of comments voiced agreement with the content of the blog post,
suggesting that legislators are using their blogs to narrowcast their ideas to existing
supporters. Redirecting the conversation by extending the original argument or
providing new information was a common feature of comments in Taiwanese blogs.
These comments often took the form of describing personal experiences and cited or
linked to other sources. In some cases these shared experiences led to constructive
discussions between users, although in most cases, horizontal debate between
readers (‘debate’) was less constructive.

In Korea the number of comments was uniformly low, averaging less than one
comment per post. In the majority of cases, Korean blog posts failed to generate any
responses at all. These data do not indicate whether this is a feature of political or
blogging behaviour. Korean legislators also made no effort to reply to those who did
make comments. The extent to which Taiwanese legislators replied to comments was
much higher, particularly among constituency based legislators, many of whom
made a consistent effort to answer questions and to converse with visitors to their
blogs. Taiwanese blog users were also likely to ask direct questions, often taking the
form of asking a legislator’s opinion about something that had happened to the
person commenting or something they had witnessed. Sometimes there was an
implied desire for restitution, while other questioners made direct pleas for a
legislator to intervene in their troubles. No such entreaties were present in the
Korean blogs.

Table 5 Distribution of comments (n)

District Agree Disagree Redirect Debate Question Total

Taiwan National 27 20 21 2 5 75

Constituency 153 67 45 25 14 379

Korea National 3 0 0 1 0 4

Constituency 127 1 3 63 0 194
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Conclusion

Recent research in advanced western democracies consistently shows that
‘representative institutions have been looking increasingly distant from and
irrelevant to citizens’ [13, p. 28]. It is suggested that one contributing factor to
this malaise is a ‘crisis of public communication’ [2], in which there is an absence of
direct and interactive communication between representatives and citizens. Given
this context, some western scholars have been attracted to the potential of new
communication tools like blogging to re-establish a connection between constituents
and their elected representatives. However, little research to date has focused on
democracies in East Asia, despite the similarly declining health of public attitudes
and the high levels of internet penetration and usage in tech-based economies and
tech-savvy societies. Comparing the practice of blogging among legislators in
Taiwan and Korea, this article demonstrates that these cases should not be neglected,
if only for the sheer scale of the phenomenon, which is substantially more common
than in the United Kingdom, Canada or Australia [13,36].

Compared to western institutions, the scale, consistency of use and reach of blogs
in Taiwan and Korea are impressive. Blogging is not solely driven by a concern for
gaining advantages during election campaigns. Numerous blogs have attracted large
audiences: some counted in millions of visits. The quality of information being made
to blog users is generally high, with legislators addressing important substantive
issues in a frank and unmediated way. These are encouraging findings, but the level
of interactive communication appears to be quite low. Dialogue is virtually absent in
the Korean legislators’ blogs. In Taiwan dialogue is happening, both vertically and
horizontally, but many conversations fail to get off the ground and dialogue between
citizen users often deteriorates into name calling. Although our data do not reveal
who is accessing the blogs, the observation that a majority of comments voice
agreement suggests that existing supporters constitute the majority of users engaging
interactively, even if we cannot be sure about the wider ‘reading only’ audience.
Blogs and other tools that hold the promise of improving communication between
citizens and officials are clearly worthy of further investigation, particularly as
legislators are increasingly adopting social media and microblogging, with their even
more interactive and networked formats.

References

1. Adamic, L. and Glance, N. (2005). The political blogosphere and the 2004 US election: Divided they
blog. Proceedings of the 3rd international workshop on Link discovery, 36–43.

2. Blumler, J. and Gurevitch, M. (1995). The Crisis of Public Communication: Linkages Between the
Mass Media and Politics. New York: Routledge.

3. Bosco, J. (1992). Taiwan factions: Guanxi, patronage and the state in local politics. Ethnology, 31(2),
157–93.

4. Chang, W. Y. (2005). The internet, alternative public sphere and political dynamism: Korea’s non-
gaek (polemist) websites. The Pacific Review, 18(3), 393–415.

5. Chang, W. Y. (2008). The cyber-Balkanization and structural transformation of the public sphere in
Korea. Journal of Contemporary Eastern Asia, 7(2), 29–48.

6. Coleman, S. (2004). Blogs and the new politics of listening. Political Quarterly, 76(2), 273–80.

34 East Asia (2011) 28:21–36



7. Coleman, S & Moss, G. (2008). Governing at a distance-politicians in the blogosphere. Information
Polity, 13(1/2), 7–20.

8. Dalton, R. (2004). Democratic Challenges, Democratic Choices: The Erosion of Political Support in
Advanced Industrial Democracies. New York: Oxford University Press.

9. Drezner, D. & Farrell, H. (2008). Introduction: Blogs, politics and power. Public Choice, 134(1/2),
1–13.

10. Executive Yuan. (2003). E-government Development in Taiwan. Research, Development, and
Evaluation Commission. Available at http://bit.ly/ccpPLw.

11. Ferguson, R. & Griffiths, B. (2006). Thin democracy? Parliamentarians, citizens and the influence of
blogging on political engagement. Parliamentary Affairs, 59(2), 366–74.

12. Ferguson, R. & Howell, M. (2004). Political blogs: Craze or convention? Accenture eDemocracy
Services and the Hansard Society. Downloadable at http://bit.ly/c780oO.

13. Francoli, M. & Ward, S. (2008). 21st Century soapboxes? MPs and their blogs. Information Polity, 13
(1/2), 21–39.

14. Hargittai, E., Gallo, J. & Kane, M. (2008). Cross-ideological discussions among conservative and
liberal bloggers. Public Choice, 134(1/2), 67–86.

15. Hwang, J., Lee, Y. & Kim, S. (2009). Modelling weblog success: Case of Korea. Journal of Universal
Computer Science, 15(8), 1589–1606.

16. Jackson, N. (2008a). Representation in the blogosphere: MPs and their new constituents.
Parliamentary Affairs, 61(4), 642–60.

17. Jackson, N. (2008b). Scattergun or rifle approach to communication: MPs in the blogosphere.
Information Polity, 13(1/2), 57–69.

18. Jackson, N. & Lilleker, D. (2009). Building an architecture of participation? Political parties and Web
2.0 in Britain. Journal of Information Technology & Politics, 6(3/4), 232–50.

19. Kluver, R., Jankowski, N., Foot, K. & Schneider, S. (Eds.) (2007). The Internet and National
Elections: A Comparative Study of Web Campaigning. London: Routledge.

20. Lai, C. (2008). Leaders and laggards in politics of cyberspace. South China Morning Post, June 21st.
21. Lee, Y. O. (2009). Internet election 2.0? Culture, Institutions and Technology in the Korean

Presidential elections of 2002 and 2007. Journal of Information Technology & Politics, 6(3/4), 312–
25.

22. Lee, Y. O. and Park, H. W. (2010). The reconfiguration of e-campaign practices in Korea: A case
study of the presidential primaries of 2007. International Sociology, 25(1), 29–53.

23. Lee, S., Tan, X. & Trimi, S. (2005). Current practices of leading e-government countries.
Communications of the ACM, 48(10), 99–104.

24. Liao, H. C. (2008). Blogs: A Virtual Intersocial and Interpsychological Power. European Journal of
Social Sciences, 6(4), 29–35.

25. Mattlin, M. (2004). ‘Nested pyramid structures: Political parties in Taiwanese Elections,’ The China
Quarterly, 180, 1031–49.

26. McKenna, L. & Pole, A. (2008). What do bloggers do: an average day on an average political blog.
Public Choice, 134, 97–108.

27. Meraz, S. (2007). Analyzing political conversation on the Howard Dean candidate blog. In M.
Tremayne (Ed.), Blogging, Citizenship and the Future of Media (pp. 59–82). New York: Routledge.

28. National Communications Commission (2010). http://www.ncc.gov.tw/chinese/index.aspx Accessed
May 18th 2010.

29. Park H. W & Kluver, R. (2009). Trends in online networking among South Korean politicians: A
mixed-method approach. Government Information Quarterly, 26(3), 505–15.

30. Park, H. W. & Thelwall, M. (2008). Developing network indicators for ideological landscapes from the
political blogosphere in South Korea. Journal of Computer-Mediated Communication, 13(4), 856–79.

31. Pedersen, S. & Macafee, C. (2007). Gender differences in British blogging. Journal of Computer-
Mediated Communication, 12(4), 1472–92.

32. Rosenbloom, A. (2004). The blogosphere. Communications of the ACM, 47(12), 30–33.
33. Taiwan Network Information Centre. (2010). http://www.twnic.net/. Accessed January 2010.
34. Trammell, K. & Keshelashvili, A. (2005). Examining the new influencers: A self-presentation study of

A-list blogs. Journalism and Mass Communication Quarterly, 82(4), 968–82.
35. Tsai, C. H., Chen, L. H. & Yu, C. H. (2008). Comparing consensus on Taiwan democracy among the

mass public and elites. In P. Paolino & J. Meernik, (Eds.), Democratization in Taiwan: Challenges in
Transformation (pp. 71–104). Burlington VT: Ashgate.

36. Ward, S., Lusoli, W. & Gibson, R. (2007). Australian MPs and the internet: Avoiding the digital age?
The Australian Journal of Public Administration, 66(2), 210–22.

East Asia (2011) 28:21–36 3535

http://bit.ly/ccpPLw
http://bit.ly/c780oO
http://www.ncc.gov.tw/chinese/index.aspx
http://www.twnic.net/


37. West, D. (2006). Global e-government. Center for Public Policy, Brown University. Available at http://bit.
ly/b2Jwv2.

38. Woodly, D. (2008). New competencies in democratic communication? Blogs, agenda setting and political
communication,’ Public Choice, 134, 109–23.

39. Wu, C. L. (2009). Semi-presidentialism and divided government in Taiwan: Public perceptions of
government performance. Issues and Studies, 45(4), 1–34.

36 East Asia (2011) 28:21–36

http://bit.ly/b2Jwv2
http://bit.ly/b2Jwv2

	Reconnecting Representatives in Two East Asian Democracies
	Abstract
	Introduction
	Political Blogging
	Background
	Scale of Blogging
	Blogging as a Feature of Other Web-Based Communications
	Is Blogging Solely Campaign Driven?
	What are Legislators Blogging About?
	What Functions Do Blogs Serve?
	How Interactive are Representatives’ Blogs?
	Conclusion
	References



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Gray Gamma 2.2)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (ISO Coated v2 300% \050ECI\051)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.3
  /CompressObjects /Off
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Perceptual
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /sRGB
  /DoThumbnails true
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams true
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts false
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 150
  /ColorImageMinResolutionPolicy /Warning
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 150
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.40
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 1.30
    /HSamples [2 1 1 2] /VSamples [2 1 1 2]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 10
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 10
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 150
  /GrayImageMinResolutionPolicy /Warning
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 150
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.40
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 1.30
    /HSamples [2 1 1 2] /VSamples [2 1 1 2]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 10
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 10
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 600
  /MonoImageMinResolutionPolicy /Warning
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 600
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile (None)
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e5c4f5e55663e793a3001901a8fc775355b5090ae4ef653d190014ee553ca901a8fc756e072797f5153d15e03300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc87a25e55986f793a3001901a904e96fb5b5090f54ef650b390014ee553ca57287db2969b7db28def4e0a767c5e03300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020d654ba740020d45cc2dc002c0020c804c7900020ba54c77c002c0020c778d130b137c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor weergave op een beeldscherm, e-mail en internet. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents best suited for on-screen display, e-mail, and the Internet.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
    /DEU <FEFF004a006f0062006f007000740069006f006e007300200066006f00720020004100630072006f006200610074002000440069007300740069006c006c0065007200200037000d00500072006f006400750063006500730020005000440046002000660069006c0065007300200077006800690063006800200061007200650020007500730065006400200066006f00720020006f006e006c0069006e0065002e000d0028006300290020003200300031003000200053007000720069006e006700650072002d005600650072006c0061006700200047006d006200480020>
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToRGB
      /DestinationProfileName (sRGB IEC61966-2.1)
      /DestinationProfileSelector /UseName
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles true
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /NA
      /PreserveEditing false
      /UntaggedCMYKHandling /UseDocumentProfile
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [595.276 841.890]
>> setpagedevice


