TRAVEL

4 U BUY

. N
o
L
e
ty TN LT



Anthropology of
Travel and Tourism

Joanna Maurer

joannamonika.maurer@gmail.com



* today © - Introduction
e 27.9 - History of tourism |

e 4,10 - History of tourism |l & Anthropological
perspective on tourism

e 11.10 — Travel/tourism & the place
e 18.10 — Travel/tourism & the time
e 25.10 — Travel/tourism & the thing
e 1.11 — Travel/tourism & the Other
e 8.11 - Types of tourism

e 22.11 — Pilgrimages and its rituals

e 29.11 - Ethical issues in tourism

* 6.12 & 13.12 — Presentations (or also tourism &
migration)



Presentation of a song (text or
videoclip or both ©) — during the
semester

* song or video clip related to traveling experience,
tourist experience, available on youtube

* a short comment (a few sentences, 2-3 minutes) on
how the travel theme was used, what images,
references appear in the piece,

e the main aim is to look / capture how the travel
(journey) - understood as a collection of meanings,
symbols, imaginations, myths and motifs - is
presented in popular culture.



Final presentation/essay -
December

3 presentation ( around 10 min., 6.12 & 13.12) or
an essay (3-5 pages, deadline 13.12),

* a place considered to be touristic
* short general characteristic & deep analysis

History context (when a place started to be seen as
touristic), what attracts tourist to a place, if/how a
place changed since is touristic, what are strategies
for promoting a place, how many people go there
every year, tourists-hosts relations & influences
etc., your own reflections.



* European/Central-Eastern European perspective,

cultural relativism

no culture
iS superior
or inferior
e @

+0 another
culture




Anthropology

gr. avBpwro¢ anthropos "man", Aoyoc logos "science”

interdisciplinary field of science (humanities, social
and natural sciences); deals with the study of man as
an individual in society in the context of historical
changeability, taking into account socio-economic and
cultural conditions; seeks understanding of the role of
culture, power structures, rituals in human life

has two main trends: 1. physical anthropology dealing
with biological and physiological variability of
humans; 2. cultural anthropology (social
anthropology) dealing with people in the community
(similar to sociology)

in Europe (the Czech Republic, Slovakia, Germany,
Poland, the Baltic countries) it is also called
ethnology; with a stronger interest in folk culture
(customs, rituals, traditional costumes, music, etc.)




Why should we talk about tourism
from an anthropological point of view?

* anthropology as a branch of
science focused on the
study of cultural variation
among humans, analyzing
the ways of life of the so-
called the others, has
excellent tools to capture
and understand human
experiences related to

tourism - participant
observation, face-to-face
interviews, in-depth

analysis



Why should we talk about tourism from an
anthropological point of view?

 a great, global social phenomenon, concerning many
spheres of life and influencing the way of life and earning of
thousands of people

* it concerns all of us, probably we have all been, we are or
will be in the role of tourist or host; universal experience




Why should we talk about tourism
from an anthropological point of view?

* tourism change societies and
cultures, rituals and values,
social structures, etc.,

* change places (infrastructure,
landscape),

* represents processes of |
globalization, etc. aF‘LT F N
* reflects human behavior, rules, i~ ‘@“1‘5 g S

habits, desires _"- ;t@
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Anthropologists and tourists... ?

anthropological filed sites <—> tourist destinations






What is tourism??

* "the business of providing services such as transport, places to stay or
entertainment for people who are on holiday" The Cambridge
Dictionary

 "the sum of the phenomena and relationships arising from the travel
and stay of non-residents, insofar as they do not lead to permanent
residence and are not connected with any earning activity” Walter
Hunziker and Krapf Kurt, 1941

* “the largest scale movement of goods, services, and people that
humanity has perhaps every seen”, David Greenwood , 1989



What is tourism?

* "the phenomenon of tourism occurs only when three elements—
temporary leisure + disposable income + travel ethic — simultaneously
occur. If travel is not deemed culturally appropriate, then time and
resources may be channelled elsewhere” Valene Smith, 1981

* "travelling to and staying in places outside of usual environment for not
more than one consecutive year for leisure and not less than 24 hours,
business and other purposes” World Tourism Organization, 1995

* "tourism is a complex phenomenon with psychological, sociological and
cultural dimensions" John Urry, 2002

* "tourism shall be constitued of any kind of travel activity that includes
the self-conscious experience of another place” Erve Chambers, 2010



What is tourism?

Traveling, the status of a tourist or a host is an important
role, a framework/reference point in the life story of every
person who finds himself in the process of traveling in one
way or another. Traveling brings meanings that affect our
behavior. An important aspect is the liminality of traveling,
being in a kind of alternative place and time. The ritual role
is also very important.







Types of
Liminal Space

Emotional

Divorce el
Moving Airports
centh Hallways
Graduations Doorways
Iliness Trains
Airplanes
Metaphorical e

Space between
two decisions
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Employment in tourism industries, 2017

(%6 of employment in the business sector)

Greece == 26%
cyprus - I 20%
ireland I | 14%
Croatia —L- I 13%
Austria = I 13% v
Spain E— I 12%
tealy | I 11%
European Union [EHNN o
Belgium [ I 8%
Bulgaria s I 8%
Denmark = I 8%
Germany N 8%
Sweden &I 8%
Latvia = 7%
Hungary - I 7%
Lithuania s 6%
Romania [ I 6%
Finland == 6%
Czechia IS 5%
Slovakia s 5%
Poland s M 4%

United Kingdom =, 12%

Norway I 10%
Switzerland [EREEE 9%

Mote: Estimates. Data not available for Estonia, France, Luxemboung, Malta, Netherlands, Portugal and Slovenia.

ec.europa.eu/eurostat i




Why do you travel? Our own
definition of tourism from the
perspective of its

meanings/importance to us ©




Next time...

...history of tourism ©




* The song example...



