Mista/Places

A.Hynek



Misto — slovo, termin

= Obecné bod, plocha

= Oblibena, neoblibena

= Sidlo: bydleni, prace, odpocinek, pospolitost
= Knox,Marstonova(2004):

= materialni, socialni, kulturni vlastnosti
= vzajemna zavislost mist

= vysledek pusobeni sil pfirodnich a kulturnich, rovnéz také
individualniho lidského jednani




Foucaultova heterotopie (1967):

= rozlisSuje opozita: prostor soukromy a verejny, rodinny a
spolecCensky, kulturni a uzitny, odpocCinkovy a pracovni

= metafory - prostor nasich snu, vnitfnich tuzeb: svétly,
nadpozemsky, prlizracny nebo i temny, hruby, tézky,
obdobne téz Ciry, jiskrive vody, s vrcholky , ale i bazinami,
nehybny kamen

= mista posvatna/sakralni a vSedni/profanni




Misto 1

= Zity prostor kazdodennich &innosti ve smyslu M. de Certau
(1984)

= Umisteni, postaveni, propojeni

= Kazdé misto je svazkem vztahd, jejich shlukem i
priuchodem, ma svou funkci, roli

= Mista jsou socialné konstruovana — razni lidé jim davaji
ruzné vyznamy pro rozdilné ucely
= Site and situation — topos a choér




Misto 2

= Venkovska, mestska — rozdily i vnitrni

= Kvalita zivota a zivotni styl

= Percepce/vnimani — mentalni mapy

= Poznavani — kognitivnhi mapy

= Osobni identita a komunita

= Narokovani prostoru — jmenovky, graffiti

= vyznamove systemy, jimiz davame svetu smysil
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Vnimani mista
= Tuan Y. (1974): Topophilia. A Study of Environmental
Perception, Attitudes, and Values.

= Tuan Y. (1975): Images and Mental Maps

= Tuan Y. (1977): Space and Place. The Perspective of
Experience

= Vavra J. (2003): Vnimani mista
= Vavra J. (2010): Jedinec a mistpo
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Figure 6.6 Cognitive image of
Boston This map was compiled by
Kevin Lynch, one of the pioneer re-
searchers into cognitive images, from
interviews with a sample of Boston resi-
dents. Lynch found that the residents of
Boston tended to structure their cogni-
tive images of the city with the same el-
ements. He produced ingenious maps,
such as this one, to demonstrate the
collective “mental map” of the city,
using symbols of different boldness or
color to indicate the proportion of re-
spondents who had mentioned each el-
ement. (After K. Lynch, The Image of the
City. Cambridge, MA: M.L.T. Press, 1960, p.
146.)
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Mentalni mapy - P.Crang, in Cloke
et al. (2014, 931)

= popisuji nasi kazdodenni predstavu o nasi prostorove poloze

= zfidkakdy si lidé zobrazuji svou polohu, pfedstavy do formalni
mapy

= vSichni jsme prostorove umisteni a uvedomujeme si své
umisteni

= mentalni mapa tak vztahuje prvky, jez vidime jako dulezité

= prehlizime mista, jez nenavstévujeme

= vyjma ptaci perspektivy jsou nase mentalni mapy organizovany
podle cest a vyznaénych bodu, které nam pomahaji najit cestu
v kazdodennim zivoté

= v nasi percepci ovsem pusobi i kulturni filtry, ramce ovliviujici
nasi produkci obrazu sveta



Bloomovy domeény uceni

= kognitivni — tyka se mentalnich dovednosti, znalosti,
intelektualniho vyvoje

= afektivni — zahrnuje zpUsob, jak zachazime s vécmi
emocionalné: pocity, hodnoty, ocenéni, nadseni, motivace,
postoje

= psychomotoricka — pojednava o telesném pohybu,
koordinaci, motorickych dovednostech




Glokalizace

= Globalizace a glokalizace
= Wall Street, Kabutocho a City of London
= McDonaldizace

= Washington Consensus
= Williamson 1989
= 90.léta
= Nadseni r.2006
= Finanéni krize 2008



A\ A4

Petrickuv doslov k Deleuzovi, 2013

= G.Deleuze: Logika smyslu (1973, 2013)
= Neuzavrene mysleni, rezonance
= Realna zkusenost, nikoliv mozna
= Proust(Cesky 1980): myslenky vyjadfené jen Cistym rozumem
maji pouze logickou pravdu, pravdu pouze moznou, jejich
volba je nahgodna

= Znak, deSifrovani, vnimavost
= Myslet pouze to, co dava smysl



mapy

= Mentalni
= Gouldovske
= Lynchovskeé
= Kognitivni
= V geografii — Kitchin - spatial behaviour, spatial choice and
decision making
= Downs, Stea (2011) — chovani....jednani?
= Vysvétleni a rozumeéni (Wright, 2013

= Myslenkové/mind (Buzan)



Information Perception Cognition Recall
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Figure 6.5 The formation of cognitive images People form cognitive images as a product of information
about the real world, experienced directly and indirectly, and filtered through their senses, brain, personality, and the

attitudes and values they have acquired from their cultural background. (After R. G. Golledge and R. J. Stimpson,
Analytical Behavior Geography. Beckenham: Croom Helm, 1987, Fig. 3.2, p. 3.)
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